OcCHOBW KOMIpanuTUHTy

dopMar: NpakKTUIHUN KypC

Meta: HaOyTTs CTyACHTaMU ICPBUHHHUX HPAKTUYHUX HABUYOK POOOTH 3 TEKCTAMU
Buxkaanau: KOMEPI[IHHUX KOMYHIKAIliii, a CaMe OTaHyBaHHS METOJAMH, TEXHIKAMH 1 TEXHOIOTISIMH

K.TEJI.H., CTapIIUi BUKJIa1a4 Kadeapu
aHICchKO1 (imosorii ['aBpueHkKo
Amnactacis OneriBHa

Pe3yabraru Kypcey:

3HaHHS:

- TeopeTryH1 OCHOBU Ta MOJOXKEHHS OCHOBHUX MPUIOMIB Ta TPUHIMUITIB KOMIPAUTHHTY;

- OCHOBHI MpaBWJIa HAITMCAHHS TEKCTIB, CYTHICTb OCHOBHHMX TE€XHIK HEHMIHTY Ta CJIOTaHIB;
- 3aco0u 3acToCcyBaHHs 1HPOPMALIMHUX PECYPCIB, 1€ BOHU PO3MIILIEH], IK MOXHA OTPUMATH
JI0 HUX JOCTYT 1 sIK MOYKHA X BUKOPUCTOBYBATH .

Hasuuku:

- MPAKTUYHE 3aCTOCYBaHHS 0Aa30BUX MPUHIIUIIB, TEXHIK Ta TEXHOJIOT1H KOMIPaWTHUHTY;

- OITaHYBaHHS OCHOBHUX BUMOT /IO HAlMMCAHHS TEKCTIB KOMEPLIMHUX KOMYHIKAIIA PI3HUX
KaHPIB;

-BUBYCHHS] OCHOBHUX MPUONMIB CJIOTaHICTUKU M HEMMIHTY Ta BMIHHS iX IPAKTUYHO
3aCTOCOBYBATH;

- BUBYEHHS KOMITO3MIli TEKCTY KOMEPIIIHHUX KOMYHIKallii, 3ac001B 1i rapMoHi3aIlii;

- opMyBaHHSI HABUYOK HANTMCAHHS KBaTi(hiKOBAaHUX TEKCTIB KOMEPLIMHUX KOMYHIKAITIH.

CTBOPEHHSI P13HO’KAaHPOBUX TEKCTIB, €(PEKTUBHUX y pOOOTI KomipailTepa.

TemarTuka:

1.Introduction. What is Copywriting? What does a
copywriter do?

2.Types of Copywriting and text.

3.Main aims and principles of copywriting.

4. Formulas in Copywriting. AIDA Formula/1-2-3
formula/ 6+1 Model.

5. Guide to copywriting: laying a solid foundation.
6. Naming and slogan. Writing good headlines (tips and
secrets).

7. How to Create Words That Persuade and Sell.

8. Copywriting: the art of writing texts (figurative
language).

9.Features and benefits. Benefits of products.

10. Maximize the Diversity of Your Word Choices.
11.Psychological techniques in copywriting.



OcCHOBW KONIpanTUHIy

OuiHOBaHHSA:

[MigcymkoBumr KoHTporb — 3anik 30 6anis ( N(McbMoBa
doopma: HanucaHHA cTaTTi Ta Big4NOBiAb HA ogHe
TEOPETUYHE NUTAHHS);

Pobota 3a cemecTp — 70 6anis

(poboTa NpPakTUYHUX 3aHATTSAX, BUKOHAHHSA 3aBAaHb Ta
ydacTb Yy 06roBOpeHHsX Woao niaHy 3aHatb - 30 6anis)

( HanncaHHa 3 cTaTen/KOHTPOSIbHUX 3aBAaHb BiANOBIAHO A0
nnany 3aHaTb 3*10 = 30)

(migroToBKa npeseHTauil peknamHoro xapakrepy -106)

TexHiuHI BUMOI'M:

Mmepexa [aTepuert, miardpopma Moodle3, noctyn 10 1udpoBux miarhopm
ITOIKACTIB, IO MICTATh TEKCT CTATeH 3 HEOOX1THOO 1H(GOPMAITIEO JIJIs
MPAKTUYHUX 3aHITh, HOYTOYK, (Daiiyii Ta OHJIAMH MIAPYYHUKH

[Mprknag KOHTPOSIbHOIo 3aBAaHHS:

As you have 5 products, you should have at least 5 paragraphs.

You can start with the unique feature of the product and its benefit. Then, add other
features and benefits.

At this stage, you don’t have to worry about the linking words and structure, as we’ll
edit it later. Just try to write your text in one go. Consider the advice given to you, and
make your text readable.

The total length of your copy should be up to 1500 words. This means that your
introduction and your conclusion (that you will write later) will be about 200 — 250
words each. So, the length of the main part (5 paragraphs) should be about 1000

words and each paragraph will be about 200 words.

TemaTunka npeseHTauin:

1.Web page. Presentation. Press ad. Corporate brochure.

2. NLP techniques

3. Tips for freelance copywriter

4. Slogan and naming in Ukrainian ads.

5. Audience in copywriting

6. Copywriting in Internet

7. Konnenrty, ski He0OXiJHO BpaxOByBaTH IPHU HAIMCAHHI PEKJIAMHOT MPOIYKIIii.



