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In this course students will find out what intercultural business
communication is all about by exploring key terms and theories.
Up-to-date research findings from applied and job-related fields reflect and
enhance students’ understanding of the complex context of intercultural
business communication.

Students will also engage in decoding intercultural and communicative
puzzles. In selected projects students will build on their own experience in
order to recognize and understand interactions in a context of different
identities and cultures. Practical exercises will illustrate instances of
intercultural communication and serve as the basis for the creation of
individual communication portfolios.

Merta Ta 3aBJaHHSA
TUCHUILIIHA

Mera QMCUMIUTIHU: O3HAWOMUTH CIyXadiB 13 CHCTEMOIO MOTJSAIIB Ha
0CcO0IMBOCTI BepOalbHOI Ta HEBepOaTbHOI B3a€EMOII MOBIIB Yy CHUTYyarlii
MDKKYJIBTYPHOI JIOBOi KOMYHIKaIlii, PO3BUTOK 3arajJlbHO JIHTBICTHYHOI
MIJTOTOBKH CTYACHTIB, MOTIHOJEHHS iX 3HaHb MO0 CYYaCHHUX BHMOT JI0
HaMMCaHHS JUIOBHX MaNepiB, yIOCKOHAIECHHS YMiHb Ta HABUYOK CTYJICHTIB 3
YCHOTO Ta MHCEMHOTI'0 AHTJIIMCHKOTO MOBJICHHS B JIJIOBIA MIXKKYJIBTYpHIN
cdepi CriIKyBaHHS.

3aBAaHHA: OBOJOJIHHA CTyJCHTaMH Oa30BUMH TOHSATTSAMH Ta
TEPMIHOJIOTIEI0 3 OCHOBHHUX TE€M Ta NpoOJeM MIKKYJIbTYpHOI [iJT0BOI
KOMYHIKaIlii; pPO3BUTOK BMIHb KOPEKTHOI I1HTEpmpeTalii KOMYHIKaTHBHOI
MOBE/IHKU B PI3HUX aHTJIOMOBHMX KYJIBTypax Ta PigHiN KyJNbTypi; pO3BUTOK
YMiHb 1 HABUYOK CTYACHTIB 1010 (POPMYIIFOBaHHS METH, 3aBJIaHHSI CTPATETiN
1 TaKTMK MDKKYJIBTYPHOI A1IOBOI KOMYHIKAIlil; O3HaHOMJICHHS CTYACHTIB 3
CY4aCHUMH BUMOTaMH JI0 JIOT1YHOI CTPYKTYpH, KOMIIO3ULIHHOI MOOYI0BH 1
dbopmary AUIOBHX TamepiB; OBOJOMIHHS TMPUHIUIAMH  JOTPUMAHHSI
BiJITOBIHOTO CTHJIIO JIIJIOBOTO CIUIKYBAHHSI.




OuikyBaHi pe3y1bTaTH HABYAHHS

Po3ymiTH i 3HaTH: OCHOBHI BIJIOMOCTI MPO aHTJINACBKY MOBY SIK 3aCi0 MIKKYJIBTYPHOTO
JIIOBOTO  CIIJIKYBAaHHS; OCOOJIMBOCTI  (DYHKLIOHYBaHHS MOBHOTO KOJXy B CHUTYyaril
MDKKYJBTYPHOTO JUJTOBOTO CIIJIKYBaHHS; OCHOBHI NMPUYMHHU HEMOPO3YMIHHS Ta KOH(JIIKTY B
MDKKYJIBTYPHOMY JAIJIOBOMY CIUIKYBaHHI Ta IUISIXH IXHBOTO 3a1100IraHHs; KyJIbTYpHIi
PO301XKHOCTI B aHTJIO-aMEPUKAHCHKOMY Ta YKPaiHCHKOMY JUJIOBOMY CIUIKYBaHHI; 3arajibHi
BHUMOTH JI0 JIOTIKO-KOMMO3UIIIITHOT MOOYI0OBH OCHOBHHX THIIIB JIIJIOBHX ManepiB; GakTopH, sSKi
BIUTMBAIOTh HA BUOIP CTHIIIO IUIOBUX MaNepiB, MUCEMHOTO Ta YCHOTO JiJIOBOTO MOBJICHHSI.

BMiTH: KOpPEKTHO IHTEpIpEeTyBaTH /iJIOBY KOMYHIKAaTUBHY IIOBEAIHKY IpEICTaBHUKIB
AHTJIOMOBHUX KYJIbTYp, €(EKTHBHO BUPINIYBaTH MPOOJEMH MIKKYJIBTYPHOI KOMYHIKaIIii;
OpaTH y4acTh B MUCHMOBIH Ta yCHIN AUTOBIM KOMYHIKallii, BUAUISIOUA MIKKYJIBTYPHUH acliekT
Ta OyayBaTH parioHaIbHY CUCTEMY HOTO Ioadi; BU3HAYATH 1 KOPEKTHO (pOpMyIIIOBaTH METY,
3aBJIaHHs, CTPATEril0 MDKKYJIbTYPHOI JIJIOBOT KOMYHIKAIll; MiJArOTYBaTH IPE3EHTALII0
BIJIMOBIJTHO 10 BUMOT JIJIOBOTO CIIJIKYBaHHS.

TeMaTHKa TUCHUILIIHA

Tema 1. Introduction to Intercultural Communication

Tema 2. Intercultural Business Communication in the Globalized World

Tema 3. Intercultural Competence and Cultural Dimensions

Tema 4. Essence of Corporate Culture in International Companies

Tema S. Business Etiquette around the World

Tema 6. Essentials of Teambuilding and Management

Tema 7. Managing Intercultural Teams

Tema 8. Effective Business Writing for International Audiences

Tema 9. Positive, Negative and Persuasive Business Messages

Tema 10. Constructing Gender Identity in Multicultural Workplaces

Tema 11. Intercultural Business Meetings

Tema 12. Meeting Agenda and the Minutes

Tema 13. Presenting to Intercultural Audiences

Tema 14. New Trends in Intercultural Business Communication

Tema 15. Presentation of Intercultural Business Communication Projects

CucreMa OIiHIOBAHHSA

VYceporo 3 mucuurniiay — 100 0anis
ITorouna misuipHICTE — 70 OaiB
[TincymkoBuii KoHTpOIH — 30 GastiB

IMoTouHMii KOHTPOJIb: TEOPETUYHE ONUTYBAHHS, IPAKTUYHE BUKOHAHHS 3aBJaHb,
caMmocTiifHa poboTa 3100yBaya OCBITH.
JlonaTkoBMii peliTHHI: BUKOHAHHS iHANBIAYaJIbHOTO 3aBJaHHS — 3aXUCT IMPOEKTHOI pOOOTH.

HoJsiTHka TUCHUILTIIHA

AKTHBHA y4YacTh Ha MPAKTUYHHX 3aHATTAX ITiJ] YaC BUBYCHHS TECOPETUYHHMX ITMTAHb Ta
MPOBEJICHHS ONMUTYBAHHS BUKIIAJaueM; IHIIIaTUBHICTh B OOTOBOPEHHI IUCKYCIMHHX TeM;
CBOEYACHICTh BUKOHAHHS CAMOCTIHHOT poOOTH.

JistbHICTH 37100yBauiB OCBITH 3AIMCHIOETHCS BiAMOBIAHO A0 [TomokeHHs po akageMiuHy

JIOOPOYECHICTh. https:/chmnu.edu.ua/wp-
content/uploads/2017/06/Polozhennya pro akademichnu dobrochesnist. Porvadok perevirki akademich

nih_tekstiv_na_plagiat_.pdf
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