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[OLeHT Kadeapn MiKHapOAHUX
€KOHOMIYHMX BIAHOCUH

KniBCbkUiA HaLiOHa/TbHWI TOProBe/IbHO-
€KOHOMIYHUIA yHiBEpCUTET

Y cmammi po3e/isiHymo ocobausocmi npoyecy
mpaHcHayioHasizayii c8imoso2o puHKy mypuc-
MUYHUX r1oc/1y2 8 ymMoBax e/0basisayjii. BusHa-
ueHo, Wo chopmysaHHsi THK Ha puHKy mypuc-
MUuYHUX nocsiye ye o06'ekmusHuUl esosoyitiHull
rpoyec, skull 3Haxodums BUPa3s y MiXHapoo-
HOMY rieper/iemeHHi MpusamHux Karimaviis,
rocu/ieHHi 38'A3KIB MK MOHOMO/MSIMU - PI3HUX
KpaiH, & makoX 8 WUPOKOMY PO3BUMKY MpaHc-
HayioHa/lbHUX KoMmnaHili 8 cghepi mypucmuy-
HO20 6i3Hecy BUOKpeM/IeHO Yomupu OCHOBHUX
murnu mypucmuyHux THK, siki BIOpI3HSOMbCS

00uH BI0 00HO20 3a NpPOiIeM BUPOGHUHOI

Oisi/IbHOCMI, OXepes1  (hiHaHCyBaHHSI, CrIPsIMO-
BaHocmi iHmeapayii, CmpyKmyporo i pos/ilo Ha
€B8IMoBOMY MypUCMUYHOMY PUHKY. Y riocyMKy
06rpyHMOoBaHo, Wo nosisa mMpaHCHayjoHa/TbHUX
KOMIMaHili Ha C8IMoBOMYy MypUCMUYHOMY PUHKY
6y/10 CBOEPIOHOIO BIOMOBIOOD Ha KOHKYPEHMHY
60pomb0Oy, WO MOCUIIOEMBCST 3@ PaXYHOK MOWU-
PeHHs1  iHhopmayitiHUX mexHosoeaili, BOOCKO-
Ha/IeHHAM  MPaHCIopmHOI  iHgbpacmpykmypu
ma 3a/ly4eHHsM 8 mypucmuyHuli obopom sce
6irIbLUIOT KifTlbkocmi KpaiH Yepe3 BUKOPUCMAHHS
HOBUX 3aC00i8 MepPCOHa/ILHO20 CrIifIKYBaHHS MK
Kopucmysayamu Mepexi IHmepHem.

KnouoBi  cnoBa:  mpaHcHayioHanizayjs,
mypucmuyHi nocsyeu, csimosuli puHok, THK,
2/106as1i3ayis.

B cmambe paccmMompeHbi 0CO6eHHOCMU Mpo-
yecca mpaHcHayuoHaau3ayuu MUposo20 pbiHKa
MypuCMUYeCKUX yCc/1y2 8 YC/I0BUSIX 2/106asiu3a-
yuu. OnpedenieHo, 4Ymo ¢hopmuposaHue THK
Ha PbIHKE MYPUCMUYECKUX YC/Tye 9mMO OObek-
MmuBHbIU  3B0/IIOYUOHHBIT  rpoyecc, Komophbll
Haxooum BbIpaxeHue 8 MEXOyHapOOHOM nepe-
MIEMEHUU  YaCMHbIX  Kanumasios,  ycuseHuu
cesiseli MexQOy MOHOMO/USIMU PasHbIX CMpaH,
a makxe 8 WUPOKOM passumuu mpaHcHayuo-
Ha/lbHbIX KOMraHuli 8 cghepe mypucmuyecko2o
6usHeca. BbiOesieHbl Yembipe OCHOBHbIX muna
mypucmuyeckux THK, komopbkle omu4aromcs
Opye om dpyaa 1o rpPoghu/Io MPOU3BOOCMBEHHOU

dessmesibHoOCMU, UCMOYHUKOB (AUHaHCUPOBaHUSI,
Harpag/eHHocmu  uHmezpayuu, cmpykmypol
U pO/ibl0 Ha MUPOBOM MypUCMUYECKOM PbIHKE.
B umoae 060CHOBaHO, YMO MosIB/IEHUE MpaHCHa-
YUOHa/IbHBIX KoMnaHuli Ha MUpoBoM mypucmu-
YECKOM pbIHKE GbYI0 CBOEOOPA3HLIM OMBEMOM
Ha KOHKYpPeHmHyto 6opbby, Ymo ycunusaemcs
3a cyem pacnpocmpaHeHue UHGhOPMAaYUOHHBIX
mexHosioeull, COBEPUWEHCMBOBaHUEM  MpPaHC-
ropmHoli UHgbpacmpykmypbl U NpUB/IeYEeHUEM
8 mypucmuyeckuli 06opom sce 60/1bLe20 Ko/u-
yecmsa cmpaH 4qepe3 UCrO0/b308aHUEe HOBbIX
cpedcms nepcoHasIbHO20 0BLEeHUST MEXOY M0/Tb-
308amefiaMuU cemu VIHmepHem.

KnioueBble cnoBa: mpaHCHayuoHa/u3ayusi,
mypucmudeckue ycsyau, Muposoll pbiHok, THK,
2/106a/1u3ayust.

The article deals with the peculiarities of the pro-
cess of transnationalization of the world market of
tourist services in the conditions of globalization.
It is determined that the formation of TNCs in the
tourist services market is an objective evolution-
ary process, which finds expression in the inter-
national interconnection of private capital, the
strengthening of ties between monopolies of dif-
ferent countries, as well as the wide development
of transnational companies in the field of tourism
business. There are four main types of tourist
multinational corporations that differ from each
other according to the profile of production activ-
ity, sources of financing, orientation of integration,
structure and role in the world tourist market. In
the end, it is substantiated that the emergence
of multinational companies in the world tourism
market was a unique response to the competi-
tion, which is intensified by the spread of infor-
mation technology, the improvement of trans-
port infrastructure and the attraction of tourism
in more and more countries through the use of
new means of personal communication between
users of the Internet.

Key words: transnationalization, tourist services,
world market, TNCs, globalization.

MoctaHoBKa npo6nemu. OJHIED 3 XapakTepuc-
TUK, WO BW3HAYalOTb CYYaCHMWIA PO3BUTOK CBITOBOI
€KOHOMIiKK, € rnobanisauis eKOHOMIYHMX MPOLECIB,
sika TpaHCOpPMYeE He simwe caM BUMPOGHWMUMIA Mpo-
Lec 4yepes iHTepHalioHani3alilo ¢akTopiB, TEXHO-
NOrii | 3aco6iB BUPOOHMLTBA, a i PyHAAMEHTasIbHI
MakKpo- i MiKPOEKOHOMIYHI NPUHLMMM | 3aKOHOMIPHOCTI
PO3BUTKY CBITOBOI EKOHOMIKM. MidHapogHWiA Typusm
3 MoYaTKy CBOr0 BMHWKHEHHSI 3HAXOAMTbLCSA B aBaH-
rapai rnobanbHUX TEHAEHUIn nepw 3a BCe TOMYy,
WO AK BUA AiANbHOCTI BiH nepegbavae 3anyyeHHs
B BMPOOHMYMIA NpoLec (hakTopiB Pi3HOI AepXaBHOT
NPUHaNIEXHOCTI, BUMarae CTBOPEHHA €4MHOrO iHhop-
MauiiHOro, MpaBoOBOro, Ky/NbTYPHOrO NOSs 3 METOH
NigBULLEHHS  KOHKYPEHTOCMPOMOXHICTb  TYpUCTUY-
HUX MOCNYT. Y 3B'A3KY 3 LUM, AUHAMIKY Ta CTPYKTYpY
MDKHapPOAHUX TYPUCTUYHUX OOMIHIB Ta NOrMGIEeHHS
MiXJEPXXaBHOro NoAisly npawji y HagaHHi TYPUCTUUHUX
noc/yr B OCHOBHOMY BU3HAYaE Ais/IbHICTb rasly3eBux
TpaHcHaLioHanbHuX kopnopauiin (THK), ski cBoeto

NOSABOKD Ta MOAAsIbLIOK aKTUBI3aLie poni B CBITO-
BOMY Typu3Mi 3000B'A3aHi, B neply uyepry, 6arato-
CUCTEMHOCTI MDKHAPOAHOrO TYPWUCTUYHOIO BUPOG-
HMLUTBA Ta iCHYBaHHIO 3HAYHOI KiNIbKOCTI HeaOoniKiB
(OYHKLiOHYBaHHS CBITOBOT TYPUCTUYHOI IHAYCTPIl, SKi
HEMOX/IMBO MNOAONAATU 3a paxyHOK fAii PUHKOBOro
MexaHi3My. TpaHCHalioHani3alisi CBITOBOIO PUHKY
TYPUCTUYHMX MOCAYr 3MiHWNA MexaHi3Mun (OyHKLio-
HyBaHHA B ranysi, WO akTyasilyBasio HeOoOXi4HICTb
06r'pyHTYBaHHA HayKOBOI KOHUENLji, sika BU3Ha4Yana
6 pesepBu [106a/IbHOT KOHKYPEHTOCMPOMOXHOCTI
TypucTuyHmx THK Ta HanpsMKu eKOHOMIYHOI eKc-
naHcii TpaHCHaLiOHa/IbHOTO KaniTasy, a TakoX [03BO-
nmno 6 cdopmyBatv MeToAONOrivyHy 6a3y MporHo-
3yBaHHSA B3a€EMOIMOB'A3aHMX MNpoueciB riobanizauii
Ta TpaHCHaLjoHani3auii CBITOBOTO PUHKY TypUCTUY-
HUX nocnyr y XXI cToniTTi.

AHani3 ocTaHHiIX pocnigpkeHb i nyGnikawiii.
JocnipkeHHo  0ocobnmBoCcTE Ta  3aKOHOMIPHOC-
Te po3BUTKY MDKHAPOAHOTO PUHKY TYPUCTUYHMX
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nocnyr npeseHToBaHO y nyb6nikauiax H. AHTOHIOK
Ta M. Manbcbkoi [1], O. bynartosoi Ta A. Ly6eHok
[2], A. Ma3apaki Ta C. MenbHu4yeHko [3; 4], O. Konec-
HUK [5], O. JlioTak [6] Ta iHWKUX. BTiM BMCOKO OLiHIO-
UM BKIAA, BULLEHAa3BaHWUX BYEHUX | OTPUMaHi HUMK
pesynstat OOCNiKEHHs, C/if KoHcTaTysatu, LWO
NUTaHHA TpaHCHaLoHani3aw,ii CBITOBOro puUHKY Typuc-
TUYHUX NOCAYT Mig, BNJIMBOM iCHYHOUYMX TpaHcdopma-
LiliHMX nNpoueciB BMBYEHI HEAOCTATHLO Ta NOTPeby-
H0Tb NoAanbLUOT geTanizauil.

TakMm YHOM, METOK [OCNIMKEHHS € BU3HAUNTU
0CO6MMBOCTI TpaHCcHaLioHasi3alii CBITOBOrO PUHKY
TYPUCTUYHUX NOC/YT 3 METOK CTBOPEHHS NiArpyHTA
ONA NOJAaUTbLIOT0 06rPyHTYBaHHSA IHCTPYMEHTIB Aep-
)K@BHOTO perynBaHHA Ta cTpaTeriyHuMX HanpsiMkis
NiABULLEHHSA MiXXHAPOAHOT KOHKYPEHTOCNPOMOXHOCTI
YKpaiHu Ha LbOMY PUHKY.

Buknapa ocHoBHOro marepiany. CBiToBa npak-
TUKa OCTaHHIX OEeCATUNITb CBigYUTL, LLO MOBHOLLH-
HOMY BK/THOUEHHK A0 rN106abHOr0 BiATBOPHOBa/Ib-
HOro Npouecy crnpusie TpaHcHauioHasi3alis CBITOBOT
€KOHOMIKN 4Yepe3 po3nofil eKOHOMIYHUX BUrof, Ha
KOPUCTb PO3BUHEHUX KpaiH. Asle B ApYromy LecCATu-
niTTi XXI 1. THK 3 KkpaiH, Wwo po3BMBalTbCA NoynHa-
I0Tb KOHKYpyBaTu 3 THK po3BrnHeHNX KpaiH. 30kpema,
y 2006 p. y peiituHry 500 HaliGinblumMx KoOMMaHii
CBITY 3 KpaiH, WO po3BMBatOTbCs, Oyn0 npeacTas-
NeHo Bcboro 43 komnaHii. Y 2015 p. oo peltuHry
Financial Times Global 500 BxogATb 76 Takux koMmna-
Hill, 6araTo 3 AKMX i3 asiicbknx KpaiH. Kinbkicte THK
3 [OesKnx KpaiH, L0 pOo3BMBAKOTLCA 3pOCTae LIBUA-
Knmn Temnamu (puc. 1).

Tak, 3 HaBefeHNX AaHNX BUAHO, Lo, Hanpukiag, 3a
2006-2015 pp. IHAis 36inbLIMAa YMCA0 CBOIX KOMMaHii
B cnucky 3 8 go 14. Y 2006 p Kutaii He 6yB npeacTtas-
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NeHuii XogHoto KomnaHieto, a B 2015 p Bigpasy 37 kop-
nopauin KHP yBiiwnm B Leii peinTuHr. Y Toi xe vac
3a BKasaHuii nepiog, 3Ha4yHO ckopoTunocs uncno THK
3 PO3BUHEHMX KpaiH. Tak, 3a ueil xe nepiog maiixe
B 2 pasu CKopoTuiacs Ki/bKiCTb kKoMMaHin 3 Ano-
HIi — 3 60 go 35. Mpu UBOMY HEOOXIAHO 3a3HAYNTHU,
wo cpopmyBaHHA THK Ha pUHKY TYPUCTUYHUX NOCAYT
e 06'eKTMBHWIA €BONKOLNHNIA npoLuec, 00YMOBIEHWA
PO3BUTKOM iHAYCTPIl Typu3My B ymMoBax rnobdasiisauil
Ta TpaHcHauioHasi3aLlii eKOHOMIKM, SKUIA 3HaxXoAuTb
BMpa3 y MDKHapOAHOMY MEepPeEnsIETEHHI MpUBaTHUX
KaniTasnis, MOCW/IEHHI 3B'A3KIB MK MOHOMoAiAsMN pis-
HUX KpaiH, a TakoX B LUMPOKOMY PO3BUTKY TpaHCHa-
LjioHasIbHMX KOMMaHii B cdoepi TYpUCTUYHOTO Gi3Hecy.

3a3HauMMo, Lo nepexig TYPUCTUYHUX KOMMaHiA Ha
rnob6asibHUiA PUHOK OGYMOB/IEHWIA TaKMMM 0BCTaBUHAMM:

1) HemOXNuBICTHO (hipMOIO AOMOITUCA BUCO-
KMX €KOHOMIYHUX MOKa3HWKIB, (DYHKLOHYHOUN TiSIbKn
B MeXax OKpeMOol KpaiHu;

2) TpaHcdopMalierd EKOHOMIYHMX B3aEMO3B'A3KIB
B TYPUCTUYHOMY BUPOOHULTBI Y 30BHILLHEOEKOHOMIYHi;

3) po3WNPEHHAM MacluTabiB AissAbHOCTI Typuc-
TMYHMX THK, Wo cnpuse ix NnepeTBOPEHHIO B peaslbHi
Cy6'eKTM CBITOBOI EKOHOMIKM.

Barato nignpuemcTB iHAYCTPii  06'€4HYHOUNCH
B BEJIVKi FOCNOA4APChKi KOMMIEKCU, A0Na0Tb KOPAOHU
OKpemMux AepxaB i TArHYTb 3a o600 TpaHchopma-
Lil0 HauioHaslbHUX 6Gap'epiB. ICTOPMYHO HabinbL
paHHbLOIO dhopmoto iHTerpauii B Typuami 6yno ob'eq-
HaHHA MNIgNPUEMCTB, WO 3HAXOAATbCA Ha OZHOMY
Wwabni TexHosoriyHoro npouecy, TO6TO BuUMNycKa-
I0Tb OAHAaKOBY MPOAYKLil0 abo HagalTb aHas1oriuHI
nocnyru. 11 3060B'A3aHi CBOEK NOSIBOKO MEpPLLi Mixk-
HapoAHi roTesfibHi NaHUrM, Taki, K aMepuKaHCbKI
Kopriopauii «XinToH», «LlepaToH», «MapioTT» ToL0.
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Puc. 1. FeorpacpiuHe po3nogineHHs HaiiGinbwux THK y cBiToBIii ekoHOMILi, B 2006 p. i B 2015 p.

[xepeno: cknadeHe asmopom 3a [7; 8]
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B EKOHOMIYHA TEOPISl TA ICTOPISI EKOHOMIYHOI AYMKM

Ha nouatok XX| cT. B CBiTi cknanocs 6GinbLie
300 roTesibHUX MepeX, SKi BUWALLAM 3a pamMKu CBOIX
HaLjioHaNbHUX KopAoHiB. 3a nigcymkamu 2016 poky
abCcooTHUM NigepomM No HoMepHomy hoHAy cTana
Marriott International, ska nicng npuegHaHHA
Starwood Hotels & Resorts KOHTpontoe noHas 1 MiH
HomepiB. [lo rpynu nigepis cepes KpaiH 3a HasiBHICTHO
HaLiOHa/TbHUX FOTEMbHUX MEPEX BXOAATb, Kpim CLUA,
AnoHig, BenmkobputaHisa, HimeuunHa, FOHKOHT, dpaH-
uisi, CiHranyp. MNpote Bce 6iNblOi 3HAYYLOCTI Ha
CBITOBOMY TOTE/IbHOMY PVHKY HabyBalTb KMTaMCbKi
KOMNaHii, SIki BXXe CyMipHi 3 HainbinbLwmMMmn 3axigHumm
rOTE/IbHUMU Mepexamun sK 3a 06CArom HOMEPHOro
dooHAy, Tak i 3a KifIbKiCTIO 06'EKTiB. Tak HaliunCneHHi-
LM rOTEeNbHUM GpeHaam CBIiTY 3 HOMEPHOro hoHay
€ kuTaiicbkmin Homeinn (BTG Homeinns Hotels).
B cBoto vepry 2 i 3 micue gictanmcsa 6peHgam Kowm-
naxii Holiday Inn (IHG). ¥ TOM-10 Takox ysiAwnn
Hampton by Hilton i kuTaiicbkuin HanTing (China
Lodging Group) (Ta6bn 1).

Po3BWNTOK IHHOBALINHOT E€KOHOMIKM 3yMOBMWJIO
OMHaMiYHe 3pOCTaHHsS  KiSIbKOCTi  KopnopaTuBHUX
3/IMTTIB Ta MOI/IMHAHb, @ TakoX CTBOPEHHS asibsiH-
ciB B 90-i pokn XX cTONiTTS, WO Npusseno go dgop-
MYyBaHHS HOBOI KaTteropii — «eKOHOMiKa asiIbSHCIB».
Lle € OCHOBHVMM (QaKTOpPOM, WO BU3HAYaE piBEHb
i HANPSAMKM pyxy MpSMUX IHO3EMHUX iHBECTULIN Ha
cydacHomy etani. O6'e4HYHOUMCH | MOrNIMHAKYM OAMWH
OHOro, KOMMaHii OTPUMYITb BIMJ/IMB Ha PO3BUTOK
OKpPEMUX PUHKIB Ta Ha €KOHOMIYHY MOJITUKY OKpe-
MUX [epxaB. BnpoAoBX OCTaHHLOTO AeCATUPIYYSA
XX CcTONITTA BiAPI3HANOCA BENIMKAM YNC/IOM iTa BUCO-
KO0 BapTiCTIO Yrog, 3i 3NUTTIB Ta Nor/iMHaHb. Tak AaHi
FOHKTA/L, npo 3/1TTH, NOMMMHAHHA Ta 3a yrogamu
npo cnienpawto, Lo He TOpKawTbCA BiLHOCWH BNac-
HOCTI, cBig4yaTb Mpo Te, WO 3a AOMOMOrol NPAMUX
iHBECTMUI, NiLEH3IHNX, (oPaHYai3UHIOBMX Ta IHLLIMX
CXeM CTBOPEHHSA KOpNopaTuBHUX anbsHCIB BifbyBa-
nocsa sunepepkarumMmm Temnamm (puc. 2).

CBiTOBa NpakTuka nokasana, L0 OJHIE 3 OCHOB
«EKOHOMIKM asIbsHCIB» CTaB aKTMBHWA pPO3BUTOK
B 90-i pokm XX CTOMITTA TPaHCKOPAOHHMX 3acob6iB
3B'A3KY, SKWIA iCTOTHO PO3CYHYB KOPAOHW MiXHapos-

HOro Typu3Mmy, NepeTBOpUBLLM LECATKM reorpadivyHo
BigJaneHnx KpaiH B MONy/sipHi cepen €Bponeiiuis
i amepuvKaHLUiB TYypuUCTWYHI aecTuHauji. besnoce-
pegHbO TypomnepaTopcbkuii Ta areHTCbKUA CeKTopu
TYPUCTUYHOTO PUHKY MoYany NiggaBaTtncs akTUBHOL
TpaHcHaujoHanisayji B cepefuHi 80-x pp. MUHYNOro
CTONITTA, KONW, 3aBOAKN NOLLNPEHHIO IHTEPHAUioHai-
3avujii cchepu nocnyr, po3BUTKY TPAHCNOPTHOT Ta Tene-
KOMYHIiKaLiiiHOT iHAYCTPIT, MiXXHApOAHWIA Typr3m nepe-
TBOPVBCA B M106a/1bHE MacoBe sBuLle, HabyB puc
BMCOKOpPEHTabebHOI cddepn CBITOBOI TOPriBAi, sKa
no psgy MOKasHWKIB obraHsae MUHYNUX haBOpUTIB,
Hanpukiag, asToOMOG6iNebyayBaHHs, TOPriBAK BYyr-
NeBOAHAMY, Nerky NPoOMMUCOBICTb. TYPUCTUYHI one-
paTtopu cTalTb NpuMBabnMBMM O6'EKTOM IHBECTULIiA,
3NIMBAOTLCA B XONAWHIN 3 (PIHAHCOBMMM iHCTUTY-
Tamu, OTPUMYHOUM TUM camnM AOCTYN A0 iHaHCOBUX
pecypciB pO3BUMHEHWX €eKOHOMIK. Ha perioHasibHUx
TYPUCTUYHUX PUHKaX BCe CUJbHILLMMU CTaloTb 6peHam
BE/IMKNX BUPOOHUKIB, MOLIMPIOETLCS dipaHyan3nHr
B CTOCYHKax MiX areHTamu Ta Typorneparopamu, ¢hop-
MYETBCA /I0SI/IbHA KNIEHTCbKA ayauTopis, sika i cTae
rO/IOBHUM [OCATHEHHAM TpaHCHaLioHasi3aLil.

Po3rnsHyBLUN eBOIOLiK0 TpaHcHaLioHanizauil cBi-
TOBOTO PUHKY TYPUCTUYHUX NOC/YT MOXHAa BUAINUTY
YOTUPU OCHOBHUX TUNK TypucTuyHuX THK, ki Bigpis-
HSAOTLCA OAMH Bif OAHOro 3a npodyisieM BUPOOHNYOT
LifAnbHOCTI, mKepen iHaHCyBaHHA, CNPsAMOBAaHOCTI
iHTerpawiii, CTPYKTYpOLO i po//ito Ha CBITOBOMY Typuc-
TUYHOMY PUHKY (Tabn. 2).

AKTUBI3aLis NPOLECiB 3/IMTTA Ta NOMMHaHb Ha
CBITOBOMY TYPUCTUYHOMY PUHKY MiATBEPOXYE, L0
TYpu3M, TpaHcHaLioHani3alis sKkoro noyasacs 3 nie-
CTOMITHIM 3anisHeHHsAM, Ha3gorHas MigMpYHYi Npo-
MUCNOBI Ta TEXHOJOrYHI ranysi 3a BciMa NoKasHu-
Kamu i cTaB He MeHLI NpuBabnvBuiA ANs BKIaAeHHSA
BE/IMKOro Kanitany i TpaHCHauiOHasIbHUX iHBECTULilA-
HWUX MPOEKTIB.

3a3Hauumo O, OCHOBHVMMM  KOMMOHEHTamu
TpaHcHauioHasli3aujii MXHapo4HOro Typn3sMy MOXHa
Ha3BaTu PO3LUMPEHHS MDKHAPOAHUX EKOHOMIYHUX
3B'A3KIB B TYPUCTUYHOMY BUPOOHMLTBI, 3POCTaHHS
iHTepHaujioHanizauii dpakTopiB TYpPUCTUYHOIO BUPOO-

Tabnumya 1
Ton-10 roTeNnbHUX GPEeHAIB Ha CBITOBOMY PUHKY TYPUCTUUYHUX nocnyr, 2016 p.

Micue BpeHp MatepuHCbKa KOMNaHis Homepu Foteni
1 Homeinn BTG Homeinns Hotels Co. 251 560 2 385
2 Holiday Inn Express IHG (InterContinental Hotels Group) 247 009 2 497
3 Holiday Inn IHG IHG (InterContinental Hotels Group) 231 756 1241
4 Hampton by Hilton Hilton Worldwide 223 114 2221
5 HanTing China Lodging Group 221 157 2813
6 Hilton Hilton Worldwide 208 762 570
7 Days Inn Shanghai Jin Jiang International Hotel Group Co. 208 183 2424
8 Marriott Marriott International 194 296 546
9 Super 8 Wyndham Hotel Group 177191 2793
10 Best Western Best Western Hotels & Resorts 165 105 2282

Lkepeno: cknadeHo asmopom 3a [9]
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HMUTBa (3a AOMOMOrOK 36i/bLUEHHA NPAMUX | NOPT-
dhenbHNX iHO3eMHUX iHBeCTULilA, 0BMiHY 3HaHHSAMM
i TEXHOMOrIsIMW, 3HATTA MirpauiiHuX 06MeXeHb,
nonynapu3auii 3a04HOi OCBITU TOLLO), BUHWKHEHHSA
Ta nowmnpeHHss THK B TypucTUYHOMY Bi3Heci, xapak-
TEPHUMM pUCaMM AKUX € B3aEMO3aMIHHICTb Ta B3a-
EMO3/IEXHICTb OpraHisauiiHoi CTpyKTypu, OpieHTa-
List Ha IHhopMaUiiiHi pecypcu, Ha PUHKKN 3 BUCOKUM
piBHEM CMOXMBaHHS.

BUCHOBKM 3 nNpoBeAEHOro AOCAIMKEHHS.
B pesynbrati gocnigxeHHss 6yno 06rpyHTOBaHo, Lo
npouecu rnobanisauii 3yMOBUAN CTPIMKY TpaHCcHa-
LioHasli3alito CBITOBOrO PUHKY TYPUCTUYHWUX MOCNYT.
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200 000,0

Mpu UbOMY NosiBa TpaHCHaLiOHAaNIbHUX KOMMaHiii Ha
CBITOBOMY TYPUCTUYHOMY PUHKY OY/n10 CBOEPIAHOO
BiANOBIAA HAa KOHKYPEHTHY 60pPOTLOY, L0 NOCK/IIO-
€TbCS 3a PaxXyHOK MOLUNPEHHS iHhopMaLiiHUX TEXHO-
Noriii, BAOCKOHANIEHHAM TPaHCMOPTHOT iHdpacTpyk-
Typu Ta 3a/lyd4eHHAM B TypPUCTUYHWIA 0BOpOT BCe
6iSIbLLOT KiNIbKOCTI KpalH Yepe3 BUKOPUCTaHHA HOBUX
3acob6iB NepCcOHaNIbHOrO CMiSIKyBaHHS MK KOPUCTY-
Bayamy mepexi IHTepHeT. Bce ue CTBOpHOE cnpuAT-
MBI YMOBU W ONS1 PO3BUTKY YKPATHCBKOTO TYpPU3MY.
OTxe OoTpuMMaHi pesynstatn OygoyTb BUKOpPUCTaHI
npu OBrpyHTYBaHHI IHCTPYMEHTIB AEepXaBHOIo pery-
NIOBaHHA Ta CTpaTteriyHnX HanpaMmkis MigBULLEHHS
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Puc. 2. iluHamika 06CAriB TPAHCKOPAOHHUX 3/IUTTIB Ta NOI/IMHAHb B CBITI,
1990-2015 pp., MNH. gon

[xepeno: cknadeHo asmopom 3a [10]

Tabnuua 2
OcHoBHi TunNu THK Ha MiXXHapOAHOMY PUHKY TYPUCTUUHUX NOCAYT
Tun . . Mepiop - . .
THK Cdpepa gisnbHoCTI PO3BUTKY Feorpacpis po3miweHHA Ocob6nuBocTi
| TpaHcHaujioHani3auis 50-70 pp. | o6MexeHa reorpadisi, YiTKO | BMCOKi BXiAHI 6ap'epn Ha puHKax
rotenbHoro 6isHecy XX cT. BUAINSAANCS eBponelicbka | KpaiH 3 ornagy Ha Heob6XiAHICTb
Ta [isanbHOCTI B coepi Ta amepukaHcbka (CLUA, CTBOPEHHSI «3 HyNs1» BCiel
TPaHCMOPTHMX NepeBe3eHb KaHaga) 30HM NpuCyTHOCTI HeobxigHOI iHhpacTpyKTYypKn
THK
I 36i/1bLUEHHAM poni 70-90 pp. | €Bpona, CLUA, TypeuyuunHa, | 060B'A3KOBa HAsABHICTb BNACHMX,
TYPUCTUYHOIO areHTyBaHHS, XX CT. Kinp, TyHic, TainaHg, OGpeHAIB i MOLLUMPEHNX areHTChbKMX
TOTa/IbHE MOLUMPEHHS OCTpIiBHI Aep>XaBu B Mepex
hpaH4an3nHroBrx cxem KapnbcbKoMy perioHi
Il Kopnopauii 3 Ackpaso 90-e poku aKTMBHa eKCMNaHCis TYPUCTUUYHUX
BUPaXEHO NPOBiAHO0 XX CT. THK B iHWi BMAM rocnogapcbKot
POoNJI0 TyponepaTopcbKOro Ta YBecCb CBIT LisANbHOCTI
TypareHTCbKOro CEKTOPIB
[\ y AisnbHocTi THK BUHATKOBY 3 noyatky NOLUNPEHHS ayTCOPCUHIY
pONb NOYNHAKOTL rpaTu XXl cT. 3 Ma/IMMU Ta cepefHiMu
6aHKIBCbKi | (hiHaHCOBI nignpuemMcTBamm siK B KpaiHi
IHCTUTYTK 6a3yBaHHS, Tak i 3 3aKOPAOHHVMU
napTHepamu

Lkepeno: donosHeHo asmopom 3a [11]
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B EKOHOMIYHA TEOPISl TA ICTOPISI EKOHOMIYHOI AYMKM

MDKHapPOLHOT  KOHKYPEHTOCNPOMOXHOCTI  YKpaiHu
3 MeTOol0 36iIbLUEHHA CYKYMHUX A0XOAIB Bif, B'I3HOro
Typu3my. Takox pesysibratv MOXyTb OYyTU peKoMeH-
[JOBaHi nignpuemcTeaM TYPUCTCbKOT iHAYCTPIl AnA
pO3p0o6KM Ta MPOCYBaHHA KOHKYPEHTOCMPOMOXHOIO
Ha CBITOBOMY PUHKY TYPUCTUYHOIO NPOAYKTY.
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TRANSNATIONALIZATION OF THE WORLD MARKET OF TOURISM SERVICES

Determination of the peculiarities of transnationalization of the world market of tourist services in order
to create the basis for further substantiation of the instruments of state regulation and strategic directions of
increasing the international competitiveness of Ukraine in this market.

Complex of complementary methods of scientific research of economic processes and phenomena using
statistical and analytical materials of international organizations, as well as results of own scientific researches.

The article deals with the peculiarities of the process of transnationalization of the world market of tourist
services in the conditions of globalization. It is proved that the latter transforms not only the production process
itself through the internationalization of factors, technologies and means of production, but also the fundamen-
tal macro- and microeconomic principles and laws of the development of the world economy. It is determined
that the formation of TNCs in the tourist services market is an objective evolutionary process, which finds
expression in the international interconnection of private capital, the strengthening of ties between monopolies
of different countries, as well as the wide development of transnational companies in the field of tourism busi-
ness. Historically, the earliest form of integration in tourism was the unification of enterprises that are at one
stage of the technological process, that is, they produce identical products or provide similar services. It is due
to its emergence of the first international hotel chains, such as the American corporations "Hilton", "Sheraton",
"Mariott", etc.

It is substantiated that one of the foundations of the transnationalization of the world market of tourist
services was the active development in the 90s of the XXth century of cross-border communications, which
significantly dispersed the boundaries of international tourism, turning dozens of geographically distant coun-
tries into popular tourist destinations among Europeans and Americans. There are four main types of tourist
multinational corporations that differ from each other according to the profile of production activity, sources of
financing, orientation of integration, structure and role in the world tourist market.

As a result of the study, it was substantiated that the processes of globalization led to the rapid transnation-
alization of the world market for tourist services. At the same time, the emergence of multinational companies
in the world tourist market was a unique response to the competition, which is compounded by the spread of
information technology, the improvement of transport infrastructure and attracting more tourists to more and
more countries through the use of new means of personal communication between users of the Internet. All
this creates favorable conditions for the development of Ukrainian tourism. Thus, the results obtained will be
used to substantiate the instruments of state regulation and strategic directions of increasing the international
competitiveness of Ukraine in order to increase the total income from incoming tourism. Also, the results can
be recommended to enterprises of the tourist industry for the development and promotion of a competitive
tourism market in the world market.

The obtained conclusions are recommended for consideration in the economic policy of the key players of
the world market of tourist services in the XXI century.
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