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cTapLuuii Buknagay kadgpeapu
TYPUCTUYHOTO 6i3Hecy

XapkiBCbKa fiepxaBHa akafeMmis Ky/btypu

Cmamms cripsiMosaHa Ha B0OCKOHa/IeHHS1 Meo-
PEMUKO-MemoA0/I02i4HUX OCHOB OOC/IIOXEHHSI
KoMyHikayii 8 mypornepamopcbkili disiibHOCMI.
Y3azabHeHO ma  OOMOBHEHO MeoPemuYHi
OCHOBU  QOC/IIOMEHHST  KOMYHikayil - mypore-
pamopig. 3a3Ha4yeHo, WO mema YKpaiHCbKUX
myporiepamopis — akmusHe MpocyBaHHs CBOIX
mypucmebKUX rocs1ye Ha c8imosuli pUHoK. Buoi-
JIEHO BUAU KOMYHIKayii mypucmuyHux orepamo-
pis. 3a3HayeHo, W0 mypucmuyHa Oisi/ibHiCmb
€ KOMyHikayiliHum rpoyecom, abo mypucmuy-
HOK KOMyHikamusicmukoro. PosesissHymo 83a-
emMOdilo  KoMyHikamopa (myporiepamopa) ma
peyuriienma. 3’sicoBaHO  0CcOB/IUBOCMI  BUKO-
pucmaHHsi meopii Macosoi' KoMyHikauji 8 isi/lb-
Hocmi myporiepamopis. BusHadeHo 3aB0aHHsI
MapKemuHeoBoi' KOMyHikayitiHoi disiibHocmi 8
mypu3smi. 3arpornoHOBaHO 3aCMOCYBaHHS! Mypo-
rnepamopamu Mooesii 0BOCMYNEHEBOI KOMyHI-
Kayii 1. Jlasapcepesiboa ma mooeni dughy3itiHor
meopii E. Pooxepca. [josedeHo, o OCHOBHUM
MPUHYUNOM 30iUCHEHHST MaPKEMUH208UX KOMY-
Hikayiti myponepamopamu Ha Cy4acHoMy emarti
€ IX KOMI/IEKCHICMb.

Knio4oBi cnoBa: cucmema MmapKkemuH208UX
KomyHikayili, mypornepamopceka  Oisi/IbHICMb,
MypuCMuy4HUl PUHOK, KOMI/JIEKC MapKemuHey,
CUHMeMUYHi KOMyHiKayii, mypucmu4yHa KOMyHi-
Kamusicmuka, rpoyec KOMyHikauil.

Cmambs HayesieHa Ha cosepweHcmsosaHue
meopemut(o-MemodonoeuquKux OCHOB uccr/ie-

doBaHusT KOMMYHUKayuu 8 myporiepamopckoli
desimesibHocmu.  O606WeEHbI U AOMO/HEHb!
meopemuyecKue OCHOBbI UCCIe00BaHUST KOM-
MyHUKayuu myporepamopos. OmmMeyeHo, Ymo
Uesb YKpauHCKUX Mmypornepamopos — akmus-
HOe npoO0BUXeHUEe CBOUX MypUCMCKUX yCrlye
Ha Muposoli PbIHOK. BbidesieHbl OCHOBHbIE U
cuHmemuyeckue Budbl KOMMYHUKayuu mypu-
cmuyeckux orepamopos. OmMeyeHo, 4Ymo
mypucmudeckasi  0esime/IbHOCMb — S1B/sIemcsi
KOMMYHUKAUUOHHBLIM MPOUYECCOM, U/aU mypu-
cmuyeckoli  KoMMYyHUKamusucmukoll.  Pac-
cMompeHo 83aumModelicmsue KOMMYyHUKamopa
(myporiepamopa) u peyunueHma. BbISICHEHbI
0COBEHHOCMU UCMO/b308aHUSI MEOpUU Macco-
BoU KOMMYHUKayuu 8 Oesime/lbHocmu mypo-
nepamopos. OrnpedesieHbl 3ad0aqu MapKemuH-
2080l KOMMYyHUKayuUoHHoU desimesibHocmu 8
mypusme. [pednoxeHo MpuMeHeHUe myporie-
pamopamu Modesiu  08yxcmyreH4yamoli  KOM-
MyHukayuu 1. Jlazapchesibda u mooesnu ougp-
gby3uoHHoU meopuu 3. Poodxepca. [JokasaHo,
4YmO OCHOBHbIM MPUHYUMOM OCYyWEeCcma/1eHust
MapKemuHeoBbIX KOMMYyHUKayul myporepa-
mopamu Ha COBPEMEHHOM amarie S8/151emcst Ux
KOMI1/IEKCHOCMb.

KntoueBble cnoBa: cucmema MapKemuHa08bIX
KoMMYyHUKayul, myporiepamopckasi desime/ib-
HOCMb, mypucmuyeckull PbIHOK, KOMII/IEKC
MapKemuHaa, CuHmemuyeckue KOMMyHUKayuu,
mypucmuyeckasi KOMMyHUKamusucmuka, fpo-
yecc KOMMyHUKayuu.

The article is aimed at improving the theoretical and methodological foundations of the study of communication in tour operator activities. The theoretical
foundations of the research of communication of tour operators are summarized and supplemented. It was noted that the goal of Ukrainian tour operators is
the active promotion of their tourist services on the world market. The main and synthetic types of communication of tourist operators are highlighted. It was
emphasized that the tour operator’s marketing communications system consists of the following subsystems: “tour operator-travel agent”, “tour operator-
tourist”, “tour operator-partner”, “tour operator-public authority”, “tour operator-contact audience”. It is noted that tourism activity is a communication process
or tourist communication. The interaction of the communicator (tour operator) and the recipient is considered. The features of the use of communication
theory in the activities of tour operators have been clarified. It is shown how participation in international tourism exhibitions, fairs, branding and sponsor-
ship allows the tour operator to attract the attention of recipients. The tasks of marketing communication activities in tourism are defined. The use of two-
stage communication model and E. Rogers diffusion theory model has been proposed by tour operators. It is proved that the main principle of marketing
communications implementation by tour operators at the present stage is their complexity. Integrity means careful targeting and full coverage of selected
public groups, expedient use of possible channels for disseminating information, pooling online and offline opportunities for target audiences. Methods of
organizing communication by a tour operator are proposed: interaction with the media, holding an event, sponsorship and charity, PR for the internal public,
Internet marketing, corporate identity. It is proved that the integrated approach to the implementation of marketing communications is the global practice of
promoting tour operators their services. The organization of marketing information campaigns, taking into account theoretical models of mass communica-
tion, is appropriate and provides the necessary influence on the audience in the international context.

Key words: marketing communications system, tour operator activity, tourist market, marketing complex, synthetic communications, tourist communica-
tion, communication process.

MoctaHoBKa nNpoGnemu. MapkeTuHroBa Qgjisifb-
HICTb TYPUCTMYHOTO MigNpUeEMCTBa — e 060B’A3K0BO
CUCTEMHA Ais/IbHICTb, TOMY PO3PO6/IEHHS CKNagHu-
KiB KOMMNIEKCY MapPKETUHTY TYPUCTUYHOIO oneparopa
€ HaliBaXK/IMBILUMM 3aBAaHHSIM.

CbOrofileHHs CBigYMTb MPO Te, WO TYpPUCTCbKWMiA
PUHOK aKTMBHO nporpecye. [ns 6araTbOxX KpaiH,
Hanpuknag YkpaiHu, BaxX/IMBO METO CTaE akTUBHE
NPOCYBaHHA CBOIX TYPUCTCLKUX MOCAYr Ha CBITOBOMY
PUHKY, TOGTO aKTMBI3aLiss MapKETUHIOBOT Aisi/IbHOCTI.

CuctemMa MapKETUHrOBUX KOMYHiKauii cnpsimo-
BYE Typorneparopa camMe Ha Taky AisifibHiCTb. Lis

[isANbHICTL GaraToacnekTHa, TOMY L0 CKI1afaeTbCs
3 nigcucTem «TyponepaTop — TypareHT», «Typonepa-
TOP — TYPUCT», «Typonepartop — napTHep», «Typone-
paTop — opraH gepxXaBHOI Bfiagn», «Typorneparop —
KOHTaKTHa ayauTopisa». Cama TypuCTMYHA LiSNbHICTb
BBaXAETbCsA KOMYHiKauiiiHM npouecom. [i Hasusa-
I0Tb TYPUCTMYHOK KOMYHIKaTUBICTUKOLO [1].

AHani3 ocTaHHIX gocnigkeHb i nyo6sikauiii.
TeopeTuko-MeTof0N0rYHi  OCHOBM  MapKeTUHIo-
BMX KOMYHIiKaLiii y Typu3Mi npeacTaB/ieHO B pobo-
Tax O.MN. Bekposa, H.l. Begmigs, O.MN. AypoBunua,
I.K. KabyuwkiHa, O.C. KonaHeBa, M.B. Makaposa.
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MpoBegeHnii aHanis JOCNILKEHb CBIAYMTL NpPO Te,
WO cucTemMy KOMYHIKaLii Sk enemMeHT KOMMNIeKcy
MapKeTUHry TYPUCTUYHOrO oneparopa AOCAiLKEHO
Hef0CTaTHbO.

MoctaHoBKa 3aBpaHHA. OCHOBHe 3aBfaHHSA
JOCNIMKEHHA — y3araJibHUTK Ta [OMOBHUTU Teope-
TUKO-METOAO0/I0NYHI OCHOBU AOCAIMKEHHS CUCTEMM
KOMYHIKaLil y MapKeTMHIOBI AisiIbHOCTI Typonepa-
TOpiB, OXapakTepu3yBaTW OCHOBHI i CKnagHWKM Ta
HanpsiMM PO3BUTKY, 3'siCyBaTU METOAM KOMYHiKaLlili-
HOT AiSANbHOCTI.

LocnigkeHHsT 0Cco6/MBOCTEN CUCTEMU  KOMYHI-
Kauii TYypuCTUYHUX OnepaTopiB € CKNafoBOK YacTu-
HOIO BUBYEHHS KOMM/IEKCY MAaPKETUHIOBOI AisiNIbHOCTI
[aHNX CYB’EKTIB TYPUCTCHKOrO PUHKY.

Buknap ocCHOBHOro martepiany nocnigXeHHs.
Cuctema MapKeTUHroBMX KOMYHiKauiii (promotion)
€ YeTBepTUM «P» KOMNMeKcy MapKeTuHry Typorne-
paTopa. BoHa BK/104Ya€e OCHOBHI Ta CUHTETUYHI ene-
MeHTH [4].

[lo OCHOBHMX CKIagHVKIB BIAHOCMMO pekiamy,
CTUMY/IIOBAHHA 30yTy, 3B'AI3KM 3 TPOMAJCHKICTIO,
nNpsAMUin abo (OMPEKT)-MapPKETUHI Ta NEPCOHA/IbHUIA
npogaxX. CUHTETUYHI eIeMEHTU CUCTEMWU KOMYHIKa-
Uil — ue Apmapku, BUCTaBKK, BPEHOVHT Ta CnoHCcop-
CTBO. YMM KpynHiwe TypuCTUYHWIA onepaTtop, TUM
aKTUBHILLE BIH Npautoe Hag YNpOBaMKEHHSAM Pi3HO-
MaHITHUX MapKEeTMHIOBMX KOMYHiKauiid. 3aBasku npo-
rpecy iHgopmauiiHMX TeXHOAMOrii cami KoMyHikau,l
3MIHIOKTb CMNOCIO | XapakTep nepegaHHs iHhopmau,i

Komynikarop

MIKPOCEPEZIOBHIIE

BifL KOMYHikaTtopa (TypornepaTtopa) OO KOMYyHikaHTa
(peuunienTa) [2; 3].

Ha cyyacHomy eTani peuunieHTamMu CTalTb He
nvwe TYpUcTu Ta TypareHTu, a il opraHu gepXxasHol
BnaaM, NapTHepW Ta KOHTaKTHI ayauTopii (puc. 1).

MoMmiTHY ponb y dpopmyBaHHI Takoi KOMYHiKaTuB-
HOI B3a€EMOA|i BifirpaloTb CUHTETUYHI eNleMEHTN CuC-
TEMU KOMYHiKaLjiii TYPUCTUYHUX ONepaTopis.

YuacTb y MDKHApOOHMX TYPUCTCbKUX BUCTaBKax,
ApmMapkax gae 3Mory TyponepaTtopy 3asBuTW Mpo
cebe AepxaBHMM OpraHam Bfagy sik Mpo Mignpuem-
CTBO, SIKE CMpUsIE CTBOPEHHIO MO3UTMBHOIO MKy
KpaiHu B CBITI.

BpeHavHr gonomarae KoMnaHyBaTy NeBHWIA Npu-
Bab/MBUin 06pa3 TyponepaTopa B ovax CroXuBadis
Ta KOHTaKTHOI ayauTopii.

CnoHCOPCTBO NiABMLLYE coUia/ibHY 3HauYLLICTb
TypornepaTopa y CycChnifleHOMY XWTTi, WO, B/acHe,
npuBepTae yBary KOHTaKTHUX ayauTopilA, CNoXmBauis,
opraHu aepXaBHoT BNaau, NnapTHeEpIB.

KomyHikauji HaLiOHa/TbHUX Typonepartopis
HanpsiMy MOB'A3aHi 3 MapKeTUHrOBUMW KOMYHiKaLli-
AMU epxXaBu y cpepi Typusmy.

Mo BiAHOLLIEHHIO A0 TYPUCTUYHOrO Gi3HECY B camiii
ranysi i KpaiHi y WisioMy KpaiHu MNoAinswTb Ha Tpu
OCHOBHI rpynu.

Mepwa rpyna — kKpaiHW 3i 3HAYHOK YaCTKOM
JoxofiB Bif, TYpU3My i PO3BUHEHOK TYPUCTUYHOIO
ranyssto. Taki 6narononyyHi KpaiHu Luisikom 3an0-
BOJIEHI piBHEM PO3BWUTKY TYpuU3My i 3aCTOCOBYIOTb

»

[linmpremMcTBa TypUCTHYHOT Tamy3i
CerMeHTOBaHI IPyNH CHOXHUBAYIB
KoHrakTHi ayauropii
(y ToMy "mcIi JTigepu TyMOK)

MAKPOCEPEJIOBUIIIE
JlepxaBHi opranu (ypsiI0Bi JemapTaMeHTH Ta MicIIeBi
aJMiHiCTpaii)
TTonitruni cunm,
Benuki ¢iHaHCOBI CTPYKTYpH

> Penurmienr

Puc. 1. IHcTUTyLiliHi cyG’eKTu, siKi 3a6e3neuyroTb npouec
MapKeTUHIOBUX KOMYHiKaLiid y TYPUCTUUHIN ranysi
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B EKOHOMIKA TA YIPABJIIHHA M AMPUEMCTBAMUN

KOMMIEKC MapKeTUMHIOBMX KOMYHIKaLiil y MOBHOMY
06casi. Lle Haibinbw BigBigyBaHi kpaiHu: ITanis,
Icnanisa, ®paHuisa, Mpysis. Hanpuknag, Takow 6yna
iHpopmaujiliHa kKamnaHis ce3oHy 1996 p. y ®paHuii 3
«KOHTpaKTamu roCTUHHOCTI».

[o apyroi rpynu BigHecemo KpaiHu, e Typu3Mm He
€ BaXX/IMBUM CK/1alHUKOM HanoBHeHHA 6roaxeTy. Po3-
BUTKY TYPUCTUYHOI IH(PpaCTpyKTypu NpuAINsSeTbCs
HeBesvKa yBara 3 60Ky ypsay i 6i3Hecy. MapKeTUHroBI
KOMYHIKaLil BM3Ha4yaloTbCA NPSIMOK0 peknamoto. Lle
CKaHAMHaBCbKiI KpaiHu, MopTyranisa, AsepbaiigpkaH.

[o TpeTboi rpynu BigHeceMO KpaiHu, B sKUX
TYpV3M Mae 3HayHy 4YacTKy B 40XO4aX, O4HaK BOHU
MatoTb HECTIKUA MoK 4yepe3 pisHOMaHITHI npu-
YMHW: NONITUYHY HecTabiflbHICTb, TEXHOrEHHI KaTa-
CTpOdIn, BICbKOBI Aji, CTUXiAHI fiMxa Ta iH. Taki
KpaiHn KOpPUCTYHOTbLCA MOMYNSPHICTIO cepes, Typuc-
TiB. KnimatnyHi ymoBU, BiAHOCHO KOMAOPTHi YMOBU
Bi4MOYMHKY, HE4OPOrUNiA Ta AKICHWUIA cepBic, ICTOPUYHI
nam’siTkn — yce ue npmnBabsoe BifBigyBayiB 3 yCbOro
CBiTY. Taki KpaiHu, K I3painb, €runet, TypeyumHa,
Kinp, a TakoX YkpaiHa, noTpebylTb BiAnoBigHUX
MapKETMHIOBMX KOMYHiKauii Ansa 36epexeHHs i cTa-
6ini3ayii NOTOKy TYpPUCTIB.

OCHOBHI MpUYUHW, AKI BMNIMBalOTb Ha (Qopmy-
BaHHA HeraTMBHOro obpasy KpaiHu AK micus Bigno-
YMHKY | Ha SKi B MepLly Yyepry 3BepTatoTb yBary crno-
XXMBadi: OAHOMAaHITHUIA BIAMOYMHOK, HEraTUBHI NOA,,
HeBUNpasAaHe NigBULLEHHSA LiH, ke He NpYU3Beso [0
NigBULLEHHSA SKOCTI MOC/yr, NOsiBa HOBMX KOHKYPEH-
TOCMPOMOXHUX TYPUCTUYHUX HAMPSMKIB.

Y 3acTocyBaHHI MapKeTMHIOBMX KOMYHIKaLiin ass
TYPUCTUYHOT rany3i HeobxigHO BpaxoByBaTW KOMIM-
NEKCHUIA xapakTep iHopmauiiHoro BRAMBY, TOMY
UiNIbOBAUMU ayUTOPIAMU €: LUMPOKa TPOMALCHKICTb
(rpoMagcbka gymka), CermeHTOBaHi rpynu cnoxmusa-
yiB, AepkaBHi opraHu (YpsLoBi AenapTaMmeHTy Ta Mic-
LeBi agMiHicTpaL,ii), Bennki hiHaHCOBI CTPYKTYPW, SKi,
MOX/IMBO, 3allikaB/ieHi B IHBECTMLiSX | hiHaHCOBOMY
06CnyroByBaHHi, 6isHec y uiiomy, nignpvemcTaa
TYPUCTUYHOT rasysi, 3acobu MacoBoi iHghopmalii.

3BiacK, BM3HAYalOTLCA 3aBAaHHA MapKETUHrOBOT
KOMYHiKaUiAHOT AiSSIbHOCTi B TYPU3MI:

a) niaTBepmKeHHs1 penyTauii i popmyBaHHS aBapi-
ECTIIKOrO iMiXXy KpaiHu, TYPUCTUYHOI rasysi Ta gec-
TUHaUi (BigNOYMHKY, NiKyBaHHS, po3Bar TOLLO);

6) npocyBaHHs GPeHAIB BEMUKMX TyponepaTopis
Ta iHWKX NigNPUeEMCTB iHAYCTPIl FOCTUHHOCTI;

B) MPOCYBaHHA OKpPeMMUX TYPUCTCbKUX HanpamKis
i nocnyr.

dopmyBaHHS BiJHOCWH MK K/HOHOBMMU
cyb’ekTamut i rpOMafchKiCTIO Y cdoepi Typu3My Moxe
6yfyBaTNCS HA OCHOBI TEOPETUYHUX MOoAeneid maco-
BOI KOMYHiKauji.

TypuCTCbKi onepartopu, AKi BUXOAATb Ha 30BHiLL-
Hili PUHOK ANS 3a/lyYeHHS CMOXMBaYiB 3 iHLIMX KpaiH
i pPO3BUTKY B'i3HOrO TYpU3My, BUSIBNAIOTLCA B YMOBAXx
iHbopmauiiHOT HEeBIAOMOCTI: HeBiAOMI Ans 3apy-

GiKHOT ayguTopii TYpUCTCbKI HanpsiMKW, cynepeu-
NMBWIA IMIgK KpaiHW, HEe3BWYHI npaBuia MOBeAiHKM
abo X BiACyTHIiCTb i 6araTo iHworo. Kpim Toro, Ans
Be[leHHA fjasiory Ha «MOBi» BMMOI/IMBOIO i focBigye-
HOro NOTEHL,NHOro cnoXxueaya HeobXigHO GyayBaTu
iHbopMaLiliHi  KamnaHii 3 ypaxyBaHHAM MiCLEeBUX
Tpaauuilii, KynbTypu ChifIKyBaHHS Ta CrOXUBaHHS,
3HaHHA MOTMBIB, LiHHOCTEN | CBITOMNSIAHMX NO3WLii
Halipi3HILWNX rpyn rpOMajCcbKOCTi.

Y Takii cuTyauii AOopeyHMM € 3acToCyBaHHS
Typonepatopamu Mogeni ABOCTYNeHeBOi KOMYHI-
Kauii M. Nasapcdensga. BignpasHyK NosigoMieHb
npautoe 3 MicLLeBMMY nifepamu rpomMasiCbKoi AyMKU,
a BOHW, CBOEID Yeprolo, 3BepTaloTbCsa A0 CBOIX Npu-
XU/IbHUKIB | MOCMIA0BHUKIB. 3aCTOCYBAHHS TEXHO/10-
rii BUSABMIEHHA NigepiB AyMOK i opraHisauii B3aeMog,ii
3 HAMU [al0Tb NO3UTUBHI MapKETUHIOBI pe3ynbTaTy
y BiOHOCMHaXx i3 LUMPOKOK TPOMAaACHLKICTIO: iHiLito-
BaHHA MOAHMX TYPUCTCbKMX HanpsimMKiB, copmy-
BaHHSA 006GPO3MUNIMBOIO CTABNEHHS Ta iHTepecy Ao
KpaiHn (perioHy), TeHAEHUili CnoXuWBaHHA MNEBHUX
TYPUCTUYHUX MOCAIYT.

Hesigomi a6o masioBigomi reorpadivHi obnacTi
B TYPUCTCbKIA AiSIbHOCTI MOXyTb 6yTM nepesa-
rol ANs KOMyHIikatopiB. BigcyTHICTb 6yab-siKol
iHdbopMaLii, HeraTUBHOro OGekrpayHay [ae 3Mory
HanoBHIOBATW IH)OpPMAaLiHUA NpPOCTIp iCTOPMKO-
ni3HaBas1bHOIO, LiHHICHO-MOTMBYHOYOIO, Ky/b-
TYPHO-03Haiom4ow iHpopmauieto. CBixi ysaBNeHHSs
LUMPOKOro 3arasy, npmBabnunei Micus, MOX/IUBICTb
NPakTUYHUX il (eKosoris, 3axucT TBapwH), HOBI
Ta eKCTpeMasibHi BUAW Typu3My CTBOPIOKOTb CUy
TSOKIHHA ANA BiABiAyBaYiB.

MowmnpeHHs iHGopmauii Ta iHHOBaUin nepe-
KOH/IMBO [EMOHCTPYE Mogenb AndysiiiHoi Teopil
E. Pomkepca: nogin LWMPOKOI rPOMaCbKOCTi Ha
ayouTopii 3a xapakTepom CpuUAHATTS i Tuny iHdop-
Mavuji (Bif4 iHHOBaTOpiB [0 KOHCepBaTopiB), nigro-
TOBKa BiANOBIAHOIO MOBIAOM/IEHHSA Ta AOTPUMAHHS
nOCAiAOBHOCTI X NOLIMPEHHA A1 3aCBOEHHA nepe-
KOH/IMBUX apryMeHTIB i (oopMyBaHHS A0Bipu. 3acTo-
CyBaHHA TexHOoMorii edeKTUBHOI KOMYHiKauii 3a
npasvnamn PR-AisnbHOCTI 3a6e3neunTb CTBOPEHHS
CNpUATANBOrO iMIQKY AeCTuHauil, nigrotye OCHOBY
4Nns nodasibLuoi cnisnpadi [5].

OCHOBHMM NPUHUMNOM 34iACHEHHS MapKeTuH-
roBUX KOMYyHIKaLiii TyponepartopaMu Ha Cy4YacHOMy
erani € iX KOMMNMEKCHICTb. KOMNMeKCHICTb 03Havyae
peTenbHe TapreTyBaHHS i NOBHE OXOMNJIEHHS YBarowo
BUOpaHUX rpyn rpoMafcbKocTi, AOUi/IbHE BUKOPUC-
TaHHS MOX/IMBUX KaHasiB MOLUMPEHHS iHGhopmaL,i,
06’eHaHHA OHNaViH | odpchnaiiH MoX/IMBOCTE LibOo-
BUX ayanTOpIl.

CrcrteMaTn3yemo METOAM OpraHisallii KOMyHikau,ii
TYPUCTUYHUMM NiANPUEMCTBAMU Ta OpraHisavismu.

1. Mepwe wmicue cepeg MeToAiB oOpraHisauii
KOMYHiKaUiin 3aiiMae B3aemogis i3 3acobamu maco-
BOiI iH(popmauii. CniBnpaua acouiauiii nignpMemcTs
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TYPUCTUYHOT  ranysi, iHhopMauiiHuX areHTCTB,
AVMNIOMaTUYHUX NPEeACTaBHULUTB 3a KOPAOHOM i
AenapTameHTiB i3 MUTaHb KyNbTypu i Typusmy micue-
BMX afMiHICTpauiii, UiNboBUX ayamTopiid 3a AONOMO-
roto 3MI (npec-peni3un, cTarTi, iHTEPB'I0, Npec-Typu,
npec-KoHdepeHLii Ta iH.) 3abe3nedyye HeoOXigHWUNA
pesynerar.

KnacnuHum npuknagom € pobota areHTcTBa
Capitoline/MS&L Ha 3amOBNeHHA ynpasniHHA Mo
Typusmy TypeyunHu. Ha TenebayeHHi AEeMOHCTpY-
Ba/IM CneyjasibHO 3HATUIA AOKYMEHTaslbHWIA hinbm
npo TypeuuuHy i Kinbka Bigeoponukis. Mo pagio
NPOBE/IN OCBITHLO-PO3BaXKA/IbHUI pagioTyp 415 pis-
HUX ayauTopiin. CTBOpeHe HOBUHHE areHTCTBO Mpo
Typusm B TypeyunHi HagaBasio CBiXy iHhopmaLiito
Npo KpaiHy. Y po3nopsamKeHHi XypHanicTis 6ynu 6a3a
AaHux i 6aHK dhoTorpadiin. PerynsipHe noliMpeHHs
npec-kK1Ty ANs pefakLiil i Bcix 6akarumx gisHatucs
Nnpo KpaiHy i HanucaTn Npo Hei. Baanoca 3anyuntn
yBary noHag 750 XypHanicTiB, KiNIbKiCTb MO3UTUBHNX
BiAryki 36isibwmnaca Ha 137%. MoO3UTUBHI Typuc-
TWUYHI 3aMiTKW 1 OCBITHS iHd)opMaLis 3anoBHUMU
iHhopMaUiiHWiA NpOCTip | CKkoperysasiv NO4YaTKOBUNA
HeraTMBHUIA 06pa3 KpaiHW SK «HEeuUuBiNi3oBaHOI» i
«Hebe3neyHoi» Ha nNpuBaGAMBMUIA IMILX ICTOPUYHO
CTapofaBHbOI | KyNbTypHOI AepxaBu. Komnnekc
iHbopMaUiiHMX 3axofiB MOXHa [ONOBHUTW MNpec-
Typamu, ki, Hanpukiag, NpoBoAMB AenapTaMeHT i3
PO3BUTKY TYpU3My Erunry.

2. OpraHi3zavujs i npoBefeHHs 6yab-SKOro BE/IMKOr0o
3axofy BigoMi Ik MeToZ nogieBoi koMyHikauii (lvent).
[0 HbOro BiAHOCATb Npe3eHTauil HOBMX HanpsMKis/
TYPNPOAYKTY, BUCTaBKU, SpMapku, gectusasii, BOpK-
Wonu, TPEHIHrU, CceMiHapu, NPUAOMKU, LEPEMOHIT
BIOKPUTTS, OHI HapOMKEHHS koMnaHii, donewmobu.
OpraHizauisi peknamHux noi3gokK AN KieHTiB i cniB-
POGITHVKIB TYPUCTUYHMX areHTCTB. Tak, TYpUCTUYHA
Kowmiciss niBHiYHMX TepuTopii Asctpanii (Northern
Territories Tourist Commission) 3anpocunia npuixatu
B O3Hanomunii Typ PR-MeHemxepiB i3 kpaiH, Typuc-
TUYHI PUHKKM AKX NpeAcTaBNsaoTb Ana ABcTpanii
HalibiNbLWKWii iHTepec. |HWWM NPUKIaA0oM Takoi akuil
MOXe CNYXWUTU YemnioHat €sponu 3 dpytéony 2012 p.
(UEFA EURO 2012), chiHanbHa 4YacTuHa siKoro Bif-
bynacs B YkpaiHi Ta MNonbLyi. Lia nogisa npussena go
Pi3KOro Cniecky KilbKOCTi TYPUCTIB, OXOUKX BiggigaTu
KpaiHm CxigHoi €sponu.

3. CnoHcopcTBO | GnarogiiHicTb (NigTpMMKa AuTA-
4MX Ta MONOADKHUX CMOPTUBHUX KOMaHS, FOHUX MYy3U-
KaHTIB, TAHLIOPUCTIB i Take iHLWe) Mae ocobnuee 3Ha-
YyeHHA An1s hopMyBaHHS BiAHOCUH AOBIPW.

4. PR pna BHYTPIWHLOI rpomagcbKocTi (Tpe-
HiHTKW, Kypcu NigBuLLEeHHS KBanidpikau,ii, KopnopaTusHi
Kogekcu, TiIMBINAiHT, peknamHi Typu iHhopmauiiiHa
nigTPUMKa TypareHCcTB Typorneparopamu).
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5. IHTepHeT-mapKeTuHr (caiiT, couiasibHi Mepexi,
67101V, OHNaH-KOHCYbTaui, BeGiHapw, hopymu, enek-
TpoHHi 3MI, cnewjanizoBaHi TypucTuyHi call-ueHTpun).

6. ®ipmoBUiA CTUNb (KONbOPW, CrioraH, WwpudTw,
TOBapHWiA 3HaK Ta iH.) Hanpuknag: Jloro | v NY, | am
B AmcTepgami, Xapkis — Smart City.

BucHoBKM 3 NnpoBefeHOro gocnigpkeHHs. [lose-
[OEHO, L0 KOMMMEKCHUA Niaxia A0 34INCHEHHST map-
KETUHIOBMX KOMYHiKaujili € 3ara/ibHOCBITOBOI Mpak-
TUKOK MPOCYBaHHA Typonepartopamu CBOiX MOCAYT.
OpraHizauis MapKkeTUHIroBux iHhopMaLiiHux Kamna-
Hill 3 ypaxyBaHHSIM TEOPETUYHUX MoZesneli MacoBoil
KOMYHiKaLil € AOpeYHMMM Ta TakMmu, Wo 3abesne-
UyloTb HEOOXiAHUIA BM/IMB Ha ayavTopii B MiXHapoa-
HOMY KOHTEKCTI.
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SYSTEM OF MARKETING COMMUNICATIONS IN THE TOUR OPERATOR ACTIVITY

The purpose of the article. Communication support for the promotion of tourist services is one of the key
problems of the success of tour operators in the world market. The demand for the complexity of its application
gives the concept of marketing communications. When planning and organizing marketing communications
in world markets, issues of taking into account interests and the role of institutional actors, influencing the
communication process, as well as various groups of the public, influencing the formation of public opinion,
constantly arise.

The main objective of this study is to generalize and supplement theoretical and methodological founda-
tions of the study of the communication system in the marketing activities of tour operators, to characterize its
main components and directions of development.

Methodology. The application of theoretical models of mass communication is based on the experience
(practice) of foreign countries that developed their own tourism industry, despite the unfavorable influence of
economic and political conditions.

Results. The synthetic elements of the communication system of tourist operators play a significant role in
the formation of such a communicative interaction.

Communications of national tour operators are directly related to the marketing communications of the state
in the field of tourism.

In relation to tourism business in the industry and the country as a whole, the countries are divided into
three main groups.

The first group is a country with a significant share of tourism revenues and a developed tourism industry.
These are the most visited countries: Italy, Spain, France, Georgia.

To the second group we will include countries where tourism is not an important part of the budget. These
are Scandinavian countries, Portugal, Azerbaijan.

The third group includes countries in which tourism has a significant share of income, but they have an
unstable image for various reasons — political instability, man-made disasters, military actions, regular natural
disasters, and so on. Countries like Israel, Egypt, Turkey, Cyprus, as well as Ukraine need appropriate market-
ing communications to preserve and stabilize the flow of tourists.

Formation of relations between key actors and the public in the field of tourism can be based on models of
mass communication.

In such a situation, it is appropriate to use the tour operator's model of two-level marketing communication
P. Lazarsfeld. The dissemination of information and innovation is convincingly demonstrated by the model of
E. Rodgers' diffusion theory.

We systematize the methods of organizing communications for tourist enterprises and organizations: inter-
action with mass media, event communication, sponsorship and charity, PR for the domestic community, infor-
mation support for travel agencies by tour operators, Internet marketing, call-centers.

Practical implications. It is proved that the integrated approach to the implementation of marketing com-
munications is the global practice of promoting tour operators their services. The organization of marketing
information campaigns, taking into account theoretical models of mass communication, is appropriate and
provides the necessary influence on the audience in the international context.

Valueloriginality. The article deals with the issues of the nature of marketing communications in the activi-
ties of tour operators. When analyzing the peculiarities of access to world markets, difficulties arise in its devel-
opment and application. Problems and problem issues determine the prospects for further research into the
complexity of marketing communications. This is especially evident in the use of theoretical models of mass
communications.
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