ISSN 2519-8564 (print)
ISSN 2523-451X (online)

DOI: 10.15421/19170803

EOHD

European Journal

of

Management Issues

academic journal

2017 Volume 25 (3-4)

Dnipro, Ukraine



European Journal

of

Management Issues

Journal comprises the results of research findings of the top specialists,
academics, candidates for degree dealing with problems of contemporary
development, theory and methodology of management, innovation
development of the world economy countries in the age of globalization,
international innovation activity development, science and technology
exchuausaange, management and marketing of academic research,
corporate management.

The materials can be helpful for academic teachers, academics, students
and post-graduate students. It can be also used by general readers, which
are interested in innovation management and innovation activity.

EDITORIAL BOARD

Chairman of Editorial Board:
Natalia Meshko, D.Sc. (Economics), Prof., Ukraine.

Deputy Chairman of the Editorial Board:
Yevgen Bogodistov, Dr.Sci., Postdoctoral Research Associate, Germany;
Alexey Dzhusov, D.Sc. (Economics), Associate Prof., Ukraine.

Executive Secretary, Member of the Editorial Board:
Irina Privarnikova, Cand. Sc. (Economics), Associate Prof., Ukraine.

Technical secretary, Member of the Editorial Board:
Oleksandr Krupskyi, Cand. Sc. (Psychology), Associate Prof., Ukraine.

Members of the Editorial Board:

Anna Dabrowska, Dr.Sci. (Economics), Prof., Poland;

Jerzy Gajdka, Ph.D., Prof., Poland;

Irina Gontareva, D.Sc. (Economics), Prof., Ukraine;

Tatiana Grinko, D.Sc. (Economics), Prof., Academician, Ukraine;

Inna Gryshova, D.Sc. (Economics), Prof., Ukraine;

Rufat Atakishi Oglu Guliyev, D.Sc. (Economics), Prof., Azerbaijan;
Olesya Finahina, D.Sc. (Economics), Prof., Ukraine;

Mariantonietta Fiore, Ph.D (Economics), Italy;

Maria Fleychuk, D.Sc. (Economics), Associate Prof., Ukraine;
Svetlana Haminich, D.Sc. (Economics), Prof., Academician, Ukraine;

Elena Harchishina, D.Sc. (Economics), Associate Prof., Ukraine;
Elena Kovalenko, D.Sc. (Economics), Prof., Ukraine;

Michael Kruesi, Ph.D., Taiwan.

Olga Lygina, Ph.D (Finance), Kazakhstan;

Vitaly Lutsyak, D.Sc. (Economics), Associate Prof., Ukraine;
Dmytro Melnychuk, D.Sc. (Economics), Prof., Ukraine;
Sebastien Menard, Ph.D (Economics), France;

Olha Pyroh, D.Sc. (Economics), Prof., Ukraine;

lldeberto Rodello, Ph.D. (Applied Sciences), Brazil;

Konstantinos Samiotis, Ph.D, United Kingdom;

Sergii Sardak, D.Sc. (Economics), Associate Prof., Ukraine;
Rimantas Stashys, Ph.D (Economics), Prof., Lithuania;

Natalia Stukalo, D.Sc. (Economics), Prof., Ukraine;

Natalia Valinkevych, D.Sc. (Economics), Associate Prof., Ukraine;
Serge Velesco, Ph.D (Economics), Prof., Germany;

Julita Wasilczuk, Dr.Sci. (Economics), Prof., Poland;

Veit Wohlgemuth, Dr.Sci. (Economics), Prof., Germany.

Publication information: European Journal of Management Issues

(ISSN 2519-8564 (print), ISSN 2523-451X (online)).

The Bulletin is included in the Ministry of Education of Ukraine’s list of
professional publications, which can publish theses for the national and
international scientific degrees (according to the Letter No. 747 of
13.07.2015).

The Journal is indexed and
databases and repositories.
Approved by the Scientific Council of Oles Honchar Dnipropetrovsk
National University, Ukraine

included in international scientometric

Subscription prices are available upon request from the Publisher or from
the journal’s website (www.mi-dnu.dp.ua). Subscriptions are accepted on a
prepaid basis only and are entered on a calendar year basis. Issues are sent
by standard mail (surface within Europe, air delivery outside Europe).
Priority rates are available upon request. Claims for missing issues should
be made within six months of the date of dispatch.

YMilLleHO pe3y/bTaTh A0C/iAMKeHb NPOoBigHMX daxiBLiB, HayKoBL,iB, 3400yBadis
HayKOBMX CTYyMeHiB i 3BaHb i3 MUTaHb Cy4acHOro (pOPMYBaHHA Ta PO3BUTKY
TEOPETUKO-METOA0/OMYHUX  MO/IOKEHb  MeHeA)KMeHTy,  iHHOBaLjiHoro
PO3BUTKY KpalH CBITOBOi EKOHOMIKM B yMOBax r/106aAi3alii, PO3BUTKY
Mi*XHapOAHOI iHHOBALIMHOI AiANbHOCTI Ta HAayKOBO-TEXHO/IOMYHOr0 O6MiHY,
MEHE/AXMEHTY ¥ MapKeTUHIY HayKOBMUX [OCIifXeHb, KOPMNOpaTUBHOIO
KepyBaHHs.

[N HayKOBO-NeAaroriYHnx rnpauiBH1KIB, HayKOBLLiB, acnipaHTiB i CTyAeHTiB,
LUMPOKOro 3arasy YuTadiB, AKi LiKaBAATbCA MUTAHHAMU MEHEAKMEHTY
iHHOBALLili Ta iHHOBaLiMHOT AiAAbHOCTI.

PEAAKLIMHA KO/ETIS

Fonoea pedakuyiliHoi Konezii:
Melwwuko Hatania NeTpiBHa, A-p €KOH. HayK, Npod., YKpaiHa.

3acmynHuku 20/108u pedakuiliHoi kosezil:
BorogicTtoB €BreH, gokTop ¢inocodii, HimeyuunHa;
AxycoB OneKciit AHaTOAIMOBUY, A4-p €KOH. HayK, 40L,., YKpaiHa.

BidnogidanbHuli cekpemap, uneH pedakuitiHoi Kosezii:
MpuBapHuKoBa IpuHa tOiiBHa, KaH/. €KOH. HayK, AoL,., YKpaiHa.

TexHiyHull cekpemap, 41eH pedakyiliHoi Konezii:
Kpyncbkuii OniekcaHap MeTpoBu, KaHg. NMCUXo/. Hayk, 40U, YKpaiHa.

YseHu pedakyiliHoi konezil:

AabpoBcbKa AHHa, 4-p €KOHOMIKK, Npod., MobLa;

Faiigka €xu, Ph.D., npoo., MobLua;

FoHTapeBa IpvHa B’avec/aBiBHa, 4-p €KOH. HayK, Npod., YKpaiHa;
FpuHbKo TeTAHa BasnepiiBHa, A4-p €KOH. Hayk, npod., akagemik Akagemii
E€KOHOMIYHMX HayK YKpaiHu, YKpaiHa;

Fpuywoga InHa OpiiBHa, 4-p €KOH. HayK, Npod., YKpaiHa;

KynieB Pydat ATakili orny, 4-p eKoH. HayK, npod., AsepbaiigKaH;
dinariHa Oneca BasieHTUHIBHA, /A-Pp €KOH. Hayk, Npog., YKpaiHa;
®diope MapiaHToHbeTa, A-p dpinocodii, ITanis.

®eituyk Mapis IropiBHa, 4-p €KOH. HayK, AOL., YKpaiHa;

XamiHiu CBiT/n1aHa lOpiiBHa, 4-p €KOH. HayKk, npod., akagemik Axagemil
E€KOHOMIYHMX HayK YKpaiHu, akagemik MixHapoaHoi KaapoBoi akagemii,
YKkpaiHa;

XapuunwmHa Onexa BonoanMmMpiBHa, A-p €KOH. Hayk, 40L., YKpaiHa;
KoBaneHko OneHa BasiepiiBHa, A-p €KOH. Hayk, npog., YKkpaiHa;
Kpyeci Maiikn Anekcangep, A-p dinocodii, TaltBaHb;

/vrina Onbra IBaHiBHa, A-p dinocodii B ranysi dpinaHcis, KasaxcTah;
/lyuak Bitaniit BacunboBuy, f-p €KOH. Hayk, 4oL, YKpaiHa;
MenbHuuyK AMUTPO MeTpoBMY, 4-p €KOH. HayK, A0L,., YKpaiHa;
MeHap CebacTbsH, a4-p dinocodii, PpaHuis;

Mupor Onbra BonogMmupisHa, 4-p €KOH. Hayk, Npod., YKpaiHa;
Pogenno InbaebepTo Anapeciso, A-p dinocodii (npuraagHi Hayku),
Bpaswunis;

CamioTic KoHcTaHTUHOC, A-p dinocodii, BeamkobputaHis;

Capgaak Cepriit EayapaoBuy, A-p €KOH. Hayk, AOL., YKpaiHa;
Crawmwmc PimaHTac, a-p ¢pinocodii, npod. ekoHomikK, /nTea;
Crykano Hatasnia BagumisHa, 4-p €KOH. HayK, npod., YKpaiHa;
BaniHkeBuy Hatania BacunisHa, 4-p €KOH. HayK, Aou,., YKpaiHa;
Benecko Cepi, a-p dinocodii, npod., Himeuumna;

Bacuabuyk BiniTa, 4-p eKoHOMIKM, Npod., Mo/bLLa;

Bosbremyt ®aiit, a4-p dpinocodii, npod., HimeuumHa.

Inpopmauia npo ny6ikauiio: European Journal of Management Issues
(ISSN 2519-8564 (print), ISSN 2523-451X (online)).

YKypHan BK/lO4eHO a0 nepeniky ¢axoBuX BUAAHb 3rigHO 3 Hakasom MOH
Ykpainun N2 747 Big 13.07.2015 p.

YKypHan iHAEKCYETbCA | BXOAWUTb AO MiIXKHAPOAHUX HAyKOMeTpuyHWX a3
AAHUX.

HagpykoBaHo 3a  pilleHHAM  BYeHOi paau  /IHINpONeTpOBCHKOro
HalioHanbHOro yHiBepcuteTy imeHi Oneca FoHYapa 3rigHo 3 N1aHOM BUAAHb
Ha 2017 p.

Bu moxeTe aisHaTUCA BapTiCTb NepeAn/aTi Ha >KypHas, 3BEPHYBLUMCb A0
BiANOBiga/bHOrO ceKpeTapA pegakuiiiHoi Koserii |.10. lpuBapHMKOBOI 3a
agpecoto European.jmi@gmail.com Ta o3HaitomuTUCh 3 iHPOpMaLi€o Ha
caitti www.mi-dnu.dp.ua. 3anpoLlyemo 40 cniBpobiTHMLTBa.


http://www.mi-dnu.dp.ua/
mailto:European.jmi@gmail.com
http://www.mi-dnu.dp.ua/

ISSN 2519-8564 (print), ISSN 2523-451X (online). European Journal of Management Issues. — 2017. - 25 (3-4)

European Journal
of Management Issues

Volume 25(3-4), 2017, pp.115-124

Invited article
DOI: 10.15421/191715

Received: 29 August 2017

Revised: 15 September 2017; 30 November 2017
Accepted: 22 December 2017

Published: 25 December 2017

UDC classification: 336

JEL Classification: 031

KpuntoBastoTa Kak Ka4eCTBEHHO
HOBbIM1 N/IATEXKHbIM UHCTPYMEHT
U NepCrneKTUBbl €e MHTerpaLum

B MUPOBYIO GUHAHCOBYIO CUCTEMY A. A. prcycos?
H. 1. Py6uyoea't

Llenb paboTbl — npoaHa/M3MpoOBaTb COBPEMEHHblE TeHAEHLMM M COCTOAHUE MEX/AYHapOAHOrO PblHKA BeAYLIMX KPWUMTOBA/MOT M OLEHUTb
BO3MOXHble MePCMeKTUBbI UX Aa/IbHENLLIEro PasBUTUA U UHTErpaLmn B MUPOBYIO pUHAHCOBYIO CUCTEMY.

Pe3y/abTaThl MCCAeA0BaHUA. PeTpOCNEeKTUBHO MpOC/IeKeHa MCTOPUA MPOUCXONKAEHUA U CTaHoB/eHuAa BuTkouHa (Bitcoin), paccmoTpeHbl
HekoTopble 0CcO6eHHOCTU «BnokyeiH» («Blockchain»). MpoaHannaupoBaHbl MONOXKUTE/IbHbIE WM OTpULaTe/bHble CTOPOHbI PaboTbl C
KpunTOBa/toTamu. PaccmoTpeHa 6/mkaiiwas no Kanutaamsauuu K ButkouHy Kpuntosastota d¢up (Ethereum) u npoaHanvsupoBaHbl
OCHOBHbIE Pa3/M4uA MexAy HUMU. Ha OCHOBe NpoBeAEeHHOro Ucc/1eA40BaHnA CGOPMUPOBAH NMPOrHO3 O Hanbo/iee BEPOATHOM Hanpas/IeHUU
PasBUTUA PblHKa KPUNTOBA/IIOT Ha H/mKalillee ByayLiiee M 0 BO3MOXHOCTM MX MHTErpaLum B MUPOBYIO PUHAHCOBYIO CUCTEMY.

TeopeTuueckoe 3HauYeHHe UCC/Ieg0BaHUA. HacTosALLLee NCC/Ieq0BaHMeE U ero pesy/ibTaTbl OyAyT CNOCOBCTBOBATH peLleHuto r106a/1bHOM Hay4HOM
3aga4u — GOPMMPOBAHUIO HAYHHO-OBOCHOBAHHOIO MHEHWA aKageMUYECKOM HayKn K HOBOMY (peHOMEHY B SKOHOMUKE — KpUNTOBA/IIOTaAM U
UX pO/IM B MUPOBOI GUHAHCOBOW cUCTEMe.

OpuruHaabHOCTb/LleHHOCTb/HayyHas HOBU3HA MUcC/1eAoBaHUA. PaboTa ABAAETCA OAHOWM U3 HEMHOrMX, MOCBALLEHHbIX HOBOMY AB/IEHUIO B
SKOHOMMWKE — KpPUNTOBA/IlOTaM; TMpeAcTaB/€Hbl aBTOPCKUe
NPOrHO3bl O BO3MOXHbIX HanpaB/e€HUAX Aa/IbHeillero pasBuTma
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Cryptocurrency as a qualitatively
new payment instrument

and the prospects of its integration
into the global financial system
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Purpose - to analyze the current trends and the state of the
international market of leading cryptocurrencies and to
evaluate the possible prospects for their further development
and integration into the world financial system.

Findings. The authors traced the history of the origin and
formation of Bitcoin retrospectively, considered some
features of the "Blokchain". The paper analyzed the positive
and negative aspects of working with cryptocurrencies. The
research considered the closest on capitalization to Bitcoin —
the Ethereum cryptocurrency and analyzed the main
differences between them. On the basis of results of the
study, the authors made the forecast about the most likely
direction of the development of the cryptocurrency market
for the near future and the possibility of their integration into
the world financial system.

Theoretical implications. The issues studied in the work and its
results should contribute to the solution of the global
scientific task — the formation of scientifically grounded
opinion of academic science to a new phenomenon in the
economy - the cryptocurrencies and their role in the world
financial system.

Originality/Value. This research work is one of the few which is
dedicated to the new phenomenon in the economy -
cryptocurrencies; author's forecasts about possible directions
of further development of the crypto-currency market are
presented.

Research limitations/Future research. This paper opens the
possibility of further research in the field of the crypto-
currency market, its further development and integration into
the world financial system.

Paper type - empirical.

Key words: money; finance; investments; Blockchain; Bitcoin;
Ethereum; payment system; exchange rate.
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KpuntoBastoTa AK AKiCHO
HOBMI NAIATiXKHUMA IHCTPYMEHT
i nepcnekTuBM ii iHTerpawii

y cBiTOBY (piHaHCOBY cucTemy

Onexciii AHamonitiosuu fucycos?,
Hamanis lzopisHa Py6yosaft

t/IninposcbKull HayioHaabHUl yHigepcumem
imeHi Onecs l'onuapa, AHinpo, YKpdiHa,
#YHigepcumem npukaadHUX HayK,
Mimmealioa, HimeuyuuHa

MeTta po6oTM - npoaHanisyBaTM cCydvacHi TeHAeHLUii Ta cTaH
MI}KHAapOAHOro PWHKY MPOBIAHMX KPWUMTOBA/MOT Ta OLHUTU
MOX/IMBi NePCNeKTUBM iX NOAA/bLLIOrO PO3BUTKY Ta iHTerpau,ii
y CBiTOBY piHaHCOBY cucTeMmy.

Pe3y/bTaTu AOCAiAXKEHHA. PETPOCNEKTUBHO NPOCTEXeHO icTopito
NMOXOAKEHHs Ta CTaHOB/EHHs BiTkoiHa (Bitcoin), posrasHyTo
Aenki 0cob6/mBoCTi «BoKuetH» («Blockchain»).
lpoaHanizoBaHO MO3UTUBHI Ta HeraTUMBHi CTOPOHM poboTH 3
KpUNTOBa/loTaMu. PO3r/IAHYTO HalbAMKYy 3a KaniTaizauieto
40 BiTkoiHa kpunToBantoTy Edip (Ethereum) i npoaHanizoBaHo
OCHOBHI BigMIHHOCTI MiXX HumW. Ha ocHOBi mposegeHoro
AocCNiAKeHHA cdOpMOBAHO NPOrHO3 Npo Halbi/bLL BiporigHWiA
HanpAM PO3BWUTKY PMHKY KPUMTOBAa/NOT Ha Haibamxuy
nepcrneKkTuMBy i MNpO MOMAMBICTb iX iHTerpauii y cBiToBy
¢diHaHCOBY cucTemy.

TeopeTuyHe 3HA4YeHHA AOC/igKeHHA. Le pocnigxeHHsa i 1oro
pe3y/bTaTv ByayTb CNPUATH BUPILLIEHHIO I106a/1bHOT HAayKOBOT
3agadi - (OPMYBaAHHIO HAYKOBO-OOIPYHTOBAHOrO MOrAAAY
aKageMiyHOI HaykM A0 HOBOro ¢peHOMeHy B EKOHOMiLi —
KPUNTOBA/IIOT i iX PO/ y CBITOBI PiHaHCOBIN cncTemi.

OpwriHanbHicTb/LiHHicTb/HayKOBa HOBU3HA AOC/IAKEHHS. La
poboTa - ogHa 3 HebaraTboX, L0 MPUCBAYEHA HOBOMY ABULLY
B EKOHOMIilj — KpUNTOBa/lOTaM; MpeAcCTaB/1eHO aBTOPCbKi
NPOrHO3M MPO MOX/MBI HAaNPAMKM MOAA/ILLLIOrO PO3BUTKY
PUHKY KpUMTOBa/IOT.

MepcnekTMBM noganblimx pgocigkenb. LA pobota Bigkpusae
MOX/MBICTb  MOAA/bIUMX  AOC/igXeHb B 06/4acTi  pUHKY
KPUNTOBA/IOT, MOrO MOAA/bLIOrO PO3BUTKY Ta iHTerpauii y
CBiTOBY piHaHCOBY cucTEMY.

Tun cTaTTi — emnipuyHa.

KaouoBi cn1oBa: rpoui; ¢iHaHcy; iHBecTuul; BioK4elH; BiTKOiH;
Edip; naaTtixHa cuctema; o6MiHHMIA KypC.
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BBeageHue

OCNeHMe  HEeCKO/NbKO  N1eT  MpUCTaZbHOE  BHUMaHWe
GUHAHCMCTOB, MHBECTOPOB U BCEX, KTO MeYTaeT O bGblCTPOM
3apaboTKe, NpMB/EK/Ia TeMa KPUNTOBA/IOT — OTHOCUTE/IbHO

HOBOrO MOHATUA B PUHAHCOBOM Mupe. Bce mupoBoe puHaHcoBOe

CoobLLecTBO ceroAHA HabnogaeT 3a becnpeLeAeHTHbIM POCTOM

KypcoB Butkouna (Bitcoin) u 3dupa (Ethereum), kotopble

6yKBa/IbHO 3a Mapy /1T NoKasann NpUpoCTbl KypcoB 6osiee Yem B

2000%. C poCTOM MONYy/APHOCTM CTa/M  MOABAATbCA U

3aKOHOMEPHble COMHEHMA O Lie/1eCO06Pa3sHOCTU B/IOKEHUA geHer

B KPWUMTOBAIOTY, Y€l KypC MOXKET B KOPOTKUI Nepuog BpeMeHu

KaK 06Ba/MBaTbCA Ha 30-40%, TaK U B3/1€TaTb, 4OCTUraA BCE HOBbIX

MakcumymoB (20 040 USD 3a oguH BUTKOMH, MO COCTOAHMIO Ha

17.12.2017 r.). MccanepoBaHuem 3Toi npob/embl, B 4aCTHOCTH,

3aHumatotca E. Cuxr (Sixt, 2017) v gp.

LindpoBas BastoTa MOXKET C/YXKUTb, B NEPBYIO 04epesb, YA06HbIM
cnocobom naaTtexka. Ho 3TO MMeeT Kak Mo/IoKWUTe/bHble, TaK U
OTpuLATe/IbHble CTOPOHbL. TaK, aHOHUMHOCTb M/AaTexei MOXKHO
paccmatpuBaTh C ABYX CTOPOH: BO-MEPBbIX, KaKk CPeACTBO
yA06HOro nepeBoga AeHer 3a Kakue-1mbo yc1yrv uav Toeapbl 6e3
Ha/MuuA nocpegHuKka. Ho, C Apyroil CTOPOHbI, aHOHWMHOCTb
MO3BO/IAET MPOBOAUTb HE3aKOHHbIE OMepauuu Kymn/au/mpogaku.
Kpome Toro, no COCTOAHMIO Ha HACTOALLMIT MOMEHT BCA CUCTEMA
TOpProB/IM M 060pOTa KpUNTOBA/MOT ABAAETCA YA3BMMOM, Kak
nepes, XakepckMMK aTakamu, Tak U 418 CIy4aeB NoTepu Wu
HEBO3MOHOCTU BOCMPOU3BECTU KOZ, LUMPPOBAHMA AAHHBIX W, KaK
C/1leqCTBUe, yTpaTbl CPeACTB.

B HacToAllee BpemA cpeau aHa/MTUKOB BCe elle HeT e/MHOro
MHEHWA O Lje/1ec00bpasHOCTM MHBECTUPOBaHUA B BUTKOMH 1 0 ero
MO/IOMUTE/IbHBIX XapaKTepUCTMKaxX. TaK, O4HWM uUcCiegoBaTeNn
MPOrHO3MPYIOT Kpax CUCTeMbl M3-3a TakuX (PaKTOpoB Kak
KOHTPO/Ib M 3ampeT CO CTOPOHbl OTAE/IbHbIX rOCYAapCTB,
OTCYTCTBME MaTepUa/IbHOro obecrneyeHuns, BO3MOXKHbIE XaKepcKue
aTakM W Masnoe KO/MYeCcTBO Ba/loTbl B ceTu. /[lpyrve -
BbICKA3blBAlOTCA B 3aLUTYy KPUMTOBA/MOTHI U BUAAT GauKaliuee
byaywee 3a pasBuTMEM LUOPOBBIX TEXHO/NOMUM B (PUHAHCOBOM
uHayctpum (Kuts, 2017).

CnegyeT TaKKe OTMETUTb, YTO CETrOAHA Y)Ke PpAg KpYMHEMLMUX
TPaHCHALMOHA/IbHBIX ~ KOpMopauuid, Cpegu  KOTOPbIX — CTOUT
YNOMAHYTb Takue, Kak Amazon.com, Inc., Alphabet Inc. (ctapoe
HassaHue — Google), eBbay Inc., PayPal Holdings, Inc., Alibaba
Group Holding Ltd. n HekoTOpble ApyrvMe NMocTeneHHO Ha4YMHalT
Nnpu3HaBaTb KpUNTOBA/OThI, 4yTO o4yeBUAHO CBA3aHO C
HeXXe/laHNeM TEepATb 3HAUYUTE/IbHYI0 HacTb pbiHKA (Kuts, 2017).

YHMKa/NbHOCTb ~ KOZa M MNpUHUMM  paboTbl  KPUMTOBa/OT
paccmaTpuBaaMCb  MHOTMMK  crnieumasnctamu.  Tak, E. Cuxt
(Sixt,2017) pgeTanbHO  paccmaTpena  COCTaB/ALWME  KOAA
MHCTPYMEHTA KpUNTOBa/loT " npoaHa/anM3MpoBana
3aKOHOMEPHOCTb MOAB/IEHUA KPUMTOCUCTEM Ha (GUHAHCOBOM
pbiHKe. H. Monnep B cBoux ncciegosanuax (Popper, 2017d; Popper,
2017b) U3yumna BbICTPbIA POCT Kypca v Ha3Baa GpaKTopbl, KOTOpble,

no ero MHEHMIO, WMEeKT CylWeCTBEHHOe B/AMAHME  Ha
KOpPeKTUMpPOBKY bButkouHa. B cBoto o4vepeab 3. MpuHbepr
3aTppoOHYy/n  Mpob6/emMy aHOHUMHOCTM U MpUBEN  MpUMepbl

MCMo/Ib30BaHUA BUTKOMHA B KPUMMHA/IBHOM MUPE, YTO CTaBUT 3TO
NpenMyLLecTBO Nog comHenue (Grinberg, 2013). YueHble elle He
onpeAe/nInCb, Kakylo pO/b  UrpaloT  KPUNTOBa/OTbl  Ha
¢duHaHcoBOM pbiHKe: A. Kyl caesnan cTaBKy Ha obpylueHue Kypca,
TaK KaK OHa CYMTaeT KpUNTOBa/IOTbl GUHAHCOBOM MMPaMUAON U
aprymeHTMpOBas 3TO TeM, YTO BUPTYa/lbHble fAeHbrM He UMEIT
maTtepuasbHoro obecrnedenua  (Kuts, 2017). OgHako, no
YTBEPXAEHUIO APYr1X SKCNEPTOB, HECOMHEHHBIM AB/IAETCA TO, HTO
TexHosoruA Bnokyeltn (Blockchain) ABnAeTcA yHuKanbHOW w
MOXeT ObITb MCMO/b30BaHa BHe (UHAHCOBOrO pbiHKa. Tak,
K. Kleinberg u D. Helbing nccnhegosanun nyTv BHeApeHua BiokyeiiH
TEXHO/I0rMK B CcoLMasbHble cdepbl u3Hu venoseka (Kleinberg, &
Helbing, 2016) [7], S. Wiefling ¢ konnezamu npeanoxum
1CMo/b30BaTb TEXHO/IOMMU B BUPTYa/ZlbHOM CMOPTE WU B APYrUX
HedwmHaHcoBblx obnactax (Wiefling, Lo lacono, & Sandbrink, 2017).

OO0

Bce ncciegoBaHMA  HaBOAAT HA  MbiUb O

CyLL,eCTBEHHbIX
repcrneKkTuBax, KoTopble HeceT B cebe B/oKYerH. MX AeTanbHO
onucasn v NpoaHaM3upoBas B cBomx pabotax A. KHazes (Knyazev,
2017).

Kak u »nobaA  coBpemeHHas TexHosoruA  BaokuelH, a,
COOTBETCTBEHHO W BWTKOWH, Kak nNpou3BOgHas OT 3TOM
TeXHO/0rMK, HeceT B cebe onpese/ieHHble PUCKM, U O4eHb BaXKHO
NMO3TOMY MOHUMATb OCHOBbl PaboTbl pblHKa W  MbITATbCA
npeaynpexaatb KonebaHus Kypca. PakTopbl, KOTOPbIe BAWAIOT Ha
M3MeHeHue Kypca BUTKOMHa, Obl/n npegacTaB/ieHbl
tO. ApxaHresbckum B ero  pabote  (Arkhangelskiy, 2017).
M3MeHeHWeM MpOorpaMMHOrO Koga W MOHATUEM KPWMTOBA/MOT
3aHMMamch H. Kobauy 1 A. Menesec (Koblitz, & Menezes, 2015).

PeayanaTb[ MCC/‘IeAOBaHMﬁ, NOCBALLEHHbIE passuUTUio n
nepcnekTMBamMm KpUNTOBAa/OT, WU3/I0XKEHbI B pa60Tax MHOIMMX
uccrepoareneii (e.g., Dzhusov, 2013; Sorge, & Krohn-Grimberghe,
2013; Dzhusov, & Apalkov, 2016; Cocco, Concas, & Marchesi, 2017;
Gomber, Koch, & Siering, 2017; Krechetova, 2017; Perekopskyi, 2017;
Smolinski et al., 2017; Voznyak, 2017; ma iHwi), HO K HacTosLWEMY
BpeMeHU KaK MO/I0XKUTE/IbHble, TaK U OTpuULaTe/ibHblé CTOPOHbI
BuTKoMHa ocTatoTca Bce eule HeaOoCTAaTOYHO MUCC/1eA0BaAHHbIMU.
Tak, A0 CMX MOP HeNb3A elle C YBEPEeHHOCTbIO 3aABAATb O

AaaneﬁLueM Hanpas/€HUN  pasBUTUA KpMﬂTOTeXHOI‘lOI’Mﬁ 7]
MeXaHusme peryamMpoBaHua co CTOPOHbI rocyaapcrs.
nepCHEKTVIBbI PasBUTMA KPUNTOBA/IIOTbl TaKXe HeA0CTaTO4YHO
ornpeaeneHsbl. B ¢BA3M C 3TMmM aHaau3 pa3suTnA  BeAyLUX

LUMPPOBBIX Ba/OT, MPOFHO3 WX MOMYAAPHOCTU U MepPCrneKTUB
Aa/IbHellero pocta npeacTaBAATCA AOCTaTOYHO aAKTYya/IbHOM
3aga4en.

lNocTtaHOBKa 3agayiun

e/Ib paboTbl — NPOaHa/M3UPOBaTb COBPEMEHHbIE TEHAEHLUM

M COCTOAHWE  MEeXAYHapOAHOro  pblHKa  Begyliux

KPWUMTOBA/OT UM OLEHUTb BO3MOMHbIE MEPCreKTUBbI  UX
Aa/bHENIero pasBuUTUA U MHTErpaLuuu B MUPOBYHO (UHAHCOBYHO
cuctemy.

Pe3y1leaTbl ucc1eaoBaHuA

€Hbr1, Kak (MHAHCOBLIM MHCTPYMEHT, MOXHO NpeacTaBUTb

KaK CPeACTBO A/ On/iaTbl TOBAPOB W YCIYyr WAM AAA

noralwleHus 4o/roB. B /nTepaType BbiAe/NAOT 3 OCHOBHblE
bYHKUMM  geHer:  cpeacTBO  OOMeHa, CpeacTBO  N/aTexa,
cbepexenue (Sixt, 2017, 3). KpuntoBanota ABAAETCA 0CO6bIM
CpeAcTBOM M/aTexa, Tak Kak npegcTasB/iaeT coboit uudposyto
MHOpMaLUIO, e4MHULLA KOTOPOW — «bit». TakKe, Kak 1 BymaxkHble
AEHbrM, OHa He MMeeT BHYTPeHHel LieHHOCTU. COOTBETCTBEHHO
obuecTBo OyaeT roToBO MO/HOLEHHO UCMO/b30BaTh €€ TO/bKO
TOrAa, Korga Ha pbiHKe bygeT 40CTaTOqHOe KO/IMYeCTBO TOBapOB U
YCAyr, KOTOPbl€ MOXHO KyMUTb 32 KpUNTOBAAOTY. Ipu noABAeHUU
Orpese/IeHHOro /MMWUTa [OBEpUA K Hell OHa MOXeT cTaTb
MO/NHOLEHHbIM T/ATEXHBIM  CpeAcTBOM. OgHUM M3 OCHOBHBIX
NMpeMMyLLEeCTB KPUNTOBA/IIOTbl AB/IAETCA TO, YTO €e HEeBO3MOXXHO
noA/aenathb, YTO CBA3AHO, KaK C TeM, YTO OHa npe/cTasaseT coboi
KOMIMBIOTEPHBbI KOA, TaK M C TeMm, 4TOo AAA ee obpatllieHus
UCMO/Ib3YIOTCA eLleHTPa/IM30BaHHbIE CEPBUCHI XPaHEHWA U CBEPKU
MHPOpMaLMM O TpaH3akuuax. Ho, noxanyi, rnasHoe oTauMumne oT
OObIYHBIX  3/IEKTPOHHBIX /EeHEer 3aK/4YaeTcd B OTCYTCTBUM
nocpeaHuUKa Npu COBepLUEHUM onepaLmii ¢ KpuntosaatoToi (Hanl,
& Michaelis, 2017).

CerogHs /MYHOCTb CO3AaTtend BUTKOMHA OCTaeTcA HeM3BEeCTHOM.
YC/I0BHbIM OCHOBaTesleM cuuTaeTcA Hekuit CaTowm HakamoTto
(Satoshi Nakamoto - npeanosoKUTENIbHO MCEBAOHUM 4e/0BeKa
WAW TPynnbl /toAei, pa3paboTaBluMX NPOTOKO/A BWUTKOMHA WM
CO3/aBLUMX MEPBYIO BepCUIO MporpaMmMHoro obecnedveHus, B
KOTOPOM 3TOT MPOTOKO/ BblN peasn3oBaH). M3BeCTHO TO, YTO B
2010 r. CaTowmn HakamOTO NPUOCTAHOBU/I CBOE yHacTHe B MPOEKTe
M rnepegan paena CBOMM Kosneram. O6LieHMe C HUMM OH
noA/Aep*K1BaeT 40 CMX MOp Yepes caT P2P Foundation. Tam xe
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yKasaHa /iMyHasa uHpopmauma O BO3pacTe M MecTe MpOXMBaHUA:
AnoHuA, 37 neT. OAHako Yy no/b3oBaTe/el KOPPEKTHOCTb
NepPCOHa/IbHbIX AaHHbIX BbI3bIBAET COMHEHMA, TaK KakK TeXHUYeCKne
MHCTPYKLMM COCTaB/IeHbl Ha aHI/IMACKOM fA3blKe OYeHb BbICOKOro
ypoBHA. Ero cocTosHue oueHMBaeTcA B 1 MAH BuTKoMHOB (no
COCTOAHUIO Ha 17 AeKabpsA 2017 . 3TO COCTaBW/IO 4YyTb Go/blue,
4yem 20 mapg USD). Takoe cOCTOAHUE MOMHO 6bl10 «a06bITb»,
TO/bKO WCMO/Ib30BaB PacnpOCTPAHEHHYIO CeTb KOMMbIOTEPOB
(Notheisen, Cholewa, & Shanmugam, 2017). CreAyeT OTMETUTb, 4TO
npouecc A06bMM UAM  MaMHWMHT  BUTKOMHOB 3aK/lOvaeTcA B
peLleHnMn KOMMbIOTEPOM MOCTaB/EHHbIX Nepes HWM 3agad, npu
BbIMO/IHEHNM KOTOPbIX MO/Ib30BaTe/Ib NOAYYaeT «Coinx». [ 3TON
e/ TpebyeTcA KOMMbIOTEP C BbICOKOM MPOU3BOAUTE/IbHOCTLIO U
COOTBETCTBYIOLLMM NPOrPaMMHbIM obecrneveHnem.

AnAa TOro 4ToGbl pa3obpaTtbcA B MexaHusme paboTbl BUTKOWH,
clegyeT MOHMMATb CyTb TepMuHa «B/oK4elH». UTaK, TepMuH
«BnOKYelH»  03HayaeT nNporpamMHblii  KOA, KOTOpbI  Obin
paspabotaH Catown HakamoTo B 2009 T. A/1A XpaHeHUA W
nepegayv nHpopmaumm B cetn MHTepHeT. «b/10KY€eliH» COCTOUT U3
Lerno4Kku 6/10K0B U gaeT BO3MOXHOCTb MPOBOAUTL TPaH3aKLun U
«A06bIBaTb  Ba/MoOTy» BUTKOMH BHYTpM ceTu. T[losb3oBaTe b
nonyyaeT  Ba/MlOTy 32  BbMMC/IEHME  €ro  KOMMbIOTEPOM
ornpe/e/ieHHbIX MaTeMaTUYeCKMX a/fOPUTMOB, 3a/aHHbIX 6/10KOM.
OcobeHHOCTb «B/10KYelH» COCTOUT B 3anmncK BCeX NMPOBesEeHHbIX
ornepauuit Ha 6/10Kax 6e3 npaBa M3MEHEHWA WU YAA/leHWA YKe
BHECEHHOW WHpopmauun. CregyeT OTMETUTb, YTO BCE AaHHble
nepeaaloTcA COr/IacHO MexaHusmy Peer-to-Peer (oT ogHoro
nosb3oBaTtend K Apyromy wau P2P), 4TOo nogpasymeBaer
OTCYTCTBME MOCPEeAHMKA MeXAy OTrpaBuUTe/IeM W MoayvaTesem
moHeTbl (Koblitz, & Menezes, 2016).

M3HavanbHO co3gateniem  CUCTEMbI 6bi10 YCTQHOB/1I€HO, YTO
BO3MOXHa 3MWUCCMUA Ba/IKOTbl, KOTOPaA OrpaHuM4eHa npeaesioMm B

21 MWIAMOH BUTKOMHOB (21 MAH BTC). SMUCCUIO PacCHMTBLIBAOT MO
3/rOpPUTMY, HaYMHAA C MEepPBOHAYa/ILHOrO BbIMyCKa 1 6/10Ka,
copepatyero 50 BTC. Kaxaplit 4ac cuctema reHepupyeT BbinycK
6 6/10k0B (1 6/10K B 10 MUHYT), HO KaX/Able 4 roAa KO/MYeCTBO
BUTKOWMHOB B 1 6/10Ke yMmeHblUaeTcA Ha 50%. Tak, Ha 2017 I. B
16/10Ke cogepRuTca 12.5 BTC, a K 2140 . KOAMYECTBO BUTKOMHOB
AOCTUMHET CBOEro Makcumyma B 21 MuaamoH (Cap, 2012; Kethineni,
Cao, & Dodge, 2017).

[/ coBepLUeHUs onepaLmii No/b30BaTe/to He06X0ANMO 3aBeCTu
KolleneK,  KoTopblit  OyseT  npeacrtaBadATb  Kog — 6e3s
nepcoHaMsauun. Mmes HOMep KoLLe/IbKa U KOZ A0CTYNa, MOXKHO
OCYLLECTB/ATb aHOHUMHbIE OrepaLuu. HageHOCTb npoBeseHus
onepauuit  obecneyMBaeT  MeXaHW3M  COXPaHHOCTM  BCex
TpaH3aKuuit Ha naatdopme «bnokueitH» (Sixt, 2017) [8].

MexaHusm noaTBepxAeHMA TpaH3akuuii paboTaeT cieayroLmMM
obpasom. lpu oTnpaBke oOnNpese/neHHOM CYMMbl Ha KoLLe/eK
APYroro no/b3oBaTeNa cMCTeMa 40/1KHa NoATBePANTL onepaLuio
M COXpaHWTb ee. 3TO O3HayaeT, 4YTo WHdopmauua o6 3Toi
orepauuu  AO/KHA  BOMTM B COCTaB  KoAa  HOBOrO
creHepupoBaHHOro  6/10Ka. /1 MO/IHOrO  MOATBEPXK/AEeHUA
cMcTeMol MHGOPMaLMA O TPaH3aKLMK 40/1KHa BbITb BK/IOYEHa BO
BCe nocsegytole 6 6/10KkoB. 3TO obecreyrBaeT 6€30MacHOCTb
no/b3oBaTe/Ie U CYLI@CTBEHHO YC/IOXHAET BO3MOMXHOCTb Kpau
A€Her, HO TaK Kak obbem WHdopmaumm B 6/10Kax OrpaHmyeH
1 MerabaliTom, TOo NpoBegeH1e onepaLuu MOXKET 3aHATb 5-7 4acoB
(Sixt, 2017, 25).

B /uMTepaType BbigeneHbl KaK  MO/IONKWTE/bHbIE, TaK MU
oTpuuaTtesibHble CTOpoHbl (puc. 1) paboTbl C KPUNTOBa/KOTAMM
(Sorge, & Krohn-Grimberghe, 2013; Knyazev, 2017, 87).

KpuntoBsantoTta

[MoaoucumebHble CMOPOHBI:

— KOZ, a/ropuTMa 06LL,eA0CTYMHbI;

— aHOHMMHOCTb M0/b30BaTe/IA (MMEETCA TO/IbKO HOMep C4eTa);

- MUMeeT  AeLeHTPa/n30BaHHbI  XapakTep oTCyTCTBUE
KOHTPO/IA;

— TPaH3aKLMIO HEBO3MOXHO OTMEHUTb;

- OTCYTCTBME MH(/AALMM — B CETU €CTb TO/IbKO OrpaHuUyeHHOe
KO/IM4eCTBO «COin»;

— COXPAHHOCTb — HET BO3MOKHOCTU KOMMPOBaHUA UHOPMaLMK;

— OTCYTCTBME KOPPYMLMM U3-3a OTCYTCTBUA MOCPEAHUKOB MeXAy
naaTexamu.

OmpuyamesibHble CMOpPOHbI:

— OTCYTCTBUME KOHTPO/IA — HET rapaHTUM 3alLMLLEHHOCTU CHeTa;

— MPaBUTE/IbCTBO CTPAH MOMKET BBOAWTb 3ampeTbl U OrpaHU4eHus
Ha UCMO/Ib30BaHWeE Ba/IOTbI;

- yTpaTa napo/iA BBEAET K yTpaTe cHeTa U MOHeT;

— HEKOTOpble KOMMbIOTEPbI HE B/I3AEI0T HYKHOM MOLLHOCTbIO AAA
pelueHuA 60/1ee C/I0KHbIX 3a/a4.

Puc. 1. [10/10XX1TE/IbHbIE U OTPULLATE/IbHBIE CTOPOHBI PaBOTbI C KPUNTOBA/IIOTAMM”

*McTouHuK: pa3paboTaHo aBTopamu Ha ocHoBe (Sorge, & Krohn-Grimberghe, 2013; Knyazev, 2017, 87).

MpvBeAeHHbIE HAa PUCYHKe 3aK/o4eHus TpebylT HEKOTOporo
MOACHEHUA, T.K.  HEKOTOpble  MO/IOKUTE/IbHblE  CTOPOHbI
KPUNTOBa/IOT ~ BBIMAAAT Kak  OTpuuaTe/sbHble.  Hanpumep,
QHOHMMHOCTb. [10/1HaA aHOHMMHOCTb OTKpbIBaeT CBOGOAY A/A
NpOBeAEHUA HE3aKOHHbIX OmMepauuii: MOKynKa WM npogaxa
HapKOTUKOB W OpPYXWA, M €eCIM HeT AO0CTyna K KOLUE/bKY
no/b3oBaTtenell, TO OTCIEAUTb MOTOK AEHEXHBbIX CPeacTB
NpaKTU4ECKMU HEBO3MOKHO.

OpHaKo, TakaA CTOPOHA KaK aHOHUMHOCTb M0/1b30BaTe/A TaKXKe
AB/IAGTCA A0CTAaTOYHO YC/I0BHOW. [leMCTBUTE/IbHO, MO/b30BaTe/b
He yKasblBaeT CBOW NMepCOHa/IbHble AaHHble, HO UMeeT Kolue/ieK C
ornpege/ieHHbIM HomepoMm. C MOMOLLbIO STOr0 HOMepa BO3MOXKHO
0TC/IeqUTb BCe Mpo/e/iaHHble NMo/b3oBaTe/IeM onepauuun, U eciu
Ha Kakom-1Mbo 3Tane paboTbl Mo/b30oBaTe/lb XOTA Obl OAMH pa3
CBAXET HOMEep Kolle/bKa CO CBOEH /MYHOCTBIO, TO CTaHeT

O®

AOCTYMHOM BCA MHPOPMAUMA O MPOBEAEHHbIX TpaH3aKLMAX.
AHANIOrMYHO MOMKHO MCMO/b30BaTh /1(’06)/}0 /IMYHOCTb B LienoYKe
TPaH3aKLMi, a 4acToTa Nn/aTexel MOXKEeT HAaTO/IKHYTb Ha AOragKy
0 clegyroweit AM4HOCTH B Lenu. COOTBETCTBEHHO, Yem Go/blue
/IMYHOCTEN M3B€CTHO, TemM J/ier4e onpeage/mMT U ApYyrux
no/b3oBaTeien CeTu. TaKyro CUCTEMY UCNO/b3yeT EMTKOI/]H, HO
CywlecTByeT U pAg ApPYyrux, 6osee 3alMLLEHHbIX KPUMTOBA/IOT.
OHu Nno/Ib3yroTCA MEXaHU3IMOM CMeLINBaHUA TpaHBaKLI,Ml\;i B
B/0KYeliH. TakMe MexaHW3Mbl AatoT MO/HYIO 3aLUUTY AaHHbIX, HO
CeroAHA MX /MKBMAHOCTb elle AO0CTaTOMHO Ma/sa M LUMPOKOro
pacnpocTpaHeHUa OHM MOKa He Mo/y4n/n, B OTAn4mne oT ButkomHa
(Sixt, 2017, p.32).

KpunTtoBantoTa noABUAack Ha pbiHKe He cpasy. [/1A Toro, YTobbl ¢
2010 T. O Hel Haya/M TO/IbKO rOBOPUTL Ha JOCTATOYHO BbICOKMX
YPOBHAX, NOTpeb0BanoCh NPUMEPHO 20 /1eT Pa3BUTUA STOM TEMbI.
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Tak, B 1991 r. duan LummepmaH paspaboTasn nepsoe B UCTOPUM
nporpamMmHoe obecrneyeHne a/1A LWMGPOBAHUA 3/1EKTPOHHOM
nouytsl «Pretty Good Privacy (PGP)» (Sixt, 2017, p.5). B 1989 r., 3a
ABa roga pao 3Toro, [3Bug LaymaH OCHOBan KOMMaHWIO
«DigiCash». On paspaboTas KoHuenT paboTbl ¢ LuppoBOI BaNtOTOM
«Cybercoin». KomnaHua Mcno/sb3oBasna Bay4YepHyl CUCTEMY, B
KOTOPOW KaxaaA MoHeTa bbla LMPPOBLIM KOAOM, XPaHALLUMCA
Ha >XeCTKOM aucke. LUndposaHMe BbIMONHANOCH NMPU MOMOLLM
a/IrOpuUTMOB, KOTOpble OblAM B OTKpbITOM  gocTyne. /A
npeaoTBpaLLleHNA ABOMHBIX NAaTexei TPaH3aKLMIO HYXKHO Obl10
NOATBEPKAATb Yepes LleHTpasibHbIi cepsep (Sixt, 2017, p.4).

B 1997 r. 6puTaHcKkuii kKpuntorpad Agam Bak paspaboTasn cuctemy
«Hashcash», koTopas 6asupoBasacb Ha nporpamme «Proof-of-
Work-System». [laHHoe nporpammHoe obecrniedyeHve 3alimLLasno
3/IEKTPOHHYIO MOYTYy MO/b30BaTeNd OT CramMa W BUPYCOB,
610KUpytoLLMX paboTy KomnbtoTepa (Sixt, 2017, p.7).

Maen co3ganua obuyelt 6asbl gaHHbIX, rAe XpaHuaach 6bl MCTOpUA
BCEX BbIMO/IHEHHbIX TPAH3aKLUK, Gbl1a NpugymaHa eue B 1990 T.
Xaprnepom u LTopHeTOW. KoHUenuuA npegnosarana, 4TO
Nno/b30BaTe/lb  CMOMET MO/Y4UTb AOKYMEHT O MpoBeseHHbIX
TPaH3aKLMAX C LLeHTPa/IbHOro cepBepa B KpaT4yalillee Bpems, U B
KOTOPOM DypaeT cogep:KaTbCA CCbl/IKa Ha npeapblayLune onepauum.
3TO [AaBaso BO3MOXHOCTb MO/IHOCTBIO OTOGpaXkaTb KapTUHY
npoBeseHHbIX naaTeskei u nepeBogos (Sixt, 2017, p.6).

B 1998 r. Ban [au paspabotan «b-money», KOHUeENLUMIO,
NMO3BO/IABLLYIO UCMO/Ib30BaTb KPUNTOO/IOK Kak Koz B ceTu «Peer-to-
Peer-Netzwerk». B nepuog mexay 1998-2008 rr. Huk Cabo
paspabotan BanOTHYO cucTemy «Bit-Gold». B ocHoBe ero
n3obpeTeHus sexan noaxos Agama baka, ¢ Tem oTamumnem, 4TO
kog Cabo npeamnosaran BO3MOXHOCTb UCMO/b30BaHUA LUPPOBbIX
3HaYeHUI KPUNTOBA/OTHI MOBTOPHO (Sixt, 2017, 7).

B 2005 r. X3 ®uHHM 06beanHMA KoHuenuun Bai Aan u Agama
Baka pasnA  cosgaHuA  6asbl  COBPEMEHHOWM  KpUMTOBAOTHI.
KoHuenumMn uMenn  CyLlecTBEHHbI  HeAO0CTaTOK, KOTOpbI
3aK/I104a/CA B ABOMHOM cyeTe LMdPOBbIX MOHET. B coOTBeTCTBUM
C 3TUM OHa He MOr/1a 3aC/ly}KUTb A0BEpUA MNo/b3oBaTesel U BbITb
NpUMEHUMa Ha pblHKE TOBapOB U YC/YT.

Mpobnema 6bina pelweHa 31.10.2008 r. CaTtowu HakamoTo,
KOTOpbIii pa3paboTa/s coBpemMeHHyto cuctemy butkouH. Ero naes

umena ciegyloue 0cobeHHOCTM B OT/M4Me  OT  paHee
NpeA/ioKEeHHbIX: B Mpedenax ayTCopCMHra M CO34aHusA
AEUEHTPa/M30BaHHON  CeTU  3anpalmBaTh  MOATBEPXAEHue
TpaH3akuumM B Popme «mining»-BO3Harpa)kAeHusa 3a co3gaHue
nocieayowmnx — MOHET, C  WUCNO/Ab30BaHMEM  a/NrOPUTMA,
npeA/oxeHHoro Ban Aau.

KombuHauua ¢ wcno/sb3oBaHMeM  Koga Ban  fau U

BOCMPOM3BEAEHUEM BCEX BO3MOMKHbIX TpaH3aKuui (KoHuenuusa
Xapnep u LUTopHeTa) npuBena K peLlueHnto npob/iembl 4BOMHOMO
c4eTa MOHET M pa3paboTKM AeLeHTPasM30BaHHON cucTembl 6e3
NOAB/IEHUA MOCPEAHMKOB MexAy onepauuamMu. Takke cucTema
obecrneunBasa  MO/HYD  YBEPEHHOCTb  Mo/b3oBaTeseil B
HageXHOCTU MPOBOAMMbBIX TPaH3aKUMIA U gaBasna BO3MOMKHOCTb
OTC/IeKMBATD Kaxgoe geiictaue B ceTu (Sixt, 2017, p.7).

B 2008 r. 6b1 odpuULMaAZBHO 3apernucTpupoBaH AOMeH U agpec
bitcoin.org. K 2009 r. caift Ha4an paboTy NMo Co3AaHu1Io U BbIMyCKy
nepsoro BUTKOMH-KAMeHTa. BosHarpaxgeHvem 6b1/10
50 BuTKOMHOB. B TOM e rogy Ba/oTa Havasna HabupaTb CBOIO
nony/fApHOCTb, a MO0/b30BaTe/IM  MPUCTYNUAN K  aKTUBHOMY
CO3AaHMI0 HOBbIX MOHeT. KoHuenuua npeanosarana BbiMycK
onpe/Ae/NIeHHOr0  KO/M4ecTBa  AeHer, MO3TOMY  MaMlHWMHI
KOHTPO/IMPOBA/ICA NyTeM MOBbILLEHNA C/I0XKHOCTU aArOpUTMOB. B
Hauase OblI0 AOCTATOMHO Ha/M4Me OfHOro MepCOHa/IbHOro
KOMMbIOTEpa, HO ceiyac yxe TpebyeTca cneuumasnbHas TeXHUKA C
BbICOKOM MOLLHOCTbIO npoueccopa(os). B 2009 r. o6LecTBo ele
He MMe/Io MpeacTaB/eHud, Kak 0bpallaTbCA C HOBOW Ba/IlOTON,
nosTOMy Kypc ButkouMHa K pgonnapy 6bl1 O4eHb HU3OK -
700 ButkomHoB 3a 1 USD. HblHelHuWit ypoBeHb pasBuTuA BUTKOMH

O

Hava/n npuobpeTaTb MpU COAENCTBUM MepBOM KoMmmaHuu «New
Liberty Standard», KoTopas Hayana ny6/1MKOBaTb KypC MOHETHI.

BpemsA BO3HMKHOBEHMA M Pa3sBUTUA KPUMTOBA/IOT U, B YaCTHOCTH,
BuUTKOMHa COOTBETCTBYET nepuogy $uHaHCOBOrO Kpusuca 2008-
2009 rogoB, 1 3TOT GaKT BPAA /M MOXKHO CHMTATb C/TyHaiHOCTbIO.
Mo Hawemy MHeHMIo, MOAB/IGHME Ha PblHKE KPUNTOBAMOT B TOT
nepuos, ABWAOCL peaKkuuen Ha (UHAHCOBbLIA KPU3UC, Korga
NpaBUTE/IbCTBA MHOMMX CTPaH Ha4a/IM OCYLLeCTB/ATh AaB/eHMe Ha
CBOM (UHAHCOBbIE CUCTEMbBI C Lie/Iblo «0be/ieHnsA» ee YepHbIX U
CepblX 30H. 3TO, COOTBETCTBEHHO, CO034al0 CNpoC Ha
a/lbTepHATUBHbIE, HEKOHTPO/IMPYEMblE MPaBUTE/IbCTBAMMU CUCTEMDI
pac4eToB A/1A Pas/IM4HbIX CErMEHTOB TeHeBOro busHeca. K tomy
e nepuoay u OTHOCUTCA nepeas TpaH3akuma BUTKOUHa, KoTopasa
6blna nmposegeHa B 2009 I. co3gaTesnem BaoThl — CaTowM
HakamoTto. Torga nosny4yatenemM MOHETbl CTasn MpPOrpaMMuUCT,
co3gaTtesb «a/rOpUTMa ([0KasaTe/IbCTB BbIMO/IHEHHOW PaboTbi»,
X311 ®uHHM (Sixt, 2017,p.7).

K 2010 r. 6bIn CO34aH MepBblii CEpPBUC OOMEHa KpWUMTOBAOTLI U
npoBejeHa rMepBasd ornepauusa  Kynau/npogaxu. Amepukaxel
/lacno Xahliekc paccyuTanca 3a 2 nuuubl 10 000 BuTKOMHOB
(npumepHo 50 USD B 2010 I.). Yske Yepe3 HECKO/IbKO MecALeB
noc/se MOKYMKM Kypc BUTKOMHA CW/IBHO BO3POC U Te e 10 000
BWUTKOMHOB ye oueHuBaince B 600 USD (Mo cocToAHuio Ha
17.12.2017 CTOMMOCTb TOM MULLbI COCTaBua bbl 4yTb 60/bLLe, Yem
200 000 000,00 USD).

Takoii pe3Kkuit poCT KpUNTOBA/IIOTbI, MO-BUAMMOMY, Bbi3Basa
ny6/MKkauma o BuTKouHe Ha caite «Slashdot». Bckope 6biaa
co3aaHa nepBas BUTKOMH-BUpKa — «MtGox». 3TO 03Ha4yazo, 4To
BUTKOMH yKe MMen A0CTaTOuHYIO /IMKBUAHOCTb Ha PbiHKE U BUpKa
co3gaBasa npubblib Ha KosebaHuAXx Kypca. OcHoBaTesnem
BuTKkouMH-61pxmM cTan fAxes MakKaneb (Hecko/sbko nosgHee, B
2011 I., OHa 6bl/a NPoAAaHa AMOHCKOM KomnaHuu «Tibanne Co»). B
2011 . 06bemM MpoBeseHHbIX oOrnepauuii No Kyn/ie-npogaxe
ButkouHoB goctur 1 maH USD (Informatsionnyy sayt Bitcoin, 2017).

MepBana npob/sema, ¢ KOTOPOW CTO/IKHY/ACA BUTKOUH — OTCyTCTBME
MaTepua/sibHoro obecriedeHus. Kypc Ba/oTbl Kak TOraa, Tak U B
HacToAlee BpeMA, PEryiMpyeTca WUCK/AYUTE/IbHO CrPOCOM U
npeg/aoxennem. Cregyrolieit NOMEXon CTan MHTepec XaKepos,
KOTOpble Obl/M 3aMHTEpeCcOoBaHbl B KOLLE/IbKaxX No/ib3oBaTtesei. B
pe3y/bTaTe TMOCTOAHHBIX aTak U B3/0Ma OupxK «MtGox» UM
YA4,3a710Cb OMyCTUTb KYpC A0 1 LieHTa. 1o Tako HM3KOM LieHe Bbiau

CKyrN/IeHbl WM yKpageHbl  BUTKOMHbI M3 KOLLE/IbKOB
ro/b3oBaTe/eil. Torga 3TO NpUBE/IO K 3aKPbITUIO paboTbl «MtGox»
Ha Hegento U cnposoumpoBano wuHTepec CMMW: Havaau

NPOBOAWTLCA MepBble KOHGEPEHLMM U CTapTarnbl B Hanpas/ieHUU
kpuntosantoT (Knyazev, 2017; Sorge, & Krohn-Grimberghe, 2013).

Co BTOpPOM MO/OBMHbI 2012 T. Ha4a/ZoCb pe3Koe yBe/NnveHue
TpaH3akuuii ¢ BMTKOMHOM. 3TO XOpOWO BMAHO Ha rpaduke,
NpuUBEAEHHOM Ha PUC. 2, 4TO MOXHO Obl/I0 paccmaTpuBaTh, Kak
O4YeBUAHOE MOATBEPNAEHWE TOro, YTO 3TOT HOBbLIN MHCTPYMEHT
no/ay4na npusHaHme B GUHAHCOBOM Mupe. [MMKOoBbIM CTan 2013 T,
Korga Kypc BWTKOMHa AOCTUr CBOEro, UCTOPUYECKOrO Ha TOT
MOMEeHT, Makcumyma B 300 USD. B Tom e rogy 6bi1 apectoBaH
B/1a/e/el, aHOHMMHOW Toproson naowwaaku «Silk Road», Bxoa Ha
KOTOPYIO MOXHO 6bl/10 OCYLLIECTB/IATbL Yepe3 aHOHUMHBbIV Bpay3ep
Tor (Grinberg, 2013; Popper, 2017). Bo/bLylO 4010 TOBApOB Ha
n/olWagKke  COCTaBAANM  OPYXME, HApPKOTUKM,  PEKBU3IUTHI
6aHKOBCKMX KapT M NnepcoHa/ibHble AaHHble. B CMU 3ta ncropua
nosy4ynna Go/IblIY0 Or/1acky CO CCbI/IKOWM Ha TO, YTO N/ATeXK
npoBOAMANCL B BUTKOMHAxX 1 Kypc BUTKOMHa pe3Ko yna/. Takxe Ha
CHUXKEHMe Kypca MOB/AMA/MA CTaTbA, OMyb/MKOBaHHaA B KypHa/e
Forbes, B KOTOpOW# paccKasbiBasocb O calTe, Yepe3 KOTOpblit
cobupanucb cpeacTBa Ha ybuitcTBa no/MTMKOB. On/iaTta Takke
npousBogunack B BUTKOMHax. Bce HeraTuBHblE CTOPOHbI HALL/M
oTobpakeHue B MageHnn Kypca, HO yXe Moy, KOHel, TOro e roga
cATyauma CcTabuansuMpoBasnacb M KypC AOCTUM CBOEro HOBOMO
makcumyma 1200 USD (Informatsionnyy sayt Bitcoin, 2017).
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Puc 2. YBennueHue Konmuectsa BUTKOMH-TpaH3aKumit*

*UcTouHuK: pa3paboTaHo aBTopamu Ha ocHose (Informatsionnyy sayt Bitcoin, 2017).

Takum 06pasom, B 2013 . BUTKOWMH OKasa/acA Ha BUAY Y BCero
C[)VIHaHCOBOI’O MUpa, 4YTO BbI3Ba/Z1I0 OMaceHuA 3a cTabuibHOCTb
Ba/ZtOT U MPUBE/IO K Xe/IaHMI0 CTpaH KOHTPO/IMPOBAaTb MOTOKKU
KpunToBatoThl. Bce valje noABAAAUCL CAydan Kynau-Mpogarku
HapKOTMKOB W/N OPYXWA C MOMOLLbIO BUTKOMHOB. B HEKOTOpbIX
CTpaHax 3Ta Ba/wTa Oblia  3ampeljeHa  WAM  BblABUHYTHI
npea/soXxXeHna no BBEAEHUIO HaN0roob/10KeHns MOHEeT
(Notheisen, Cholewa, & Shanmugam, 2017; Bennhold, 2017).

B 2014 r. npousoLwen Kpax GuUpKM BUTKOWMHOB, YTO MOB/EK/O 3a
coboit pe3koe nageHune Kypca. K Tomy ke BO30OHOBUANCH KpaXKu
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BUTKOMHOB y nosb3oBaTeseit ceTu. B Hayane AHBapA 6bl10
OTKPbITO Nepsoe 6e3onacHoe xpaHuauLLe KpunTosatoTbl «Elliptic
Vault».

M3MeHeHWss Momy/AsApHOCTM BuUTKOMHA 3a ero wucTopulo  3a
nocieAHue 5 /€T MOMXHO OTC/1eAWTb Ha rpaduke Mo TaKomy
roKasaTento, Kak «3anpocbl B ceTM WMHTepHeT». Ha puc. 3
npegacTaBieH rpaduk pocTa KoM4YecTBa 3anpocCoB Mo/ib3oBaTtesei
No K/IO4EBOMY C/10BY «BUTKOMH» B MOMCKOBOM cucTeme Google B
rnepuog C KOHLA OKTAGpPA 2012 r. no HoAbpb 2017 T.

Konuuectso sanpocos B Google, Tbic.
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Puc. 3. luHaMmuKa pocTta nony/AApHocTH BUTKkoMHa B nepuog ¢ HoAGPsA 2012 I. No HOAGPb 2017 T.
o K/loueBoMmy c/10BY «Bitcoin» B nonckosoii cucteme Google

*McTouHMK: paspaboTaHo aBTopamu Ha ocHose (Google Trends, 2017).

OGO
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B 2011 r. nonyaAapHOCTb BUTKOMHA BrnepBble nepeLlarHysia OTMeTKY
«0», @ B KOHUEe 2012 T. BriepBble Obl/1 3apMKCMPOBAH MepBbIi
aHOMa/IbHbI  BCM/AIECK  WMHTepeca K bButkomHy. B 2013 T.
nonyAApHOCTb BUTKOMHA yaepXuBanacb Ha BbICOKOM YpOBHe, HO
M3-33 KpU3MCa B 2014 TI. HECKO/IbKO CHM3MAACh U AepKanacb Ha
HEBbICOKOM YPOBHE BM/10Tb 40 cepeanHbl 2015 r. C 2015 no 2016 r.
KO/M4ecTBO 3anpocoB B Google HeyK/NOHHO pOC/o, a K KOHLY
2016 I. OTMEYa/ICA Y)Ke Pe3KMii POCT NONy/NAPHOCTU Ba/toTbl. B 2017
. MHTepec K BUTKOWMHY MpOAO/IKaa yBe/IMHMBATLCA M TOrAa Ke
MOABU/NCL MepBble KOMMaHWM U CTpaHbl, KOTOpble O6BABUMAU O
HamepeHun paboTatb ¢ BUTKOMHamu. [0 COCTOAHUIO Ha BTOpPYIO
MO/IOBMHY 2017 T., COr/IACHO aHa/au3y Google Trends, Hanbo/bLLIMIA
MHTepec K BUTKOMHY NpoAB/A/n adpuKaHCKUe CTPaHbl, B 4aCTHOCTU
Hurepus, lana u lOxHaa Appuka; cpeam ctpaH BoctouHoii EBporbl
— 3cToHuA, C10BEHMA 1 Yexusa; Ha aMepPUKAHCKOM KOHTUHEHTe —
KaHaga u CLUA (Google Trends, 2017).

Ellle 04HMM NpUMEPOM pOCTa MOMyAAPHOCTU KPUNTOBA/IIOT CTana
CTpaHa BaHyaty, KoTopas npegsarasa KynuTb 3a BWTKOMHBbI
rpaskAaHCTBO CTpaHbl. CTOMMOCTb COCTaB/AANa 41,5 BUTKOMHOB.
Mpy nosydeHUM rpaxgaHCTBa MNpeAno/araiocb MNPOXOXAeHue
pAga o06A3aTe/bHbIX MPOBEPOK COI/IACHO 3aKOHOAATe/NbCTBY
CTpaHbl, @ BCe TpaH3aKUMM NpPOBOAW/IMCL Yepe3 mnapTHepa
rocyaapctsa — 6upKy ABcTpaamu. Takoe pelueHue 6b1/10 NPUHATO
C y4eTOM TOro, YTO MHOTME WHBECTOPbl B BUTKOMH WLLyT myTu
B/IO’KEHWUI CBOWMX HAKOM/IEHWUM C ynAaToW HU3KMX Hasoros. B
BaHyaTy ecTb BO3MOXHOCTb NMpHobpeTaTb MaTepuasibHble aKTUBbI
6e3 yn/aaThl BbICOKMX HA/I0roB, YTO, MPeANO/IONKUTE/IbHO, A0/KHO
6bl/10  CMpPOBOLMPOBaTb  MOMY/AAPHOCTb  HOBOM  MPOrpammbl
Mo/lydyeHUs rpaAaHCTBA. TaKXke Yy rpaxgaH BaHyaTy ecTb
BO3MOXHOCTb MyTellecTBOBaTb 6e3 BU3 B Oosiee Yem 100 CTpaH
MWPa, BK/ILOYAA HEKOTOpble cTpaHbl EBponbl (Haig, 2017).

ABvakomnaHuAa «Star Jets International LLC», 3aHumatowianca
rpeaocTaB/ieHneM BU3HeC-AKeTOB A/ YacTHbIX aBManepe/eTos.,
06bABMIA O BO3MOXHOCTM On/Aatbl B BuTKoMHax. 3To 6bi10
cgenaHo Ana obecnedeHns yao06CTB A/1A KAMEHTOB — MPOBOAWTD
onaaTtel TaKMM 0OpasoM U C Le/bl0 MOBbILEHUA CBOeW
KOHKYPEHTOCMOCOBHOCTH Ha pblHKe aBuanepeBo3ok (Sterlin, 2017).

CpaBHUTE/ILHO HeAaBHO  OH/AMH-MeramapKkeT — «Amazon.com»
3aABW/A O FOTOBHOCTW MPOBOAMUTL M/aTeXM B BUTKOMHAX, HO Ha
MOMEHT OOBAB/IEHUA O CBOEM HaMepeHun «Amazon.com» He

12.2016 1 2 3 4 5 6

MMe/1 MPAMOM BO3MOXHOCTU MO/1y4aTb OM/aThl CBOMX TOBApoOB B
BuTkouHax. [nA 3TOro Cyw,ecTBOBa/siO HECKO/IbKO CEPBMCOB, U
O/AHMM M3 TaKMX CEPBUCOB AB/AETCA NaaTtdopma caiTa «Purse.io»
(Demartino, 2016). Cait pabortaer cieaylOWMUM O6pas3oOM:
NoKynaTe/ib BbIOUpAEeT ToBap Ha cauTe «Purse.io» u nomelaeT ero
B KOp3WHY, fasee 3TOT TOBap BWAUT APYroi MO/b30BaTe/lb,
KOTOPpbIA  XO4eT KynuTb BuTKouHbl. [locie OH  on/iavnBaet
CTOMMOCTb TOBapa OObIYHbIMU feHbramu, TOBap OTMPaBAANT
noKynaTte/to, a BWTKOMHbI MOCTYynalT Ha C4eT no/b3oBaTess,
KesaBllero npuobpectu BUTKOMHbI M On/iaTWBLLErO TOBap
06bI4HbIMK AeHbramu (Demartino, 2016).

CnegyeT TaKe OTMETWTb M MO/MTWKY Kopriopauuu «Google» B
Hanpae/neHnnM  BHeapeHnus  BUTKOMHA, KOTOpaA  nposena
MogepHusaumio  csoero APl anAa  paboTbl € MAATEXHbIMU
cicTemamu M 4o06aBuia BO3MOXKHOCTb On/aTbl BUTKOMHaMu. 310
O3Ha4aeT, 4TO BCE, KTO MCNoAb3yloT APl, moryT Tenepb
paccunTbiBaThCA B KpunToBamtote (Bitcoin Merchants Can Use
Google’s Android Pay to Make Payments Easier, 2015).

C 01.04.2017 r. B ANOHMM BCTYNMUA B CU/IY 3aKOHOMPOEKT,
HagenAowmin  BUTKOMH U ApyrMe  KpUMTOBa/tOTbl  CTaTyCcoOM
naatexubix cpeacts (V' Yaponii bitkoiny priznali platezhnym
sredstvom, 2017). 3TO noB/ieKNO0 3a cOBOM pOCT MHTepeca
MHBECTOPOB M CKa4OK Kypca. FAMOHWA UMeeT OAHYy M3 CaMmbIX
PasBUTbIX SKOHOMUK B MUPe, NO3TOMY OduLMasbHOE NPU3HAHKeE
BuTKOMHa B KayecTBe M/IATEXKHOro CpeacTBa CTa/so MOBOAOM
AKTUBHBIX MHBECTULMOHHBIX Onepauuii U MOBbILLEHUA Kypca A0
PEeKOpAHOro Ha TOT MOMEHT Makcumyma. OZHaKO K UKo Kypc
CKOPPEeKTUpOBa/CA, CHU3MBLUMCL MPUMEPHO Ha 15% M3-3a
MOABMBLUMXCA C/1yXOB O BO3MOXHOM pasge/ieHUM BatoTbl Ha ABe,
YTO U BbI3Ba/I0 HEMPOAO/IKUTE/IbHYIO MAHMKY Y M0/Ib30BaTe/1eN.

Ha puc. 4 npegcTaBneHa gMHaMuKa Kypca BuUTKouHa 3a nepuog, ¢
20.11.2016 N0 22.11.2017, Ha KOTOPOM XOPOLUO MPOC/IEXKMUBAIOTCA
onucaHHble CobbITUA. Mbl HamMepeHHO mnpescTaBaAeM rpaduK,
OKaHYMBAMOLMIICA 3TOM AaTOM, MNOCKO/bKY B nocaeaywoLme
yeTblpe Hege/m Kypc BrutkonHa 6osee yem yaBomnca, AOCTUIHYB K
17.12.2017 OTMETKM B 20 040 USD 3a oguH ButkouH. Mostomy, ecam
6bl Mbl npeacTaBWM rpaduK, BK/AOYAOWMIA M 3TOT Nepuog,
BPEMEHM, TO Ha Hem Obl CriaanIncb BO/BLIMHCTBO CMagoB U
No/AbeMOB, M BU3Ya/bHO OTC/eAWUTb COBbITUA, OMUCaHHbIE BbILLE,
6b1/10 Obl O4eHb TPYAHO.

8256 SUS

6600 SUS

5000 SUS

3500 $US

2000 5US

10 11 2L11.2017

Puc. 4. iAvHammnKa nsmeHeHua Kypca ButkomHa 3a nepuog c 20.11.2016 no 21.11.2017

*UcTouHuK: paspaboTaHo aBTopamu Ha ocHose (Informatsionnyy sayt Bitcoin, 2017).

B mae 2017 r. neHcuoHHbIM PoHg B CLUA «BitcoinlRA», KOTOpbIN
NpUYHMMaeT BK/agbl B BUTKOMHAX, 3aABU/A O pOCTe B/IOXKEHWUN B
KpUNTOBa/tOTax. OgHako cam doHg npegocreperan
no/ib30BaTe/sIe OT BK/A4O0B TO/IbKO B TaKOW Ba/ioTe M3-3a ee

OGO

HecTabuibHOCTU. [0 OLEHKaM  aHa/IMTMKOB  BO/MATU/ABHOCTb
BUTKOMHa TakoBa, YTO MpU  HEBJAronpuATHOM  TeveHWM
06CTOATE/IbCTB MOTEPU MHBECTULMOHHOrO Kanutasna B BuUTKouHe
MOryYT 6bITb O4eHb 3HauuTenbHbIMKU (Arkhangelskiy, 2017).
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1 aBrycta 2017 r. Ha ocHoBe BuTKoMHa Bblia co3gaHa ele ogHa
AEHexXHas eguHuua  «Bitcoin Cash». Takoe pelieHune 6bl1o
MPUHATO, WCXOAA W3 HEBO3MOMHOCTU BWUTKOMHA BbINO/HATHL
60/IbllIOe  KO/NMYECTBO TpaH3aKuuit. [pu ero cosgaHun He
NPUHAMA/NAC B PAacieT BO3MOXXHOCTb BbICOKOM MOMY/IAPHOCTU Ha
pblHKe, MO3TOMY ceitdac ButkouH yxe TpebyeT mogepHusaumu. C
MOsAB/EHMEM  HOBOM  €AMHMLbI  CyMMa Ha  KOLLUe/bKax
no/b3oBaTte/neN yaBownacb. TO €CTb, €M Ha cuery 6bino
5 BUTKOWMHOB, TO nocie 01.08.2017 K HUM npubBaBMaOCh ele
5 MOHeT ButkouH Kaw (Knyazev, 2017).

CnegyeT OTMETUTb, YTO B PAAE CTPaH BBOAATCA OrPaHWYeHUs U
3anpeTbl Ha UCMO/Ib30BaHUE KPUMTOBA/IIOT, M 3TO MOKET MOB/MATL
Ha ee MOMy/IAPHOCTb U CTOMMOCTb. [O3TOMY He UCK/IHOYEHO, YTO B
TeyeHue KaKoro-To BpemeHu (Mo/Aroga-rog) Kypc BUTKouHa MoxeT

ny6/mkagum B CMW, dpopmupytoLme 3anmHTepecoBaHHOCTb Kak
CyWeCTBYIOWMX MHBECTOPOB, TaK W MPMB/EKAIOLWME HOBbIX,
cKopee Bcero, 6yAyT noasepKMBaTh €ro Ha 40CTaTO4YHO BbICOKOM
ypoBHe.

[NaBHbIM KOHKYPEHTOM BUTKOMHA Ha CeroAHALLIHWIA AeHb ABAAETCA
Ethereum (CTOMMOCTb MOHETbI MO COCTOAHUIO Ha 17.12.17
coctaensana 718 USD, Kanutanusaums pbiHka — 69,3 Mapg USD),
KOTOPpbI MpeacTaBaAeT coboi nnatdopmy a/na paspaboTyMKoB
NpuAOXKeHuid, 6asnpysacb Ha AeLeHTPa/M30BaHHOW cucTeme
BoKyYeliH.

Ethereum nosBuacAa B 2011 r. M 6bin paspaboTaH pycckum
nporpammuctom Butannem bytepuHbiM. B oTandmne ot ButkomHa
Ethereum wWMpoKoO npumeHUM paspaboTiMKaMu MPUIONKEHWUH B
on/zate KOMWUCCUIA M ycayr. Ha puc. 5 npuBegeH U pAg ApYyrux

KOppeKTMpoBaTbCA. Tem He MeHee, MONy/NAPHOCTb Cpeaun CYWIeCTBEHHbIX  Pas/iMunii  Mexay ABYMA KpWUMTOBa/NOTaMu
no/sb3oBaTesel, AOCTYMHOCTb aArOPUTMOB  A/1A  MalHWHra, (Arkhangelskiy, 2017; Popper, 2017a).
* lel|eHTPaNu30BaHHOE CPeACTBO, AR A
COBEPLLEHHA M/1aTEHKHEIX ONEPaLIMM BCEMH
Bitcoin NoAb30BATEAAMH CETH
» BoK4EMH HeceT B cebe BCo MHPOpMaLMIo 0
NpOoBE/AEHHbIX TPaH3AKUMAX )
* [lel|eHTPaNM30BaHHaA NAaTdhopma ANa A
Pa3paboTHMKOB MPHAOKEHHM
Ethereum * MHbopmaLmel 0 NPOrPamHbIX KOAAX
obecnednsaeTeA paboTa Beex
AELEHTPAM30BAHHBIX MPUOKEHHI Y,

Puc. 5. Pa3Huua mexxay ButkomHom u Ethereum

“UcTouHuK: paspaboTaHo aBTopamu Ha ocHose (Arkhangelskiy, 2017; Popper, 2017a).

Mpw co3ganum Ethereum 6b111 ycTpaHeHbl HEKOTOPblE HeA0CTaTKM
BuTKOMHa: B 3TOM CeTM BO3MOXHO [eLeHTPa/n30BaTb paHee
LleHTPa/IM30BaHHble CUCTEMbl. BHOCUTb M3MeHeHuA B B/OKYeitH
MOMHO TO/IbKO C paspelleHnA BCeX YYacCTHMKOB CeTU. ITO
MCK/IO4AeT MOLLEHHWYECTBO M BO3MOXHOCTb KOPPYMLMK, OAHAKO
He C/NyXMUT MOMOLbIO B MogepHusaumn cetn. CeTb Ethereum
paboTaeT Ha OCHOBe TaK Ha3blBaeMblX «YMHbIX KOHTPaKTOB»,
KOTOpble paboTatoT MO MPUHLMMY AOCTUNKEHUA Orpese/eHHOro
3Ha4YeHUA M BbINO/IHEHWUA NOC/Ne 33afaHHOro aeicTeuA. Bosee
YMPOLLEHHO, M0/1b30BaTe/Ib MOXET /0MUCbIBaTb HOBbIN a/FOPUTM
B B/10K4eliH, a Mo BbIMO/IHEHNIO 0cobOro yc1oBusA cuctema byaer
coBepLlaTth paHee nponucaHHoe geiicteue B Koge (Sillaber, &
Waltl, 2017). CregyeT OTMETUTb, YTO MOC/E CO3AaHUA YMHOrO
KOHTpaKTa BHECTU B HEro M3MEHEHWA MOXXHO TO/IbKO C Cor/lacus
BCEX Y/IeHOB, @ 3TO O3Ha4YaeT MO/IHYO NPO3Pa4YHOCTb NPOBEAEHNA
ornepaumu M MCK/IOHAeT BO3MOMHOE MOLUEHHWMYeCTBO C obeux
CTOpPOH. Takoi noAxo4 MPUMEHMM BO MHOrmMx chepax
MOBCEAHEBHOW KU3HW, NO3TOMY M cTan nonyaapHbim (Koblitz, &
Menezes, 2015).

Cetb Ethereum pacnosoraet yao6HbIM (QYHKLMOHA/NOM MpU
nomouw BupTyanbHol MawuHel Sdpupuyma (EVM), KoTopas
no3sosAeT A406aBATb U U3MEHATb GYHKLUMKM B NpuaoxeHun. Euje
OAHUM NIOCOM ABAAETCA BO3MOXHOCTb HaNMCaHUA NpOrpamm Ha
/toBOM U3 M3BECTHBIX A3bIKOB NpOrpammupoBaxua (Popper, 2017a).

Kaxablit rog Bce 60/blle KOMMNaHUIA BbICKa3blBAIOTCA B MO/b3Y
KpUNTOBa/toT " npea/saratot COTPY/AHUYECTBO. Tak,
TPaHCHalUMOHa/bHaA  KomnanuA «Oracle» npeacTaBuna  Ha
KoHdpepeHumn «OpenWorld 2017» HOBOe 06/1a4HOe NPOCTPaHCTBO,
6narogapa KOTOPOMY KAMEHTbI MOTyT CO3/aBaTb 6/10K4YeliHOBbIe
npuaoxeHua. MoaHbIN 3anyck NA1aTGOopmbl NIaHUPYETCA Ha 2018 T.
Tenepb KOMMNaHWA NPUCOEAMHAETCA K APYrMM KOpropauuam Ha
ocHoBe KoHUenuuu Baas (Blockchain-as-a-service). 3toit ke
KOHUEemNuUMen yxKe Mo/b3yloTCA Takue Koprnopauum Kak [BM,
Microsoft.

Brarogapsa 3anycky nogobHoi naatpopmbl Kopriopauua «Oraclex»
N/IaHUPYeT PaclMpUTb CBOU O0G/1ayHble TEXHO/OTUKM U MpUB/EYb

O&

6o/blle KaneHTOB. Hanpas/ienne HasbiBaeTcsA «Blockchain Cloud
Service» n byaeT UMeTb npeumyLLecTsa Aas Start up KomnaHwi.
OHM CMOTYT TECTUPOBATL CBOM NPU/IOXKEHUA Yepes Npej/IoKeHHoe
«Oracle» NpPOCTPAHCTBO 33 OTHOCUTE/IBHO HEBBLICOKYIO LieHY
(Condon, 2017).

CerogHa chepa KpUNTOBA/IOT HAXOAUTCA Ha CTaAMU CTAHOB/IEHWA
M passBuTuA. [lOCTaTOMHO MHTEPECHbIMM MOMHO  Ha3BaTb
3asB/1€HUA HEKOTOPbIX TOMN-MeHeAXepos MB®. Tak,
ynpaBAAoLLMA AnpekTop KpuCTUH /larapg, BbiCTynu/ia B 3aluTy
UMPPOBLIX AeHer M BblCKas3a/sa CBOE Ke/aHue Noy4acTBoBaTb B
pasBUTUM HOBOTO (PUMHAHCOBOrO Harnpas/eHus. Takxke KpuCTuH
/larapg, BblCKasazsacb O BO3MOMHOM pasBUTUM COBCTBEHHOM
KPUMTOBA/tOTbl Ha OCHOBe MnpoekTa SDR (cmeuuasbHble npasa
3a1MCTBOBAHWA), KOTOPbI MMEET BCE BO3MOMNKHOCTU MPUMEHUTH
dYHKUMKM  BAoK4YeliH. B oT/imnume oT Hee, [xeimu [aliMOH,
reHaupektop MB®, cumtaeT BUTKOMH «OOMaHOM» U He BUAUT
Aa/bHEeMLLEero No/0KNUTE/IbHOTO UCX04a AAA KpunTosamoT (Sterlin,
2017). HO 04uH TO/IbLKO aKT NOAOGHBIX PACCysKAEHUM HAa CTO/b
BbICOKOM YPOBHE FOBOPWUT O TOM, YTO MOMY/APHOCTb LUGPOBbIX

AeHer, TmO Bceld BUAUMMOCTHM, OygeT pacTy, a UX Kypc,
COOTBETCTBEHHO, yBE/IMYMBATBLCA.
CoBceM HegaBHO KypC BWTKOMHA [OCTUr CBOEro HOBOMO

MCTOPUYECKOrO MaKCMMyma B 20042 $US (Mo cocToAHuio Ha
17.12.17). Mbl He MOXeM TMpea/OKUTb YUTaTeNto HaCTOALLeN
paboTbl  CKO/b-HMOYAb  0DOCHOBAHHOro  PyHAAMeEHTa/bHOro
06bACHeHUA 3TOro gpeHomeHa. Mo HawemMy MHeHWIo, BUTKOWH, C
O/HOWM CTOPOHBI, O4eHb MOXOX Ha «ToBap MMpdeHa», T.e. Takomn
BM4, TOBapa, Ha KOTOPbIM CMpoOC YyBe/MYMBAETCA MO Mepe
NoBbIlUeHUA ero LUeHbl. HO ¢ Apyroit CTOPOHb, e
SKOHOMMYeCKaa Teopus onpegenseT rpynny ToBapos lmddena,
KaK, B 0O/IbLUMHCTBE C/y4aeB, Hegoporue, HO 6e3 KOTOPbIX
Hace/leHUo 0BOWTUCh KpaliHe C/I0XHO, TO BUTKOMH He O4eHb-TO
BMMCbIBAETCA B Takoe onpegenenne. Ckopee BCero, OTBET COCTOUT
B TOM, YTO HM4ero nogo6Horo ¢peHomeHy BUTKOMHa Knaccuyeckas
SKOHOMMYeCKaA TeopuA ellle He 3Ha/la, M MO3TOMY 3TOT BOMPOC
ewe TpebyeT geTasbHOro M3ydeHusA. Ha HacTOALWMNA MOMEHT
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MHOMMM WCC/eA0BaTeNAM, B TOM YUC/Ie U aBTOPaM HacCToALLeH
CTaTbW, CTa/O yKe abCO/IOTHO OYEBUAHO TO, YTO HO/IbLIAA YacTb
Aep)KaTteneit Kak BUTKOWHA, Tak U APYrMX KPUNTOBA/OT OTKPbI/U
CBOM  MO3ULUMM He A/NA  OCYLLeCTB/IeHMA  pacvyeToB, a
UCK/IOYUTE/IBHO ABUMKMMbBIE Ke/laHMeM Mo/ly4aTb CBEPXA0XOAbl.
COOTBETCTBEHHO, B 4aCTHOCTW, BUTKOWMH B HacToAllee BpemA
«CaMOpa3roHAeTCA» MO0 Mepe MpuB/eHeHUA B CMeKY/NATUBHYIO
FOHKY HOBBIX WMHBECTOPOB. HO KaK TO/bKO LieHbl HEMHOro
CTabuAM3MPYOTCA M MPUTOK HOBBIX WMHBECTOPOB 3amef/MTCA,
HayHeTcA MaccoBad ¢uKcauua npubblieid. Yem 3TO 06bIMHO
3aKaH4MBaeTCA, KpPacHOPeYMBO OMUCAHO B W3BECTHOM KHUre
Yap/b3a Makkes «Hanbosee pacnpocTpaHeHHble 3abayKaeHnsa u
6e3ymcTBa TO/MbI».

He UCKNOY4EeHO, 4YTO, HECMOTPA Ha TO, YTO Kakue 6bl TO HM BblNI0
dyHAaMEeHTa/IbHO  0BOCHOBaHHbIE  MPUYMHBI  OTCYTCTBYIOT, B
CKOpPOM BpeMeHUM Kypc BUTKOMHa MOXeT A0CTUYb HOBbIX
NCUXO/I0TMYecKuX pybexeit B 30 000 UM Aaxe B 40 000 USD,
ABM)KMMbIFI UCK/IKOYUTE/IbHO AXUOTAXKHO-CNEKY/IATUBHBIM
cnpocom. Ho € TOYKM 3peHnA TEXHUHEeCKOro aHan3a, 4a v MpocTo
3ApaBOro cmbic/a1a, 3a CTO/Ib CTPEMUTE/IbHBIM POCTOM A0/1XKHA
noc/eAoBaTh, B /ydlleM c/ay4vae, r1yboKasa KoppeKuus, KoTopas
MO3KeT 6bITb Bbi3BaHa npuUiYnHamMu, NpuBeAEHHbIMU BblLLE B TEKCTE.
Ho He 3TO rnaBHoOe. ﬂ'eﬁCTBMTeanO Ba*XHbIM AB/IAETCA TO, YTO yXKe
O4€BUAHBIM anKTOM AB/IAETCA NoAB/IEHUE B ¢MHaHCOBOﬁ cacTeme
Ka4eCTBEHHO HOBOro MHCTPYMEHTA — KPUMNTOBA/IIOT, U 3TO MOXET
O3Ha4yaTb TO, 4TO ceiyac Mbl BCe HaxoaumcAa Ha nopore
HernpeacKkasyemMblX peBO/IOLMOHHBIX M3MEHEHUN B MVIpOBOﬁ
SKOHOMMKE.

BbiBOADI

03/aHue uMppoBON BantoTbl, KOTOpada Mor/ia Obl yNpoCcTUTb

nnaTexn U BHECTU aHOHUMHOCTb B CeTH, Bbl/10 3aKOHOMEPHO.

Ee nonysnAspusauuAa B 2009-2010 rogax W Aa/bHelillee
pasBUTHE CKOpee BCero CBA3aHbl C 4aB/ieHMEM NPaBUTE/IbCTB pAJa
CTpaH Ha cybbeKTbl br3Heca pUHAHCOBOro CeKTopa CBOMX CTpaH C
Le/Iblo  BbIABAEHUA W /IMKBUAALMM YEpHbIX U CepbiX 30H B
¢duHaHCOBBIX CUCTEMAX.

Kypc BUTKOMHA MO COCTOAHMIO HA HACTOALMIA MOMEHT BbIrAAAUT
CW/IbHO MepeoLeHeHHbIM. TeM He MeHee, Aaxe NMpU HacTyn/ieHun
Kak r/nyboKoW, Tak M He O4YeHb 3HA4YUTE/IbHOW KOppeKuuu
Ad/IbHeNILMI poCcT Kypca BUTKOMHA BMO/HE BO3MOMKeH. TaKylo
rMrnoTesy MOMHO  BblABWMHYTb, 0asupyAcb Ha  pacTyLuieit
NOMy/NAPHOCTU  KPUMTOBa/lOTbl M Crpoca Ha Hee. MOXKHO
NpeAno/sIoKUTb, YTO C KaxAbiM rogom Bce 60/blie KOMMaHui
OyayT npeasaraTb on/aTy r/iaTexell B KPUMTOBANOTE, CTPEMACH
He MOTEePATb KaK CYLLEeCTBYIOLLMX, TaK U MOTEHLMA/IbHBIX K/IMEHTOB.

KpunToBantoTbl ABAAIOTCA MPaKTUYECKM MAea/bHbIM Crnocobom
nposeAeHVsAs (QUHAHCOBLIX OMepauuii B TEHEBOM CEKTope.
HecmoTpA Ha HeoAHO3Ha4YyHOe TO/IKOBaHWe MogobHOM cuTyauuu,
TaKoe TO/0oXeHue Bellel Takke OyaeT cnocobcTBoBaTb
A3d/IbHeliLLeMy NOBbILLEHUIO Kypca bUTKomHa.

MNossneHne B MUPOBOM (PUHAHCOBOW CUCTEME KAYeCTBEHHO
HOBOrO MHCTPyMEHTa KPWUMTOBA/OT, KOTOPble  CMOCOOHbI
ynpowaTtb npoBe/eHUe M/iaTeXHbIX Onepauui, yaelleBaAsa WX
nyTem YCTPaHeHMA MOCPeAHMKOB W MNpu 3TOM npuaasaTb
QHOHMMHOCTb onepauuam, 6bl1I0 OXMgaeMO U 3aKOHOMEPHO.
Kakas u3 CyLecTBYOLMX KpMNTOBA/IOT CTAHET NPeBa/MpyoLLei B
dUHAHCOBOWM CUCTeMe, Ha HacTOAWMIA MOMEHT ele He
npeACTaB/AeTCA BO3MOMXHbIM MPOrHO3MPOBaTb, HO  (aKTOM
AB/IAETCA TO, YTO 3TOT HOBbLIA BUA Ba/OT YBEPEHHO BXOAWUT B
MOBCEAHEBHYIO KM3Hb OW3Heca W Hace/eHuA, U 3TO MOXeT
O3HayaTb TO, YTO B HacTodAllee BpPeMA MUpOBasA 3KOHOMMKa
HaxOAWTCA Ha TMOpore HernpejcKkasyemblX PeBO/OLIMOHHbIX
M3MEHEHMIA.

O&®
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Po3po6ka aHkeTu
ANA BUMIPIOBaHHA 3piNoCTi
6i3Hec-npouecis

[eeio Abepnet,
AH Xenkeno't

tFAS AG, ®paHkdypm-Ha-MaliHi, Himeuuurd,
#4C GROUP AG, ®paHkdypm-Ha-MaliHi, HimeuuuHa

MeTa po60TH — CTBOPUTU aHKETY A/1A BUMIPIOBaHHA PiBHA 3piaoCTi
6i3Hec-npouecis.

[Ausaitn/MeToga/MNigxia AocnigxeHHA. Po3po6/eHo cepito NuTaHb i
33aCTOCOBAHO  KOHQPIpMaTOpHUI  (aKTOPHUI  aHani3  aAaA
BM3Ha4YeHHA Ba/ligHOCTI Ta HagiMHOCTI aHKeTU.

Pe3y/bTaTh gocnigKeHHA. ABTOPCbKOK MO0 3pinocTi bisHec-
npoueciB NiATPUMAHO TMonepeaHi  AOC/iAKeHHA  Bi3Hec-
npoueciB. MokasaHo, Lo 3piaicTb GisHec-NpoLeciB 3HaXoANUTb
BifOOpa)KeHHA B KOHCTPYKTaX «y3rogKeHiCTb CTpaTerii»,
«OpraHisauis ynpaB/iHHA», @ TaKOX «Ky/bTypa». Ha nopaus,
KOHCTPYKT «MeTOAM» MOKa3aB HU3bKMUIA B3aEMO3B'A30K, B TOM
Yac AK «IT i TexHOA0rii», @ TAKOX «10AW» HE Y3roAKyBaauUCA i3
3anponNOHOBaHOI MOAEIO.

TeopeTuyHe 3HA4YeHHA AOC/igXeHHA. Llieto poboTo He TifbKu
nigTBEpPANKEHO mnonepeaHi AOC/iAKeHHA, ane I MoKasaHo
MOX/IMBOCTi  Pi3HOMAHITHOT iHTepnpeTauii YWMHHWKIB, LWO
BigobpaxatoTb 3pisicTb GisHec-npouecis Ta ii NpakTU4HOrO
3aCTOCYBaHHsA.

MpaKTHyHe 3HaYeHHA AOCAIAXKEHHA. B AKOCTI pe3yabTaTy y Lbomy
AOCNIAXKEHHI 3anpPOMNOHOBAHO aHKeTYy A/1A MPaKTUKIiB, AKOH
BOHM 3MOXYTb BUMIpUTH 3pinicTb cBOIX HisHec-npouecis.

OpwuriHanbHicTb/LiiHHicTH/HayKkoBa HOBM3HA AOCAIAKEHHA.
CTBOpEHO aHKeTy, fiKa I'PYHTYETbCA Ha pe3y/bTaTax HayKOBMX
AOCNIAKEHD | MOXe BYTU BUKOPUCTaHA MPaKTUKaMu.

Ob6merkeHHA gocigxeHHs/llepcnekTUBY NOAA/bLUMX AOC/IAKEHD.
PekomeHg0BaHO anpobyBaTu aHKeTy Ha Oizblwiiit BUbipLi Ta
PO3LUMPUTH KO/IO 3aCTOCOBYBAHMX CTAaTUCTUYHUX METOAIB A/1A
il aHanizy.

Tun cTaTTi — emnipuyHa.
Katouoei cnosa: 3pinictb BisHec-npoueci; BUMIpIOBaHHA 3piaocTi

6i3Hec-npouecis; moge b 3pinocTi 6i3Hec-npouecis;
aQHKeTyBaHHA.
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Pa3paboTka aHKeTbl
ANA U3MEPEHUA 3PeoCTH
6u13Hec-npoueccoB

[A38ud Abepne',
AH Xenkeno't

tFAS AG, ®paHkdypm-Ha-MaliHe, Fepmarus,
#4C GROUP AG, ®paHkdypm-Ha-MaliHe, Fepmanus

Lenb paboTbl — CO3/4aTb aHKeTY 4/19 U3MEPEHUA YPOBHA 3pe/ioCcTu
6u3Hec-npoLeccos.

Ausaitn/MeTtog/Moaxos uccaegoBanHua. PaspaboTaHa cepwsA
BOMPOCOB U NMPUMEHEH KOHPUPMATOPHbIN GaKTOPHbINM aHa/M3
A1 onpegeneHns Ba/MAHOCTU U HageXHOCTU aHKeTbl.

Pe3yabTaTthl uUccaeaoBaHUA. ABTOPCKOM MOAE/Ibl0  3Pe/nocTu
613HeC-NpoLLeCccoB NoAAepsKaHbl NpeablAyLime Ucc/ieA0BaHuA
busHec-npoueccoB. [loKkasaHo, 4TO 3penocTb 6HusHec-
NpoLEeCCOB  HAxXoauT  OTODpaxkeHMe B KOHCTPYyKTax
«COr/IACOBAHHOCTb CTPATEernm», «OpPraHMU3alLmA ynpas/ieHnsa», a
TaKkkKe «Ky/abTypa». K yAWMB/AEHMIO, KOHCTPYKT «MEeTOAbI»
MoKasa/s HU3KYK B3aMMOCBA3b, B TO BpemA Kak «UT u
TEXHO/MIOTUM», @ TaKkKe «IloAu» He COr/acoBa/Mcb C
NpeA/NOKEeHHOW MOAE/bio.

TeopeTuyeckoe 3HauyeHWE MCCIEAOBaHMUA. DTOM paboToi He
TO/IbKO MOATBEPKAEHbI NpeAblAylliMe UCCIed0BaHuA, HO W
roKasaHbl BO3MOMHOCTM pa3HOObpasHoi WHTepnpeTauuu
¢daKTopoB, OTOOpaxKalolWmMX 3pe/socTb BU3HeC-NpoLeccoB U
BO3MOHOCTM €€ NPaKTU4ECKOro NpUMeHeHUA.

MpakTHUyeckoe 3HaYeHMe UCC/IeAOBaHUA. B KauecTBe pesy/bTaTa
3TUM WCC/IEA0BAHMEM Mpea/IoKeHa aHKeTa A/1A MPaKTUKOB,
KOTOPOW OHWU CMOTYT WM3MepWUTb 3pe/nocTb CBOMX OusHec-
NpoL,eccoB.

OpuruHaabHocTb/LleHHocTb/HayyHash HOBM3HA  UCC/€40BaHuA.
Co3gaHa aHKeTa, KOTOpaA OCHOBbLIBAETCA Ha pe3y/bTaTax

Hay4HbIX WCCE40BaHUM M MOXKET OblTb  MCMO/b30BaHa
NpaKkTUKamu.

MepcnekTuBbl  Aa/bHENILMX UCCAef0BaHUA. PeKkomeHg0BaHo
anpobupoBaTb aHkeTy Ha 6o/blueil BblIGOpKe M pacluMpuUTb
KPYyr MpWMEHAEMbIX CTaTUCTUYECKUX MeTOAOB AnA  eé
aHa/m3a.

Tun cTaThu — SMNMpUYecKas.

Knwoueeble cn08a: 3penocTb  6GU3HeC-MPOLLECCOB; M3MepeHUue

3pesiocTu  Bu3Hec-npoLeccos;
NpoLeCcoB; aHKeTUPOBaHWe.

Moge/ib  3pe/1oCcTn busHec-
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Introduction

oday, business processes are of high importance for
<'1>companies across all industries. Most companies are

permanently concerned with analysing, documenting,
measuring, improving and aligning their business processes.
However, the status quo of companies and industries with regard
to their level of business process maturity is quite different. Even
the status quo within a company might be different. Many
influence factors and variables have to be taken into account to
successfully manage the entire business process landscape of a
company. Thus, looking at how the maturity degree of business
processes can be scrutinized is a major topic. Measuring the
maturity of business processes has become an important
management task. Over decades various authors have developed
and modified business process maturity models (BPMM:s) in order
to perfectly measure and improve business process maturity
(BPM) (van Looy, de Backer, & Poels, 2011). This paper has the
primary objective to develop a questionnaire that is practical
useful in order to measure the maturity of the business processes
in companies. Against this backdrop, this paper initially discusses
and analyzes the most important BPMMs due to their practical
relevance. Based on this, the paper gives a description of how a
questionnaire to assess process maturity may look like and how it
was developed. The initial questionnaire was validated by the
application at a bundle of companies.

Research Questions

models and by what criteria do they mainly differ?
2.Which factors have to be considered by creating a practical
useful questionnaire?

:: . What are the most practicable business process maturity

Business Process Maturity Models

Theoretical background of BPMMs

he literature provides a rich set of BPMMs. Tarhan, Turetken,
<’l>and Reijers (2016) conducted a systematic review of the

existing literature about BPMMs. Finally, Tarhan and
colleagues (2016) emphasized nine leading BPMMs in regards to
their relevance in the literature. We implied that these nine
models must be the most common and popular models with the
highest practical relevance. We performed a detailed analysis of
the main findings of Tarhan and colleagues (2016). The fig. 1 shows
the nine models on the horizontal axis and represents the number
of existing papers that refer (i.e. discuss, analyze, judge, verify
etc.) to the models. The BPMMs with dark coloured bars are
subject of our further research.

Some articles may refer to more than only one model. The list is not ext

20

17

Fig. 1. Number of papers that refer to a BPMM*

*Source: adapted from (Tarhan et al., 2016).

BPMMs are typically characterized by a sequence of stages (or
levels) which form a desired, anticipated and logical path from the
initial stage to ultimate maturity. Generally, a distinction between
two types in regards to the BPMMs scope is made: business process
management maturity models and business process maturity
models. The former deal with a company’s business process
management capability; the latter refer to the conditions of
business processes in general (Roglinger, Péppelbuf, & Becker, 2012).
The BPMM of Rosemann and de Bruine (2005) is focused on the
management of BPM. Therefore, it addresses a company’s business
process management capabilities (Rosemann, & de Bruine, 2005). It
holds a descriptive (as-is-assessment) as well as a prescriptive
(guidance for improvement and future process strategy) purpose of
use. This BPMM provides five maturity stages — from “Initial” to
“Sustained”. Since the scope of this BPMM is on maturity
management it also provides capability areas for each maturity
stage (Roglinger et al., 2012). The scope of McCormack and Johnson’s
(2001) model is business process maturity (McCormack, & Johnson,

OGO

2001). Thus, it is focused on the condition of processes in general or
distinct process types. It also has a descriptive and prescriptive
purpose which means that it evaluates the level of maturity while it
also provides process improvement actions. Their BPMM consists of
four maturity stages and additionally provides three components of
maturity (Réglinger et al., 2012). Also the popular OMG-Model (2008)
is focused on the mastery of processes and mainly refers to the
conditions of processes. It provides five stages of maturity and is
documented in an extensive framework (Object Management Group,
2008). Consequently, this BPMM is highly prescribed since it
comprises four types of appraisals, true-or-false-statements related
to goals and practices and specific process element templates
(Roglinger et al., 2012). The BPMM by Hammer (2007) mainly deals
with individual processes and company-wide capabilities since it
separates five process enablers and four process capabilities. Self-
assessment sheets are part of this BPMM in order to evaluate true-
or-false-statements (Réglinger et al., 2012).




ISSN 2519-8564 (print), ISSN 2523-451X (online). European Journal of Management Issues. — 2017. - 25 (3-4)

Factors of BPMMs comparison

In order to analyse and compare these selected BPMMs, we used
the framework developed by Réglinger, PSppelbufi, & Becker
(2012). It serves nine criteria on three levels to analyse BPMMs in
regards to their practical usefulness and applicability (fig. 2).

1 DESIGN PRINCIPLES FOR A PRESCRIPTIVE
PURPOSE OF USE

DP3.1 Improvement measures for each maturity
level
DP3.2
measures
DP3.3

Decision calculus for selecting improvement

Target group-oriented adoption

methodology

1l DESIGN PRINCIPLES FOR A DESCRIPTIVE
PURPOSE OF USE

DP2.1 Intersubjectively verifiable criteria for each
maturity level

DP2.2 Target group-oriented assessment
methodology

| BASIC DESIGN PRINCIPLES

DP1.1 Provision of basic information

DP1.2 Definition of central constructs related to
maturity and maturation

DP1.3 Definition of central constructs related to
the application domain

Fig. 2. BPMMs analysis framework”

*Source: Réglinger, Poppelbufi, & Becker (2012).

BPMM analysis and comparison

DP1.1: Basic information is provided by all four BPMMS. The target
groups are companies as well as organisations of the public
sector. All the models are useful for companies independent from
their location, size or branch. Furthermore, the OMG-Model
particularly mentions professionals, managers and members of
appraisal teams as designated users. Also, the OMG-Model
provides background information regarding design-choices and
development history. Concerning validation, the model of
Hammer (2007) was subject to extensive revisions tests, while
Rosemann and de Bruine (2005) performed a Delphi study with
international experts to identify model dimensions (Réglinger et
al., 2012). DP1.2: All of the selected BPMMs define maturity stages
they comprise. The associated structural components are also
defined. Moreover, the BPMM of Hammer (2007) contains two
sub-models; one for process maturity and one for company
maturity. All the models generally differ in their levels of
granularity and capability areas. However, the levels of Rosemann
and de Bruine (2005) and the OMG-Model are very similar since
both borrowed their level structure from the CMM model. Further
on, the OMG-Model defines five process areas threads which are
used to link maturity levels with process areas (Roglinger et al.,
2012). DP1.3: Beside the essential structural elements, some
BPMMs also provide concrete information about constructs of
the setting the models are applied in. For example, Rosemann and
de Bruine (2005) picture their model as a holistic management
approach (Réglinger et al., 2012). DP1.4: The compared BPMMs
differ in the publicly available information. The most detailed
documentation exists for the OMG-Model. The model of Hammer
(2007) was introduced in the Harvard Business Review (Hammer,
2007). The process maturity management models of Rosemann
and de Bruine (2005) and the model of McCormack and Johnson
(2001) were published in several research papers which do not

OO

leave much space for detailed guidelines (Roglinger et al., 2012).
DP2.1: Each of the BPMMs allows for a descriptive purpose of use.
Thereby, the assessment criteria for the maturity levels are
available as textual descriptions. The OMG-Model as well as the
model of Hammer (2007) provide more detailed assessment
criteria, for instance in form of “specific practices” (in case of the
OMG-model). The model of Rosemann and de Bruine (2005) and
the model of McCormack and Johnson (2001) are still limited in the
information available to the public since there are no criteria
available to the public for the third and most complex level
(Roglinger et al., 2012). DP2.2: Only the OMG-Model includes
process area templates for further advice on how to conduct the
as-is assessment. Thereby, it provides the possibility of self-
assessment. Furthermore, it is the only BPMM which includes
general guidelines in order to adjust the model domain-specific.
DP3.1: The advice provided by the models of Hammer (2007),
McCormack and Johnson (2001) and Rosemann and de Bruine
(2005) mostly stays implicit to the textual stage descriptions. Only
the OMG-Model clearly recommends which specific practices
should be implemented at each stage (Rdglinger et al., 2012).
DP3.2: None of the selected BPMMs defines a mechanism which
allows the practitioners to adapt the decision calculus for the
selection of improvement measures to individual strategies or
company goals. All the models expect companies to potentially
reach the top of the maturity path (Réglinger et al., 2012). DP3.3:
The model of Hammer (2007) is the only model for that is stated
how to use it for a prescriptive purpose of use. However, the
advice seems to be quite general since it refers only on areas in
the maturity grid (Réglinger et al., 2012). We concluded the
analysis with the following key findings:

- the basic design principles are covered well by all reviewed
BPMMs;

- the principles for the descriptive purpose of use are sufficiently
covered for the models;

- the assessment criteria are often only available as textual
descriptions;

- detailed elements of BPM are often not published which limits self-
assessment options;

- design principles for the prescriptive use are rarely addressed;

- therefore, the guidance provided by the reviewed BPMMs is rather
limited.

These key findings confirm prior research conducted by van Looy
and colleagues (2011) which states that the models mainly differ in
their scope, design and model methodology. Our analysis leads to
the result that the OMG-Model seems to be the most developed
BPMM. It is mainly ahead of the other reviewed BPMMs (which
also gain high research interest) since it provides detailed
information regarding design-choices (DP1.1), defines process
dimensions threads which link its maturity levels with process
elements (DP1.2), provides the most detailed documentation
(DP1.4), provides detailed assessment criteria through specific
practices (DP2.1) and includes process element templates for
further advice (DP2.2). However, due to the fact that the OMG-
Model is highly developed, it consequently leaves little leeway for
individual approaches and manual modifications. For instance, it
prescribes a structure consisting of specific goals and specific
practices which substantially affects the data collection through
questionnaires. Due to the high development and standardization
of the OMG-Model, it seems not to be the best choice for our
purpose of creating an individual questionnaire. Therefore, we
decided to proceed with the BPM management model of
Rosemann and de Bruine (2005). This choice is mainly reasoned by
the clear structure and the pre-definition of process dimensions
that the model of Rosemann and de Bruine (2005) includes. In
addition, the model is based on a sound academic development,
provides detailed capability areas on multiple dimensions and is
applied within a number of companies and validated by numerous
surveys, case studies and workshops. These facts encourage our
decision. Finally, the model choice is additionally supported and
validated by an analysis of Rosemann and vom Brocke (2010).
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The creation of a BPM questionnaire

Determination of process dimensions

The main purpose of questionnaires in the field of BPMM is to
collect the required data in order to finally evaluate the process
maturity by applying the stage model (Benbasat, Dexter, Drury, &
Goldstein, 1984). We created a questionnaire that covers the
entire range of a company’s process landscape since BPM became
more and more a holistic management task over the last decades.
The questionnaire has to serve all complexities, challenges and
purposes of modern process management. In order to fulfil these
requirements in the best possible way, we broke down the
complexity to a lower level by operating with business process
dimensions. In doing this, we used the model of Rosemann and de
Bruine (2005). In fact, we used their model in a slightly amended

way since we do not elaborate on the various maturity stages of
this model and the maturity assessment process. Rather, we use
the BPM framework to derive and afterwards validate its process
dimensions.

Finally, we ended up with six process dimensions which will be
briefly outlined in the following section. These dimensions
represent critical success factors for business processes and
basically determine the overall business processes of a company.
Therefore, questions for each process element are required
whereas we expect them to cover together all process
dimensions of companies. Our initial model was therefore a
second order reflective model. Besides considering the model of
Rosemann and de Bruine (2005), we followed the approach of
Rosemann and vom Brocke (2010). The six factors are also heavily
grounded in the existing literature as stated after each outline
paragraph (Rosemann, & vom Brocke, 2010).

construct

STRATEGIC ALIGNEMNT

\

GOVERNANCE

BUSINESS PROCESS
MATURITY

PEOPLE

process dimensions

-

CULTURE

ITX’TECHNOLOGY

METHODOLOGY

Fig. 3. Process dimensions”

*Source: (Rosemann, & vom Brocke, 2010).

The process dimension Strategic Alignment deals with the linkage
of the company processes and the organisational priorities. It
considers to what degree business process management is
aligned with the overall strategy of a company. Business
processes should be executed, managed, designed and measured
according to strategic orientation (Rosemann, & vom Brocke, 2010;
Elzinga, Horak, Lee, & Bruner, 1995; Zairi, 1997). The process
dimension Governance covers appropriate and transparent
accountability in terms of responsibilities and roles within the
process landscape of companies. It also focuses on the concrete
design of decision-making. That means it considers the
responsibilities for process-related decisions. This dimension also
takes reward-processes to guide actions into account (Rosemann,
& vom Brocke, 2010; Braganza, & Lambert, 2000). The dimension
People deals with the human capital of a company in regards to
business processes. It considers the knowledge and skills of the
employees or groups to perform the respective processes. It also
covers the employee’s qualification and regular training activities
in order to assure and improve their ability to execute business
processes (Rosemann, & vom Brocke, 2010; Hung, 2006; Llewellyn,
& Armistead, 2000). The process dimension Culture covers all
issues of a company’s collective beliefs and values related to the
process landscape. It considers the environment and attitude of
individuals or groups in regards to the executing, design and
management of processes (Rosemann, & vom Brocke, 2010;
Pritchard, & Armistead, 1999; Spanyi, 2003). The dimension
Methodology deals with the set of tools and techniques that
enable and support all activities along the business process
lifecycle and considers process-related initiatives within the
company. In particular, this element covers approaches that
facilitate process improvement, process analysis or process
modelling techniques (Rosemann, & vom Brocke, 2010; Adesola, &
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Baines, 2005). The process dimension IT & Technology focuses on
the application of software or IT-based solutions in order to
facilitate, improve and assure company processes. IT-based
process support is of strong significance for business processes.
Beside the traditional process analysis and process modelling
function, this dimension also takes into account the process-
awareness of information systems. That means that the software
is able to recognize which process need to be executed
(Rosemann, & vom Brocke, 2010; Gulledge, & Sommer, 2002).
Rosemann and de Bruine (2005) define a further level of detail in
their model - the so called capability areas - for each of these six
process dimensions. These sub-areas have the purpose to achieve
the objectives of each process dimension in order to ensure the
desired performance and capability of the model as a whole
(Rosemann, & vom Brocke, 2010).

Questionnaire design

After defining the process dimensions we drafted a questionnaire.
In doing so, we generated a series of neutral statements about
each element that need to be responded by the participants. We
decided to operate with neutral statements instead of common
evaluation questions since simpler formulations are easier to
handle for the addressee. In order to apply the questionnaire also
in an international environment we formulated the statements in
English. We used a 7-Point Likert scale on a continuum from
“strongly agree” to “strongly disagree”. Consequently, one
neutral answer choice is offered and the participants are not
forced to take a decision for agreement or disagreement. Thus,
we expected to decrease the number of missing values due to
unwillingness to give a precise answer or indecision. Participant
responses were afterwards converted into numerical form in
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preparation for statistical analyses (Rattray, Johnston, &
Wildschmith, 2004). We included additional sections about
absorptive capacity (Jansen, van den Bosch, & Volberda, 2005) and
customer oriented performance (hereafter performance)
(Calantone, Cavusgil, & Zhao, 2002) in order to prove external
validity. Also, we required the participants to directly assess the
maturity of their business processes (direct maturity assessment)
in a separate questionnaire section.

Questionnaire testing

Since the purpose of this paper is to create a fully consistent and
practical implementable questionnaire, we validated the initial
questionnaire by performing an online survey. Our survey was
technical supported by the professional survey software
Qualtrics®. In order to ensure a sufficient data quality, we
provided the survey to employees of selected companies. Finally,
we were able to use 28 responses equally distributed across five
companies, including at least one team leader per company.
Doing this, both the strategic and the operational perspective are
expected to be taken into consideration when validating the
questionnaire. The useful questionnaires are allocated as follows
regarding the age and tenure of the addressees (tab. 1).

Our sample contains two SMEs (less than 250 employees) and
three large companies (more than 250 employees). The reported
industries are “Professional, Scientific and Technical Services”
(NAICS code 54, n=4) and “Administrative and Support and Waste
Management and Remediation Services” (NAICS code 56, n=1).
We followed the procedure applied by Shuradze, Bogodistov and
Wagner (2018) forthcoming the bias reduction of socially desirable
answers. We also stated that the data will be handled
confidentially and for further questions we provided e-mail
addresses as a point of contact. To make sure that we don’t have
any ethical issues in our questionnaire we discussed all questions
with our research supervisor. We did not include any sensitive
topics in our questionnaire (Ritchie, Lewis, Nichols, & Ormston,
2013; Shuradze et al., 2018). Since we allowed missing values, we
performed a positive missing completely at random analysis
(MCAR) and replaced missing values by the median of the nearby
latent factor (Rubin, 1976; Dong, & Peng, 2013).

Demonstrating questionnaire validation and
reliability

Validity refers to whether a questionnaire measures what it
purports to measure. Reliability refers to the stability, internal

. . . Table1 consistency or repeatability of a questionnaire (Rattray et al.,
Age and tenure of questionnaire participants 2004). We found that business process maturity level (BPML) is a
#of #of latent factor of Strategic Alignment, Governance and Culture
Age respondents Tenure respondents whereas IT & Technology and People did not appear to be part of
Lass the model. Surprisingly Methodology did not seem to be
18-24 3 one year 2 measuring BPML well. Nonetheless, this second order reflective
2534 9 12 years 6 models showed a very good model fit: x?/df = 1.739 (x* = 279.823,
35-44 7 3-4 years T df = 161). Although, the Tucker-Lewis Index TLI of 0.741 and the
4554 3 5 or more 9 comparative fit index CFI of 0.781 did not support this (Hu, &
years Bentler, 1999). Our analysis shows no validity or reliability
concerns as can be seen in Table 2.
55-64 5
65 or above 1
Table 2
Questionnaire reliability and validity; average factor loadings
Composite Ave.rage Maximum Ma_Xin?l.Jm Absorptive ?;:Z‘cn:::
a Reliability Variance Shared reliability | Methodology Capacity Maturity Performance
Extracted Variance H Level
Methodology 0,896 0,907 0,711 0,368 0,926 0,843! - - -
pbsorptive | oz | o749 0,509 0,039 0,043 0,197 0,713 - -
Capacity ’ ’ ) ’ ’ ’ )
Business
Maturty 0,929 | 0972 0,920 0,368 0,991 0,607 0,104 0,959' -
Level
Performance 0,908 0,909 0,769 0,328 0,992 0,510 -0,171 0,573 0,877

* Note: average factor loadings.

All variables have a higher average variance extracted than 0.5
(Diamantopoulos, & Siguaw, 2000) and were lower than composite
reliability. This confirms the convergent validity (Hair, Ringle, &
Sarstedt, 2011). Further, all CR values exceed 0.7 which proofs the
reliability. Cronbach’s a exceeds 0.7 in all cases and in three cases
also 0.8 (Bowling, 1997; Bryman, & Cramer, 1997; Rattray et al.,
2004). The cut-off value of 0.8 for the maximum reliability H was
also exceeded for all variables (Hancock, & Mueller, 2001).
Discriminant validity is supported by our results for the maximum
shared variance since it is lower than the average variance
extracted (Hair et al., 2011). Figure 6 shows the final structural
model including factor loadings. We report high factor loadings
on all our variables. The latent factor BPML is well explained by
Strategic Alignment, Governance and Culture. Average Factor
loadings for Methodology, Absorptive Capacity, BPML and
Performance are 0.843, 0.713, 0.959 and 0.877 respectively, stating
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that the latent factors are well explained by their underlying
questions.

External validity can be confirmed by showing that the
questionnaire is actually useful to determine the business process
maturity of companies. Therefore, we required the participants to
choose among the statements in Tab. 3 with regard to the
business process maturity of their companies (direct business
process maturity assessment).

Out of these twelve questions we created a latent factor maturity
sum. A positive correlation of the respective factor with the BPML
factor is sufficient to conclude that all levels are positively
correlated as the underlying principle is a stage-to-stage concept.
Once a certain stage is reached, it is assumed that all
requirements of the previous stage are fulfilled.
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ltem1l 0.941 o
0.903 Strategic
rem?
0.824
Item6 0.991
Item6b 0.767 e
0.878
Item7 Governance
0.936
Item8
Item2 0.776 e
Item3 0.666
0.78 @
@ ltem4
0.997
Item6b
Item4 0.853
Item5 0.694
Method-
0.91 ology
@ Item6
0.898
Item7
0.197
Item1 0.741
0.846 Absorptive
0.512
Item6
-0.171
item? 0883
0.883 Perfor-
0.864
Item4

Fig. 4. Final factor model with factor loadings (Appendix A)

Table
Direct Maturity Assessment Section (* indicates reverse stated items) ’
Stages Characteristic
O Processes are not defined.*
1% stage (initial) O There is no procedural and organizational support.*
o The results are rather unpredictable.*
O The processes exist on the operational/working level.
2 stagz o0 Management takes care of stable working conditions.
(managed) O Process management is planned.
3 stage o Standardized processes and process metrics are implemented.
(standardized) o The employees have the necessary process know-how.
4t stage 0 Process results and performance are managed with quantitative tools.
(predictable) 0 The processes produce expected and predictable results.
5th stage o Processes are managed proactively, innovated, and constantly optimized.
(innovating) o Processes fulfil the internal and external requirements.

OO
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Our test shows an appropriate model fit: x ?/df = 0.911 (x 2= 37.371,
df = 41). R? is 0.282, which is above the required value of 0.2. We
report a B-value of -1.154' (S.E. 0.366, p = 0.002), as well as a §-
value of -0.531. This proves that our questionnaire is generally
valid and practical implementable and useful to assess the
maturity of business processes.

Discussion

analysis (CFA). In order to achieve also strong results on the

exploratory factor analysis (EFA) we assume that a minimum
of at least 100 participants as well as a minimum participant-to-
variable-ratio of N/p: 2:1 -10:1, @ minimum variable-to-factor-ratio
of p/m: 2:1-6:1 and a minimum participant-to-factor-ratio of N/m:
2:1-6:1 (Ferguson, & Cox, 1993; Rattray et al., 2004) is required.
Once these statistical requirements are met, we expect that our
conceptual model might become even stronger. In the limits of
one paper we could not provide all possible tests. We expect that
a series of common method bias tests would definitely refine our
measurement; such as a Harman single factor test or a common
latent factor test. This could be an interesting subject for further
research papers.

:: ur research provided good results on the confirmatory factor

Conclusions

is practical useful in order to measure the maturity of

business processes in companies. The most established and
practical maturity models are the models of Rosemann and de
Bruine (2005), McCormack and Johnson (2001), Hammer (2007) as
well as the OMG-Model. We analyzed these models by applying
the framework of Péppelbufl and Réglinger (2011). The models
mainly differ in their scope, design and model methodology. As a
result of our model analysis, we decided to proceed with the
model of Rosemann and de Bruine (2005) that we finally used as
base for identifying the process dimensions. These in turn are
reflectively represented by several formulated questionnaire-
statements. Using this approach, we ensured the completeness
and integrity of our questionnaire.

:: n the course of this work, we developed a questionnaire that

Limitations

Although, we based our initial approach on appropriate academic
literature, some of the applied business process dimensions
seemed not to be significantly valid. This may have several
reasons. Basically, we are convinced that the six chosen
underlying dimensions are generally suitable for our purpose of
use as they cover all aspects of business processes. In addition,
these factors are confirmed several times by prior research (e.g. in
Rosemann, & vom Brocke 2010). It might be that not all initially
defined questionnaire-statements were sufficiently precise
because they did not represent the respective dimensions; or they
were too similar to another statement. Surprisingly, the process
dimension Methodology did not sufficiently explain the factor
BPML. This could be caused by our selection of survey participants
and the small survey sample size. Consequently, our target group
might not have been homogenous enough within a company
since employees in different positions might have a different view
on operational details and the perspective of strategy and
operations. We tested for MCAR but our small survey sample
could still be biased by responses that were not thoroughly
provided.

! please note that that the negative B-value should be interpreted
as positive since the items were coded in the mentioned way.

O&®
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Appendices
A - Final Survey Questionnaire
Table A.1
Form of final survey questionnaire
Constructs ltern # Items, ?—Point Likert scale
(-3 = strongly disagree; +3 strongly agree)
Item 4 We are fast in implementing process changes.
Methods Iltem 5 We have structured interdepartmental meetings to discuss process issues.
Item 6 We plan and document our work processes in a structured way.
Item 7 We are fast in reducing process risks.
Item 2 We address problems within a process and across interfaces.
Culture Item 3 We demand and appreciate feedback to current process improvement activities.
Item 4 We are open to process changes in our workplace.
Item 6 The basic values of our company include process optimization.
Iltem 6 The business and financial aspects of our products and services are managed throughout the product-lifetime.
Governance Item 7 We address root causes of problems in our processes and systematically prevent them from recurring.
Item 8 We are constantly improving our business processes.
Item 1 Process improvement is addressed as an issue by our top management.
Alignment ltern 2 Qur top majnagement feels responsible for process improvement strategies in our firm and approves plans for
implementing these.
Iltem 6 We identify and prioritize improvement potentials of our work processes.
Performance Item 4 Retaining valued customers.
(Customer Iltem 6 Growth in sales revenue.
Orientation) Item 7 Acquiring new customers.
Absorptive Item 1 Our unit has frequenjc interactionts Yvith corporate headquarters to acquire new knowledge.
capacity Item 2 Employees of our unit regularly visit other branches.
Iltem 6 Employees regularly approach third parties such as accountants, consultants, or tax consultants.
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AocaigxeHHA poai
MapKeTUHIrOBUX TEXHIK
y npoueci npogaxis

HiHo Adamawsinit,
MapiamoHbema ®iope't

trpy3uHcbKkul mexHivHul yHisepcumem,
Mm. Tbinici, Fpysis,

ftyHigepcumem ®00xua,

M. ®o0xuca, Imanis

MeTa po60TH — BUBYMTU PO/Ib MAaPKETUHIOBUX CTpaTeril, a TaKoX
nepeBipuTH, Y41 MOXe aZanTyBaHHA MapKeTUHIOBKX CTpaTeril,
BignoBiAHMX pO6OTI KOMMaHil, CTaTW YycnilWHUM Cnocobom
36i/1bLLEeHHA NPOAAKIB | 10A/IBHOCTI CNOXMBaYiB A/19 KOMMaHiIM
pi3Horo posmipy.

Anzaiin/MeToa/MNiaxia gocnigkeHHs. [aHe AOCNIANKEHHA MICTUTL
CUCTeMHUIA  ornAg  fiTepaTypu B obnacTti  BignosigHux
MapKeTuHroeux Tem. Ha nigctaBi TeopeTuyHoi  6asu
po3pobseHa rinotesa i npoaHanisoBaHi ABa nNpuKaAaaM 3
NpakTMKU. Ha npukiaagi ABOX BiAOMMX KOMMaHii — Xerox i
HubSpot - nigTBepaeHa rinotesa npo Te, Wo aganTauia cepii
MapKeTUHIOBUX TEXHIK MpU3BOAUTb A0 30i/blUEeHHA A0XO0AiB
Ta 3pOCTaHHA CerMeHTIB /I0A/IbHUX CMOXKMUBAYIB.

Pe3y/bTaTh gocAigeHHsA. [PYHTYIOUMCh Ha 3i6paHmX gaHmx Ta ix
aHanisi, 3pob6/1eHO BUCHOBOK, LWO AOTPUMAHHA MPaBU/ILHO
06paHOi MapKeTUHroBOI TeXHIKM CrnpuAe 36i/blUeHHI0 Yncaa
nNpoAaxis i KiZLKOCTI 10A/1bHUX CNOXMBAYIB.

MpaKkTUYHe 3Ha4YeHHA AOC/iAXKeHHA. HeobXigHWI  yBaXKHWMI
MOHITOPVHI MapKETUHIOBOI MO/ITUKM KOMMaHIT WoA0 BUGOpyY

MapKeTUHroBMX  KaHaziB.  /laHa  MOAiTMKa  MOBWHHA
OHOB/IIOBATUCA AN1A AOCATHEHHA YCriXy B AOBrOCTPOKOBIN
nepcneKTusi.

OpwuriHanbHicTb/LiHHicTb/HayKoBa HOBU3HA AOC/iAKEHHSA.

Mpouec neperosopis Mix NOKynuem i NpogasLem € CTPOrum,
AOBrOCTPOKOBMM i CKA3AHUM Y peanizauii. OTxe, 3BUYaiHWUI
npogax TOBapy He € A0CTaTHbOK YMOBOIO, AKLLO MOKyneLlb
npu UbOMY He OTpuMye 0biLAHOI AKOCTi 06C/yroByBaHHS.
33a40BO/IEHICTb CMOXMUBA4Ya MPU3BOAUTL A0 /I0A/NBHOCTI B
AOBrOCTPOKOBIM  nepcnekTuBi.  TakMM  4YMHOM,  AaHe
A0CNIAMKEHHA CHOKYCOBAHO Ha BMN/MBI MapPKETUHIOBUX TEXHIK
Ha npouec Npogaxis i 10A/bHICTb CNOXMBaAYIB.

Tun cTaTTi — emnipuyHa.

Karouosi caoea: 6i3HEC—MapKeTMHI’; SBAOBOﬂeHiCTb CroXunBa4a;
JZI0A/IbHICTb CMoXMBa4a; NpuUK/Iagn 3 NPpakTUKK.

O

UccneposaHue poam
MapKEeTUHIOBbIX TEXHUK
B npouecce npogax

HuHo Adamawsunut,
Mapuanmonsemma duopeft

tpy3uHckuli mexHuveckuli yHusepcumem,
2. Teuaucu, Mpysus,

fYHusepcumem ®odxma,

2. ®oowma, Mmanus

Llenb paboTbl — M3y4uTb PO/Ib MAapKETUHIOBbIX CTPATEeruii, a Takxe
NpoBepuUTb, MOXeT /M MepeHUMaHue MapKeTUHIOBbIX
cTpaTerui, CoOTBeTCTBylOWMX paboTe KommaHuM, CTaTb
yCrewHbIM CrnocobomM yBe/IM4YeHUA MNpOAaN W /I0A/IbHOCTU
noTpebuTteneit 4aa KOMNaHUiA pasHOro pasmepa.

Auzaiin/MeToa/loaxos uccaeaoBaHus. [laHHOE UCCiea0BaHUe
BK/IIOYAET CUCTEeMHbIi 0630p /MTepaTypbl B 0b6sactu
COOTBETCTBYIOLMX MapKEeTUHroBbIX TeM. Ha ocHoBaHWM
TeopeTH4ecKon 6asbl paspaboTaHa runoTesa 4
NpOoaHa/M3MpOoBaHbl 4Ba NpUMepa M3 NpaKTUKW. Ha npumepe
ABYX W3BECTHbIX KOMMaHMit Xerox u HubSpot
NoOATBEPKAEHa TuMnoTesa O TOM, YTO MEepPeHMMaHWe cepum
MapKeTHMHIOBbIX TEXHUK MPUBOAUT K YBE/MYEHUIO 40XO040B U
POCTY CErMeHTOB /10A/IbHbIX MOTpebuTene.

Pe3y/bTaTtbl ucciegoBaHmUA. OCHOBBIBAACb HA COBPAHHbIX AaHHbIX
M UX aHa/u3e, CAeNaH BbIBOA, YTO C/eA0BaHWE MpPaBWU/bHO
BbIOPAHHOM MapKeTUHIrOBOW TeXHWKe BegeT K YBe/IMYeHUIo
YUCa MPOAAXK U KO/IMHECTBA /10f/1bHbIX NOTpebuTesiel.

MpakTHyeckoe 3HauyeHue uccnef0BaHuA. Heobxogum
BHMMATE/IbHbIi  MOHUTOPUHI  MAapKEeTUHIOBOM  MO/IUTUKM
KOMMaHWU B OTHOLUEHUM BbIGOPa MapKETUHrOBbIX KaHa/oB.
/laHHaA MO/MTUKA [O/MKHA OOHOB/AATBLCA ANA AOCTUXKEHUA
ycrexa B ,0/Ir0CPOYHON NepcreKTuBe.

OpuruHanbHocTb/LleHHoCcTb/HayyHas HOBM3HA  UCC/1€AO0BaHUA.
MpoLlecc neperoBopoB Mexay MOKynaTe/sem U MpoAaBLOM
AB/IAETCA CTPOTrUM, A,0/IFOCPOYHBIM M C/IOXKHBIM B peann3aLuu.
CnepoBaTe/ibHO, OObIMHAA MNpoOAaXa ToBapa He fABAAeTCA
AOCTaTOYHbIM YC/IOBUEM, €C/IM MOKynaTe/b Mpu 3TOM He
nosny4aet obelaHHoro KadyecTBa obc/ykuBaHuA.
Y£0B/1€TBOPEHHOCTb NMOTPebUTENA NPUBOAUT K N0ANBHOCTU B
AO/rOCPOYHOM  mepcrnekTuBe. Takum 06pasom, paaHHoe
uccnegoBaHne CHOKYCHPOBAHO Ha B/AWMAHUM MapKETUHrOBbIX
TEXHWK Ha NpoL,ecc Npogax U 10A/NbHOCTb NOTpebuTesent.

Tun cTaTbm — SMNMUpu4yecKas.

KntoueBble c/0Ba:  GM3HEC-MApKETUHT;  YA40B/NE€TBOPEHHOCTb
noTpebutend; /0ANBHOCTL MOTpPebuTe/s; npumepbl U3
NPaKTUKU.
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Introduction

of strategic innovations in gaining and developing a

competitive advantage (Conto et dl., 2015). Marketing tools
and strategies can increase the knowledge of consumer’s
expectations and needs in a way that consumer empowerment
can be considered as a process of delegation in strategic decisions
for improving existing products and creating new ones (Fiore et
al., 2016). However, over the last decades, the growth and
development of markets rivalry has increased, and it has
augmented the firms’ tendency of to use messages to more
rigorously persuade consumers (Esmaeilpour, & Aram, 2016).
Indeed, as the consumer is exposed to increasing number of
messages every day, it results in growing insensitivity of
consumers towards commercial messages over the long-term
periods (Akdogan, & Altuntas, 2015). The number of critics about
advertisement has increased (Kaikati, & Kaikati, 2004), consumers
have serious doubts as to reliability (Weisberg et al., 2007), a
previous feeling of being deceived cause a negative attitude to all
other advertisements (Calfee, & Ringold, 1988; Obermiller, &
Spangenberg, 1998; Darke, & Ritchie, 2007), and an unconscious
reluctance and feeling of discomfort to the brand logo in the
consumer persuasion process reduce the trust to the company
(Teixeira, 2012). Modern consumers desire to be contacted
occasionally with the information, rather than being bothered
frequently (Boaz et al., 2010). Due to this, marketing techniques
have an outstanding role in the sales process (Bernritter et al.
2017). One of the most important tasks of marketing is creating
and communicating value to the consumer. The reason behind
this is to create a motivation for consumers’ need, loyalty and
profitability. Gong et al. (2016) show and confirmed that the
consumer is indeed a value maker. Their study was based on the
value itself, the wishes of the consumer and the quality of the
relationship between consumer and supplier.

:: arketing orientation of companies affects the establishment

Right marketing can play a crucial role in doing and creating
successful business. Kotler and Armstrong (2015) define marketing
as managing profitable consumer relationships. Today it is not just
“telling and selling” any more, marketing must be understood in
the sense of satisfying and exceeding consumers’ needs (Wu et
al., 2012). In this context, special importance has to be given to
business marketing. While the consumer marketing is aimed at
large groups, the negotiation process in business marketing
between buyer and seller is more personalized. In most cases,
these negotiations are strict, long-term and multiplex (Davidson,
2015). Ineffective and poor communication ensures loss of future
consumers and drain of the current ones (Essays, UK., 2017).
Marshal (2015) points out that the future companies will depend
on the innovations around the consumer rather than on product
innovations. Buyers play a crucial role when it comes to
judgments about the future efficiencies, effectiveness, and
networking competencies of various suppliers (Méller, & Térréen,
2003). Subsequently, selling the product is not sufficient since the
buyers interested in the product need to be satisfied.

Nowadays, businesses are working for their business consumers
as opposed to simply selling to them. Marketing is not only about
selling their products, but it is more about consumer care, taking
care of the problematic cases, gaining insights in specific needs
and wants etc (Monger, 2014). Similarly, to other spheres, the
business industry also requires necessary developmental stages
and innovations. Consequently, B4B was developed due to the
expansion of the B2B structures and operational concepts.
However, here it should be noted that this article will not be
discussing the differences between B2B and B4B concepts in
detail. Yet, the key idea of B2B marketing is to generate successful
rate of sales, while B4B (Business for Business) is more concerned
with achieving consumer loyalty (Wood et al., 2013). Companies
that choose this approach communicate with consumers
understand their needs and fulfil them because it is crucial for
companies to start playing an active, ongoing role in the day-to-
day life of their consumers’ businesses. Also, it is beneficial to be
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sales

viewed more as partners rather than vendors or
representatives (Telogis, 2015). Research in the marketing industry
often does not consider it as a great opportunity to collaborate
with consumers (Formentini, & Romano, 2016): indeed the
development of strong relations with the consumer becomes a
crucial element in reaching a competitive advantage (Garrigos-
Simon et al., 2012; Fuchs, & Schreier, 2011).

According to current trends it needs to highlight that company
understands the problem and has a solution to offer to all types
of consumers issues (DeSend, 2003). Organizational buying
behaviour is much more complex than individual buying decision-
making (Dimple, & Sujata 2015). Therefore, benefits from
marketing and attribution of results seem harder for B2B
companies rather than B2C firms. The reason is that B2B clients
want to be given compatible knowledge and provided with
expertise. B2B consumers often want to look like the workplace
rock stars or heroes thanks to their excellent decisions.
Conversely, B2C consumers prefer to enjoy themselves, be happy
with their purchases and have their needs adequately fulfilled.
(SpotHub, 2017). It should be emphasized that organizational
buying cycle takes longer as more people are involved in purchase
decisions and sales are made for rational, not emotional, reasons
(Petersen, 2015). On the other hand, B4B (Business-for-business)
shows many companies working toward a common goal of ever-
greater end-consumer satisfaction (Lloyd, 2016). A B4B means
making a brand famous that brings together interests of all the
businesses; t better supports the knowledge exchange by
building strict communications, collaboration and stronger
alliances (Lloyd, 2016). As a result, marketing techniques are to be
considered as important tools for businesses in order to
determine their basic strategy and approach.

Research Question

discussed above by highlighting the role of marketing
techniques aimed at increasing consumer segments, firm’s
revenues and at establishing stronger brand loyalty.

C he aim of this paper is to give some insight on concepts

Structure of paper

provides a literature analysis concerning the role of the

marketing techniques, passing through the analysis of
different opinions on consumer satisfaction and consumer loyalty.
Further, methods are discussed, and two case studies are
investigated. Finally, we discuss results in the conclusive section
and recommendations close the paper shedding some light on the
role of marketing techniques in sales process.

:: he structure of this paper is as follows: the next section

Literature Review

Marketing Techniques

rennan and Croft (2012) argue that active participation in
professional B2B social media networks adds value to B2B

brands. This process contributes to the industry through
processes of value creation, change and leadership. Authors add
that social media is a valuable component of B2B market driving
strategy. Cawsey and Rowley (2016) used of semi-structured
interviews in France, Ireland, the UK and the USA to investigate
the B2B Social Media Engagement Taxonomy by proposing a B2B
social media strategy framework. The latter identifies six
components of a social media strategy: monitoring and listening,
empowering and engaging employees, creating compelling
content, stimulating electronic word of mouth, evaluating and
selecting channels, and enhancing brand presence through
integrating social media (Cawsey, & Rowley, 2016). B2B selling
processes involve all actors of the real-life experiences in a
complex, not linear and dynamic way best described as “business
maneuvering” (Age, 2011).
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Words matter but they are not enough to create a significant
impact. Because B2B marketing started actively using social media
platforms, developing effective content became even more
important. First of all, because marketing is newsworthy
currently, marketing experts recognize the importance of content
which is why content marketing becomes a new field in marketing
research (Pazéraité, & Repovieneh, 2016). Content marketing is a
marketing technique aimed at creating and at distributing
valuable, relevant and consistent content to attract and acquire a
clearly defined audience — with the objective of driving profitable
consumer action (Institute-Content-Marketing, 2017). Content
marketing differs from regular marketing in that companies’
commercializing the products can either attract or repel
consumers. There are a lot of types of content an organization
can create for the target audience. Some of the most commonly
used and passed around strategies through social platforms are
info graphics, podcasts videos, etc. While traditional marketing
meticulously follows the needs of the targeted audience, does
extensive research on their needs and wishes, content marketing
techniques grab attention of the audience by being present on
many different channels of communication with an interesting
content (Ruffolo, 2017). Though it sounds simple, giving non-
boring information to consumer is the key to successful business
operations, loyal consumers and increasing revenues; content
marketing is a sophisticated model that takes a large amount of
time, money and creativity (Institute-Content-Marketing, 2017).
According to Miller (2013) content marketing definition has a non-
conclusive nature, as Miller claims developing every definition is
majorly affected by the way it has been practiced in all firms. This
type of marketing involves consumers as an essential part of the
brand development (Ahmad et al, 2015 Merz et al, 2017
Ramaswamy, & Ozcan, 2016). So, companies have to identify the
target group and by responding their needs and wishes they can
identify themselves from competitors. Comparably, B4B
companies have to optimize everything behind the scenes and
standardize everything so far. It is a question of covert marketing
what means doing commercial messages at unexpected times
and styles in a way that consumers are not even aware of it. The
most of B4B buyers find the sellers, before sellers even know that
someone is looking for them; Also, Golfetto et al. (2006) report in
their work that they found industrial buyers selecting suppliers by
profiling and evaluating supplier resources and competencies.
This process was not limited to marketing communication and
was often initiated by a buyer in a pre-contractual phase to align
supplier competencies with that buyer's business processes.
Later, the supplier and buyer work together to experiment if the
supplier’s experience fits the buyer’s business requirements and
needs the best. Great consumer service helps B4B firms develop a
better brand name as the assessment of brand value is a shifting
process rather than an act, and begins “upstream” with
assessments of the competencies available to the buyer firm,
backed by the reputation of the supplier firm (Ballantyne, &
Aitken, 2007). Therefore, marketing should be focused on creating
and distributing valuable, consistent and relevant message to
attract and acquire a clearly defined audience — with the objective
of driving profitable consumer action (Institute-Content-
Marketing, 2017). The idea of creating such content to share in
online media, especially social media, as part of the marketing
mix, is generally considered to be a pull strategy in branding and
other related disciplines (Christodoulides, 2009). The idea of pull
strategy is that the actual consumers’ demand drives the supply
chain in which the suppliers in the upstream supply after receiving
information about the customers’ demand (Mensah, & Merkuryeyv,
2014).

According to Wiersema and Treacy (1996), organizations are
eligible to follow existing value strategies: 1. Operational
Excellence - Operational Excellence organizations strive to apply
the product to be leaders in the market by selling at low price and
produce high quantity using standardized tasks. A good example
would include major fashion brands such as H&M and fast food
chain McDonalds (Haberberg, & Rieple, 2008); 2. Product
Leadership - Companies pursuing product leadership, producing
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high quality products or services. Also described as very
innovative and ingenious. Such as Mercedes (Kaplan, & Norton,
2004) and Tesla (Brodo, 2016); 3. Consumer Intimacy - Companies
pursuing consumer intimacy deliver products that are closely
tailored to consumer needs and strive to achieve a high consumer
loyalty. This could include banks such as ING and Rabobank (Bugel
et al, 2011). It is advisable to meet at least two of these strategies
for successful business (Treacy, & Wiersema, 1993).

Consumer satisfaction and loyalty

apps, its connection is with people, as highlighted by Ann

Handley, chief content officer of MarketingProfs, HubSpot.
Companies are made up of people, and when those people have
the right tools, they can turn their business dreams into reality
(SpotHub, 2017). So, understanding the emotional and cognitive
interplay that impacts on any brand image might be a matter of
assessing the degrees of emotional relevance, rather than
assuming that absolute rationality applies (Ballantyne, & Aitken,
2007). The common phrase “consumers’ problems solving” is still
common. Marketing purpose should be to build a higher level of
trust in buyers as they need to be sure in the company for making
purchase decision especially in the case of B4B market.

C ven if the company sells technology, toasters, apartments or

Although all organizations strive to deliver their products/services
according to what consumers look for, there may appear
differences between the consumers’ expectations and the real
quality of product/service. When measuring the comparison
between the consumer’s expectations and the quality of the
product it establishes a gap. Gap is a deficiency of the service that
was expected by the consumer: for example, if the expectations
of the service are higher than the quality experienced, it will have
a negative outcome (De Vries et dal., 1994).

The general concept of looking for different methods to help
consumers achieve successful outcomes will never be complete.
The ability to match and exceed what competitors can offer will
keep the company from getting left behind in the competition. It
is important to identify smart ways to accommodate the demands
of a new generation of consumers who expect an active, ongoing
involvement from traditional B2B sellers. Thus, companies have to
find out exact reasons why consumers go to them and what do
they expect from the product/service provided. Therefore,
companies have to look at ways of understanding their
consumer’s pain points better and then adapt their solution
(Needles, 2011). They have to take the time to communicate with
their consumers, particularly the ones that had a successful
outcome, to find out exactly how their product/service was used,
so it can be shared with new consumers. Then they must review
after-sales service - define the process for looking after
consumers after the sale is signed, monitor for “buyer’s remorse”
etc (Needles, 2011).

Despite the assumed importance of consumer satisfaction and
consumer loyalty, some academic articles express different
opinions (Lewis, 1991). There appears the question if consumer
satisfaction is the right goal for a company. For example, with
consumer satisfaction we look at the completion of consumer
needs, which Lewis and Booms (1983) define as a measure of how
well the service delivered matches consumers' expectations.
Another example is that, by giving the consumers what they
want, when they want it, for a reasonable price, within the
operating limits. These consumers will be provided with a better
service than they expected (Lewis, 1988). In the first example, the
consumers’ expectations are met as a standard need, compared
to the second example in which an attempt is made to exceed
consumers expectations. The theory of Lewis (1991) clearly
substantiated the idea that without consumers’ satisfaction, it is
impossible to achieve the desired result of acquiring loyal
consumers. Lewis (1991) claims that consumers will show loyalty
to an organization if they are really satisfied with the product or
service that the organization offers.
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Precisely, consumer loyalty is characterized by Pelsmacker and Van
Kenhove (2014) as a concept where a lot of confusion exists; it can
be divided into two parts - repeated purchases and loyalty. A
regular consumer can buy the brand without being truly faithful
to. Being faithful is stronger because a commitment is made to
this brand. This commitment ultimately determines the
probability that a consumer buys the brand repeatedly or not. This
turnover or outflow is determined by consumer satisfaction but
also by price, switching costs and the brand relationship with the
customer. The following leads to customer loyalty in the long
term. It appears that consumer satisfaction and consumer loyalty
have an overlap but are not the same (Lewis, 1991). The
consumers are more expected promote the product to their
partners if they are loyal and will remain loyal only if they are
satisfied with the service and quality the products and services.

Methods

his study consistes of a systematic review of academic
<’l>articles on the proposed topic (Baumeister, & Leary, 1997;

Borenstein et al. 2009). Different literature was analysed and
reviewed, and worked as a ground to base the hypothesis on. In
order to test the hypothesis, our work relied on a case study of
two successful companies with B4B marketing strategy: Xerox
and HubSpot. In order to collect data, the work makes use of the
methodology of the research triangulation by combining primary
(analysis of case studies) and secondary data (analysis of
previous research and companies’ reports and documents on
website): the research triangulation allows to exploit the
synergistic effects of combining investigative techniques to
decrease the bias of a single observation in comparison of
multiple data (Eisenhardt, 1989 and 2002).

Xerox and HubSpot were selected to represent two different
business operations with non-similar product/services but with a
similar marketing strategy. The work established comparisons
across cases looking for both similarities and differences in order
to identify conditions (factors) that leaded these two companies
to success (Yin, 2009). Based on the theoretical framework and
practical examples of two cases, this research was focused on
determining the impact of marketing techniques in sales
processes. Therefore, the core mission of doing the research
through academic articles and the case studies was to understand
if the successful marketing techniques worked for these two
companies. Hence, other businesses that follow the same
marketing techniques would also be successful in terms of larger
sales and higher brand loyalty. Therefore, Our hypothesis of
research is as follows:

Hypothesis: All companies that follow current B2B and B4B
marketing techniques can reach larger sales and more loyal
customers.

Case studies

Xerox

management company - is chosen to discuss as a global

brand with a successful marketing strategy (Ruch, &
Nazemetz, 2012). Its name is declared as a generic word and many
dictionaries use "xerox" as a synonym for "photocopy", including
the Oxford English Dictionary. Before, in 2012, Xerox Corporation
faced a marketing challenge where company was outstanding
among competitors in the crowded IT solutions sector. Xerox had
a differentiation issue on the market by being perceived too
similar to their competitors, where majority of the companies
discussed how they could solve problems for consumers. It was
not enough to keep repeating the common phrase “We solve
problems” as majority of its competitors were (Diamond, 2015).
Thus, Xerox needed to change their method of communication
with buyers, to focus on consumers who had solved their
problems by analysing these factors to help them make progress.

:: erox Corporation - a business process and document
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The company wanted to use this information to build appropriate
relationships with their future buyers and increase their reliability
by starting appropriate conversations from sales’ representatives.
Susan E. Robinson (1997) ex-Vice-President, Education and
Training, at Xerox Canada, portrayed how the considerable
challenge in quality program was the tremendous achievement of
higher levels of consumer satisfaction. For this purpose, Xerox
designed the website ‘“http://www.getoptimistic.com” which
content was crucial to be delivered to C-level audience (that is the
managerial team). The audience were decision-makers who avoid
the natural thinning out process made by administrative
assistants.

In 2012, Xerox started the partnership with agencies Roberts
Communications and Babcock & Jenkins; and co-jointly with Forbs
it issued a magazine called “The Chief Optimist”. They faced a
very common and expected difficulty to avoid the administrative
staff who do not allow the company to achieve their targeted
audience. Often the administrators go through their mail first
where majority of direct postal mail pieces do not make it to
executives. In this case, administrative staff of recipient
companies filtered Xerox’s offering as they packaged it as an
advertisement and did not allow the postal mail to reach the
decision-makers. As Xerox marketers needed to acquire the
magazine to C-level audience, they also elaborated a digital
version with video and they proclaimed it via e-mail. Xerox
apprehended demand generation method that focused on
targeted marketing audience to drive awareness and interest in a
company's products and/or services. The Rochester-based agency
intended to create the business publications that were practical
and beneficial. Due to this, the publication was perceived by value
and not only collateral sales which then led to the agency
developing the Chief Optimist campaign. Xerox was able to
acquire relevant information from Forbs. The articles published in
the magazine were about company’s tactics, how it was working
with each consumer and solving their problems, as it also
contained suggestions from executives. Consumer stories began
to be written in Chief Optimist, where the company gave
promotion to the digital properties through e-mail and printed
cards. Sales representatives used a personalized method for
customers to distribute magazines. The digital editions contained
multimedia and video clips of consumer case studies, which
helped Chief Optimist be a well-versed magazine and its content
helped achieve to “Get Optimistic”’ campaign. The goal was to
have insights to share, so representatives could bring relevance to
a meeting. If a representative did not have sufficient amount of
information about a company before a meeting, then they would
be able to acquire more information at the meeting. It gave them
a competitive edge, where the magazine helped give Xerox
salespeople a reason to call. It changed the dynamic of the
conversation and helped open the doors to more possibilities.

Thanks to “Get Optimistic” campaign, 70% of targeted companies
interacted with the microsite, readership increased 300-400% over
previous e-mail campaigns, added 20,000 new contacts,
generated over 1,000 scheduled appointments, and get this:
yielded $1.3 billion in pipeline revenue (Diamond, 2015; Petersen,
2015; Woolard, 2013; Klein, 2014).

HubSpot

ubSpot is the world’s leading inbound marketing and sales
@platform (McLaren, 2016). This social media seller software,

widely appeared on the market in 2006. In two years, it
reached $2.2 million in sales and in 4 years - $52 millions (Petersen,
2015). The company differentiated itself from competitors by
thinking differently and it had a consistent flow of visitors to the
blog as a result. The diversified approach helped the firm claim its
uniqueness based on the competitors’ feedback. In other words,
the managerial team chose to observe competitors to build their
business based on other’s needs.
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In 2014, HubSpot team noticed that consumers had gotten good
at blocking out interruptive marketing and sales tactics. The
previously used, tried and true tactics of old (direct mail, email
blasts, cold calls) were no longer effective. As HubSpot team
watched competitors analysed how tiny blog (Dharmesh’s blog
On Start-ups) with no budget had generated more traffic than
companies with professional marketing teams and with bigger
budgets, they concluded that people do not want to be
interrupted by marketers or harassed by salespeople, on the
contrary they want to be helped. Consequently, the leading team
decided to make the marketing and sales process more consumer
oriented, to treat buyers as people, not as numbers on a
spreadsheet. Further, the original idea strived to build an inbound
community and to help people achieve their business goals by
being more personalized and humane. As a result, a new platform
was created and was named HubSpot. Its leadership team that
implemented the term “inbound marketing” that clearly
describes company’s method of work. In fact, the strategy
entirely meets B4B marketing purposes to think differently, to
study consumers and do the innovative business to meet and
exceed consumers’ needs.

HubSpot team builds the reputation among consumers, where
they invest and create results for potential buyers before they are
purchased. By teaching potentials important new skills and
problem-solving methods (for free), HubSpot becomes confident
in themselves and is worthy of consumer trust (Molander, 2006).
This company was first who has released guidebooks for targeted
market and then frequently updates its insights as the online
marketing changes. HubSpot team makes constant updates based
on market changes. With the best advices in a short-span they
have earned the trust from qualified consumers, as they don’t
disclose information without previous research and valuable
content. It focused on social media and used the information
about target market, their needs and interests were acquired for

answer consumers’ demands. By solving consumers’ problems
HubSpot made an upscale of sales. It created videos and blog
posts including the stories about other companies’ success that
illustrate and prove HubSpot’s competence. Therefore, it offers
assistance to future consumers, so they can attempt to achieve
success as well (Petersen, 2015). Based on this case, HubSpot
portrays the previous results to the companies, as it deserves
trust in consumers and then offers help to reach similar success.
Therefore, success is offered without being hostile with
marketing strategies.

Results and discussion

their successful effect businesses were discussed.

Subsequently, two case studies were described for the
example of a successful marketing strategy, a collaborative
thinking and an accurate addressing of consumer needs. The
studies showed that two different companies with non-similar
product/services, yet similar B2B and B4B marketing strategies
gained considerably larger sales and consequently more loyal
customers. In the frame of “Get Optimistic”’ campaign, Xerox
published business advices in the magazine, built the trust and
reputation among consumers, obtained their loyalty and
differentiated itself from competitors. Xerox used established
negotiations with these companies to convert them to
consumers. Similarly, HubSpot’s main operative vision is to give
advices to consumers and other businesses. Although, these two
case study companies shared similar marketing strategies, there
were a few diverse contributors to their increased sales and
customer loyalty rates. The table 1 shows the specific strategies
used by Xerox and HubSpot in order to highlight differences and
similarities.

:: n this research, current trends, marketing techniques and

Table 1

Marketing strategies used by Xerox and HubSpot*

Case Studies

Strategy Description Xerox | HubSpot
Social Media A social media strategy defines how the organization will use social media to achieve its . i
Strategy communications aims and the supporting platform and tools it will use (Cawsey, & Rowley, 2016).

Content Content marketing is a marketing technique aimed at creating and distributing valuable, relevant
Marketing and consistent content to attract and acquire a clearly defined audience - with the objective of + +
Strategy driving profitable consumer action (Institute-Content-Marketing, 2017).
Pull strategy stimulates consumers’ demand to obtain product distribution. Suppliers in the
Pull Strategy upstream supply after receiving information about the customers’ demand (Mensah, & Merkuryev, + +
2014).
Covert Covert marketing means doing commercial messages at unexpected times and styles in a way that
Marketing consumers are not even aware of it (Wiersema, & Treacy, 1996). - +
Strategy
Value
Strategies
Operational | Operational Excellence organizations strive to apply the product to be leaders in the market by
Excellence | selling at low price and produce high quantity using standardized tasks. i i
Product | Companies pursuing product leadership, producing high quality products or services. Also . N
Leadership | described as very innovative and ingenious.
Consumer | Companies pursuing consumer intimacy deliver products that are closely tailored to consumer . .
Intimacy | needs and strive to achieve a high consumer loyalty.

*Source: our processing.

Xerox corporation used social media to build the trust as the firm
used previous experience of assisting other businesses and
promised new consumers to do the same for them as well.
Conversely, HubSpot built the trust and the reputation among
consumers without the help of social media or the magazine
articles. The firms started operating as the representation of
those communication channels by establishing its brand image as
the communication tool along with assistant in business success.

Concisely, in both examples we have the strategies oriented to
gain consumers’ loyalty and trust in innovative ways. Hence, it
leaded these companies to a bigger market share and solid profit
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numbers. HubSpot was building the reputation while consumers
did not have a direct message that they were influenced by
marketing tools of this company. Consumers may have thought
that they were researching the company themselves to get the
best service out of it but instead they were under the effects of
well-planned marketing of the company in the first place. It needs
to be noticed that both examples satisfied the models of not only
B2B market but also B4B market. Both companies are consumer
oriented, meaning it is a priority to first identify the problems,
design methods for solving them and then suggest
products/services to consumers that are more likely to satisfy the
needs. The case study companies created the value proposition
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that Kotler and Armstrong (2015) describe as characterized by a
unique offering from the organization to the consumer that is
specifically tailored to his or her needs. As a result, Xerox and
HubSpot did not just satisfy their consumers’ needs and
expectations but also exceeded the expectations. Both firms have
gained and hold on to the solid market share by attracting new
consumers through various marketing strategies, communicating
effectively, constantly studying the consumers’ needs and staying
ahead of competitors.

Conclusions

global challenges by means of the world wide web on

international markets in a vaster manner as internet trends
develop (Erickson, & Rothberg, 2002). Therefore, marketing can be
an important element to do business successfully especially on
B4B market, where B4B buyers are dynamically involved in the
sales processes (Mdller, 2003). According to Akdogan and Altuntas
(2015) the insensitivity of consumers towards commercial
messages is growing, so innovative marketing techniques need to
be implemented which will meet consumers’ needs. According to
our research, merely selling the product is not enough if the
companies do not adopt the extended B4B strategies as well. The
mixture of both techniques enables both sales growth and higher
customer loyalty when intertwined and used effectively. As a
result, it can be confirmed that doing the business successfully
requires companies to be present, communicate with consumers,
understand and address their problems. Yet, all companies need
to be flexible and adapt the marketing mix strategies to their own
mission, goals and complementary business processes. Two case
studies were used to determine the acceptance of the hypothesis.
These cases showed us that correctly selected business marketing
techniques and channels can lead to increased sales, loyal
consumers and competitive strengths (tab. 2).

:: rganizations are adopting business strategies in order to face

Table 2
The results achieved by Xerox and HubSpot*
Xerox HubSpot
Object of product service
Sale
Process Xerox published | HubSpot invested and
business advices | created results for
in the magazine | potential buyers before
instead of doing | they were purchased.
advertisement of | Company showed to the
its product | consumers quality of their
directly. service in advance.
Final
results:
increased + +
sales
loyal + +
consumers
competitive + +
strengths

*Source: our processing.

Before deciding on a strategy, it is advisable for the company to
define properly and clearly the mission, the vision, the market
segments and the distinctiveness of the services. Then, it is crucial
studying the selected market segment including buyers’ and
competitors’, their problems, interests, strategies and based on
this information defining own method to conduct business.
According to (Lloyd, 2016), current companies need to study and
to solve consumers’ problems, to satisfy their needs and to go
above and beyond to exceed them. This leads to gain and
strengthen leading positions on the market at the time.
Companies’ marketing policy about choosing strategy needs to be
carefully monitored and updated for long-term successful effects.
This research only contains theoretical case studies and is not
conclusive. It would be effective if a statistical research was
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carried out on the topic of investigating the role of marketing
techniques in sales processes. With the development of our
theoretical concept, some issues appeared related to lack of
statistical data. Field research is a necessary channel to collect
trustworthy data. It would be a more conclusive and effective
research if B2B and B4B approach companies are involved in
research process and quantitative analysis is held.
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3acaam iHTerpauifHOi MapKeTUHroBoOi

KOMYHiKaLiMHOT AiANbHOCTI

BUCTAaBKOBUX KOMMAHil YKpaiHK C. 9. Kacan'?
K. A. Kopabsvoea'

MeTa po60TH — pO3LUMPUTU TEOPETUYHE YAB/EHHA NPO GYHKLIOHYBAHHA MO/ CTOCOBHO iHTErpaTMBHUX 3acas MapKeTUHrOBOI KOMYHiKaLiMHOT
AiANBHOCTI BUCTABKOBMX KOMNaHiii YKpaiHu.

Aunsaiin/MeToa/Mligxia AOC/NiAXKEHHA. 3acTOCOBAHO MeETOAM MOPIBHAHHA, CUCTeMaTu3auii Ta Yy3ara/lbHeHHs, aHanizy o0cob/MBOCTI
NoO3ULiOHYBaHHA BWCTaBKOBUX MOCAYr, iHTErpaTMBHi MeTOAM B YnpaBAiHHI YHKLIAMM BUCTAaBKOBOI KOMNaHii, mMeToAu LUPpOBOro
MapKeTUHry Ta Beb-aHa/iTUKM Y KOHTEKCTI iHTerpoBaHOro po3yMiHHA KOHBepCii Ta MOAe/It0BaHHA aTpUbYTiB MapKETUHIrOBUX KOMYHIKaLLiA.

Pe3y/bTaTn foc/igXeHHA. Y40cKoHanieHo Mogenb AIDAOUC(S) ypaxyBaHHA Ta KOMyHiKaLiiHOro 3abesneyeHHs iHTerpalii iHTepecis, yBaru,
nobakaHb i B3aEMOg|ii CTEMKX0/14epiB Y NPOCTOPi NApTHEPCbKOro MapKeTUHIY BUCTAaBKOBUX KOMMaHIN.

TeopeTuyHe Ta NpPaKTUYHE 3HA4YeHHA AOC/ifKeHHA. PO3BMHYTO TeOpPEeTUYHi acMeKTU MO3ULIOHYBaHHA BMCTaBKOBMX MOCAYr Y KOMI/IEKCi
{HTEerpaTMBHOrO KOMYHIKaLiiHOro MapKeTUHry. BUCBIT/I€HO KOMYHIKaLiliHi 0COB/MBOCTI, AKi MalOTb BUCTABKOBI MOC/YrH, BiCiM KOMMOHEHTIB
iHTerpoBaHoro nigxoAy A0 ynpaBAiHHA HUMU Ha OCHOBI Mogesi 8 Ps. [pakTUYHe 3HaYeHHA MO/AraE y BU3HAYEHHI MOKA3HMKIB YCMiLHOCTI
BMCTABKOBOO 3aX0AY MU BpoBasKeHHi mogeni AIDAOUC(s).

CoujiasibHe 3HaYeHHA AOC/iAXKeHHA. [TOCM/NIeHO TO/IEPaHTHICTb Y B3AaEMOZIi 3i CrOXMBa4YaMu Ta MapKeTUHIOBY LiHHICTb MpW KOMYHiKaLiiiHoMy
BM/MBI Ha Li/boBi ayauTopii. Lie moxe 6yt 3abe3sneyeHO 3aBAAKM PO3BUTKY HaLiOHa/IbHOI if4E€HTUYHOCTI Ta 3MICTOBUMX 0COBAMBOCTEN
TOpriBe/IbHOI MapKK, 6peHay.

OpwuriHanbHicTb/LliHHiCTE/HayKOBa HOBU3HA A0C/iAKEHHSA. YPaxOBaHO ONTUMI3aLit0 yNpaB/iHCbKUX BHYTPILLHIX BM/MBIB, OHOB/IEHHA OCHOBHUX
aKTUBIB BUCTAaBKOBOIO 06’€KTY, 3MiHy pOo3noginy KoLWTiB y OroAKeTi KOMN/IeKCy iHTerpoBaHMX MapKeTUHIOBMX KOMYHIKaLii nig yac aHanisy
iHTepeciB i nobaxaHb eKOHOMIYHMX areHTiB, KOMYHIKaLiMHOI NIATPUMKM NPOCYBaHHA MOC/AYr BMUCTABKOBOI KOMMaHii A/1A 3abe3neyeHHA
3a/,0BO/IEHOCTI Lji/IbOBUX KAIEHTIB | CTeMKx0/14epiB.

MepcnekTUBM NOAA/LILMX AOC/IAKEHD — NOr/IMO/I0BATH OLiHIOBAHHA
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Purpose - to expand theoretical idea of model functioning

concerning the integrative principles of marketing
communication activity of the Ukrainian exhibition
companies.

Design/Method/Approach. This research used methods of
comparison, systematization and generalization, the analysis
of the peculiarity of exhibition services positioning,
integrative methods in managing functions of the exhibition
company, methods of digital marketing and web analytics in
the context of an integrated understanding of conversion and
modelling of marketing communications attributes.

Findings. The AIDAOUC(s) model of considering and
communication support for the integration of interest,
attention, wishes and interaction of stakeholders in space of
partner marketing of the exhibition companies as improved.

Theoretical and practical implications. The theoretical aspects for
positioning of exhibition services in the complex of
integrative communication marketing are developed.
Communication features which have exhibition services, and
eight components of the integrated approach to their
management on the basis of model 8Ps are reflected. The
practical value is to define success rate for an exhibition
action when implementing the AIDAOUC (s) models.

Social implications. The social value of research consists in
strengthening of tolerance at interaction with consumers and
marketing value at communication influence on target
audiences. It can be provided due to the development of
national identity and semantic features of a trademark or
brand.

Originality/Value. The scientific novelty of research consists in
taking into account the optimization of internal management
influences updating capital assets the exhibition objects.
There are changes in the distribution of funds in the budget in
the complex of integrated marketing communications during
the analysis of interests the wishes of the economic agents.
Also the novelty consists in the communication support for
promotion of services of the exhibition company for
satisfaction of the target clients and stakeholders.

Research limitations/Future research. Prospects for further
research is deepening the evaluation of interaction and
interrelation determinants of elements of marketing
communications during the system integration in virtual
information space.

Paper type - theoretical.

Keywords: creative contents;
communications; exhibition.

value; positioning; marketing
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MpUHLMNBbI MHTErPaLMOHHOM MapPKEeTUHIOBOM
KOMMYHUKALMOHHOM AeATe/IbHOCTH
BbICTABOUYHbIX KOMMaHUI YKpauHbI

Cepzeii Akoenesuy KacesH',
Examepuna AHamonuesHa Kopabnéea't

t/IHUNposcKulli HAYUOHANLHLIL yHUBEpCcUMEm
umeHu Oneca [oHuapa,

AHunpo, YKpauHa,

#00O0 SKkcno-yeHmp «Memeops»,

AHunpo, YkpauHa

Llenb paboTbl — pacluMpuTb TeopeTuHeckoe mnpeAcTaB/ieHne O
GYHKLMOHUPOBAHUM MO/E/M OTHOCUTE/IbHO MHTErpaTHBHbIX
NpUHLMMNOB MapKeTUHroBOWM KOMMYHMWKaLMOHHOM
£,eATe/IbHOCTU BbICTABOYHBIX KOMMAHMM YKpanHbl.

Ausaitn/MeTtog/Moaxos ucciegoBaHuA.  [IpUMeHEHbI
CpaBHEHWA, cucTeMaTM3auuM U 0606LeHus,
0COBEHHOCTEN  MO3ULMOHMPOBAHUA  BbICTABOYHBLIX  YCAYT,
MHTErpaTMBHble ~ METOAbl B YNMpaB/eHWM  QYHKLUMAMM
BbICTABOYHOW KOMMaHWM, MeTOAbl LMPPOBOrOo MapKeTuHra u
Be6-aHa/IMTUKN B KOHTEKCTE WMHTErpvpOBaHHOIO MOHUMAHWA
KOHBEPCUU U MOAEe/NMPOBaHUA aTPUOYTOB MapKETUHIOBbIX
KOMMYHUKaLWNA.

Pe3y/bTaTbl  MCC/€AOBaHMA.  YCOBEPLUEHCTBOBAHa  Moge/b
AIDAOUC(S) y4yeTa M KOMMYHUKALMOHHOrO obecrneyeHus
MHTErpauuu  MHTEpeCcoB,  BHWMaHWA,  MOMKe/NaHUd U
B3auMogencTBuA CTelKX0/14epoB B NpoCTpaHCcTBe
NMapTHEPCKOro MapKeTUHIa BbICTABOYHbIX KOMMAHMIMA.

TeopeTuyeckoe WM NpaKTUYECKOE 3HA4YeHUE UCC/Ief0BaHUA.

MeTOAbl
aHanun3a

Pa3BuTbl  TeopeTMYeCKMe  acmeKTbl  MO3WULMOHMPOBaHUA
BbICTABOYHbIX YNy B KOMI/IEKCE  UHTErpaTMBHOMO
KOMMYHUWKaLMOHHOTO MapKeTHHra. OTpaseHbl
KOMMYHUKALMOHHbIE ~ OCOBEHHOCTH,  KOTOpble  UMeloT
BbICTaBOYHblE yanyru, BOCEMb KOMMOHEHTOB

MHTErpUPOBAHHOIO MOAXOAA K YMPaB/eHU0 UMM Ha OCHOBE
mogenn 8 Ps. [lpakTMHecKoe 3HaueHMe 3aK/toHaeTcA B
onpese/sieHMn  roKasaTesiell  YCMEeLWHOCTU  BbICTaBOYHOrO
MepOnpUATUA Npu BHeApeHun mogean AIDAOUC(s).
CoumanbHoe 3HauyeHne UCCIeA0BaHUA. 3aK/Nl04HaeTCcA B yCUIeHUN
TO/IepaHTHOCTU TMPU B3aUMOAEICTBUMM C MOTpebutensamu u
MapKeTUHrOBOW LIEHHOCTU MPU KOMMYHUKALMOHHOM B/IUAHUM
Ha Ue/eBble ayAuTOpuM. ITO MOXKeT 6biTb obecrneyeHo
6/1arogapA  pasBUTUIO  HALMOHA/NbHOW  WMAEHTUHHOCTUM U
CMbIC/10BbIX 0COBEHHOCTEN TOProBoit MapKu, bpeHaa.
OpuruHanbHOCTb/LleHHOCTb/HayyHasas HOBM3Ha  UCC/eAOBaHMA.
3aK/o4aeTcA B yyeTe  ONTUMM3aUMM  yrpaB/IeHYeCKMX
BHYTPEHHMUX B/IMAHWUIA, OOHOB/IEHUM OCHOBHBbIX aKTUBOB
BbICTABOYHOrO 06bEKTa, U3MEHEHUM pacripese/ieHna CpescTB
B Olog)KeTe KOMM/EKca MHTErpupOBaHHbIX MapKeTUHIOBbIX
KOMMYHUWKaLWi1 BO BPeMA aHa/M3a UHTEPECOB W MOoXKe/aHui
SKOHOMMYECKUX areHTOB, KOMMYHUKALMOHHOW MOAAepPXKKM

NPOABMMEHUA  YCIYr  BbICTAaBOYHOW — KOMMaHuM,  pagu
obecrieyeHna y/A0B/IETBOPEHHOCTM Lie/IeBbIX K/AMEHTOB U
CTeKX0/1A4epoB.

MepcnekTuBbI AabHeNLnX nccaeAoBaHUA. Yrnybnatb

OLeHMBaHWE AETEPMUHAHT B3aUMOAENCTBUA WM B3aUMOCBA3N
3/IEMEHTOB  MAapKeTMHrOBbIX  KOMMYHMKAauuii B  XoAe
CUCTEMHOW MX MHTErpaLum B BUPTYa/lbHOM MHPOPMALUOHHOM
NpOCTpaHCTBe.

Twun cTatbu — TeopeTnveckan.

Kntouesuie cso0ea: KpeaTnBHOE coaepKaHue; LE€HHOCTb;
NO31LUMOHNPOBaHUE; MapKeTUHroBble KOMMYHUKaLUu;
BblCTaBKa.
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BcTyn

YMOBax IHTEHCMBHOI PUHKOBOI B3aEMOAIl  BM3HAYEHHSA

ePeKTUBHOMO KOMM/IEKCY [HTErpoBaHUX MapKEeTUHrOBMX

KomyHikayin (KIMK) nignpuemcts — ogHe 3 K/KOYOBUX
pilleHb, WO 3abe3nevyye OTPUMAHHA MO3UTUBHMX MOTOKIB
npubyTKy Ta CTa/nMX A0AATKOBMX K/AIEHTCbKMX MOTOKiB. Ha Hally
AYMRY, iHTerpoBaHi MapketwHrosi KomyHikauii (IMK) -
iHHOBaLlliiHe oOpraHisaliiiHe «pilleHHA», fAKe g03BoAAE Oi/bLu
CACTEMHO ¥ YCnillHO PO3’ACHIOBATM CMOXMBa4YaM 0CO6/MBOCTI
MapKeTUHroBOi Mpono3suujii nignpueMcTB. Take po3’AcHeHHs, fAK
npaBu/i0, CTUMY/IIOE CMOXMBAYiB A0 3AiMCHEHHA MOKYMOK, Lo
cnpuae 36inbleHH0  obcAriB  npogaxy, TobTo A0  CTanmx
AOAATKOBUX K/NIEHTCbKMX MOTOKIB.

MigBULLEHHA yBarM OCHOBHMX [paBLiB PUHKIB A0 YK/A3AEHHA
TPaH3aKLUil Yy BUCTAaBKOBO-APMapKoBOMY bisHeci 3acBiguye
BaroMicTb A0C/NIAXKEHHA B3aEMOAIi BUCTAaBKOBMX KOMMAHIM Ha
PMHKAaxX MapKeTUHroBux KomyHikaui (MK) Ykpaiu i csity. Fon108BHI
KNIEHTU BUCTAaBKOBUX KOMMaHii nepeaycim nignNp1eEMCTBa
Ma/Zioro Ta cepeAHboro 6Gi3Hecy, piglle Kopropauii Ta BeuKi
KOMMaHii MeBHUX Trany3ei eKOHOMiKM: MalMHODYAyBaHHS,
OyAiBHULTBO, arpOTeXHO/Ori, eHepreTMka Ta /IMTBO, a TaKOX
iHAycTpia Kpacu Ta 3gopos’s (Golicyn, 2014). CKAagHa eKoHOMIYHA
cuTyauia B YKpaiHi Ta neBHi TypOy/neHTHi CKAaAoBi PO3BUTKY
6isHecy npu3BOAATL A0 TOrO, WO Ha PUHKY He 3aBXAM
3’AB/IAIOTLCA HOBi MOTYXKHi KOMMaHii, AKi BM/AMBAOTL Ha 3MICT i
MapKeTMHrOBY CTPYKTYPY BMCTaBKOBOI iHAYCTpii. AHanisytoum

pi3HOMaHITTA nigxoaiB A0 CTBOPEHHA Ta BMNPOBAAMKEHHA
KOMM/IEKCY ~ MapKeTMHry Ta  Cy4dacHi  PWHKOBI  TeHAeHuil
iHTeHcndiKayii  napTHepcbkoi  Gi3Hec-B3aeMogii, KepiBHUMKaM

BITYM3HAHUX BUCTABKOBUX KOMMaHili HeobXigHO ycBigomatoBaTy,
wo poboTa 3i cTBOpeHHA i peanisauii MK mae BigbyBaTuca
6e3nepepBHO Ta Ha OCHOBI CUCTEMHOI iHTerpauii CK/i1agoBuX
KOMYHiKaLiMHMX NOTOKIB.

[lOCNiAKEHHIO  CKAQAHMX acneKTiB  POopMyBaHHA  KOMI/IeKCy
iHTErpoBaHMX  MapKeTUHrOBMX  KOMYyHiKauih  nignpuemcTs
npucBAYeHO npaui 6araTbox BiTYM3HAHUX i 3aKOPAOHHMX YYEHUX Yy
chepi  MapkeTMHry Ta  MeHeaxMeHTy. A  PelleTHikoBa
(Reshetnikova, 2017) BU3HauYMAa HU3KY COLiO-KY/IbTYPHUX YMHHMKIB,
TpaHcpopmaLito  LiHHOCTEW, coujasbHUX i MiXKOCOBUCTICHUX
BiAHOCUH Yepe3 acMMIALNHY Teopild MapKeTUHrOBOI Ky/abTypu
nig vac nobygosu komniekcy MK mignpuemcts. Y. Xanbybayp, E.
ETTuHHep, B. KHayc, P. Mozep u M. Tecinep (Khal'tsbaur, Yettyner,
Knause, Mozer, & Tselller, 2007) oOUiHWAM MOKa3HWUKK, L0
XapaKTepu3yloTb BUCTAaBKOBUI 3axig Ta MOro KOMYHiKaLiMHWiA
ycnix.

M. Knyen Ta |. ByprmMaHH y cTpaTeriyHOMy TEOpeTUKO-
MeTOANYHOMY acnekTi Aocaiguan cneundiky 3acToCyBaHHA
iHTErpoOBaHUX MapKeTUHIOBUX KOMYHiKaLili eKOHOMIYHUMMU
areHTamu nig vac ix B3aemogii (Kitchen, & Burgmann, 2015).
K.Katnep i A.BaligAaHaT npoaHanisyBa/M  3acTOCyBaHHA
UMPpPOBOro  MapKeTMHry Ta Beb-aHaiiTUKM Yy  KOHTeKCTi
iHTerpoBaHOro NoegHaHHA KOHBepCii Ta MOAe/IloBaHHA aTpubyTiB
MK i Haronocmam Ha KpeaTMBHOMY 3MICTi aHa/iTUYHUX npoueayp
(Cutler, & Vaidyanath, 2015). ®. KiTueH A0CiANB HU3KY PEKAAMHUX
dopmartiB y KOHTEKCTi 3’AcyBaHHA NOTpeb nepernAgy emnipuiHux
ocHos IMK nignpremcTs Ta BigmiT1B BapiaTmBHiCTb popm MK y
npoueci ix iHterpaii (Kitchen, 2017).

/1. IBaHOB  3amMpoOMoOHyBaB Ky/IbTYpHYy TeOpild BCTaHOB/IEHHA
BigMiHHOCTEl y noBeAiHLi Crno)KuBa4iB Ta 3pOOMB aKLEHT Ha
BaX/IMBOCTi KOHCY/bTaUl y XOoai KOOpaMHauii KOMYHiKaLiMHUX
MOTOKIB Y MapKeTuHry, andepeHuiaLii cnoxuBayis, BUOKPEM/IEHHi
rno6anbHol igeHTuaHoCTi (Ivanov, 2016). K. /laB/ok (Lovelock, 1992)
Ta T. A. Tysbtaes (Tultaev, 2008) po3Buau TeOPito KOMYHIKALAHUX
Ta 3MiCTOBHMX 0COB/MBOCTEN BUCTaBKOBMX noc/yr. A. M. FoniyuH
BM3Ha4YMB MeTOAM4He 3abesrneyeHHA BMOOPY BMCTaBKOBMX
3ax04iB, 3aCTOCYyBaHHA KOMYHIKaLiiHOT akTMBHOCTI Ha BMCTaBKax
AIK MapKeTMHIOBOrO [{HCTPYMEHTY OTpUMaHHA iHdopmaLlii npo
KOHKypeHTiB (Golicyn, 2014). T.B. Aeitnekin (Deynekin, 2003) Ta
O. . Conory6 i /1. B. KaniHyc (Solohub, & Capinus, 2010) BU3Hauuu

OO

E€KOHOMiYHYy  e(dEeKTMBHICTb  KOMM/eKcy — 3acobis

IHTepHeT-
MapKeTMHIOBUX KOMYHIKaL il y X0g4i iIHTerpyBaHHA iX CKNaZ40BUX Ha
6a3i mogeni AIDA(s) (Attention - yBara, Interest - iHTepec, Desire

- GawaHHsa, Action - gin, Satisfaction - 3ag0BoseHHS).
O.T. BaoBi4yeHa 3Moge/toBana perioHabHi CKAa40Bi BUCTaBKOBO-
APMapKoBOro 6i3Hecy YKpaiHu, 3acTOCOBYIOUM CleHapil Ta
NPOrHO3M 3MiHU NOBEAIHKM €KOHOMIYHMX areHTiB, 3anponoHyBa/a
Mogeni perioHaznbHOT andepeHuiauii Ta iHTeHcndikaLii po3BuTKy,
npoaHanisyBasa Bn/iuB OpraHisauii BUCTaBOK, AK Ck1agoBoi MK Ha
CycnibHUIA | rocnogapynii  piBeHb perioHa/sbHOi  aKTUBHOCTI,
BUKOPWCTOBYIOUM KapTorpadidyHe mogetoBarHs (Vdovicheng,
2012, p.132-143).

MpoTe, 3 ypaxyBaHHAM 3HA4YHOI Ki/bKOCTi HAayKOBUX MybaiKaLliii Ta
KOMIM/NIEKCHOCTI  MigXo4iB WOoAO0 YNpaB/AiHHA MapKeTUHrOBUMU
KOMYHiKaLiAMK NigNPUEMCTB, BUCTAaBKOBUX KOMMAHIMI, Ha CbOrOAHi
AOL/IbHO  PO3LIMPUTM  TEOPETUYHI Mor/AAM Ta  NOrMBUTM
MEeTOAMYHUIA  IHCTPYMEHTapiit CTOCOBHO came iHTerpyBaHHA
CK/1AA,0BUX KOMM/IEKCY MAapKETUHIOBUX KOMYHiKaLii eKOHOMIYHMX
areHTiB B YMOBaXx r/106a/bHOT iHTEPAKTUBHOI 6i3HeC-B3aeMOi.
Take iHTerpyBaHHA Ma€ CTaTW 3MiCTOBHOIO BiCCIO Y/A0CKOHa/IeHHSA
HaABHUX mMogenelt AIDA i mopgeneit perioHanbHOT Andeperuiayii Ta
iHTeHcMdiKaL i pO3BUTKY.

[on0oBHE — LUe pO3yMiHHA TOro, WO YNpaBAiHHA MOMUTOM Y
BWCTaBKOBIM AiANbHOCTI, AK i B iHWMX BUAax Oi3Hecy, O3Hayae
ynpaBAiHHA CMoXuBa4amu. [onuT Ha MpOAYKLi0 MignpuemcTBa
33/1€XWUTb Big ABOX FPYM: HOBUX KAIEHTIB i MOCTIMHUX KAIEHTIB.
BigMiTMMO, WO Cy4acHWI piBeHb HacM4YeHOCTi Bi/bLIOCTI PUHKIB
YCK/MagHIOE npouec 36yTy ToBapiB Ta Nocayr, y 3B’A3Ky 3 UMM
3pOCTAE  BaX/MBICTb  3aCTOCYBAaHHA  Pi3HMX  IHCTPyMeHTIB
NpOCYBaHHA, WO B CBOWO 4Yepry (OPMYyIOTb MapKeTUHIOBY
KOMYHiKaLiiHy MOAITUKY nignpuemcTBa. be3nepeyHo, KoxKeH
cnocié MapKeTMHroBOro npocyBaHHA ToBapy abo nocayrn mae
BMCOKY Ppe3y/bTaTMBHICTb Yy TOMY BMMagKy, FAKWO BiH
3aCTOCOBYETbCA B iHTerpauii, NOEAHAHHI 3 iHWMMK eneMeHTamu
NpOCYBaHHA, WO NpeAcTaBaAe cOOO0 KOMM/IEKC MapKeTUHIOBMX
KomyHikaui (KMK) nignpuemcts (Smit, 1993).

MNocTaHoOBKa 3aBAaHHA

eta poboTM — pO3WMPUTU MeopemuyHe yss/NeHHS Nnpo

(PYHKUiIOHYBAHHA MOOe/1i CTOCOBHO iHTerpaTMBHMX 3dcad

MapKeTMHrOBOI  KOMYHiKaLiiHOT  AiA/NbHOCTI  BUCTaBKOBUX
KOMMaHi# Ykpaiu.

BignosigHo 40 meTn y pob0Ti NOCTaB/NeHO Taki 3d80dHHA:

— OKPeC/MTU  KOMYHIKaUiiHMIA  BM/AMB  Ha  CMOXWBA4iB  npu
iHTerpaTMBHOMY MO3MLiOHYBaHHI TOProBe/bHUX MapoK i
OpeHAiB, CYTHICTb KOMYyHIKaLiiHOT aHaniTMKM B IHTepHeT-
npocTopi, 3pobuUTU OLHKY epeKTUBHOCTI MapKeTUHroBoOl
KOMYHIiKaLiMHOT AiA/IbHOCTI BUCTAaBKOBOIO MigNpUEMCTBa;

- 3anponoHyBaTU MOZe/b ypaxyBaHHA Ta KOMyHiKaLiiiHOro
3abe3neyeHHA iHTepeciB, yBaru, nobaxkaHb Ta B3aemMogi
CTeMKX0/AepiB Yy MpOCTOpi MapTHEPCbKOro MapKeTUHrY
BMCTaBKOBMX KOMMaHi Ha iHTerpaTMBHMX iHHOBALLHUX
3acagax.

O6’ekT poboTM - npouec Ppo3pobKM Ta Aii  KoMMAeKcy

{HTErpoBaHMX  MapKeTMHIOBMX  KOMYHiKaliil  BMCTaBKOBMX

KOMMaHiM.

MpegmveT pobOTU — YAOCKOHA/ZIEHHA TEOPETUYHWMX aCMeKTiB Ta
QHa/NITUYHOT MOZeni WOoAOo 3anpoBaAKeHHA IHTEerpaTUBHUX 3acag,
MapKeTUHroBOi KOMYHiKaLiMHOT AiA/IbHOCTi BUCTAaBKOBMX KOMMaHii
YKpaiHu.

Metogn Ta  iHopmauiiHi  Axepena
AOCANIAXKEHHA
poborTi AnA BUPILLEHHA nocTaB/IeHNX 3aBAaHb

BMKOPUCTOBYBA/IMCb TaKi METOAM HAYKOBUX AOC/IAMKEHD:
MeTOAM NOPIBHAHHA, CMCTeMaTM3aLil Ta y3ara/ibHeHHs, aHaAi3
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0C06/1MBOCTi MO3ULiOHYBaHHA BUCTaBKOBMUX MOC/YT, iHTErpaTUBHI
MeTOAM B YNpaB/iHHI YHKLiAMM BMCTABKOBOI KOMMaHii, MeToamn
UMPPOBOro  MapKeTMHry Ta BeG-aHa/NiTUKM Yy  KOHTEKCTi
iHTerpoBaHoro po3syMmiHHA KOHBepCii Ta Moge/toBaHHA aTpubyTiB
MapKeTMHrOBMX KOMYyHiKaLii. IHpopmaLiitHa 6asa poboTu — npaui
BITYM3HAHMX Ta 3apyDiPKHMX BYEHMX i MPAKTWKIB LW0AO0 Npobiem
iHTerpauiiMHOi ~ MapKeTMHroBOi  KOMYyHiKauiiHOl  Aif/bHOCTI
BMCTaBKOBMX KOMMaHil, |HTepHeT-pecypcH, OCOBUCTi aBTOPCHKI
CMOCTepeXeHHs.

Pe3ysbTaTn
cniwHuii KMK BUCTaBKOBUMX KOMMaHiM Mae 6asyBatucA Ha
YOTUPbOX OCHOBHMX KaHOHIYHMX 3acobax — pek/aami,
CTUMY/ItOBaHHI  36yTy, nabnik pinedwH3 Ta npAMomy

mapkeTuHry (Bernet, Moriarti, 2001). MpoTe 3aaAA AOCATHEHHA
CMHEPreTUYHMX MapKeTUHIOBUX pe3y/bTaTiB C/if 3BepTaTuca Ao
CMHTETMYHMX 3acobiB MK - 6peHauHry, cnoHcopcTtBa, IMK B
MicUusiX npogaxy Ta HedopmanbHux BepbasbHux MK (Bernet,
Moriarti, 2001, p. 23, p.26, p.29).

Yepes 4acTo BY3bKY CMPAMOBAHICTb KOMYHiKaLiiHMUX NOBigOM/EHD,
AK NpaBW/10, NMOTEHLilHa Lji/IbOBa ay4MTOPiA BUCTAaBKOBOrO 3axoay
€ AOCUTb ODMEXEHOI Ta CKNAAAETLCA i3 MOCTIMHMX KAIEHTIB Ta
BiABigyBadiB. [pu LbOMY AOUINBHO AOCArAaTU MCUXOAOMYHOT
epeKTUBHOCTI MapKeTUHroBol KOMYHiKaLiMHOT  MOAITUKM
BMCTaBKOBOI KoMMaHii. Taka e(peKTUBHICTbL Mae gocAraTucA Ha
OCHOBi MapuTeTHOCTI B 0bcArax MapKeTWHroBOi B3aemogii Ta
/I0A/IBHOCTI K/IEHTIB 4,0 OpraHi3aTopis BUCTaBKM.

BigmiTumo, wo MK cy4acHuX nignpueMCTB CNpAMOBaHi Ha
KOHKPEeTHUX /togel i pisHi gpipmu, Aki cnpuiimatoTb Ta BignosigHO
pearytoTb Ha 3MICT KOMYHiKaLiiHMX MOBiAOM/eHb. Byay4n oaHUM
i3 rO/I0BHUX €/1eMeHTiB KOMMN/eKCy mapKeTuHry, MK y KiHueBomy
niACYMKY CNpUAIOTb AOCATHEHHIO 3ara/IbHUX MapKeTUHIOBUX Liineit
BMCTABKOBOI KOoMMaHii (Smit, 1993, p.345-351).

[pOTArOM OCTaHHLOrO 4acy Ha PMHKY €eKCMo-nocayr YKpaiHu
BigOy/McA 3MiHKW, 3yMOB/IeHI TaKUMK PpakTopamu, AK rnobasisatis,
iHHOBALiMHWUI PO3BUTOK iHPOPMALIMHMX TEXHO/OrIN Ta iHHOBAL,iN,
BignoBiAgHO 3miHuAMcA crioxkusdi nepesaru (Myronenko, Oleksyn,
Orlov, Mazur, 2017). OCHOBHa 0CO6/IMBICTb BUCTAaBKOBOI Aif/IbHOCTI
— il cnpuitHATTA 3 GOKY opraHisaTopis, y4acHUKIB Ta BigBiayBadiB AK
iHTEerpoBaHOi MapKeTMHroBOi KOMYyHiKalii, B AKil CUCTEMHO
NoEAHYETbCA BaraTo BUAiB MK. B OCHOBI gif/IbHOCTi BUCTaBKOBOT
KOMMaHii  cboroaHi po3pobka I epeKTUBHUIA MapKeTUHr
BUCTABKOBOrO NpOAYKTY (nocyru).

I. B. IBaHOB, B. B. bapaHos, I. I. /lncak, O. B. KupcaHos
npoaHasnisyBa/M MpoBeAeHHA BWUCTaBkM y @PapHOopo, Kou
amepuKaHcbKka Kopropalia Boeing i eBponeiicbka Airbus (EADS i
BAESystems) oTpumanu B 2002 p. nopTde/ib 3amoB/eHb 6/M3bKO
18 mapg gonapis CLUA. KomyHiKalilfiHe npeAcTaB/eHHA /iTakiB
Be/IMKOI MicTKOCTi AirbusA-380, perioHanbHUX peakTUBHUX /iTaKiB
KomnaHii Embraer, Bombardier, EADS, BAE Systems wmae
BigOyBaTUCA Ha BCECBITHbO BIAOMMX BMUCTABKaX [OCArHEHb
aBiabygaisHoi ranysi (asiacasnoH /le Bypxe) (Ivanov, Baranov, Lysak,
Kyrsanov, 2003, p.36-37). OCHOBOI KOMEpUjiHOI AiANbHOCTI
BMCTaBKOBOI KOMMAHIi € 3a/1y4eHHA K/IEHTIB | BCTAHOB/I@HHA 3 HUMM
[,0BFOCTPOKOBMUX  BiAHOCMH. KOHKypeHUia 3myllye Komnaii
BUTpa4aTh 3yCUAA He Ti/IbKM Ha CTBOPEHHA MPUHLMMNOBO HOBMX
YHiKa/ZbHUX TOBapiB, a M Ha CTBOPEHHA YHIKa/IbHUX TEXHO/OriM
npocyeaHHs (Porter, 1990). BigmiTumo, wWo BigBigyBadi Ta
OpraHi3aTopy Cy4aCHWMX MiXXHapOAHUX BUCTaBOK, aBiaLiMHKUX
Ca/ZIoOHIB  CNpWAAM  TMOBHOMY  PO3KPUTTIO  iHT€/1IeKTYa/IbHOro
NoTeHLia/ly €KOHOMIYHMX | COLia/IbHMX areHTiB, AKi iHTEHCMBHO
B3aEMOZiIOTb Y Cy4aCHOMY OCBITHbO-HayKOBOMY NPOCTOPi.

MK Haby/m HanexHoro piBHA eQPEeKTUBHOCTI 3a paxyHOK
MOBHOLHHOrO MPOABY KOMYHiKaUiiHOT GyHKLIi, WO npuTamaHHa
TOprose/IbHMM Mapkam, 6peHgam. Tomy C/lyWHO AOCAIANTH
3MiCTOBE i MapKeTUHIOBE HaMOBHEHHA Cy4aCHUX TOProBe/IbHUX
Mapok. [.C.PelweTHiKoBa oOXapakTepusyBasa OaraTorpaHHi
aCMeKTU aHai3y iAEHTUMYHOCTI TOproBe/bHOI MapKM, BigMiTMAa

OO0

HM3KY aKTopiB, AKi BM/MBalOTb Ha KOMYyHiKaLlliiiHe po3yMiHHA 3
OOKy CMOMMBayiB CYTHOCTi TOProBe/bHOI Mapku. Y poboTi
3p06/1I€HO AKLEHT Ha po/i HaLiOHA/IbHOI iA4EHTUYHOCTI y Xoai
CNPUIAHATTA TOBapHOI i cepBicHOT Npono3uLii Yepes ii acouitoBaHHA
3 TOproBe/bHUMKM Mapkamu i ©OpeHgamu. ABTOpKa onucana
Mogenb  POPMYBaHHA  COLia/ZbHUX  3BMYOK  CMOXMBa4a,
Haro/IOWY4M  Ha  HMU3KY  COLiO-KYy/IbTYPHUX — YMHHMKIB,  AKi
BM/IMBAOTb Ha Cnocib xutTa iHamMBiga y cycninbctsi (Reshetnikova,
2017, p.16, p.18) Ta MOAE/b KPYroobiry Ky/IbTYPHUX CKAAAOBUX, A€
aKLEHTOBaHO YBary Ha MepeTBOPEeHHi LiHHOCTeM, couia/bHuX i
MIKOCOBUCTICHMX  BiAHOCMH 4Yepe3  acUMINALiHY  Ky/abTypy,
HeyCBif4OM/IeHy MOBeAiHKY B OpIEHTOBaHy Ha Habip UiHHOCTeMN,
ycBigomneny noseiHKy iHAMBIAYyyMmiB Ha Cy4acHUX
BMCOKOKOHKYpeHTHuX puHKax (Reshetnikova, 2017, p.19). Mwu
BBA)AEMO, WO TMOCUNEHHA TO/IEPAHTHOCTI y B3aemogii 3i
CNOXMBa4YaMM Ta MapKEeTUHrOBOI LHHOCTI MpU KOMYHiKaLiMHOMYy
BN/MBI Ha Li/bOBI ayauTopii Moxe OyTn 3abesneyeHo 3aBAAKK
PO3BUTKY HaLiOHA/IbHOT iAEHTUYHOCTI Ta 3MICTOBMX 0COB/MBOCTEN
TOProBe/bHOT MapKw, 6peHay.

K. /laBnok Ta T. A. Ty/IbTa€eB Hagi/Mn BUCTaBKOBI NOC/Yru NogibHo
A0 peLUTH MOC/YT TAKUMM KOMYHIKaLiMHUMU 0COBMBOCTAMM, AK:

— HeBiAYYTHICTb, AKa MpWUTamaHHa Bi/bLIOCTI NOCNYr Ta BUK/AMKAE
reBHY HEBU3HAYeHICTb Y CrOXMBaYiB. Mpu LbOMY CMOXMBYMIMA
BUOIp YCKNAAHIOETLCA HEMOMK/MBICTIO BU3HAYUTU CK/I3A0BI
BMUCTaBKOBOI NOCAYrM A0 Ti HagaHHA, OCKiNbKW pe3yabTaT Big, i
OTPUMaHHA rorepeAHbO He MOBHICTIO Bi4OMMI. besnepeyHo,
BMPOOHULTBO | CrMOXMBAHHA eKCMo-Nociyrn BigOyBa€eTbCA
0/ HO4aCHO, be3snocepeagHbo Yy xogi npoBe/eHHA
BMCTaBKoOBOro 3axody (Tultaev, 2008, p.14, p.15). 3 meTOw
3MeHLLIeHHA TaKOi HeBU3HAYeHOCTi, A/1A Cy4aCHUX BUCTAaBKOBUX
KOMMaHi AOpeYHO 3acTOCOBYBATWU iHTErpoOBaHWI KOMI/IEKC
MK Ta crTpaterito martepiasisalii BUCTaBKOBOrO MPOAYKTY.
TaKka cTpaTeria no/sAra€e y neBHOMY MOCUIEHHI mMaTepia/lbHUX

CTOpPiH MapKeTUHroBOi AiANbHOCTI KOMNaHii: iHTeHCUBHIN
po3pobui peKnamHoi Ta CyBeHipHoOi NpoAYKLi,
YAOCKOHazneHH0  dipMOBOro CTuato i AinoBoi  penyTaui
KOMMaHii;

- HeBiAAINbHICTb  Big, AKepesna i 06'€ekTa Mmocayru, OCKiNbKU
BUCTaBKOBi NOCNYIM HA4atOTbCA | CMOXMBAIOTLCA OAHOYACHO Y
XOgi opraHisayji gianbHocTi BUCTaBKoBOI KomnaHii (Lovelock,
2005; Tultaev, 2008, p.16). MiAKPeC/MMO, WO HAABHICTL Ha
BUCTaBLI Bi4OMUX KOMMAHII-eKCMOHEHTIB, 3a/y4eHHA HOBUX
{HHOBALLiMHMX KOMMaHii, NpOBeAEHHA aKTUBHOI Ai/10BOT
nporpammu 3axogy 3a akKTMBHOMO 3aCTOCYBaHHA iHHOBALiMHMX
iHbopmaLinHux TeXHO/orii CNpUAIOTb OTPUMAHHIO
E€KOHOMIYHOI Ta MapKeTMHroBOI epeKTMBHOCTI Big BAanOro
npoBe/EeHHA BUCTaBKOBUX 3aX0/,iB;

— MiH/UBICTb AKOCTI 3 ypaxyBaHHAM nepcoHanisawi
06C/lyroByBaHHA Ta iHAMBIAYa/IbHUX OYiKYBaHb KAIEHTIB (AKICHI
KOMMOHEHTM BUCTaBKOBMX TMOC/IYr MOXYTb BapitoBaTUCA
33/1€)KHO Bi4 YMOB iX HagaHHA Ta PpiBHA KOMMNeTeHuil i
npodeciitHux HaBuKiB opraHizatopa) (Lovelock, 2005; Tultaev,
2008). Taka BAaCTMBICTb BUCTABKOBOI MOC/AYrH, AK MIHAMBICTb
AKOCTI, Ha Haw nornag, 36inbluye 3Ha4YeHHA opraHisau,
edeKTMBHUX 3B'A3KIB i3 rPOMa/CHLKICTIO B MapKeTMHroBil
CTpaTerii npoCyBaHHs;

- He3bepexHicTb, HeAOBroTpMBaNiCTb  Mocayr. Y  BUMagKy
Hag/MLWKY MNpono3uLii BMCTAaBKOBOI MOC/AYrM, MOPIBHAHO i3
HaABHMM TMOMWUTOM, MOXe TMpPOABAATUCA HepeanizoBaHa
BMCTABKOBA M0, AKY CKAagHO 36epertn (Lovelock, 2005;
Tultaev, 2008, p.17-18). fAKwo obcar nonuty 6yse 6Ginblue

po3mipy  mponosuuii, HaBMakW, BWHUKaE noTpeba y
AOAATKOBUX  €KCMO3MLiHMX  maowax. Y  upomy  pasi
BMCTaBKOBMM  KOMMAHIAM  A0BOAMTLCA  AO0TPUMYBaTUCA

6anaHcy MK NpOMO3wLLiEd i MOMUTOM, BUKOPWUCTOBYHOYM
3AaNTUBHI IHCTPYMEHTU CMHXPOMAPKETUHIY, a/’Ke He 3aBXAu
3asganerigb  BigOMMI  KOMYHIKaLiMHMIA Ta EKOHOMI4HMM
MacwTab mMaibyTHLOI BUCTaBKM. Y LIbOMY KOHTEKCTi 0c06/11BO
CAYLWHUMU BUIIAAAI0Tb cTpaTeriyHi pexkomeHgauii
T. A. TynbTa€Ba 3 y3rogxeHHA nponosuuii i NONUTY Ha PUHKY
noc/yr, WO MOAAraldTb 30KPeMa Yy TaKOMYy: BM3Ha4YeHHs
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AvdepeHLiioBaHMX LiiH, KOMIM/IEKCY 3HMXKOK, PO3LUMPEHHS
CMEeKTPy MOC/Yr; 3acTOCyBaHHA MNpoLedypu nonepeAHboro
3aMOB/IEHHA MOCAYT; MPULIBUALLEHHA W MOAIMWEHHA AKOCTI
cepsicy, 006C/yroByBaHHdA; CMOHYKaHHA CniBPOGITHUKIB A0
no€gHaHHaA GyHKuUi (Tultaev, 2008, p.17-18);

- BiCyTHICTb MpaBa B/1IACHOCTi abO KOPOTKOYACHICTb BO/IOAIHHA
noc/yroto, o ornocepe/KoBYe iHTeHcHdiKaLLito

CTUMY/IOBAHHA 30YyTy Ta MOCW/AEHHA KOMYHIKaLiMHOT (yHKLT
TOproBe/IbHOT MapKku, bpeHay AR pO3’ACHEHHA CroXuMBayaM,
BigBigyBayam ocobnmBocTelt BucTaBrkosux nocayr (Lovelock,
2005; Tultaev, 2008, p.18).

BapTo BMOKpem/tOBaTWM TaKki 0COBAMBOCTI  MO3ULiOHYBaHHA
BUCTaBKOBUX MOC/YF Y M/OLWMHI MapPKETUHIOBUX KOMYHiKaLiii

(puc. 1).

1. THyu4Ke TapupOyTBOPEHHA Ha HagaHHA BUCTAaBKOBUX Mol Ta iHpopmaLiiliHe cepsicHe

06cyroByBaHHsA

2. KOHLLeHTpYBaHHA Ha iHTepecax Li/IbOBUX rPyrn CMOXKUBaYIB i CTEMKX0/14epPiB 3rigHO 3 TeMaTUYHOO

creljiasisayieto BUCTaBKU

3. BipTyanbHe 3abe3nevyeHHaA pisHMMM MOBamMM CePBICHOI NPOMNO3uLii BUCTaBKOBOI KOMNaHii

BUCTAaBKOBUX NOCAYr

0cob6/MBOCTi MO3ULIOHYBAHHA

4. KomyHiKaujiiHa nigTprmMKa BigoOMOCTEN NPO PeNTUHT, MONY/AAPHICTb BUCTABKM Cepey, 3aLlikaB/1eHUX

CMOUBaYiB perioHy

Puc. 1. 0co6/MBOCTi NO3ULiOHYBaHHA BUCTaBKOBUX NMOC/YT Y KOMIN/IEKCI iIHTErpaTMBHOrO KOMYHIKaLiifHOro mapKeTuHry”

“/l)kepe/io: po3BMHYTO aBTOpamu Ha ocHosi (Lovelock, 1992; Deynekin, 2003; Lovelock, 2005; Tultaev, 2008; Kitchen, Burgmann, 2015; Cutler,

Vaidyanath, 2015; Kitchen, 2017).

3MICT i CTPYKTypa CMOXMBYMX MepeBar Ha pUHKax MapKeTUHrOBMX
KOMYHIKaL|ii1 BUSHA4Ya€ETbCA NMPUPOAOIO KyMiBe/bHOI NOBeAiHKM, Ha
AKy, BignosigHo go O. B.303y/b0Ba, BMN/MBaOTL TaKi pakTopw:
MapKeTMHrOBOro  Cepe/oBMLa, 0COBAMBOCTEN  opraHisaLii,
MiKOCOBUCTICHMX BiAHOCMH Ta iHAMBIAYa/ZbHUX 0COB/MBOCTENM
ocobucrocTi (Zozulov, 2010, p.60-61). 3MICT TaKMX CMONKMUBUUX
nepesar npu oOpraHisauii BUCTABKOBOI AiA/NbHOCTI MnoAaArae vy
34iACHEHHI CnoXuMBYOro BUOOPY 3aBAAKWM Bgani  Nokanizaui,
iMiZ>Ky BUCTaBKOBOI KOMMaHii, a4anTMBHUM PO3LiHKamM Ha NOCayru,
BMCOKOMY piBHi cepBicy, NOCTiHOMY gianory 3 BiasigyBadamu y MK.

IHTerpaTmBHi MeTOoAM BigoOpakatoTb iHTErpoBaHui niaxig Ao
ynpaBniHHA KoMmr/ieKcom yHKUiM nignpuemctea (BUCTaBKOBO!
KOoMmmMaHii).  K./laB/OK  3anpomoHyBaB  BiCiM  KOMMOHEHTIB
iHTerpoBaHoOro nigxoAdy 40 ynpaBAiHHA nocayramu. Taka moge/b
8 Ps iHTErpoBaHOro MEHeAXMEHTY BUCTAaBKOBMX MOC/AYr MiCTUTb

HacTynHi  CTpaTeriyHi  MapKeTMHroBi  3MiHHI:  enemeHTu
BMUCTABKOBOrO MPOAYKTY; Micue, KibepnpocTip i 4ac; npouec
opraHisauii BUCTaBKK; MPOAYKTMBHICTL | AKiCTb; nepcoHan;

MaTtepia/bHi CBigOLTBa; peKnama i OCBiTa; LiHa Ta iHWi BUTpaTH
KopwcTyBaya nocayr (Lovelock, 2005, p.50-53). Taki ynpaBaiHCbKi 4
BWCTAaBKOBOI KOMMaHii 3aBAAKM 3aCTOCYBaHHIO iHTErpaTUBHUX
MeTOgiB CNPUAAN OTPUMAHHIO A404aTKOBUX KAIEHTCbKMX MOTOKIB 3a
YMOBM Ha/I@}KHOrO BU3HA4YEHHA PyHAaMeHTa/IbHUX XapaKTePUCTUK

PVHKY.

MpeAcCTaBHMK  HAYKOBOI  LIKO/M  MPOMWMC/I0BOrO  MapKeTUHry
HauioHasnbHOro TexHiYHOro yHiBepcuteTy YKpaiHn «KWiBCbKM
noAiTeXHiYHMM  iHCTUTYT iM. | Cikopcbkoro» M. O. Basb  nig,
$YHAAMEHTA/ILHUMKM  XaPaKTEPUCTUKAMKM  PUHKY PO3yMiE  BUg
KOHKYPEeHLi, CyTHICTb reHe31Cy pUHKOBOrO NOMMUTY i Npono3uuii Ta
MexaHi3m iX Y3rog)eHHA. BOHa aKUeHTYe Ha AOUuibHOCTI Al
MapKeTUHrOBOI MOAITUKM MiANPUEMCTB Ha 3MICT KOMHITMBHOrO
NpoCTOpy MoBegiHKM cnoxuBada (Baz, 2012, p.9). Taki
XapaKTePUCTUKMU PUHKY BU3HAYAIOTbCA HA/I@KHUM YMHOM 3 METO
yXBa/leHHA ONTUMA/IbHUX pilueHb oa0 napamertpis
MapKeTUHroBOi  KOMYHIKaLUifHOI  Aif/bHOCTI BUCTaBKOBMX
KOMMaHiih. Lli XapakTepuCTMKM BM3HAYalOTbCA Ha  OCHOBI
BCTAHOB/IEHHA XapaKTepy B3aEMO3B’A3KY MiX Yy4acHUMKamMu
PVHKOBOrO 0H6MiHY | TUMOM MapKeTUHIY, BU3Ha4YeHHi nepeTBOpeHb
PecypcHUX MOTOKIB Yy MapKeTUHroBOMY (/IOTICTUMHOMY) /aHLiO3i
CTBOPEHHA  [04aHOI  BapTOCTi, BUCBIT/IEHHA  CTPYKTYPHOro,
NMOBEAIHKOBOro Ta (YHKLIOHA/ZbHOrO TPAKTYBaHHA KOHKypeHL;il
(Zozulov, 2010, p.19, p.74-77, p.131, p.137-139, p.151-152).

AMepUKaHCbKi $axiBLi-TPaKTUKM 3 MapKeTUMHIOBMX KOMYHiKaLil
Kenni Katnep, Awa BanaaHat gociiguan unudpoBuili MapKeTUHr Ta

Beb-aHaNiTUKY Y KOHTEKCTi iHTerpoBaHOro po3yMiHHA KOHBepCii Ta
Moz etoBaHHA aTpubyTiB MK, Haros10cmMam Ha KpeaTUBHOMY 3MiCTi
aHaniTuHMX npoueayp. MigKpecneHo CAYLWHICTL 3acTOCyBaHHA
iHCTpymeHTiB  Beb-aHaniTWKKM, Takmx Ak:  Google Analytics,
Omniture, Core Metrics, wWo cnpuAe 6Giablil BUBaXeHOCTi i
noiHpopmoBaHOCTi Npu  GOPMYyBaHHI peK/namHMX  PpilleHb. Y
KOHTeKCTi BAa/n0ro opraHisyBaHHA IMK aBTopy nosHauwnam
HacTynHi AieBi popmu KoHBepCii: Bigeoornaau, KomeHTapi 6.0ris,
nign1cKa Ha e/NeKTPOHHI iHpopMmaLliiiHi BroseTeHi, 3aBaHTaXKeHHs
3BiTiB, TpaH3akuii e-komepuii (Cutler, Vaidyanath, 2015). AjiiicHo,
BPaxOBYIOUM HamMpalfoBaHHA LUMX aMepUKaHCbKMX  daxiBLiB-
NpaKTuKiB y ranysi MK, gouisibHo 6yse po3noBctoguTH Taki «406pi
MpaKTUKW» KOMYHIKaLiiiHOi aHaniTuKu B |HTepHeT-npocTopi, AKKUI
iHbopmaLitHO  AOMOBHWUTL  (YHKLIOHYBAHHA  BITYM3HAHMX
BMCTaBKOBMX KOMrMaHiil. be3snepeyHo, BumiptoBaHHA aTpubyTiB
KOHBepCil Aae 3Mory 3aBAAKM aHa/li3y Be6-CTOPIHOK eKcno-LeHTpiB
BM3HAYaTK Ki/IbKiCHWI BN/MB BpaXkeHb Ta KOMYHIiKaLiMHUX KaHaAiB
Ha Hamip CMoXMBadiB — BiABiAyBadiB BUCTABOK, APMapKiB NpuinTu
Ha €eKCro-3axoAM, Or/IAHYTU CTeHAM Ta 3PELuTO  34iACHUTK
MOKYMKY NeBHUX TOBapiB abo Noc/yr B eKCno-LeHTpax.

®. KitTyeH poC/igMB HU3KY peknamMHux GopmaTiB Y KOHTEKCTi
3’AcyBaHHA noTpeb nepersAgy  emnipudHMx  ocHoB  IMK
nignpuemcts (Kitchen, 2017). BiH npoaHasidysas HayKoBi ny6ikaLi
y chepi opraHisauii pek/1aMHUX KOMYHiKaLiit CTOCOBHO ix 6araTbox
BMAIB Ta 3  ypaxyBaHHAM  piBHOMIpHOi  reorpadiyHol
penpe3eHTaTMBHOCTI aBTOPIiB, Haro/10CMB Ha BapiaTMBHOCTI Gopm
MK y npoueci ix iHTerpauii, W0 BWCBITIEHO Ha LWNa/jbTax
BCECBiTHbO BiflOMMX HAYKOBWX XYypHasiB, Takux Ak: Journal of
Marketing, Journal of Advertising i European Journal of
Marketing. HaykoBelpb 3a3Ha4vB, LLO Bak/IMBO BM3HA4YaTW 3MiCT
Megia  CTOCOBHO  BigNOBIAHOCTI  AOCATHYTUX  PeK/IaMHUX
pe3y/bTaTiB: BM3HAHHA, CMPUMUHATTA YYT/IMBOCTI peK/1amopaBLs,
PO3YMiHHA Ta MepeKOoHaHHA. /A AOC/AHMKIB BaroMum €
36i/1bLUEeHHA NOTeHLia/bHOI Bigaadi Big KOMYHiKaLiMHUX 3BepHeHb,
/I0Kani3alin Oro/oLWeHb, YacoBUIM aCMeKT B3aEMHOrO MOEAHAHHA
iHpopmaLiiiHMx  BigomocTeil. HarosoweHo Ha  AOLi/BHOCTI
3aCTOCYBaHHA aHanisy KoHBepcilf, wWob y MmaibyTHboMy
nepeTBOPIOBATU PO34apOBaHMX CMOXMBAYIB Y HaAiMHWUX agBOKaTIB
6peHay uu ToprosenbHoi Mapku (Kitchen, 2017, p.329). Ha Haw
norAAg, 3MiCT | CTPYKTYpa MapKeTMHrOBMX KOMYHIKaLiMHMX
NOTOKIB, WO BUXOAATb A0 Li/IbOBMX PUHKIB Big BUCTaBKOBOrO
nignpuMEMCTBA, MarlTb Ha iHTerpauiiHMx 3acagax MnocTiMHO
CMPpUATU PO3’ACHEHHIO KOHTaKTHUM ayAuTOpiAM 0cob/anBocTei
TOBApHOI i cepBiCHOI NMpono3uLii, WO PO3MIlLYETbCA HA M/OLLAX
€KCMO-LeHTPIB.

OO
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/1. IBaHOB A0C/AMB KY/bTYPHI CK/A3A0BI BiAMIHHOCTI y noseaiHLi
CMOKMBaYiB, aKLLEHTYIOHM Ha BaXK/IMBOCTI TaKMX CKNA40BUX aHai3y
NoBeAiHKM /I0AeN Ha PUHKax AK: BiAMIHHOCTI MiX K/ieHTamu,
0CO6/IMBOCTi CMOXMBAHHA, KOMM/IEKCHICTb Y HAYKOBOMY PO3YyMiHHi
AjanoriB Ha TOBapHUX PUHKaX, KOHCy/bTalil y Xogi KoopAuHaLii
KOMYHiKaLiMHUX MNOTOKIB y MapKeTuHry. 3ac/yroBye Ha yBsary
BCTaHOB/eHHA 4CS  Ky/AbTypHOI pisHomaHiTHocTi  (Consumer
differences - cnoxuBui BigmiHHOCTI, Consumption practices —
NPaKTMKK cnoxuBaHHA, Complexity in research — ckaagHicTb y
chepi HaykoBux pgocigkenb, Communication advice for
practitioners — KOMyHiKaLiiHi nopaau 4/18 MPaKTUKIB) y npausax
HM3KM HayKoBLiB. [lpM LbOMYy CMpaBea/MBO BUOKPEM/IEHO
AvdepeHLiiaLlito CMOXMBaYiB 32 TAKUMM CKAAAOBUMU: MirpaHTCbKe
cepesoBulle, OiKy/AbTypa, MOHOKY/bTypa, HalioHasbHa Ta
rnobasbHa iAeHTMYHICTb. CTOCOBHO 0OCOG/MBOCTEN MOBEAIHKM
CMOXMBAYiB 3a3Ha4YeHO Taki il aCneKTU: Ky/IbTypHa KOMMNETEHTHICTb,
WO BM/MBAaE Ha MNpPoOLEC YyXBa/leHHA pilleHHA CrnoXuBayem;
3/aTHICTb CMOXMBATKU PI3HOMAHITHI TOBapu y 6iKy/bTypHOMY
npoCTOpi, Opi€EHTALiA CMOXuBayiB Ha iHO3eMHy Ta r/106a/1bHy
MapKeTMHrOBY i colUiaZbHy Ky/ibTypy, HagaHHA nepesaru
r7106a/bHOMY ~ Ky/IbTYPHOMY — MO3MLiOHYBAHHIO  MOPIBHAHO i3
/IOKa/IbHUM MO3ULOHYBaHHAM Ta iH. (Ivanov, 2016, p.195, p.196).
BBaaemo, L0 KOMYHIKaLilfHi acneKkTW opraHisaLii BUCTaBKOBOro
6isHecy B YKpaiHi MaloTb Bigobpa)kaTu KyaAbTypHY crieyudiky
YYaCHUKIB eKCMo3uLiiHMX MpoLeciB, iX CTyniHb CXWAbHOCTI A0
TPaAuLiii, BipyBaHb, MEBHUX MOPA/bHUX Ta €TUYHUX YCTAHOBOK.
Mpu opraHisalii KeiTepuHry Ha BMCTaBKOBMX 3axodax Cig
ypaxoByBaTM OCOB/MBOCTI HaLiOHA/ZbHOI KyXHi perioHy, ae
NpoOBOAMTLCA eKcno3uLia. pu niAroToBLi BMCTaBKOBMX TM/IOLL,
BiAMNOBIAHO A0 cCoOUiaZbHMX 3anuTiB  CMiAbHOTU  perioHy  cAig,
BM3HA4YaTM OXOM/EHHA BiABiAyBayiB, E€KOHOMIYHMX, COLia/IbHUX
areHTiB NOKpUTTAM Wi-Fi. O3HayeHe mnos’sA3aHe i3 GpopmyBaHHAM
MEeBHOrO CTUAIO HTErpyBaHHA MiXKOCOOUCTICHUX | MapKeTUHIrOBMX
KOMYHiKaLi nig 4ac Chi/IKkyBaHHA EKOHOMIYHMX i Ccoujia/ibHUX
areHTiB Ha Cy4aCHUX BUCTaBKax.

®. KitueH, |.BbyprmanH nig cTpaTeriyHMm  KyTom  30py
aocnignan 0cob6amMBoCTi 3acTocyBaHHA |IMK eKOHOMiYHMMMU
areHTamu, fe Haro/0WeHO Ha AOLi/bHOCTI KOMM/IEKCHOro
33CTOCYBaHHA TaKMX KOMYHiKauii y gisoBux onepauiax.
HayKoBLi OKpecanan LWAAXM MNOAA/NbLIOrO PO3BUTKY Teopil
iHTerpoBaHux MapKeTUHIOBUX KOMYHiKaLin i
KOHLenTyasi3oBaHo onucaau Taki KomyHikauii (Kitchen, &

1. Interes: cMcTEMHUIA NOLLYK HOBOT HiLLi
Ha pUHKY, L0 Kpallle BiAnoBigae
BMMOraMm Cy4acHOI PUHKOBOT
KOH’IOHKTYpW

2. Attention: oHOB/1I€HHA caliTy
BMCTaBKOBMX KOMMaHil, f04aBaHHA
Ki/IbKaMOBHUX Bepcilt (Nepeaycim mae
6yTH CalT yKpaiHCbKOK MOBOIO)

3.0ptimization: onTumisauia po6oTu
AVPeKTOopa Ta BCi€l ynpaB/AiHCbKOT
CTPYKTYPM BUCTABKOBOI KOMMaHii

4. Updating: OHOB/1I€HHA TeXHiYHOI 6a3u
BUCTaBKOBOro 06’eKTy, BYAiBHULTBO
HOBMX CrieLlia/ni30BaHUX BUCTAaBKOBUX

LeHTDIB

MoGinizaii- peK/amu B OH/1aiiH NpocTopi Ta nab/ik
HUI edeKT pineniH3
B3aemMog,ii
CTenKXonAepiB 7. Action: OHOB/IEHHA KOMMN/EKCY NOCAYyr
y Mogeni

IHTerpauiiHo-

AIDAOUC(s)

Burgmann, 2015). Hacnpasgi, PO3BWMTOK TaKMX KOHUenuii
KOMYHiKalli# Ha 3acagax cucTemaTusauii i CcTpykTypusauii
Teopil MapKeTUHry Ta MOAE/OBaHHA Pyxy iHPopmaLiiHmx

NMOTOKIB CMpUAE MNO/IMWIEHHIO BM/AWBY BigOMOCTeMN, LUO
HaAXOAATb Big NiANPMEMCTBA, Ha CMOXWBadiB i AiN0BUX
napTHepis.

MpeacTtaBHuKKn  [iBHIYHO-AMEPUKAHCbKOI  HAyKOBOI  LUKO/AM

MapkeTuHry /K. Bepret, C. MopiapTi nig4 NOHATTAM «iHTerpoBaHi
MapKeTMHrOBi KOMYHiKaLlii» NpaBW/IbHO PO3YMitOTb MOEAHAHHA YCiX
{HCTPYMEHTIB MapKeTMHIOBMX KOMYHiKallilf, 30Kpema pek/iamu,
cTMMmynoBaHHA  36yTy, nabaik  pineitwns  (PR), npAmoro
MapKeTUHry, O0COBUCTOro Mpogaxy, YMaKOBKM, CyBeHipiB,
CMOHCOPUHTY, /iLleH3yBaHHsA, cepicHOro o6cnyrosyBaHHsA (Bernet,
& Moriarti, 2001; Kasian, & Smyrnov, 2015). Be3snepeyHo, Take
MOEAHAHHA Ma€ YpaxOBYBaTM 3HAa4YHy iHTErpaTMBHY M/IOWMHY
IHTEpHeT-MapKeTUHIrOBUX KOMYHiKaL,il, AKi CUCTEMHO
iHTerpytoTbcA nopag, 3 HLWKMM e/lemMeHTamMu y
BUCOKOCTPYKTYPOBaHOMY BipTya/lbHOMY NPOCTOPi.

Bu3HA4YeHHA EKOHOMIYHOT e(dEeKTMBHOCTI KOMM/IeKCy 3acobiB
IHTEepHEeT-MapKeTUHrOBMX KOMYyHiKaLili y Xogi iHTerpyBaHHA ix
CK/13A0BMX 3anpornoHoBaHo T.B. /lefiHeKiHMM Ta onpauboBaHO W
po3wwupeHo O. M. Conory6, /1. B.KaniHyc Ta iH. Takuii aHani3
IPYHTYETbCA Ha Mogeni AIDA, Wo0 XxapakTepusye 4acosi Ta
NMpPOCTOPOBi  CKAAAOBI iHTerpauiiiHoi B3aemogii crnoxusada 3
KOMYHiKaLiiHumy  nosigomaenHamu (Deynekin, 2003; Solohub,
Capinus, 2010). Baroma cka1agoBa MK — CTUMY/tOBaHHA NMPOAAXKIB y
BMCTaBKOBMX KOMMaHiAX. Take CTUMY/OBAHHA CAig, iHTerpysaTtu 3a
ABOMa HanpAMKamu: CTUMY/IIOBaHHA CrMOXMBA4iB — E€KCNOHEHTIB
BMUCTaBKOBMX MOCAYT Ta CTUMY/IFOBAHHA NMEPCOHany.

Ha ocHOBi aHanisy HayKoBMX MigXoAiB i MO3MULii MOXHa
BMOKPEMUTM  3ara/lbHi  peKoMeHgauii  WoAO0  NOAINWeHHA
MapKeTMHroBOi KOMYHIKaLiMHOI AiA/IbHOCTI BUCTaBKOBUX KOMMaHiW
Ha iHTerpaTMBHMX 3acagax, LO BTI/IOIOTbCA B YAOCKOHa/eHy
mogenb AIDAOUC(s) (CKOpOYeHHs Big aHriicbkux caiB Attention
- yBara, Interest — iHTepec, Desire — 6axaHHA, Action - gis,
Opimization — onTtumisauia, Updating — oHoBneHHs, Change -
3miHa,  Satisfaction -  3agoBoseHHA)  ypaxyBaHHA  Ta
KOMyHiKaLiiHoro 3abe3sneyeHHA iHTerpauii iHTepecis, yBaru,
rnob6axaHb Ta B3aEMOZ,l CTelKx0/14epiB y NpOoCTOpi NapTHEPCbKOro
MapKEeTUHIY BUCTAaBKOBMX KOMMaHii (puc. 2).

5. Change: 3miHa po3noginy KowTis y
6roakeTi KIMK 6i/bl epeKTUBHUM
cnocobom, npu ctanomy 6roasxeTi

6. Desire: akTUBHE NPOCYBaHHA BUCTaBOK
i3 3aCTOCYBaHHAM HOBMX METO/iB

Ta NOCU/IEHHA CMPUMHATTA TM
BMCTaBKOBMX KOMMNaHii1, NnepeTBopMBLLK
AeAKi 3 HUX Ha bpeHA

8. Satisfaction: nigHATTA piBHA
epeKTUBHOCTI NepCcoHa/IbHMUX NMPOAAKIB
Ta NpAMOro MapKeTUHrY, 334,0BO/IEHICTb

CNoXuMBa4a

Puc. 2. Mogenb AIDAOUC(s) ypaxyBaHHs Ta KOMyHiKaLiliHOro 3a6e3sneyeHHs iHTerpaLii iHTepecis, yBaru, nob6axaHb Ta B3aEMOA,T
CTeMKXO0/14epiB Yy NPOCTOPi NAPTHEPCLKOr0 MAapKETUHIY BUCTABKOBUX KOMMaHii*

*[l;kepeso: yAOCKOHa/IeHO aBTopamu Ha ocHosi (Lovelock, 1992; Bernet, & Moriarti, 2001; Deynekin, 2003; Lovelock, 2005; Solohub, & Capinus,
2010; Baz, 2012; Cutler, & Vaidyanath, 2015; Kitchen, & Burgmann, 2015; lvanov, 2016; Reshetnikova, 2017; Kitchen, 2017).
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BucTaBKOBa KOMMaHiA Mae MOCTIMHO aHanisyBaTM eQpeKTUBHICTDb
NpOBEAEHNX EKCMO3ULIMHMX 3aXO0AiB AAA NOAA/bLLOT PO3PO6KM Ta
yA0CKoHaneHHA KMK KomnaHii He /viie B @KOHOMIYHOMY acnekTi, a
M B KOMyHiKaTMBHOMY. [lo3a TWM, cCamMe KOMYHIKaTMBHa
edeKTUBHICTb MapKeTUHrOBUX KOMYHiKaLiMH1x 3axogiB
BMCTaBKOBMX KOMMaHiM, cGOpMOBaHMX Ha iHTerpauiiHuMx 3acagax,
Ma€ Halbi/bLLIMIA BM/IMB HA @KOHOMIYHMIA yCniX NignpuemMcTaa. Takuit
MOTY)KHUI  B33aEMO3B’A30K MOACHIOETbCA  crieuudikolo  pobotu
BMCTABKOBOrO 6i3Hecy, KO/M Be/MKe 3Ha4YeHHA Ma€ MocTiHa i
AMHaMIYHa KOMYyHiKaLia BMCTABKOBOI KOMMaHii 3 napTHepCbKUMM
cy6’ekTamun. POBUTU BUCHOBOK MPO YCMiLLHICTb BUCTaBKM MOXKHA Y
pasi BUCOKOrO PiBHA Bi/BiA4yBaHOCTi BUCTAaBKOBUX 3aXO/4,iB Lji/IbOBOIO
ayauTopieto 6e3nocepesHix KAIEHTIB BUCTABKOBOI KOMMaHIi, az»ke ix
ycnix — ue ycrnix 6y/Ab-AKOro eKCrno-LeHTpy, a TaKOX rapaHTiA MiLiHMX
AiN0BUX 3B’A3KIB, WO MPUBOAATL A0 OTPUMAHHA MO3UTHMBHOIO
E€KOHOMIYHOrO pe3y/IbTaTy B MallbyTHbOMY.

3anporoHoBaHa Mogeb AIDAOUC(S) € MeBHUM YA0CKOHANEHHAM
mogeni AIDA(s) Ta nepegbayae nepeaycim CUCTEMHUIA MOLLYK HOBOT
Hili Ha PUHKY, AKUIA AiMWe aAanToBaHWM A0 CKAAAOBUX Cy4acHOI
PUHKOBOT KOHIOHKTYPU (6/10K 1). 33 yMOBM PO3BUTKY IHTEHCUBHUX Ta
iHTepakTMBHMX MK A0Li/IbHO OHOBUTU CaliT BUCTAaBKOBMX KOMMaHiM 3
A0/AABaHHAM Ki/lbKaMOBHMX Bepciih. OCKiNbKM yKpaiHCbka MoOBa —
KOHCO/liyto4a OCHOBa nporpecy gepaeu, To g 3abesneuntu
NO3WLIOHYBaHHA  CaWTIB  BIiTYM3HAHMX BUCTABKOBMX  KOMMAHii
YKPaiHCbKOIO MOBO. Y KOHTEKCTi 3abe3neyeHHA noiniHMBiCTUYHOro
nigxoay Ao opraHisauii MK ciig BucTaBaaTH iHpopmaLito Ha caitax
TaKMMKM MOBaMMU, AK: aHI/IIMCbKa, HiMeLibKa, PPaHLy3bKa, iTasiicbKa,
icnaHcbKa, KuTancbKa. Takox HeobXigHO cTBOPUTU MOGi/IbHY Bepcito
TAKOro  CanTy, Wo BignoBigana 6 Cy4acHMM  BUMOram
iHpopmaLiiHoro npoctopy (670K 2). 33aA/A  YAOCKOHa/EHHA
opraHisauii piBHA BHYTPILUHLOrO MapKeTMHry Ta PpO3BUTKY
YHiKa/ZIbHUX 3HaHb, HaBWKiB i 34i6HOCTEN nepcoHany AOUiNbHO Yy
TpeTboMy 6/10Li 3anponoHOBaHOI MoAeni NpPOBOAUTH ONTUMI3aL, o
poboTH AMpeKTopa Ta BCi€l ynpaB/AiHCbKOI CTPYKTYpU BUCTABKOBOI
KOMMaHil.

Opi€HTylouMCb  HA  MPOBIAHI  MPaKTUKM  CBITOBOI  BMCTaBKOBOI
AIANBHOCTI,  AOLiNBHO  3AiMCHIOBAaTM  KOMI/IGKCHE  OHOB/IEHHA
TeXHIYHOT 6a3u BITYM3HAHUX BUCTABKOBUX OB’EKTIB. YpaxoBytouH, L0
CBITOBi TpeHAM BUCTaBKOBOI iHAYCTPIl 3acBig4ytOTb PO3LUMPEHHA
KIbKOCTi  BUCTABOK, A€ TMpPe3eHTYITbCA  AocArHenHa BT,
PEKOMEHAYEMO Yy PpaMKax [OCTynHMX iHaHCOBMX OrogxkeTis
NpOBOAUTU OyAiBHUMLTBO HOBUX CrieliasisoBaHMX BUCTAaBKOBUX
ueHTpiB (670K 4). Came y npoCTOpi TaKWX LEHTPIB CTBOPEHO
ONTUMa/IbHi YMOBM A1 AOCATHEHHA EKOHOMIYHOI edeKTUBHOCTI
BUCTaBKOBOI Aifi/IbHOCTI.

3a YMOBM YAOCKOHA/ZIGHHA HAYKOBO-MPAKTUYHMX MiAgxXoais A0
dopmyBaHHA BlOAXKETY, Ha Hall NOr/AAg, 40PEeYHO NMPOBOAUTU 3MiHY
po3noginy KowrTis y 6rogxeTi KIMK 6isbl epekTMBHUM criocobom
(610K 5). Bubip meBHOro Crnocoby Mae oOnocepeAKOBYBaTUCA
BapitoBaHHAM  edeKTMBHOCTI Toro abo iHworo Bugy MK.
Besnepe4yHo, acOpPTMMEHTHa MPOMO3WLIA MOCIYr BMCTAaBKOBMX
KOMMMaHi noTpebye iHTerpaTMBHOIO 3aCTOCYBaHHA KOMYHIKaL,iMHKX i
/IOFICTUYHMX IHCTPYMEHTIB aKTMBHOrO MapKeTMHIrOBOro NpOCyBaHHA
BUCTABOK (6/10K 6). 3a aKTUBI3aLii IHTEpHET MapKeTUHroBoI Gi3Hec-
B3aEMO,T Ta NOCU/I@HHA PUHKOBOI B34 M OH/aNH-pUTEI/IepiB Ha Yaci
€ 3aCTOCYBaHHA HOBMX METOAiB PeK/amu B OH/aliH MpocTopi Ta
nabAik pinenLuHs.

MigkpesmMmo, WO Yy KOMYyHiKauiMHOMY NpOCTOpi MOCW/IEHHA
PVWHKOBOI ~ B/fagM  OH/AWH-puTeisiepiB  Ta  BUKOPUCTaHHA
MapKeTUHroBOro MoTeHLialy KOMM/IEKCY KOMYHIKaLiiHUX $yHKLM
6peHay CYLIHUM € OHOB/IEHHAI KOMM/EKCY MOCIYr Ta MOCU/IEHHA
CNPUMHATTA TOproBe/bHWX MapoK (TM) BMCTaBKOBUX KOMMaHii,
NepeTBOPUBLLM AeAKi 3 HUX Ha 6peHs (670K 7). Pesy/bTyioumm
BEKTOPOM HabyTTA yCrilLHOCTi 3anponoHOBaHOI NOCIiAOBHOCTI Cig,
YBa¥aTu MigHATTA PiBHA e(PEeKTUBHOCTI NepCOHa/IbHUX MPOAAXIiB Ta
NPAMOrO  MapKeTUHIy CTOCOBHO  MapKeTWMHroBOi  Aif/IbHOCTI
BMCTaBKOBOI KOMMaHii (6/10K 8).

OO

MpakmuyHuti npuknao
AIDAOUC(s) nioxody

3dCmMOCy8dHHA

EKCMO-LeHTp Hagae eKcrno-nocayru A1 MignpUEMCTB Ta KOMMaHik
Pi3HOI cnevjianizaLiii 3 MeTORo iX MPOCYBaHHA Ha PUHKY. YCMiX KAIEHTIB
Ha BUCTaBKax — Lie rapaHT ycnixy nignpuemcraa. B ymosax 3aHenagy
E€KOHOMIKM Ta CK/aZHOI PUHKOBOI CUTYaLLil Aesa/li MeHLle KoMMaHii
6epyTb y4acTb y BUCTABKOBKX MPOEKTaX, a/ke Le A0CUTb 40POruit
cnoci6  peknamu. POpMYBaHHA  LiMICHOTO MOTYXXHOTO  GpeHay
YCRiLIHOT Ta HaAiMHOI eKCrno-KOMMNaHii MaE BUK/MKATK Y CMOXKMUBadiB
AOBIpYy Ta NiAWTOBXHYTM A0 ChiBrnpaLyi. [Hakwe Kaxy4yu, 33 yMOBM
nepeTBopeHHA TM BUCTaBKOBOI KOMMaHii Ha BpeHa Ta mogasblue
ycnillHe TMpOCYBaHHA, B ayAWTOPii BMHMKHE MeBHUI Habip
NO3WUTMBHMX iHTerpaLiiMH1X acoujialii Ta O4iKyBaHb, LLIO MigLLUTOBXHE
X B3ATU y4acTb Y N€BHUX BUCTABKaX.

OcHOBa BUCTaBKOBOI KOMMaHii — BM3HAYeHHA YHiKa/bHUX AKOCTEM
nocyr NignpUEMCTBA, aaKe 6e3 Lboro BUAi/MTH i Ha POHI NogibHMX
BMCTaBKOBMX KOMMaHi fOCUTb CKAaAHO. Ha Hawy agymKy, icHyroudi
TOProBi MapKu BMCTAaBKOBMX KOMMaHiid MatoTb 3a3HaTU TaKMX 3MiH,
abu ctatn 6peHgom:

1) B pasi HeaKTya/bHOro abo CKA3AHOro /I0roTuMy g, NpOBOAUTH
pe-Au3aliH iCHYIOHOro /I0rOTUMY BUCTABKM Ha Bi/lbLL CydacHUi Ta
NlaKOHIYHWKA, ane 6e3 iCTOTHMX 3MiH, WO6 He BTPaTUTK
iHAVBIAYa/bHICTb Ta BNi3HaBaHiCTb KOMMaHii;

2) A/ K/IEHTIB Ta MOTEHUIMHWMX K/IEHTIB BAapTO CTBOPWUTU C/IOraH,
AKWM OM BUK/AMKAB peasbHy AOBIPY Ta CXWbHiCTb. Lleit
/NIAKOHIYHMIM CnoraH Mae MiAKPeC/MTU  YHiKa/ibHy nepesary
KOMIMaHii;

3) CTBOPUTM Cy4aCHWi akTya/bHUi GiPMOBUIA CTW/Ib 3i 36epeskeHHAM
OCHOBHUX Bi3ya/IbHUX K/OYIB mignpuemcta. PipmMoBuMiA CTUIb
Mae 6yt cnpolueHuit Ta 6ibl yHipIKOBaHWI, 3aBAAKM YOMY
MOXHa  [OCArTM  3ara/bHOi  CTaHgapTu3auii  MakeTis,
BMKOPWCTOBYBaHMUX LpUPTiB Ta POS-maTepiasis.

Ha Hawy gymky, y 38’A3Ky 3 AWHaMIYHUMK iHHOBALiMHUMK 3MiHAMK
Ha puHKax MK, HeobXigHO 3MIHUTK PO3MOAiA KOLUTIB Y peKk/1aMHOMY
OtogKeTi MepeciyHMX BMCTAaBKOBMX KOMMAHiM y Takuidi crnoci6:
CYTTEBO 36i/IbLUIMTK BUTPATH HA peKaamy B IHTEpHeTI, 3MeHWwnTH (40
40% TMOPIBHAHO 3 MUHY/MM GHOAKETOM) BMAATKU HA 3O0BHILLHIO
pek/amy, 3MiHUTU iHLLi BUTPaTH BigMOBIAHO 40 Cy4acHUX TeHAEHLN.

PekomeHgoOBaHa CTpyKTypa BMTpPaT Ha MK 3  ypaxyBaHHAM
3anpornoHOBaHOI Y40CKOHazneHo! Mogeni AIDAOUC(s) nepeciyHoro
BMCTaBKOBOIO 3axo4y 300pakeHa y MpOLEHTHOMY BigHOLLUEHHi Ha
giarpami (puc. 3).

3ayBaXkMMO, LIO FO/IOBHWUM iHAMKATOP MapKeTMHroBOI YCMilLUHOCTI
BMCTaBKOBOIO NMPOEKTY — MOro BUCOKMIA PiBeHb BifBigyBaHOCTI, AKUIA,
y CBOK u4epry, AOcuTb TiCHO mnoB'A3aHmii 3 AkicTio KIMK Ha
nigNPUEMCTBI, @ TaKOX 3 HM3KOK EKOHOMIYHMX YMHHUKIB
30BHILUIHBOrO  cepesgoBulia.  [leBHa  HeraTMBHa  AgMHamika
BifBi4yBaHOCTi AEAKUX BWUCTaBOK MPOTArOM OCTaHHIX POKiB Oy/a
3yMOB/IEHa BM/IMBOM MepMaHeHTHOI KpU3M Ta BiliCbKOBOIO arpecieto
3 6oky Pocii, 3aHenagom OyaiBesbHOI rasnysi, a TakoX iHLIMMUK
30BHILLHIMW YUHHUKaMWU.

[na npoBeseHHA Gisbll KOPEKTHOI OujiHKM edpeKkTnBHOCTI KMK Ta
06rpyHTOBaHUX MiACYMKIB BMPOBAAMKEHHA YAOCKOHa/NEHO! mogaeni
AIDAOUC(s), ™MW  mpoaHanisyBanu  crieuudiuHi  MOKasHUKM
edeKTUBHOCTI NPOBeAEeHHA BUCTaBKOBMX 3ax04iB. AK cnpaBes/MBO
3a3Ha4nIM  NPeACTaBHUKM  HIMELbKOI  €KOHOMIYHOI  LIKO/M
MapKeTUHry | MeHeaxMmeHTy Y. Xanbubayp, E. Mettunep, B. KHayce,
P. Mosep, M. Llennep, ana piBHOMIpPHOrO po3nodiny BigBigyBaHOCTI
BMCTaBKOBOro abo {HLIOro KOMyHiKaLiiHOro 3axody HeobXiaHi,
nepw 3a BCe, ABi Be/MYMHM: MIKOBA Ki/bKICTb BiABigyBadiB Ta
3ara/zbHa Ki/sbKiCTb BigBigyBadiB. MopAg 3 UMM, 3HaYEHHA MatoTb i
OKpeMi MOKa3HUKM, LLIO XapaKTepu3ytoTb BUCTAaBKOBUIA 3axig, Ta Moro
KOMYHiKaLiHMiA  ycnix, 30Kpema: cepegHA  BigBigyBaHiCTb,
KoediLiEHT 3MiHIOBaHOCTI Ta PiBHOMIPHOCTI BiaBigyBaHoCTi (Taba. 1)
(Khal'tsbaur, Yettyner, Knause, Mozer, Tselller, 2007, p.31-32;
Ofitsiynyy sayt kompaniyi TOV «Ekspo-tsentr «Meteor»», 2017). Tomy
BM3HAa4YMMO MOKA3HMKM YCMILLHOCTI NEBHOrO BMCTaBKOBOrO 3axogy
npu BnpoBagykeHHi mogeni AIDAOUC(s) (taba. 1).
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Puc. 3. IpPOEKT CTPYKTYypU peKOMeHA0BaHOro 6loaxKeTy
MapKeTUHroBOro KOMYHiKauiliiHOro 3a6e3ne4yeHHs BUCTAaBKOBOrO 3aX04Y, B NPOLEHTHOMY BigHOLLEHHI"

*[l;kepeso: po3po6/1eHO aBTOpaMu.

Tabanysa 1
MoKasHMKM YCMilIHOCTi BUCTaBKOBOrO 3axoay (Ha npukAagi BUCTaBKM ,dPacag 2017” EKCo-LeHTpy «MeTeop»(12-14 KBiTHA 2017 p.))*

3Ha4yeHHs MoKasHMKa | - .
. MoxigHi MoKasHWKK, Ha AKi BN/MBaE
Bu3Ha4eHHA NoKasHuKa AHaniTniHa Gopmya Ta yMoBU CepeAHE 3HaYeHHA o
O3Ha4eHwit iHgMKaTop
MOKa3HUKa Ha PUHKY
. . OpeHga, BUTPaTK Ha OAHY 0Coby, Ki/bKicTb
TpuBanicTb 3axo4y, roguH Yac gii BUCTaBKOBOro 3axoay 19 /14 PesAa, suTp ArY o
YK/af,€HUX Yrog, mporpama
Lo OpeHga CTpaxyBaHHA be3neka
I . MakcmmanbHa Ki/IbKiCTb PeHAz, paxy . o
K - micTKicTb, OCib Lo . 5000 / 4245 iHppacTpyKTYypa, iHpopmaLliiiHe
BiABiAyBayiB
3abe3neyeHHA
G - 3arasbHa  KisbKicTb | KisbkicTb ycix BigBigyBadiB Ha 29843150 BXigHi  KBWTKM, B’i34  TPaHCMOPTHUX
BiABiAyBayiB, ocib 3axopgi 3acobiB, /10ricTUYHE 3abe3neyeHHs 3axoay
. . MPUCYTHICTb, CMOXMBAHHSA, 3MICTOBHI Ta
L Cyma 4vacy mpMCyTHOCTi BCix S . L L
KinbkicTb MtogMHO-rognH BinBiAyBaviB 6543 /5800 NHrBICTMYHI  CKN3A0Bi  MiXKOCOBUCTICHOI
ABIAY B3aEmMogil
S - nikosa Ki/IbKiCTb BukopuctanHa MiCTKOCTI, 6e3neku,
BigBigyBaviB, ocib; MsS<K 1500 /1390 nocayru,  0cob/MBOCTi  3acTOCyBaHHA
M - cepeaHa KinbKictb | M<S<G 39 €/1eMEHTIB CMHXPOMapKEeTUHTY
BizBiAyBayiB, ocib
*[lskepeso: CkaageHo asTopamu Ha ocHosi (Khal'tsbaur et al., 2007, p.35; Ofitsiynyy sayt kompaniyi TOV «Ekspo-tsentr «Meteor»», 2017).
[eBHUM penpe3eHTaTUBHUM areHTOM A/ MPOBEAEHHHA aHanisy Bepyas pgo yBarm aHaniTuky Google Adwords, MmoxHa
}YHKLiOHYBaHHA BUCTAaBKOBUX MiANPUEMCTB MM 0Opa/u Aif/IbHICTb CcTBepAXKyBaTH, WO IHTepHeT-KOMyHiKauii nignpuemctsa TOB

TOB «EKcno-ueHTp «MeTeop». Takuii BUGIp NoB'A3aHuil 3 TUM, WO
BMCTaBKOBI MOCAYIM LbOro MiANPUEMCTBA MatOTh BE/IMKE 3Ha4YeHHSA
B iHTerpauii cuctemn MK y 6aratbox rasnyssx i cpepax gis/bHOCTi.

MposeaeHi nigpaxyHku (Tab. 1) BKasaaM Ha YCMilLHICTb BUCTABKM
«Pacag, 2017» — 0BUYUC/IEHI NMOKa3HMKM MatOTb /ML 3HA4YeHHA Y
NOPIBHAHHI i3 cepeAHIMM Ha PUHKY KOHKYPEHTHUMMU BENMYUHAMM.
Tak, eKkcrnosuuiiHa naowa 6Oyna  BUKOpUCTAHa edeKTUBHO,
TpMBa/icTb NepebyBaHHA 19 rog. TaKOX AOCUTb BUCOKA NOPIBHAHO
i3 cepeAHbOI TPUBA/ICTIO NOAIOHMX 3aX0A4iB 14 rod., a CcepeAHs
Ki/IbKiCTb BigBiAyBayiB 1500 0Cib 3 ypaxyBaHHAM HaABHOI MiCTKOCTI
5000 oci6 noTpebye nigBuLieHHA. OgUH i3 Ba)K/IMBMUX MOKa3HMKIB
ANA OLHKM ePEKTUBHOCTI PeK/saMHUX 3axogiB — abco/toTHa Ta
BiAHOCHa e(PeKTUBHICTb.

OO

«EKcno-ueHTp «MeTeop», WO pO3MNOBCHOAKYBA/NCA YKPAIHCHKOIO,
QHIMIMCbKOKD  Ta POCIMCBKOI0 MOBaMM, — AOCUTb e(dEeKTUBHI:
3ara/IbHUil  Or/IAlA, PeK/NaMHUX Oro/oleHb bisblue 1000000, a
nokasHuk CTR (BiAHOLIEHHA Ki/NbKOCTI K/IKIB KOMYHiKaLiiHOro
Oro/IOLLEHHA A0 Ki/IbKOCTI MOro MoKasiB) — BUCOKMIA (22,60 %).
[OCArHEHHA TaKMX 3HAYeHb MOKa3HWKIB 34€6i/bloro — HacnigoK
PO3BUTKY pEK/NaMHOI KaMnaHii LbOro BWUCTaBKOBOrO areHTy B
IHTepHeTi.  Tomy,  BpaxoBYWO4M  TEHAEHLIO  MNOLUIMPEHHA
iHpopMmaLitHMX TeXHO/Ori y CBiTi, MM 3aCBigYyEMO AOUiNbHICTL
PO3BUTKY BipTya/lbHUX KOMYHiKaLjili A/1A GisbLIOCTi €KCno-LeHTpiB.
PekOMeHAYEMO KepiBHULTBY Cy4acHUX BMCTaBKOBMX KOMMaHil
36i/bWNTK BUTPATU Ccame Ha iHTerpyBaHHA MK B IHTepHeTi, wo
nigTBEpAXKYE HeobXigHiCTb KOMM/IeKCHOrO no/linweHHA
edeKTUBHOCTI KOMYHIKaLiMHMX KOMMaHil eKCrno-LeHTPiB.
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KyAbTypHi cKn1ag0Bi MapKeTUHrosoi noAiTuku TOB «Ekcno-LeHTp
«MeTeop» nepeabayaloTb ypaxyBaHHA perioHasbHOl crneuundiku
CMOXKMBaHHA, MEHTa/IbHi AeTepMiHaHTH BCTQHOB/IEHHA
B3aEMOPO3YMIHHA Mig Yac gianoriB Ha BUCTaBKax, OiKy/bTYpHI
CK/13A0BI HALOHa/IbHOrO eTUYHOro cepegoBula. HauioHasbHy i
KY/IbTYPHY iA@HTUYHICTb Mig 4ac KOMYHiKauiiMHux 3axoais TOB
«EKcrno-ueHTp «MeTeop» BBEAEHO KOMM/JEKCHO Ha OCHOBI
€/1eMeHTIB HaLiOHa/bHOrO 03406/1€HHA MpUMIlLEeHb | CTeHgiB,
LUIMPOKOrO BWMKOPUCTAHHA YKPaAiHCbKOI MOBM y KOMYHiKauifx,
HaragyBaHHA BiABigyBayam MpoO BaM/MBi Ky/bTypHi ¥ pesiriiiHi
ceata (Ofitsiynyy sayt kompaniyi TOV «Ekspo-tsentr «Meteor»»,
2017). 3HaAYyWMM € BWKOPUCTAHHA pPerioHaZbHUX  MY3UYHMX
MOTMBIB Ta HaL,iOHa/IbHOT KYXHi Mg, 4ac 3aX0yiB KelTepuHry.

MigcymoBytoun pesynbTati OuiHKM edekTuBHOCTI KIMK, moxkHa
CTBEpAKYBaTH, LO MapPKETUHIOBa KOMYHiKaliiHa no/siTuKa
Cy4acCHOT BUCTaBKOBOI KOMMaHii NOBMHHA MaTW CTpaTeriyHy meTy:
MOAIMWYBAaTU  KOMYHIKaTMBHY | MCUXO/OMiYHY  edeKTUBHICTb
BMCTaBKOBMX 3ax0giB. B ymMOBax maHyBaHHA MapKeTWHry 3.0, LU0
CTaBWUTb Ha meplue MicLue 3a40BO/I€HHA MOTpeb CnoMKuBadiB, a
TaKOX BPaxoBylouM crieyudiky BUCTaBKOBUX MOCAYr, piBeHb
BA,OBO/IEHOCTi CMOXMUBa4iB — rO/NI0BHWUM iHAMKATOP YCMiLIHOCTI
AIAZIBHOCTI BUCTaBKOBMX KOMMaHi. KoHuenuia MapKeTuHry 3.0

nepesbayae npioputeTHe 3HaYeHHA AYXOBHO-€TUYHOIO
BM3Ha4YeHHA LiHHOCTeW, L0 BWMHUKAIOTL Mif 4ac YK/I3geHWX
PUHKOBMX TpaH3akKLuii. Cy4acHi TeHAeHuii emnipyyHOro Ta

CEHCOPHOro MapKeTUHIY 40A4aTKOBO MiAKPeC/IIo0Th Te, LLLO piBeHb
33/,0BO/IGHOCTi EKCMOHEHTIB YMOBaMW Ta AKICTIO MpOBeseHHs
BMUCTAaBKOBOrO  3axogy, npodeciiHuvii  niaxig  npauiBHUKIB
rpuUTaMaHHi TUMOBIM BWCTABKOBIM KOMMaHIl, WO pernpe3seHTye
ranysb. PiBeHb NpecTuKy Ta iMigXX BUCTAaBKOBOrO 3axogy npAamo
NponopuifHO  BM/AMBAlOTb HA  Ki/fbKICTb  MOCTIMHUX  KAIEHTIB
BUCTaBKM, WO B CBOK 4Yepry popMye MOCTiMHMI MOTIK NpubyTKY
KomnaHii B3arasi (Golicyn, 2014).

BBarkaemo, wo oHoBseHunit KMK BucTaBkoBOi KomnaHii TOB
«EKCrno-ueHTp «MeTeop» Mae HecTu Oinbl  uificHMM  Ta
KOMIM/IEKCHUIM XapaKTep. [0/10BHUM YMHOM, HeobXigHO BpaxyBaTtu
Bci nporasmun B KIMK Ta cdopmysatn Taky cuctemy MK, Aka
BiAMNOBigaTMME YMOBaM Cy4acHOro pMHKY Ta Matume 6i/bL 3HaYHi
MOKa3HUKM ePeKTUBHOCTI AiA/IbHOCTi BUCTAaBKOBOT KOMMAHT.

BBa)kaemo, LLLO C/lig NPOBECTU iHTEHCMBHY MiXXHapOAHY iHTerpaLio
agiesoro KMK BucTaBKOBOI KOmnaHii. Ha OCHOBi 3acTocyBaHHA
MeTOgiB  aHanizy MOBEAIiHKOBUX CK/A3AO0BUX EKOHOMIYHMX i
couianbHMx  areHTiB,  HeobxigHo  cdpopmymosatn  KIMK,
aganTysBaBlM Moro A0 ocobamBocTelt GisHecy BMCTaBKOBOI
KomnaHii TOB «Ekcno-ueHTp «MeTeop». TaKUM YMHOM, OHOB/IEHUIA
KIMK  komnawii Mae iHTerpyBaTv TpagMuiiHi  HanpAMKK
KOMYyHiKaLih Ta [A0AaTKOBI, WO 06rpyHTOBaHI crneundikoro
BUCTaBKOBOro 6i3Hecy Ta nepegbadvatotbca KIMK: 6GpeHauHr
(Branding), nepcoHanbhuit  mpogax  (Personal  Selling),
croHcopcTao (Sponsorship).

PeknamHi KoMyHiKauiiiHi 3axogu B TOB «Ekcno-ueHTp «MeTeop»
Ai10Tb y ABOX M/IOWMHAX — OHAAMH Ta opdaitH npocTopax. Y xogi
obuncieHHA  KoedilieHTIB  eKOHOMIYHOI  edeKTUBHOCTI MM
BCTaHOBW/IU, LLO K/AAaCU4Hi BUAM peknamu B oddaaitH npocTopi
(6inbopau, ciTinaiTv i KOHBEKC-60pAM) He NOTpebytoTb CYTTEBUX
3MiH, X €KOHOMIYHa i KOMYHiKaliiHa epeKTUBHICTb € A0CTAaTHLO
BMCOKOIO, CyAA4YM 3 TMpPOBEAEHOr0 OMUTYBaHHA Ha BMCTaBLii.
basytouncb Ha pesysbTaTtax AocigxeHb edekTuBHOCTI KIMK,
BPaxOBYIOUM Cy4acHi TeHAeHLi Ta nepcnekTmsu po3snuTky MK, crig
BMCYHYTM MPOMO3MULIt0 3 MOINWeHHA ePeKTUBHOCTI peK/I1aMHMX
3axo4iB camMe B OH/AMH NMPOCTOPi, Mepexi IHTepHeT, OCKi/NbKK
{HHOBALLiViHI KOMYHIKaLiiHi MOTOKKM NepemiLLyIOTbCA Y BipTYya/bHUiA
npocTip. YcnilHWiA A0CBi4 NpOBegeHHA peK/namMHUX KaMMaHii
KOHTEKCTHOI Ta 6aHepHOT peK/s1aMu, akTUBHA peaKL,id NOTeHLiMHOT i
Li/bOBOT ayauTOpil, @ TaKOX CXBa/bHi BiAryKW BiABigyBadis
BUCTaBKKM «Pacag 2017», MiAWTOBXYOTb 40 BUCHOBKIB, WO came
Lleit HanpAMOK opraHisauii IHTepHeT-MapKeTUHIOBUX KOMYHiKaLLii
Ma€ Halibi/bLLy nepcnekTuay.

OO

MoAINWMTU HEeBTILLHY AMHAMIKY MOX/IMBO 3aBAAKM BNPOBA/KEHHIO
oHoBneHoro KIMK Ha 3acagax KOMM/IEKCHOro 3acTOCyBaHHsA
KOMYHiKaLiiHWX iHHOBaLii. OHOB/eHi 3axoan MK Ha iHTerpauinHmx
3acagax MarTb MOAIMWMKTU BiABiAYBaHICTb 3aXOAiB BITYM3HAHMX
BWCTAaBKOBMX KOMMAHIM LOHaMMeHWe Ha 50%, agxe A8 Uboro
HaABHI BCi nepegymMoBM Ta MO3UTMBHA 3poCTaroya AuHaMika
NopiBHAHO 3 nonepeaHiMM poKamu, KON AeAKi BUCTaBKKM B3araii
He NPOBOAW/NCA, Yepe3 CKPYTHE eKOHOMIYHe CTaHOBMULLE B KpaiHi.

BuUCHOBKM

po6OTi BCTAaHOB/IEHO, LLLO OCHOBHA 0CO6/MBICTb BUCTAaBKOBOT

AiANbHOCTI — il CNIpUHATTA 3 BOKY OopraHisaTopis, y4acHMKiB

Ta BigBiAyBa4iB AK iHTErpoBaHOI MapKETUHIrOBOI KOMYHIKaLlil,
B AKill CUCTEMHO MoeaHytOTbCA Harato BuaiB MK. BusABaeHo, Lo
NOCW/IEHHA TO/NEPAHTHOCTI y B3aEMOAil 3i CnoxmBadamu Ta
MapKeTUHroBoi LiHHOCTI NpY KOMYHiKaLiiHOMY BN/MBI Ha LibOBI
ayauTtopii  moxke OyTM 3abe3snevyeHO  3aBAAKM  PO3BUTKY
HauioHa/bHOT  iAEHTMYHOCTI Ta  3MICTOBMX  0COB/AMBOCTEN
TOproBe/nbHOI Mapku, 6peHay. [ligkpecieHo, wWo BiagBigyBadi Ta
OpraHi3aTopu Cy4acHUX MiKHapOAHWX BWCTaBOK, aBiaLiMHMX
CaZOHIB  CMpPUAAM  MOBHOMY  PO3KPUTTIO  iHT@/IEKTYa/IbHOrO
noTeHLjialy eKOHOMIYHMX i COLjia/IbHMX areHTiB, AKi IHTEHCMBHO Ha
iHTerpaLiiMH1x 3acagax KOHTAKTYIOTb | B3aEMOAiOTb Y Cy4acHOMY
OCBITHbO-HAaYKOBOMY NPOCTOPI.

BapTo po3noBclogKyBaTu
KOMYHiKaLiMHOT

«400pi  MpaKTUKM» MapKeTUHrOBOI
aHaNiTMKM B |HTepHeT-npocTOpi, WO Mae
iHTerpaTueHy npupoay, iHpopmaLiiitHo AOMOBHIOKOYY
(YHKLIOHYBaHHA  BiTYM3HAHMX BUCTaBKOBMX KoMMaHiih. Came
KOMYHIKaTUBHa eQpeKTUBHICTb MapKeTUHIOBUX KOMYHIKaLiMHKUX
3ax04iB BUCTAaBKOBMX KOMMaHIiM, cGOPMOBAHUX Ha iHTerpauiiHmx

3acagax, Ma€ HaubisblumMii BNAMB  Ha EKOHOMIYHWMI  ycmix
nignpuemcrsaa. BusHayeHo  ocob6amBOCTI NO3ULiOHYBaHHA
BMCTaBKOBMX nocayr y KOMM/EKCi iHTerpaTuBHoro
KOMYHIKaLiMHOrO ~ MapKeTuHry. BucBiT/I€HO  KOMYHIiKaLiMHi

0C06/MBOCTI, AKI MalOTb BUCTABKOBI MOC/YrH, BiCiM KOMMOHEHTIB
iHTerpoBaHoro nigxoay A0 ynpas/AiHHA HUMM Ha OCHOBI Mogeni 8 Ps.

YpockoHaseHo — mogenb  AIDAOUC(s)  ypaxyBaHHA  Ta
KOMYHiKaLiiMHoro 3abe3neveHHA iHTerpauii iHTepeciB, ysaru,
rnob6axaHb Ta B3aEMOZ,l CTeMKX0/14epiB y MpOCTOpi NapTHEPCbKOro
MapKeTWHIY BUCTaBKOBMX KOMMaHil. IHTerpauiiHo-mobisi3aLinHuii
edeKT y Mogeni nosarae y edpeKkTUBHIN B3aemogii cTelikxosaepis
Ta 3aliKaB/€HNX eKOHOMIYHMX areHTiB Mig 4ac PO3MOBCIOAMEHHA
MapKeTMHrOBUX KOMYHiKaLilMHUX BigomocTel. HaykoBa HOBU3Ha
MOAeANi MOAAra€ B ypaxyBaHHi  ONTUMI3aUil  ynpaBAiHCbKMX
BHYTPILLHIX BM/MBIB, OHOB/I@HHI OCHOBHUX aKTMBIB BUCTABKOBOIO
06’eKTy, 3MiHi po3nogiay KowTiB y 6rogxeTi KIMK nig vac aHanisy
iHTepeciB i noba)kaHb EKOHOMIYHMX areHTiB, KOMYHiKaLiMHOI
nigATPUMKM NPOCYBaHHA MOCAYr BMCTAaBKOBOI KOMMaHii 3aans
3abe3neyeHHA 3a40B0/E€HOCTI Li/IbOBUX KAIEHTIB | CTelKxonAepiB.

ABTOpPU [aHOro AOC/IAMKEHHA BU3HAYMIM MOKA3HUKM YCMILLHOCTI
BMCTaBKOBOrO 3axoAy Npw BnpoBagxeHHi mogesi AIDAOUC(s) Ta
BCTOHOBMW/IM, WO BUCTaBKa «Pacag 2017» npoBedeHa YCMilHo,
OCKIi/IbKM Kpallj 3HayeHHA OOYMC/NeHMX MOKa3HUKIB MOPIBHAHO 3
cepeAHiMM Ha PUHKY BE/IMHMHAMM KOHKYPEHTiB. KepiBHMLTBY
CYy4aCHMX BUCTABKOBMX KOMMaHili HeOOXiAHO 36inbLUMTU BUTPATU
came Ha iHTerpyBaHHA MK B IHTepHeTi, caig npoBecTH iHTEHCUMBHY
MDKHapoaHy iHTerpauito aiesoro KMK BuCTaBKOBOI KomnaHii.
PekomeHgoBaHa CTpyKTypa BMTpaT Ha MK 3 ypaxyBaHHAM
3arnporoHOBaHOI yg0cKoHazneHoi mogeni AIDAOUC(s) Tunosoro
BMCTAaBKOBOrO 3axogy B YKpaiHi. [lepcnektuBamu noganblumx
PO3BifOK 3a TEMOI AOC/IiAKEHHA C/ig BBaKaTW MOr/IMG/EHHA
OLHIOBaHHA AeTepMiHaHT B3aeMOZii i B3aEMO3B’A3KY e/leMeHTiB
MK 'y xogi cuctemHoi ix iHTerpauii 'y BipTyasbHOMY
iHpopmaLiiHomy npocTopi.
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IHHOBaLiMHO-iIHBECTULLiMHI
MeXaHi3Mu pery/ItoBaHHA

€KOHOMIYHOI 6e3neku geprkasu 1. 0. CmebasHKo'

B. I. Aopowkesuu'

Meta po6otn - ¢opmanisyBaTu iHHOBALiMHO-IHBECTULIMHI MeXaHi3MW pery/toBaHHA EKOHOMIYHOI 6e3neku pepkaBu Ta OOrpyHTyBaTH
nepcrneKkTMBU iX PO3BMTKY Ha OCHOBI Cy4aCHMX €eKOHOMIYHMX NiAXOAiB.

Aunsaiti/MeTog/Migxis AOCAiAKeHHA. 3aCTOCOBAHO CUCTEMHMIA MigXid, 3ara/bHOHAYKOBI MeToAM aHaAi3y i cuHTesy; iHpopmaliiiHa ocHoBa —
HOpMaTMBHO-NpaBoBa 6a3a Ta 3BiTHI gaHi [lepKaBHOT C1y»KOU CTaTUCTUKK YKpaiHU.

Pesy/bTatn AociigkeHHA. PopmanizoBaHO 3MICT iHHOBALMHO-IHBECTULIMHUX MeXaHi3MiB pery/toBaHHA EKOHOMIYHOI Oe3rneku pAepkaBu fAK
CyKynHocTi ¢opm, MeTO4iB, IHCTPYMEHTIB CTUMY/IFOBaHHA CTBOPEHHS, BMPOBa/KeHHA Y BUPOOHULITBO Ta NMPOCYBaHHA Ha PUHOK MPOAYKTOBMX,
TEXHO/OrYHMX, OpraHi3aLiMHO-ynpaB/iHCbKMUX Ta iHLLUMX HOBOBBE/EHb BigNOBigHO 40 CTpaTeriYHUX NpiopuUTeTIB HaLiOHa/IbHOI Ge3neku.

TeopeTuyHe 3HAYEHHA AOC/iAXEHHA. Bu3HavyeHO npiopuTeTH iHHOBALMHO-IHBECTULIMHMX MeXaHi3MiB pery/toBaHHA EKOHOMIYHOT Ge3neku:
opraHisayiliHo-NpaBoBUiA, GiHAHCOBUIA, BUPOOHUHO-TEXHO/OTYHMII, K34 POBUI, €KCMIePTHO-KOHCA/ITUHIOBUIA.

MpaKTHyHe 3Ha4YeHHA pe3y/bTaTiB A0CNiAKEHHA. PO3p06/1eHO pekomeHallii opraHam Aep:kaBHOro ynpas/iHHA B YacTUHI peanizaLii Komnaekcy
E€KOHOMIYHUX | aAMIHICTPaTUBHUX 3aX04iB, CNPAMOBAHMX Ha 3aXWUCT HaLioHa/IbHUX iHTepeciB YKkpaiiu y cdepi BigTBOPeHHA i 306epexeHHA
BiTYM3HAHOrO HAYKOBO-TEXHIYHOrO | TEXHO/IOTYHOrO NOTeHLiany.

ColliazibHe 3HAYEHHA pe3y/bTaTiB AOC/NiAXKEHHA. BUAB/AAETLCA Y 3MiLHEHHI €KOHOMIYHOI CK/N1aA0BOT 3abe3nevyeHHA KOHCTUTYLIMHUX rapaHTii
rpomagAH Ha 6e3neky, 3aXUCT X KWUTTA, 340pOB’A, YecTi, rigHOCTi, He4OTOPKAHOCTI Ha OCHOBI 3pPOCTaHHA iHHOBALMHO-IHBECTULMHOrO
noTeHLiany gep>aBu.

OpuriHanbHicTb/LliHHiCTB/HayKOBa HOBM3HA AOCAiAXKEHHA. BU3HAUYeHO TOYUKM AOTWKY TeOpiit 3a/eKHOCTI Big TPaEeKTOpIi nonepeAHbOro
PO3BWTKY Ta TPaH3aKLiiHUX BUTPaT, WO CMPUATUME BUXOAY YKPaiHM 3 iHCTUTYL,iOHa/IbHOT MAaCcTKU.

O6MmeKeHHA AoC/ifgKeHHA. He0CKOHaNICTb MeToay, BUBIPKU AaHUX, HEMOX/IMBICTb A4OCTYNY A0 NMEBHUX iHHOBALIMHO-IHBECTULIMHUX MeXaHi3MiB
npu aHanisi cTaHy eKoHOMiYHOI 6e3neku YKpaiHu yHac/igok
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Innovation-investment
mechanisms of regulation
of economic security of the state

Iryna Olegivna Steblianko,
Vadym Igorevich Doroshkevych

tOles Honchar Dnipro National University,
Dnipro, Ukraine

Purpose - to formalize of innovative investment mechanisms for
regulating the economic security of the state and to justify
the prospects for their development on the basis of modern
economic approaches.

Design/Method/Approach. The research used a systematic
approach, general scientific methods of analysis and
synthesis; the information basis of the research is the
regulatory framework and reporting data of the State
Statistical Service of Ukraine.

Findings. The content of innovation-investment mechanisms for
regulating the economic security of the state is formulated as
a set of forms, methods, instruments to stimulate the
creation, introduction and promotion of product,
technological, organizational, managerial and other
innovations to the market in accordance with the strategic
priorities of national security.

Theoretical implications. The research is the definition of priority
innovative and investment mechanisms for regulating
economic security: organizational, legal, financial, industrial
and technological, personnel, expert-consulting.

Practical implications. The practical significance of the results of
the research is the development of recommendations to the
state administration bodies regarding the implementation of
a set of economic and administrative measures aimed to
protect the national interests of Ukraine in the sphere of
recreating and preserving the domestic scientific,
technological and technological potential.

Social implications. The social significance of the research results
is manifested in strengthening the economic component of
ensuring the citizens' constitutional guarantees for security,
protecting their lives, health, honor, dignity and immunity by
increasing the state's innovative investment potential.

Originality/Value. The originality of the article is to determine the
tangent points of the theories of dependence on the
trajectory of previous development and transaction costs that
will facilitate Ukraine's exit from the institutional trap.

Research limitations. The limitation of the research is the
imperfection of the method, the sampling of data, the
inability to access certain innovative investment mechanisms
in the analysis of the economic security of Ukraine due to the
state secrets.

Future research. Prospects for further research are the
development of the theory of transaction costs and its
adaptation to the definition of foreign economic aspects of
the state regulation of the national security.

Paper type - conceptual.

Keywords:  innovations;
development.

investments;  theory; trajectory;
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MHHOBaLMOHHO - UHBECTULIMOHHbIE
MeXaHM3Mbl pery/IMpoBaHus
SKOHOMMYECKO 6e30MacHOCTU rocyAapcTBa

UpuHa Onezo8Ha CmebasiHKO,
Badum Uzopesuu fopowikesu4

AHunposckuli HaYUOHabHLIU yHUBepcumem
umeHu Onecs lonyapa, [JHUnpo, YKpauHa
Leab  uccregosanma -  dopmanmsoBaTb  MHHOBALMOHHO-
MHBECTULMNOHHbIE MeXaHU3Mbl peryampoBaHua
3KOHOMMYECKon 6e3onacHoCTU rocygapcrtea u obocHoBaTb

NepcrneKkTUBbl  MX PasBUTUA Ha OCHOBE COBPEMEHHbIX
3KOHOMMYECKUX MOAXOA0B.
Ausaiii/meTog/nogxod. WCno/sb3oBaHbl  CUCTEMHbIA  MOAXOA,

obLeHayyHble MeTO/Abl aHa/M3a U CUHTEe3a; MHPOPMALMOHHOM
OCHOBOII AB/IAETCA HOPMATWMBHO-NIpaBoBas 6a3a M OTYeTHble
AaHHble [0CyAapCTBEHHOM C/y»KObl CTaTUCTUKM YKpauHbI.
PesyibTathl  uccaegoBaHus.  POpMasM30BaHO  COoAeprKaHue
MHHOBALMOHHO-MHBECTULIMOHHBIX MeXaHU3MoB
pery/MpoBaHua 3KOHOMMUYECKOM 6e30MacHOCTM rocyAapcTea
KaK  COBOKYNHOCTM  HOpPM, MeTOAOB, WHCTPYMEHTOB
CTUMY/IMPOBaHWA CO3/aHWA, BHEAPEHUA B MPOU3BOACTBO U
NPOABUKEHNUA HA PbIHOK MPOAYKTOBbIX, TEXHO/NOTUYECKMX,
OpraH13aLMOHHO - YIPaB/1IeHYeCKMX U APYrMX HOBOBBEAEHWIA B

COOTBETCTBUM co CcTpaTerMyeckumm npuoputeTamu
HaLMOHa/IbHOM 6e30MacHoCTH.

TeopeTtuyeckoe 3HayeHue Ucc1eA0BaHuA. OnpepeneHbl
NPUOPUTETbI  MHHOBALMOHHO-MHBECTULMOHHBIX MeXaHW3MOB
pery/mpoBaHusa SKOHOMMYECKOW 6e3onacHocTy:

OpraHu3aLMOHHO-NPaBOBOM, GUHAHCOBBIM, MPOU3BOACTBEHHO-
TEXHO/I0rM4eCKUM, KagpOoBbIl, SKCNEPTHO-KOHCA/ITUHI OBbIN.
MpakTMyeckoe  3HauyeHue nccaes0BaHuA. PaspaboTaHbl
peKoMeHgaUuM opraHam rocCyAapCTBEHHOrO YNpaB/eHus B
YacTM  peasM3almMM  KOMI/IeKCa  DKOHOMMUYECKMX U
aAAMMHUCTPATUBHBIX MEPONPUATUIA, HaNpaB/IEHHbIX Ha 3aLLUTY
HaLMOHa/IbHbIX MHTEPEeCOB YKpauHbl B cdpepe BOCCO3A4aHMA U

COXPaHEHUA  OTEYECTBEHHOTO  Hay4HO-TEXHUYECKOro U
TEXHO/IOrMYECKOro NoTeHLMaa.
CoumanbHOe  3HaueHMe  MucciegoBaHuA.  [lposAB/seTcA B

YKpern/ieHun 3SKOHOMMYECKOW CcocCTaB/AloWeln obecrneyeHus
KOHCTUTYLIMOHHBIX rapaHTU rpaxgaH Ha 6e30macHOCTb,
3alWUTy WX  KM3HM, 340pOBbA, 4eCTH, [OCTOMHCTBA,
HEMpPUKOCHOBEHHOCTU Ha OCHOBE YBE/IMYEHUA MHHOBALMOHHO-
MHBECTULIMOHHOTrO MOTEHLMana rocyaapcTsa.

OpurMHanbHocTb/LleHHOCTb/HayyHas HOBM3HA UCC/1ef0BaHUA.
Onpegenerbl TOYKU COMPUKOCHOBEHWA TEOPUM 3aBUCMMOCTM
OT  TPaeKTOpuM  MpeablAywero pasBuTMA U Teopuu
TPaH3aKLMOHHBIX Pacxogo0B, KOTopble ByayT cnocobcTBOBaTL
BbIXOAY YKPauHbl U3 MHCTUTYLIMOHA/IbHOM /10BYLLIKU.

OrpaHuyeHne  uccieAoBaHuA.  HecoBepLIEHCTBO — MeTo4a,
BbIOOPKM flaHHbIX, HEBO3MOXHOCTb 4OCTYMNa K Onpe/e/eHHbIM
MHHOBALMOHHO-MHBECTULIMOHHBIM MeXaHW3MaM Mpu aHanuse
COCTOAHMA  3KOHOMM4YECKOM  6e3omacHoCTM  YKpauHbl
BC/1eACTBUE FOCYAaPCTBEHHOM TaWHbI.

MepcnekTuBLI Aa/ZbHENLIMX UCCAefOBaHUiA. PasBuBaTb TeOpUIo
TPaH3aKLUMOHHbIX ~ Pacxo4oB W  aganTupoBaTb ee K
BHELUHEe3IKOHOMUYECKUM acnektam rocy/,apCcTBEHHOro
pery/mMpoBaHu1A HaLMoHa/IbHOW 6e30MmacHoCTy.

Twun cTaTbu — TeopeTnveckan.

Kntouesble cnoea: MHHOBALUW; UHBECTULUW; TEOPWS; TPAEKTOPHS;
passuTue.
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aCcTOCyBaHHA  MEeXaHi3MiB  AepXaBHOro  pery/ItoBaHHA

€KOHOMIYHOI 6e3neKu — aKkTyasibHe 4/1A YCixX KpaiH CBiTY, ane ix

npioputeT 1 0COB/MBOCTI BU3HA4alOTbCA CHOPMOBAHUM
{HCTUTYLiOHa/lbHUM  CcepeAoBULLEM Ta MepcrekTMBaMu Moro
po3BUTKY. Peanizauis HauioHanbHUX iHTepeciB i 3abe3aneyeHHA
E€KOHOMIYHOT 6e3nekn YKpaiHu noTpebye po3pobKM CTPYKTYPHOT i
iHHOBALiiHOI MO/ITUKM B KOPOTKOCTPOKOBIM i £0BrOCTPOKOBIi
NepCrneKkTUBax, a TaKOoX CTBOPEHHA YMOB A/A peanisauji
KOMI/IEKCY HeobXigHMUX aaf iX 3ailicHeHHs 3axoais (Toc'kyj, 2013,
p. 287). Cneuudika cyyacHOro mnepiogy PO3BUTKY EKOHOMIKM
YKpaiHu nos’A3aHa 3 TUM, WO MOMPU HAABHWUI iHBECTMLiMHMIA Ta
iHHOBaLiHUI noOTeHLjian i BigNOBiAHI pecypcu, BOHa Ma€E MNeBHi
{HCTUTYLiOHa/IbHi  OOMeXeHHA Moro peasisaui, WO HeraTMBHO
MO3HA4aETbCA Ha PiBHI @KOHOMI4HOT 6e3neKku KpaiHu.
[luHamiyHe i cTiliKke 3pOCTaHHA eKOHOMIKM, PO3BUTOK iHHOBAL,IMHOT
chepy 3gatHi 3abe3neunTM TigHWI piBEeHb | AKICTb KUTTA
Hace/leHHA Ta rapaHTyBaTW COLia/IbHO-eKOHOMIYHY I MOAITUYHY
CTabifbHICTL CycniNbCTBa. IHHOBALMHO-IHBECTULMHA AiA/NBHICTD —
CYKYMHICTb  MPaKTU4HUX  Aid  iHBecTOopiB  Ta  iHHOBATOPIB,
HanpaB/eHMX Ha peasi3auilo iHBeCTUL il B iHHOBaLiMHIl cdepi. B iT
OCHOBi  /I@XWTb  CTpaTeriyHuii  nigxig, opieHTOBaHMIA  Ha
3abe3neyeHHA eKOHOMIYHOI ©Ge3meKu gepkaBu 3a PpaxyHOK
peasizauii Takux ervaniB: TpaHcPopMaLlis iCHYIOHOro MPOAYKTY,
BUNpPOOYBaHHA, NMPOMWC/I0BE OCBOEHHA, 3aKpin/ieHHA HayKoBO-
TeXHIYHOI iagei, BWHaAxogy, PO3poOKM Ta ii BNPOBAANKEHHA Yy
BMPOOHMLTBO 4K cdepy Noc/ayr 3 MeTO AOCArHEHHA COLlia/IbHOro
Ta eKOHOMIYHOro A06pobyTy. Moroaxyemoca 3 B. Tokap , wWwo
Cy4YacCHUWI eTan poO3BUTKY CBiITOBOI €KOHOMIYHOI CMCTEMU BUMarae
3aCTOCYBaHHA iHAMKaTMBHOrO nnaHyBaHHA iHHOBaL,iiHO-
iHBECTULiHOT AiANBHOCTI B peasnbHOMY CEeKTOPi EKOHOMIKM 3
MeTo 3abe3neyeHHA eKoHOMIUHOT 6e3neku gep»kasu (Tokar, 2011,
p. 59). €. M. Bif0ycOB 3aKUEHTYBaB aKLEHTYE yBary Ha Ao0cCBigi
€KOHOMIYHOrO 3pOCTaHHA PO3BMHEHMX KpaiH, HaMbiablmid ycnix
AKMX BY/10 AOCATHYTO NMPU BK/NAAEHHI iHBECTULii B OCBOEHHA HOBUX
TexHo/0rii, MogepHi3auito iHHoBaLiiHOT cdepu (Bilousov, 2013,
p-9). Ix HauioHanbHy 6e3neKy rapaHTye HayKOBO-TEXHi4HMit
nporpec, Ha “oro 4acTKy B PO3BMHEHMX KpaiHax npunagae Big, 70
A0 90% npupocTty BBIl. TexHosoriYHe BifCTaBaHHA AepKaBu
3YMOB/IOE BHYTPILLHi Ta 30BHilLHi 3arpo3n eKOHOMIiYHil Ge3neui
AepkaBu.  HayKOBO-TEXHO/IOMYHMI  MOTeHLian y  CydqacHin
€KOHOMILj CTae ro/oBHUM (GaKTOPOM EKOHOMIYHOrO PO3BUTKY
HauioHasnbHOrO rocnogapcrea. CKAQAHICTb MOTOYHOI  CuTyaLii,
MoB’A3aHOI 3i CTaHOM iHHOBALIMHO-IHBECTULiiHOT 6e3nekn YKpaiHu,
noTpebye BWMKOPUCTAHHA CUCTEMHOrO MigXxoAdy, TEOPeTUKO-
METO/,0/10M4HOr0 PiBHA PO3POOKM peKoMeHAaLil o0 BUXOAy
Halwoi Aep)aBW i3 {HCTUTYLiOHA/ZbHOT NacTKK, O6yMOB/IEHOT
baratbMa 30BHIWHIMKM Ta BHYTPIWHIMK (daKTOpamu, a TaKoX
TPaEKTOPIEIO NOMNepegHbOro PO3BUTKY.

lNocTaHOBKa 3aBAaHHA

eta pobotu - ¢opmanizauis iHHOBALMHO-IHBECTULIMHUX
MexaHi3mMiB pery/itoBaHHA eKOHOMIYHOT He3nekn gepasu Ta
OBr'pyHTYBaHHA NEPCMEeKTUB X PO3BUTKY.

o e

Metoan Ta  iHdopmauLiiH

AOCNIAXKEHHA

AXepena

eopeTUKO-MeTo/0/10r4Ha OCHoBa Ljei poboTn - aganTauisa

no/IoXKeHb Teopiii Path Dependency po pochiasKeHHsA

npouecis 3abe3nevyeHHA iHHOBALiMHO-IHBECTULIMHOI 6e3neKu
HauioHasbHOT  Ge3neku. Teopia  3aneXHOCTi  Big — WAAXY
nonepeAHbOro  PO3BUTKY MOACHIOE TMPUYMHU  Hee(PEeKTUBHUX,
HeONTUMa/IbHUX PillleHb, @ TaKOX CKAAAHICTb iX 3MiH. AcKkpaBuit
NpuKAag 3a3HadveHoi Tesn — QWERTY — knasiaTypa, AKa ycynepey
HeOonTUMa/IbHOro PO3TalllyBaHHA K/aBill, € HaWbi/bLL NMOLWMPEHO0
y ¢BiTi. [JomiHyBaHHA QWERTY MNOACHIOETbCA CrpaLtoBaHHAM
CMOHTaHHUX €EBO/IOLIMHMX NpoLeciB TeXHIYHOrO B3aEMO3B’A3KY,
eKoHOMIl Big MmacwTaby i KBa3iHEOOOPOTHOCTI iHBeCTUL .

O&®

EKcTpanosAuia  3a3HadveHoi Teopii Ha eKOHOMIYHi

npouecu
£,03BO/IAE 3’ACYBATU HAABHICTb 3arpo3 iHHOBALMHO-IHBECTULiMHIN
6e3neui AepkaBu. /1A [OCATHEHHA MOCTAB/IGHOI Yy CTaTTi MeTu
6y/10 BUKOPUCTAHO CUCTEMHMI MiAXid, 3araZbHOHAYKOBi MeToau

aHanizy i cuHTe3dy. |HPopmauiiHa OCHOBa AOC/IAMKEHHA
HOpMaTMBHO-paBoBa 6a3a YKpaiHu Ta 3BiTHI AaHi /epsKaBHOI
CNyX6K CTaTUCTUKM YKpaiHu.

Pesy/bTaTn

aCTOCyBaHHA HEOIHCTUTYLIOHa/bHOrO MigXxo4y B YyMOBax

HaLiOHa/IbHOT €KOHOMIKM, AKUI XapaKTEepPU3YETbCA CKAJAHUM

cnneTiHHAM  QOpMaZibHUX | HepOpMa/lbHUX  IHCTUTYTIB,
BiAKPUBAE HOBI MOX/AMBOCTI A/ BU3HAYEHHA CTpaTeriYHMx
npiopuTeTiB il pO3BUTKY, y T.4. Y cdepi iHHOBaLiMHO-IHBECTULiIMHOrO
3abe3neyeHHs  eKOHOMIYHOi  Oe3neku gepkaBu.  Bigomwuit
npeacTaBHUK HeoiHcTuTyuioHanismy — /. Hopt (North, 2005),
€KOHOMIYHa TeopiA AKOro PpeBO/IOLUiOHI3yE BM/MB MNPaBOBUX
iHHOBaLi Ta 3MiHM TpaH3aKUiiHMX BWTPAT Ha CoLia/bHO-
€KOHOMIYHMI PO3BUTOK. OMOHEHTOM 3a3Ha4eHOro BYEHOr0 MOXHa
BBaxatw M. Aesiga (David, 1985), NOr/IsAM AKOrO 30CEPeAKYOTbCA
Ha iHepuiMHOCTI EKOHOMIYHOro po3BUTKY. /. HOPT akLeHTye yBary
Ha YMHHMKAX, AKI CNpUAOTb CTBOPEHHIO IHCTUTYLLIOHANbHKUX
iHHoBaLii, a M. deBig — Ha TuX, AKi iX cTpumytoTb. Teopia Path
Dependency nNOACHIOE MPUYMHM | HACAIAKM IHCTUTYLIMHUX 3MiH,
po/b Yy HUX IHCTWUTYTIB Ta HedOpMmasbHMX MexaHi3miB BHUOOPY
(Sydow, et. al, 2009).

[pOTArOM OCTaHHBLOrO Yacy YCi E€KOHOMIYHO PO3BUHYTI KpaiHu
CBITY MalOTb A40CBig POPMYBaHHA €KOHOMIKM 3HaHb AK HAMBULLOMO
CTyneHsa MoCTiHAYCTpiaZlbHOro eKoHomiuHoro po3suTKy (Polyakov,
2017, p. 83). MixkHapoaHi KOMMaHii, L0 3acCHOBYIOTb CBOK
AIANBHICTD Ha aKyMy ALl /N0A4CbKOrO Kamitany BignoBigHO A0
NpUHLMMIB  iHHOBALi, HaAyKoOBOI MpPUpPOAM, MOCTIMHOCTI Ta
NpOrpecMBHOCTI, BiAirpaloTb Ba)K/MBY poO/ib B aKTUBALil LbOro
npouecy. 3aBaAKuM r106abHil NpUpo4i X AiANbHOCTI BOHA BN/IMBAE
Ha BCi cdpepu MOACBKOrO KUTTA y CBITi, @ Ha HaLiOHa/ILHOMY piBHI
CNpUAE 3MILHEHHIO EKOHOMIYHOI Ge3neku. Le ysropkyerbca 3
TEOpIEI0 3a/1€KHOCTI  Big, nonepegHbOro pPO3BUTKY, OCKI/bKK
AOBroOBiYHICTL  coujaznbHOro  Kanitany  (KBasiHeoGOPOTHICTb
NepBMHHOI coliani3auii) BWLLA, HiXK AOBroBiYHICTb KamiTa/lbHOrO
ob6/1agHaHHA, TOMY WO CepeAHili TEPMIH XUTTA /Ntogei nepeBuLLLye
TEePMiH XUTTA 00/1aAHaHHA, a YCMiXu (HCTUTYLiMHMX iHHOBALM
cligytoTb 3 iHTepBasoM MpUB/U3HO B 10-15 POKIB Mic/1A 3MiH B
OCBITHIN cucTemi KpaiHu.

[lnA NpaBWIbHOIO  PO3YMIHHA  OTPUMaHMX  pesy/bTaTis
AOCNIAKEHHA HeOobXigHO po3mMexyBaTh crieumdiky iHBecTUL i y
peanbHuit i couianbHuii Kanitaa. OcTaHHil, Ha BigMiHy Big nepLuoro,
He MOB’A3aHUiA i3 TEePMIHOM WTTA 06/1aAHaHHA, @ BU3HA4YAETbCA
HaliOHa/IbHMM MEHTaNITETOM, Ky/IbTYPHUMU YUHHUKAMU, OCBITOIO,
CMPUMHATTAM i BUKOHAHHAM GOPMa/IbHUX IHCTUTYTIB, MPUAHATUX
CyCniAbCTBOM. HaTOMICTb  BMPOBAaAXKEHHA  iHCTUTYLiOHA/NIbHUX
iHHOBaLjii uyepe3 iX BMCOKY BapTiCTb MOXe CTPUMyBaTUCA
KBa3i06OPOTHICTIO peasibHUX IHBECTULLN.

Chig nigkpec/MTh, LWO Yepe3 3a/eXHiCTb BiA4 nonepegHboOro
PO3BUTKY €(EKTUBHICTb [{HCTUTYTIB | CuCTeM MOe MOMITHO

PO3pi3HATUCA B CEpPeAHbOCTPOKOBOMY | /OBrOCTPOKOBOMY
nepiogax. TOMy HOPMM i CUCTEMM, LLLO CrOHaTKy nepemaraav B
KOHKYpeHLii, MOXYTb TMOTiM BTPaTUTU CBili KOHKYpPEHTHWUI

noTeHLia | BUABUTUCA «iHCTUTYLLIOHA/IbHOKO MaCTKOM».

IHgycTpianbHi  KpaiHM nepebyBatoTb Ha cTagii edeKTUBHOro
PO3BUTKY, LLLO O3HAYa€E HAABHICTb CK/AAAHMX BUPOBHMYMX NpoLLeciB,
noAinNWeHHA AKOCTI MpoAyKLUil, $akTU4He 3pOCTaHHA A0AaHol
BapTOCTi, LUIMPOKE BrPOBa/KeHHA B EKOHOMiKY HOBUX TE@XHO/IOTiN.
Ha Uit cTagii KOHKYpEeHTOCMPOMOXHICTb KpaiHu BW3HA4aETbCA
AKICTIO BULLOT OCBITU Ta NPOPeCiMHOi NiaroToBKM, ePeKTUBHICTIO
pUHKY po6040oi cuamn (MOro rHyYKicTIO Ta MOGI/bHICTIO), @ TaKoX
HafABHICTIO TPYA4OBOro 3aKOHOAABCTBA, CTabi/bHOI OaHKiBCbKOT
CUCTEMM, PUHKY KaniTany Ta PUHKY 3emai.
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deHOMeH iHHOBALj TiCHO MOB’A3aHMIA i3 KaTeropieto «iHBeCTULil»,
OCKi/IbKM MOBa WAe MpO CMHTE3 ABOX CK/A3A0BMUX rapaHTyBaHHA
E€KOHOMIYHOI 6e3MeKu HaLioHa/IbHOrO TrocCnoAapcTBa, a came:
HOBOBBeAeHb Ta @iHaHCYBaHHA TXHbOrO BMPOBA/AKEHHA, AKi
rapaHTyloTb  BiAMNOBiAHWIA  piBEHb  KOHKYPEHTOCMPOMOMKHOCTI
E€KOHOMIKM Ta TeHAeHuii PpUHKOBMX npoueciB. AKWOo Ha
MIKPOEKOHOMIYHOMY piBHI iHHOBaLii PO3rAAAaOTbCA  KiHLEBUM
pe3y/bTaToM iHHOBALiHOI AiA/IBHOCTI Cy6’eKTIB rocnogaproBaHHs,
BTi€HUM Yy GOPMi KOHKPETHOro MpOAYKTY YU MOCAYruM, TO Ha
MaKpOpiBHi BOHM BUCTYNalOTb A4,043aTKOBUM €€ MEHTOM 3POCTaHHA
€KOHOMI4YHOr O NoTeHLia/ny HaLioHa/IbHOro rocnoAapcTaa.

MO3MUTUBHI O3HaKW, AKi BMN/AMBAOTb HA iHHOBALMHO-IHBECTULIMHE
3abe3neyeHHs eKOHOMIYHOI 6e3neKu gepKaBu: CyTTEBE 3POCTaHHA
YaCTKM Ci/IbCbKOTO rOCMoAapcTBa B KOHTEKCTi 3abesneveHHs
NpoAOBO/ILYOI 6e3neKn M 3MiLHEHHA eKCMOPTHOrO MoTeHujany
KpaiHW,  CTPYKTYPHWI  MpUPICT  KaniTaZbHUX  BKA3AEHb Y
HemaTtepia/bHi aKTVBM, B iHPoOpMmaLilo Ta TesneKOMyHiKaLi, Lo
MOCU/IOE IHHOBALMHO-iHBeCTULiHY 6e3neky aepskasu (Kosova,
Stebljanko, 2015, p. 119). MoroAyemocs 3 aBTOpamu 3a3Ha4yeHol
gani cratTi (Lipych, Bortnik, Tovsteniuk, Kchilycha, & Kushnir, 2017,
p. 59), WO iHHOBALjiMHI Mpouecn y Ci/IbCbKOMY rOCMoAapCTBi
YKpaiHM MatoTb XapaKTepUCTUKK, AKI € HOPMOKW Aasa KpaiH €C.
BifbWicTb niANpUMEMCTB MNOTPebYOTb 3HAYHMX iHBECTULN aAnA
¢diHaHCyBaHHA HHOBALIHOrO PO3BUTKY. ABTOPY CUCTEMATU3YIOTb
pPA4 PUW3MKIB Ta 3arpos, B/ACTMBMX IHHOBALiMHO-IHBECTULiIMHIN
AIANIBHOCTI Ci/IbCbKOrOCnoAapCbKUX MigNpUEMCTB 3a A40MOMOro
SWOT-aHanisy, Lo A0MNOMarae BU3HAYUTH iX MOXK/AMBOCTI 3 MO3UL,il
3MiLHEHHA eKOHOMIYHOT 6e3neKku geprrasu.

IHBECTULiiHY ~ CKNAZOBY  EKOHOMiYHOT  Ge3neku  3a3Buyait
noB’A3ytoTb 3 {HHOBALMHOO, ane AOBrU Yac Ui ABi KaTeropil
pocigyBanmcb okpemo (Slobodyanyuk, 2017, p. 394). MeToguuHi
peKoMeHaalii WoAO0 PO3paxyHKy PpiBHA eKOHOMIYHOI 6e3neku
MiHicTepcTBa €KOHOMIYHOrO  PO3BUTKY i TOpriBai  YKpaiuu
TPaKTYlOTb  iHHOBaLiMHO-iHBeCTULiiHY — ©e3neKy  AK  «CTaH
€KOHOMIYHOrO CepesoBULLA Y AeprKaBi, O CTUMY/IOE BiTYM3HAHUX
Ta iHO3eMHMX [HBECTOpPIB YK/3agaTM KOWTW Yy PO3LUMPEHHA
BMPOOHULTBA B KpaiHi, CpUAE PO3BUTKY BUCOKOTEXHO/IOFYHOMO
BUMPOGHULTBA, iHTerpaLljii HayKoBO-40C/ligHOT Ta BUPO6HUYOT cdep
i3 MeTOl 3pocTaHHA edeKTUBHOCTI, MorimMb/eHHs cneuiaizauil
HaLioOHa/IbHOI E€KOHOMIKM Ta CTBOPEHHA MPOAYKLIl 3 BUCOKOIO
yacTkoto gogaHoi BapTocTi» (Ministry of Economic Development
and Trade of Ukraine, 2013).

OpHa 3 TO/I0BHMX TMPUYUH  HEAOCTAaTHLOrO  iHBECTULiMHO-
iHHOBaLiiHOro 3abe3neyeHHA EKOHOMIYHOT Oe3nekn YkpaiHu -
HM3bKa eQpEeKTUBHICTb 1i Agep)KaBHOro pery/toBaHHA, 30Kpema,
BMKOHaHHA 1Moro 6a30Bux QyHKLi — iHpopMyBaHHSA, MOHITOPUHT,
aHani3, giarHOCTUKa, N1aHyBaHHA, OpraHisalia, MoTuBauisa. Bagamu
iX npoABy BWCTYNaloTb: (aKTUYHA BiACYTHICTD  KOMM/IEKCHOT
iHpopMaLiiiHOT cucTeMu Be3repepBHOro CMOCTEpEXKEHHA, aHaniy

3abesneyeHHs
bpak
KOHKPETHUX 3ax04iB Ta 3acobiB peanisauil cTpaTeriyHo BaK/IMBUX
ANA HaLioHa/IbHOT 6e3nekn iHHOBaLLiHO-IHBECTULiIMHMX nporpam y

Ta  AiarHOCTUKM
€KOHOMIYHOI

iHBeCTULiiHO-IHHOBALiMHOrO
6esrnekn HaLioOHa/bHOrO  rocrnogapcrBa;

AEePKaBHUX HOPMaTMBHMX i N/IAHOBUX  AOKYMEHTax;
HeA0CKOHAANICTb  HCTUTYLIHOT IHGPACTPYKTYpU AaA B3aeMogil
AEp*KaBHO-NPUBATHOrO MApPTHEPCTBa; HEAOCTATHIM KOHTPO/b 3a
AiA/bHICTIO  cy6’eKTiB 3abe3mneyeHHA HauioHa/bHOI 6e3neku B
YacTuHi i iHHOBaUiMHO-IHBeCcTHLiHOT ckaagosoi (Vasyl'civ, lljash,
2014, p. 15).

ApPrymMeHTV Ha KOPWUCTb 3a3Ha4YeHOro BMUCHOBKY — Lie BU3HA4YeHHSA
MicuA YKpaiHM y CTagifsx EKOHOMIYHOrO PO3BUTKY. 30PiEHTOBAHI Ha
edektusHictb  (aHra. efficiency—driven) KpaiHu  cepepHix
MO/MBOCTEM, TpaH3uUTMBHI (KO/MILHI  nocTcouianicTuiHi  Ta
NOCTPaAAHCBKI) KpaiHW, cepes AKUX W YKpaiHa. HauioHanbHa
€KOHOMIKa KOHKYpPYE Ha CBIiTOBMX PMHKax /MlIE 3a PaxyHOK
EKCMopTy TOBapiB 3 HM3bKOK [0AaHOK BapTiCTIO, MPU LbOMY
HU3bKUIA PiBEHb 40XOAIB HaceneHHs, TOBTO gelweBa poboya cuna,
CBIAYUTb NMPO HU3bKY MOTUBAL,KO A0 36i/IbLLIEHHA NPOAYKTUBHOCTI
npaui. Taka cuTyalid, Ha »Ka/ib, Ma€ TeHAEHLiHWI XapakTep,
OCKi/IbKM 3 MOMEHTY OTPUMaHHA YKpaiHOI He3a/neHocTi Ta ii
BK/IIOYEHHA B penTUHr iHaeKcy rnobanbHoi
KOHKYPEHTOCMPOMOXHOCTI, BOHA BiAHOCUTBLCA A0 rpyn KpaiH, AKi
3HaxoaATbCA Ha I-ih, abo nepexigHuit mix I-oto Ta ll-oto cTagiamm
PO3BUTKY.

EKOHOMiYHa  Ge3srneka fepaBM MaE  po3r/Ag4aTMCA  AK
{HCTUTYLiOHa/bHa cMCTeMa BiATBOPEHHA YMOB CTabi/IbHOT, CTilKOT

E€KOHOMIYHOT  gMHaMiKW.  OKpiM  IHCTUTYLiOHaAbHOI  iHepuii,
B/IACTMBICTIO BITYM3HAHOT EKOHOMIKM € KYMY/IATUBHICTb, fAKa
BM3HAYa€ETbCA  3/4aTHICTIO  HAKOMMYYBaTWM 1 KOHLLEHTPyBaTH

Hebe3neKkn Ta 3arposu, BM/MBAIOYM Ha OAHY i Ty X «B0o/boBY
TOYKY» cucTeMu. KymyAATUBHICTb Hebe3nekwn B GaraTbox BUNagKax
CMOCTEpIraETbCa y BUM/IAAI Tak 3BaHOrO edeKTy pe3oHaHCy, Lo
no/Arae B  Pi3KOMy 3pOCTaHHi  amnaiTyAuM  BCTAHOB/IEHUX
BMMYLUEHUX KO/MBaHb. PiBeHb KyMyaATMBHOCTI Hebesnek B
E€KOHOMIYHili cMCTeMi MPOABAAETLCA Y BMHWKHEHHI TPbOX TWMiB
Pi3HMX CUTYaLili: KpUTUYHA CUTYaLis, Kpu3a, KaTacTpoda.

YKpaiHa 3HaXOAMTbCA B CTagii iHCTUTYLioHabHOT nacTku (lock-in,
Big, aHr/. - 3aMKHYTH, 3adiKCyBaTH), KO/IM HEMOXK/IUBO MPOBECTU
pedopmu 6e3 ycyHeHHA PpaKTOpiB, AKi rabMyOTb pyx ynepea. A4
nigTBEpAXKEHHA 3a3Ha4eHol Tesun afanToBaHO Jile}
iHCTUTYLiOHa/IbHUX YyMOB YKpaitu popmanisauito Constitution of
an Organizational Path, 3anponoHoBaHy y po6oti (Sydow,
Schreyégg, & Koch, 2009). IHHOBaUilHO-iHBeCTULjiHA 6e3neKa
HaLiOHa/IbHOI ~ €KOHOMIKM  pO3rAAgQeTbCcA  AK  migcucTema
CyCniZbHOrO BUOGOPY B KOHTEKCTi XPOHO/IOTMYHOrO PO3BUTKY MOAiM
Ta icHylo4Mx anbTepHaTuB. i npeacTaBaeHo B [lekapToBiit cuctemi
KoopamHaT, pge Biccto X € 4ac, Y - BapiaHTM iHHOBaLiMHO-
iHBECTULiNHMX abTepHaTUB (pUC. 1).

Po3Ban eKOHOMiYHMX
3B’A3KIB MiXK
pecny6nikamu
Ko/mwHboro CPCP,
3aMOpOXKeHHA BaraTbox
HayKOBO-A40C/iAHUX POBIT

KoHuenuia
6araToBeKTOPHOCTI
HauioHa/bHOT 6e3neKkun
YKpaiHu, AKa
AecTumy/aoBana
iHHOBALLilHMIA PO3BUTOK

PeBostoLiHa cuTyauis,
noe’A3aHa 3 BigMOBOO
nignUcaHHA Aito4unum
KepiBHULTBOM flep:KaBu
Yroau npo acoujauito 3 €C,
aHeKciAn ABTOHOMHOI

Pi3Ka 3MiHa 30BHiLLHbO-
NoAITUYHOr O CTpaTeriyHoro
Kypcy, BTpaTa puHKy 36yTy

NPOAYKLiTy pamKkax
MutHoro Coto3y, CKragHicTb
OCBOEHHA KBOT

i gocnigHo- BiTYM3HAHOI EKOHOMIKM Pecny6aiku Kpum, noyaTok €sponeicbkoro Cotosy
KOHCTPYKTOPCbKMX 3a yMOBM BpaKy BiliCbKOBOI arpecii Yyepes HW3bKY KOHKYPeHTO-
NpOeKTiB iHBeCTMLiMHUX pecypciB Pociitcekoi Pegepauii Ha CMPOMOXHICTb TOBapIB i
Cxogi Ykpaitu roTOBOI NPOAYKLT o
1991 1997 2014 2015 2017 i
KPUTUYHa cuTyaulisa Kpusa KaTactpoda

Puc. 1. Constitution of an Organizational Path y cdepi peryatoBaHHs iHHOBaLiliHO-iHBeCTULiIHOT 6e3neku YKkpaiHu

IHCTUTYUiOHabHUIA  BUGIP ue Taka 3MiHa dopmManbHux i
HepOpMa/IbHMX MPaBW/, @ TaKOXK CrMOCObiB i ePpeKTUBHOCTI
NpUMYCy A0 BMKOHaHHA NpaBu/ i obmMexeHb, KoM obupaeTbca
AKUI-HeBYAb OAUH BapiaHT 3 4EKi/IbKOX MOTEHLMHO MOXAMBUX. B
OCHOBi BWMHMKHeHHA cuTyalii lock-in 'y cdepi iHHOBaLVHO-

OO

iHBeCTULiIiHOrO pery/toBaHHA HalioHa/IbHOT 6e3neKu 1eXunTb 3MiHa
30BHILLUHBLOMNONITUYHOrO KypCy YKpaiHu, Npo Wo CBig4aTh BUAiNEHI
etanu (puc. 1). BigHocuHu mik YKpaiHoto Ta EC po3noyanaucs e y
1991 poLi, KO/M MIHICTP 3aKOPAOHHMX CMpaB ro/oByumMx B €C
HigepnaHgis, Big imeHi EC 0diLiiHO BU3HaB He3a/1eXHiCTb YKpaiHu.
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Micaa yporo 6ynu goBri BigHOCKHK, camiTy, yroau. Migrotoska go
nignucanHA Yrogu 3 €C posnovasaca y 2007 p. ane by
peanisoBaHa /mLe y 2015 poLli, MicAA KpMBaBKUX Mo Ha Maiaari
— LleHTpa/ibHil naoLi M. Knesa, aHekcii Kpumy, BilicbKOBKX Mogin B
[loHeubKil i /lyraHcbKil obracTax.

Ana  AOKasy HAABHOCTI  IHCTUTYLOHa/ZIbHOI  MacTKM  W0AO0
3abe3neyeHHs iHHOBaLiIMHO-IHBECTULIMHOT CK/1aA40BOI €KOHOMIYHOT
6e3nekn Ykpaitu igeHTUdiKoBaHo 1i 03Haku: «interrelatedness,
scale economies, and irreversibilities», a came: B3aem0o3B’A30K i3
30BHILIHBO@KOHOMIYHUM MOAITUYHUM KYpPCOM, 3Ha4Hi MacluTabu
BTPaTW MPOMMCAOBOro noteHuiany Cxoay YKpaiHu Big arpecii
Pociicbkoi Pegepalii, HepaLioHa/bHICTb NOBEPHEHHA A0 CriBnpaLi
3 MOCTPAAAHCBKUMU AepaBaMu y [HHOBALiMHO-IHBeCTULiMHIN
cdepi Ha OCHOBI HU3bKMX TEXHO/IOTYHMX YKAA4iB.

CMPAMOBYBATUCA HAa MaKCMMa/IbHO epeKTUBHE BUKOPUCTAHHA BCiX
BUAIB €KOHOMIYHMX pecypciB i MOBMHHA BMKOHYBAaTU aKTUBHY
byHKLiIO Wwoa0 nepebyaoBu BiATBOPIOBA/IbHMX MNPOMOPLi Yy
HaLiOHa/IbHI eKOHOMILi, OnMTMUMI3aLii crniBBigHOLWEHHA Ppi3HMX T
CEKTOPiB — CMOXMBYOro, iHHOBALiMHOrO, €HeproCMPOBUMHHOIO Ta
iHGpacTpyKTYpHOro. ¥ CBiTOBOMY rocnoAapcTBi CTani TeHaeHLil —
e 36i/blleHHA YacTOK CMOMMBYOrO CEeKTOpa, iHBeCTULiHO-

iHHOBaUiMHOrO, a TAKOX BigHOCHe CKOPOYeHHA
€HEepProCMpOBUHHOIO Ta IHPPACTPYKTYPHOrO CEKTOPIB.
Y Tabn. 1 HaBegeHo pxepena QiHaHCyBaHHA iHHOBaLiMHOI

AiAnbHOCTI B YKpaiHi. lpoTArom 2000-2016 POKiB OCHOBHUM
Axepesnom ¢iHaHCyBaHHA iHHOBALiHOI AiA/bHOCTI B YKpaiHi 6y/u
B/1IACHI KOLUTU MiANPUEMCTB, 06CAr AKMX 36i/bLUMBCA 3 1399,3 M/H
rPH. 40 22036,0 M/H rpH. Ha ubomMy ¢oHi obcArn GrogxeTHOro
¢diHaHCYyBaHHA BUrNAAAIOTb HE3HAYHUMM, XO4a i 3pOC/M 3 7,7 M/H

CTpyKTypHa TpaHchopmalid  HauioOHaNbHOI  E€KOHOMIKM  MaE FPH. 40 179,0 MAH FPH.
Tabamuysa 1
[Axepena diHaHCcyBaHHA IHHOBaLIMHOT AiAABHOCTI B YKpaiHi NpOTArom 2000-2016 pOKiB, M/H rpH.”
Pik 3arazibHa Y TOMY 41C/i 33 paxyHOK KOLUTIB
Ccyma BUTpaT B/IACHUX fepKaBHOro brloaxKeTy iHO3eMHuX iHBeCTOpiB iHWI g>kepena

2000 1757,1 1399,3 7,7 133,1 217,0
2001 1971,4 1654,0 55,8 58,5 203,1
2002 3013,8 2141,8 45,5 264,1 562,4
2003 3059,8 2148,4 93,0 130,0 688,4
2004 4534,6 3501,5 63,4 12,4 857,3
2005 5751,6 5045,4 28,1 157,9 520,2
2006 6160,0 5211,4 14,4 176,2 658,0
2007 10821,0 7969,7 144,8 321,8 2384,7
2008 11994,2 7264,0 336,9 15,4 4277,9
2009 7949,9 5169,4 127,0 1512,9 1140,6
2010 8045,5 47752 87,0 2411,4 771,9
2011 14333,9 7585,6 149,2 56,9 6542,2
2012 11480,6 7335,9 224,3 994,8 2925,6
2013 9562,6 6973,4 24,7 1253,2 1311,3
2014' 7695,9 6540,3 344,1 138,7 672,8
2015' 13813,7 13427,0 55,1 58,6 273,0
2016" 23229,5 22036,0 179,0 23,4 991,1

“[lkepe/o: aAanToBaHO aBTopamu Ha O0cHOBI (State Statistics Service of Ukraine, 2017).

' AaHi HaBegeHi 6e3 ypaxyBaHHA TUM4ACOBO OKYMoBaHOI TepuTopii ABTOHOMHOI Pecny6iku Kpum, m. CeBacTono/sA Ta 4YaCTUHM 30HU NPOBe/eHHA

AHTUTEPOPUCTMHHOT OnepaLlii;

2 faHi HaBegeHi 3a pe3y/bTaTaMu AEPXKaBHOro CTaTUCTUYHOrO CriocTepekeHHA 3a ¢popmoto N2 IHH «OBcTexeHHA iHHOBaLiMHOT AiAa/bHOCT
MiANPUEMCTB 3a Nepiog 2014-2016 POKiB» (338 MiXHapPOAHOI METOA0/10TIE).

HaBegeHi gaHi nigTBEpAKYIOTb ageKBaTHICTb Teopil lock-in state B
{HCTUTYLiOHaNbHMX yMOBax YKpaiHW, OCKi/IbKM nepeKknagaHHsA
($iHaHCOBOro HaBaHTaXKeHHA WoAO0 3abesrneyeHHA iHHOBALMHO-
iHBecTULiiHOT  6e3neKku pAepKaBM Ha  TMpPUBATHUIM  CEKTOp
cynepeynTb MpOBiGHOMY MiXKHApOAHOMY A0CBigy. IHHOBaLiMHa
MOZepHi3auia 3apybiKHMX EKOHOMIYHMX cucTeM mnepegbdadae
$OpMyBaHHA HaliOHa/IbHOro iHHOBALMHOMO CepesoBMLia Ha
OCHOBI CMiBpOBITHULTBA AeprKaBu, HisHecy I cycninbCTBa.

[nA uboro mnOTPIGHO peasizyBaT KOMI/IEKC EeKOHOMIYHUX i

AAMIHICTPaTUBHUX 3axogis. Hanpamu YAOCKOHa/IeHHA
E€KOHOMIYHMX MeTOAiB /[ep)KaBHOro pery/toBaHHA  6He3neku
HaLiOHaZbHOrO  rOCMOAapCTBa:  3aNpOBAAMKEHHA  MPaKTUKK

MOCTIHO Ail04Or0 MOHITOPUHIY CTaHy il iHHOBaLiMHO-IHBECTULIHOT
CK/1I3f0BOT; MOCU/AEHHA YB’A3KM MNAHOBUX 3axogiB i3 ¢iHaHcoBO-
pecypcHUM 3abe3neveHHAM; peasi3alifa 3axoaiB 3i CTUMY/NtOBaHHA
CTBOPEHHA i 36i/blleHHA KOMMeTeHLiM Ta MacwTabiB AiA/bHOCTI
e/1eMeHTiB iHBeCTULiiHO-IHHOBaLiMHOI iHPpPaCTPYKTYpH; BUAieHHA
604 eTHUX pecypciB, a TakoX (OPMYyBaHHA | BUKOPUCTaHHA
AeprkaBHuX GiHaHCOBO-IHBECTULiMHNX POHAIB peanisaLii npoeKTis
AepKaBHO-NPMBATHOro MapTHepCTBa Ppeaisalii iHBeCTuLiiHO-
iHHOBaLiiHMX NPOeKTiB.

Hanpamu YA OCKOHa/IeHHA aAMiHICTPaTUBHMUX MeTogiB
AEPXaBHOrO  PEry/IloBaHHA  HaliOHaZNbHOrO  rocnogapcrea:
NPUMHATTA  3aKoHy YKpaiHn «[lpo  AepikaBHy iHHOBaLiHO-

OO

iHBECTULiliHY NiATPUMKY eKOHOMIYHOI 6e3neku HaLlioHa/nbHOro
rocnogapctsa», Yy AKOMY BCTaHOB/AOBa/MCA 6  npuHUMMIK
KBOTYBaHHA  Ta  [OBrOCTPOKOBOro  OlogKeTyBaHHA 33
NPiOPUTETHUMM HANPAMaMM i rany3AaMM HaLIOHA/IbHOT EKOHOMIKM.
BiH Mae 6yt ocHoBOW GOpPMYBaHHA, 3aTBEpAKEHHA i peanizauii
reHepasibHUX M/aHiB po3byA0BM CUCTeMM OpraHisauii peanisaui
AepKaBHOT NONITUKK Y chepi iHBeCTULIMHO-IHHOBAL,IMHOT CK/A1aA0BOT
HaLioHa/bHOT 6e3neku.

3axoAn ANA  YCYHEHHA CTPYKTYPHMX AUCMPOMNOPLIA PO3BUTKY
E€KOHOMIKM i, AK HaC/lif,OK, NOAINWeEHHA CTaHy ii 6e3neku B YkpaiHi,
NPUNYCKalOTb 34iCHEHHA AepPXKaBOl0 KOMI/IEKCY 3aXOAiB L0AO
CTBOPEHHA YMOB AAA MNiABULLEHHA TEeXHO/OM4HOro  PpiBHA
BMPOOHMUTBA |  KOHKYPEHTOCNPOMOMXHOCTI  MpoAyKuii  Ta
aKTuBizaLii iHHOBaLiHOI AiA/LHOCTI, cepes AKMUX: CTBOPEHHA
MalwuH i obsagHaHHA, AKi 3abe3snevytoTb pecypcosbepiratodi
TEXHO/I0rii Ta BUCOKMIA piBEHb AKOCTI M CMOXMBYMX BAACTUBOCTEN
TOBapIiB; YNPOBaAXEHHA CBITOBUX CTaHAAPTIB AKOCTI NPOAYKLi Ta
3aXUCTY AOBKINNA HA OCHOBI NPUEAHAHHA A0 TEXHIKO-€KOHOMIYHUX

pernameHTiB  €C; BMAB/AGHHA | NiATPUMKa TexXHO/OrIN, AKi
£,03BO/IATb BUpOH/AATU BITYMU3HAHUM nignpuemcTeam
KOHKYPEHTOCMPOMOXHY Ha  CBITOBOMY PUHKY  MPOAYKLtO;

CTBOPEHHA €AMHOI €/1eKTPOHHOI 6asu iHHOBALMHO-IHBECTULIMHUX
NMPOEKTIB, OPIEHTOBAHMX Ha 3MiLjHEHHA CTaHy eKOHOMIYHOT 6e3neKu
AepxkaBu; nybnivHe 3BiTYBaHHA NPO ePeKTUBHICTb BUKOPUCTAHHA
OHOAMETHUX KOLUTIB, CMPAMOBAHMX HA MiATPUMKY NMepCreKTUBHUX
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HarnpAMmiB PO3BUTKY HayKM i TEXHO/IOTIH; CTBOPEHHSA iHHOBaL|iliHO-
iHBECTULiHOT  iHPPACTPYKTYypH, AKa CNpuATUME  PO3BUTKY
BEHYYPHMX,  Ma/MX i  cepeaHix  iHHOBauiiHMX  @ipm,
3abesnevyBaTume ix 40CTYN 40 HeOOXiAHUX pecypciB.

[nA rapaHTyBaHHA Ge3neKu HaLiOHa/bHOI eKOHOMIKM HeobXigHO
aKTUBI3yBaTU  AeprkaBHi  OlOAKeTHI  nporpamu  MiATPUMKU
BEHYYPHOI iHAYCTPIi, OCKi/ZIbKM BOHM CMPUAIOTb CTBOPEHHIO HOBMX
poboumx Mmicupb i HOBUX TEXHO/OrIN, WO CTPaTeriyHO BM/MBAE Ha
AOBrOCTPDOKOBE 3POCTaHHA. Y BMCOKOTEXHO/IOMYHO PO3BUHYTMX
KpaiHax  AepKaBHi  mporpamu nigTPUMKM  BEHYYPHOrO
NiANPUEMHMLTBA Peani3yloTbCA 3 METOK: HaNMOBHEHHA PUHKIB
NpMBATHOrO Kanitasny HeobXigHMMM pecypcamu; A0AaTKOBOrO
diHaHcyBaHHA Ny6/i4HOrO CEKTOPY €KOHOMIKM Ta CTBOPEHHA AAA
NiANPUEMCTB HAyKOBO-TEXHIYHOrO HamnpAMy CNpUAT/IMBUX YMOB
epeKTUBHOro pO3BUTKY NPOTArOM TPUBA/IOrO Nepioay.

Y Tabn. 2 HaBegeHO AMHAMiKy BMpOBagMeHHA iHHOBALiM Ha
NpoOMUC/IOBUX MiANPUEMCTBAX YKpaiHu. B ymoBax 3HauHoro
TEXHIYHOro ¥ TeXHO/IOMYHOro BiACTaBaHHA YKpaiHu Big 6araTbox
KpaiH CBiTY HalBa/MBilla MeTa 3abe3neyeHHA il eKOHOMiYHOT
6e3rnekn — BUNepeaKa/bHUIM PO3BUTOK KOHKYPEHTOCTPOMOMKHUX
Ha CBITOBOMY PUHKY rany3ei i BApOOHMLTB, @ TaKOXK PO3LLUMPEHHA
PUHKY HAYKOEMHOI MNpOAYKLUii. /OCArHEeHHA MOCTaB/AEHOI MeTu
noTpebye CTBOpPEHHA BiAMOBIAHUX YMOB ANA  MiABULLLEHHA
3aLiKaB/NI€HOCTI  BiTYM3HAHUX MiANPUEMLIB Y MOAepHisauii Ta
CTBOPEHHI B/1aCHOr0 BUPOGHULTBA Ha OCHOBI HOBITHIX T@XHO/IOT M.

Cynepey/MBUMU BUCTYMAOTb MOKA3HUKM AUHAMIKM BPOBA/KEHHA
{HHOBaLi Ha NMPOMUCAOBMX MiANPUEMCTBAX YKpaiHM MpoTArom
2000-2016 pokiB. [IMTOMa Bara niANpUEMCTB, L0 BNPOBaAKYBa/M
iHHOBALii, 3pocAa 3 14,8% 40 16,6%, KiNbKiCTb BNIPOBa/AMKEHNX HOBUX
TEXHO/I0TYHMX NpoueciB — i3 1403 o4. 4,0 3489 o4.

Tabauysa 2
BripoBagKeHHs iHHOBaL,ii Ha MPOMMCIOBUX MiANPUEMCTBAX YKpaiHU NPOTArom 2000-2016 pp.*
luToma Bara BnposageHo y T BripoBagkeHo 3 HUX Mutoma Bara
Pik niANPUEMCTB, LLLO HOBMX Ma/I0BiAXO4HI, BUPOGHULTBO HOBI peanisoBaHoi
BMpOBa/XyBain TEXHO/OrYHMX pecypco- iHHOBALliHKX BUAIB BUAM iHHOBaLiiHOT NpoAYKLi
iHHOBaLji, % npouecis, oa. 36epiratoyi npoAyKLji, HailMeHyBaHb TeXHiKM B 06CA3i NPOMUC/I0BOI, %

2000 14,8 1403 430 15323 631 9,4

2001 14,3 1421 469 19484 610 6,8

2002 14,6 1142 430 22847 520 7,0

2003 11,5 1482 606 7416 710 5,6

2004 10,0 1727 645 3978 769 5,8

2005 8,2 1808 690 3152 657 6,5

2006 10,0 1145 424 2408 786 6,7

2007 1,5 1419 634 2526 881 6,7

2008 10,8 1647 680 2446 758 5,9

2009 10,7 1893 753 2685 641 4,8

2010 11,5 2043 479 2408 663 3,8

201 12,8 2510 517 3238 897 3,8

2012 13,6 2188 554 3403 942 3,3

2013 13,6 1576 502 3138 809 3,3

2014° 12,1 1743 447 3661 1314 2,5

20152 15,2 1217 458 3136 966 1,4
201623 16,6 3489 748 4139 1305

*Asepeno: (State Statistics Service of Ukraine, 2017).

' 4,0 2003 POKY HOBUX BUAiB MPOAYKLi;

2 AaHi HaBeeHi 6e3 ypaxyBaHHA TUMYACcOBO OKYNOBaHOI TepuTopii ABTOHOMHOT Pecny6iku Kpum, M. CeBacTonosa Ta YaCTUHM 30HU NPOBEeAEHHA

AHTUTEPOPUCTMHHOI OnepaLlii;

3 paHi HaBegeHi 3a pesy/bTaTaMM AepXKaBHOrO CTAaTUCTUHHOMO criocTepexeHHA 3a ¢opmoto N2 IHH «Ob6cTexkeHHA iHHOBaLiMHOT Aif/bHOCTI
MiANPUEMCTB 3a Nepiog 2014-2016 POKiB» (33 MiXKHapPOAHOI METOA0/10TIE).

MpoTe, KinbKicTb HaliMeHyBaHb, BMPOBA/KEHUX Y BUPOOHWLTBO
iHHOBALLiMHMX BUAIB MPOAYKLIi, CKOPOTUAACA 3 15323 A0 4139 OA., A
nMTOMa Bara peasi3oBaHOi iHHOBALMHOI NpoAyKuii B 06cCA3i
NPOMMC/IOBOI 3@ 2000-2015 POKM 3MeHWMWAaca 3 9,4% A0 1,4%.
Moginaemo Touky 30py CeATorop B. B., WO OCHOBHUMM
dakTopamu, AKi BNaMBaOTb Ha GOPMYBaHHA AE€PXKABHOI MOAITUKM
pery/toBaHHA iHHOBALHO-IHBECTULiIMHOT ©e3neKu, BUCTYNaroTb:
(Svjatogor, 2016, p. 262):

no-nepue, CTyniHb y4acTi Aep>aBu B KepyBaHHi IHHOBaLiHUMM
rpouecaMu uepes MaTeHTHO-MiLeHsiliHe 3aKOHOAABCTBO,
nigTpUMKY  chepu  dyHAAMeHTaZIbHUX i CTpaTerivyHmx
AOC/iAKeHb;  3abe3neveHHA  B3aEMO3B’A3KY Hayku Ta
BMpPOOHMLTBa; PO3BUTOK cacTemmn TEXHO/I0rYHOro
TpaHcdepTy;  iHpopmaliiHe ~ 3abe3nevyeHHA  HayKOBO-
AOCNIAHUX | 4OCNIAHO-KOHCTPYKTOPCBKUX POBIT;

no-Apyre, piBeHb €KOHOMIYHOrO PO3BWUTKY KpaiHu, a came Taki
OCHOBi OCHOBHi MaKPOEKOHOMIi4Hi MOKa3HUKM, AK Ba/OBMIA
BHYTPILLHIM MPOAYKT, Ba/IoBUI HaLiOHa/lbHUIA MPOAYKT i iX
YacTKa Ha Aylwy HaceneHHs, iHAEeKC npouBiTaHHA, iHAEKC
/HOACBKOrO PO3BUTKY TOLLO.

[Ana 3abe3neveHHA yMOB 3MiHM TPAEKTOpIl 3a/1€XHOCTI Big,
HeedeKTUBHOrO MomnepeaHbOro PO3BUTKY Ha Aep>KaBHOMY PiBHi

O&Y

Mae 6yTu CTBOpeHa noeTtanHa cTpaTeriA Ta BMPOBaZXKeHi rHyuKi
iHCTpymeHTM  cTabinisayii  cTasnoro  po3BUTKY — €KOHOMIKM,
po3pob/ieHi  HauioHasbHi  Ta  perioHa/bHi  Li/bOBI  HayKOBI
nporpamu, fKi 3abesnevaTb BigHOB/EHHA aKTMBHOIO HayKOBO-
TEXHIYHOrO  PpO3BWUTKY Ta MiATPUMKY nNiANPUEMHMLTBA B
NpoMUC/IOBiA  cdepi Yy BBEAEHHi  KOHKYPEHTOCNPOMOXHOT
60poTbbu y rnobanbHomy npocTopi. Po3pobka cTparteriyHux
Aep*KaBHUX NMporpam iHHOBaLMHOrO PO3BUTKY, AKi 3abe3neyaTsb i
¢diHaHCyBaHHA Ta peanizauilo, CTa€E BaX/MBUM  €/1€MEHTOM
MexaHi3my iHHOBaUiiHO-iHBECTULiIiHOTrO 3abe3neyeHHsn
E€KOHOMIYHOT 6e3neku gepKasu.

IHHOBALMHO-IHBECTULMHA MigcMcTemMa — OAHA 3 HaMBaXK/MBILLMX

CK/MIAA0BUX CUCTEMU EeKOHOMIYHOI 6e3meKku  HaLioHa/nbHOro
rocnogapcTsa, OCKi/IbKM BOHa [03BO/IAE 3MillHIOBaTM (iHaHCOBY
CTIVKICTb | KOHKYPEHTOCMPOMOXHICTb NiANPUEMCTB, 30Kpema
peasbHOro  CEKTOpPY EeKOHOMiKM, TMPUCKOPIOBATM  HayKOBO-

TexXHi4HuIA nporpec i 3abesneyyBaT BUCOKi TeMMNU €KOHOMIYHOIO
3pOCTaHHA. Lle CyKynHicTb enemeHTiB, MeXaHi3MmiB, iIHCTPYMeHTIB,
3acobiB, BaxeniB i CTUMy/iB, AKi 3abe3neyyloTb Y3rogKeHHA
AepXaBHUX | MpMBaTHUX iHTepeciB y pycli edeKTUBHOro i
paLioHasbHOro PO3BUTKY TEXHO/OMYHOrO NpoLecy Ta opradisadii
BMPOGHULTBA Ha OCHOBi MPOBIAHWMX AOCATHEHb HAYKW i TEXHIKM.
3aBgaHHA  PO3BMUTKY iHHOBALiMHO-IHBECTULIAHOT  nigcucTemu:
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CTBOPEHHA HeOoOXigHWX YMOB A/ LIBUAKOrO Ta edeKTUBHOro
BMPOBA/AMKEHHA TEXHIYHMX HOBMHOK Y BCiX /IaHKaX EKOHOMIKM,
3abe3neyeHHA CTPYKTYpPHO-TEXHIHHOI nepebyA0BU HaLiOHa/IbHOrO
rocrnogapctsa, 36epexeHHA i PO3BMTOK HAyKOBO-TEXHIYHOrO
noTeHLiany y MpiOPUTETHUX HampAMax eKOHOMIKM, CTBOPEHHA
HeobXifAHUX MaTepia/lbHMX YMOB 4/ 36epexKeHHA KagpoBOro
NoTeHLjiany HayKu | TexHiku. Kputepiamm edpekTMBHOCTI 3a3HaueHol
nigcucTemu 3abesneveHHA e€KOHOMIYHOT Ge3MeKkM HauioHa/bHOT
€KOHOMIKM BUCTYNalTb: MigBULLLEHHA AKOCTI  iHBECTULiMHOro
noTeHLjiany, CTBOPEHHA CMPUAT/AMBOrO iHBECTULMHOro K/imary,
dopmyBaHHA CTabibHOro Ta CTIMKOro MexaHi3my iHBeCTuLiliHO-
iHHOBALiMHOT  AiA/bHOCTI  CyB’eKTiB  rocnogaptoBaHHA Ta i
iHPPaCTPYKTypH, [AOCATHEHHA AOBrOCTPOKOBOrO i  CTiliKOro
€KOHOMIYHOrO 3pOCTaHHsA; CTiliKe HarpoOMazKeHHA iHBeCTULMHMX
pecypcis (Kizin, 2016, p. 59).

BroaskeTHe 3abe3neyeHHs iHHOBaLiMHO-IHBECTULIMHUX MeXaHi3MiB
CMPUAHHA @KOHOMIYHOT 6e3neku gepsKaBu AOLi/IbHO PO3r/AAaTH i3
no3uuii Teopii TpaH3aKLUiiHMX BUTpaT. BoHW 3abe3neuyoTb
nepexig npaB B/AACHOCTI Bifl, O4HUX €KOHOMIYHMX areHTiB A0 HLLIMX
Ta OXOpPOHYy uux npas. Lii BuTpaTM He noe’A3aHi 3 mpouecom
CTBOPEHHSA BApTOCTi, @ 3abe3mevytoTb AMLIe TPaH3aKLito — yroay
Mpo 3MiHy B/acHWKa NPOAYKTY (MOro Npogask) Yu HagaHHA nocayr.
Ha BigMiHy Big areHTCbKMX BUTPAT, AKi 3A4iMCHIOIOTbCA ycepeauHi
$ipMM  He Ha PMHKOBMX OCHOBaX, TPaH3aKLUilHi BUTpaTK
CTOCYIOTbCA  TibKM  PUHKY. CMpUAHHA  HAYKOBO-TEXHIYHOMY
rporpecy Mae OyTM OAHIE0 3 OCHOBHMX BUTPATHUX CTaTei
Aep)KaBHOrO OtogKeTy, fAKe 3gaTHe 3abesneynTv EKOHOMIYHe
3pOCTaHHA Ha MPUHLMNOBO HOBiM TeXHi4YHii OcHOBi. HaykoBo-
TexHo/oriYHa 6e3neKa — Lie Takui CTaH BUPOOHUYOrOo MoTeHLiany
Aep)KaBu, AKWM Aa€ 3Mory 3abe3neunTu HasexHe GYHKLiOHYBaHHA
Hal,iOHa/IbHOT EKOHOMIKM, AOCTaTHE A/ AOCATHEHHA Ta MiATPUMKM
KOHKYPEHTOCMPOMOXHOCTI  BiTYM3HAHOT TMPOAYKLI, a TaKoX
rapaHTyBaHHA Jep»KaBHOI HEe3a/eXHOCTi 33 PaxyHOK B/ACHUX
iHTeNIeKTya/lbHMX | TEXHO/OriYHMX pecypciB. Ii  popmysaHHa
nepesbayae po3pobKy HOBUX Ta BUKOPUCTAHHA BXKe iCHYIOUMX
TEXHO/I0rii, PO3BUTOK HAyKM B MPIOPUTETHMX HamMpAMKax, LWO
3abe3neyyBaTMMyTb COLia/IbHO-eKOHOMIYHUI PO3BUTOK /epiKaBu
Ta MigBULLLEHHA PIBHA €KOHOMIYHOI Ta, BigNOBiAHO, HaLiOHa/NbHOT
6esneku.

CTpaTerivHi YMHHMKK, WO 6Ge3nocepeaHbO BMAMBAOTL Ha CTaH
€KOHOMIYHOT ~ Oe3mneKkn  pAepxaBu, — Le  TexHO/Oori4yHe
nepeocHalleHHA BITYM3HAHOI ~ E€KOHOMIKM,  HacuyeHHA T
BMCOKOMPOAYKTUBHUMM CUCTEMaMM TEXHO/OrM Ta iHHOBaLil, a
TaKOX HOBMMMW MaTepiasamu, WO BTIAOOTb HOBITHI AOCArHEHHA
Hayku i TexHiku (Kudrjavcev, & Kudrjavceva, 2015, p. 51).
Y cTpaTeriyHOMy acneKTi pery/boBaHi iHHOBaLHO-IHBECTULiMHI
BiffHOCMHM BUCTYMNAOTb K/HOYOBOIO /1IAHKOK, BW3HAYa/IbHOK Yy
BUPILLEHHI BCbOro KOMM/EKCy npobsneM po3BUTKY KpaiHu Ta
MO/epHi3aLii eKOHOMIKM i, Hacamnepes, AOCATHEHHA CTaznoro

€KOHOMIYHOro 3pOCTaHHA Ta NiABULLEHHA
KOHKYPEHTOCNPOMOXHOCTI  BITYM3HAHOrO  BMPOOHMLTBA  Ha
BHYTPIlUIHbOMY ~Ta CBiTOBOMY puHKax, TobTOo, mo cyTi,

3abe3neyeHHs BCiXx mMapameTpiB €KOHOMIYHOI Ta iHHOBaLiHO-
iHBeCTULiiHOT 6e3neku KpaiHu.

BuUcHOBKU

aHa poboTa 4,03B0/M/1a 3pOOUTU HACTYMHI BUCHOBKMU:
1. Y cTatTi $opmManizoBaHO 3MiCT iHHOBALLIMHO-IHBECTULLIMHNX
MeXaHi3MiB pery/toBaHHA eKOHOMI4YHOT H6e3nekn gepKaBu AK
CyKynHocTi  $OpM, MeTOgiB, {HCTPYMEHTIB CTUMY/IOBAaHHA
CTBOPEHHS, BNPOBA/AKEHHA Y BUPOOHMLITBO Ta MPOCYBAHHA HA
PUHOK  MPOAYKTOBMX,  TEXHO/IOMYHMX,  OpraHisayiiHo-
yNpaBAiHCbKMX Ta HWMX HOBOBBEAEHb BigNOBIAHO A0
cTpaTeriyHMX MpiopuTeTIB HauioHa/bHOT 6e3nekn, B OCHOBI
AKUX /I@XKUTb TiCHA gianeKTM4Ha €AHICTb iHHOBaLiM Ta
iHBeCTULi/A, CMHTE3 eKOHOMIYHOi Ta aaMiHiCTPaTUMBHOI
CK/1aA0BUX.

2. Ha OCHOBi peTe/IbHOro BMBYEHHA HayKOBMX npalb daxisLis i3
Teopii 3a71eXHOCTi Bif, TPa€EKTOPIii nonepeaHbOro PO3BUTKY
npoBeAeHo X aganTaulilo 40 iIHCTUTYLLIOHa/IbHUX YMOB YKpaiHu.

OO

BugineHo Taki eTanu BUHMKHEHHA IHCTUTYLIOHA/IbHOT NacTKK y
cepi  pery/toBaHHA  iHHOBaLiHO-iHBECTULiMHOT  He3neku
HaLiOHa/bHOI eKOHOMIKM y 2015 p.: 19911996 — KpPUTMYHA
cuTyauif, 1997-2013 — Kpu3a, 2014 — KatacTpoda.

3.13 no3wuuiit Teopii TpaH3aKUiiHMX BUTPAT AOBEAEHO, WO Ait0
{HHOBaLiMHO-IHBECTULIMHUX MeXaHi3miB perytoBaHHA
E€KOHOMIYHOT 6e3nekn gepxaBu Noc1ab/oTL Taki gpakTopu:
HM3bKi 06CArK BrogKeTHOro $iHaHCyBaHHSA, AUCIPONOPLT MiX
3POCTaHHAM MOKa3HMKIB BMPOBaA)KeHHA MigNPUEMCTBAMM
iHHOBALiiHMX NpoLieciB Ta CKOpo4eHHAM 06cAriB BUPO6/1eHOi i
peanizoBaHol iHHOBALMHOT MPOAYKLi.

MepcnekTusa noganbLmx AOC/IAMKEHD  — BU3HA4YeHHA
30BHILUHbOEKOHOMIYHMX ~ aCMeKTiB  AepXaBHOro peryntoBaHHA
HaLioHa/bHOT 6e3neKu.
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Towards an understanding
of organizational learning processes
in development of competences A. Takahashit

Purpose - to analyze the process of organizational learning in development of organizational competences in two educational institutions that
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Ha waaxy 4o po3ymiHHA npouecis
OpraHi3auiHoro HaB4aHHA
B PO3BUTKY KOMMNeTeHL,il

AdpiaHa Poseni BioHw Takaxawit

tdedepanbHuli yHisepcumem m. llapawd,
Mapana, bpasunisa

MeTa gocnigxeHHA — npoaHanisyBaTM npouecu opraHisauiiHoro
HaBYaHHA MPU PO3BUTKY OpraHisayuiiHMx KOMMeTeHLil B ABOX
HaBYa/bHMX 3aK/iagax, WO MPOMOHYIOTb Kypcu B pamMKax
BULLLOT TEXHO/IOTYHOT OCBITH B Bpaswunii.

Aunsaitn/MeTtopa/MNigxia AocnigxeHHA. 3 or/A4y Ha eKCN/I0paTUBHY
npupoay AaHoro AoC/iAXKeHHsA, 3aCTOCOBAHO AKiICHI MeToaM,
30KpemMa MeTO/, MHOXMHHOMO aHa/i3y MPaKTUYHUX MPUKAa4IB
(multiple case study).

Pesy/bTaTi A0C/iAKeHHA. BUAB/EHO npoLiec HaBYaHHA, iCHYO4Mit
Ha opraHisauiiHomy piBHi, AKMIA 3'ABMBCA B pe3y/bTaTi
{HCTWUTYLOHaAi3aLii HOBMX 3HaHb | HOBMX NpPakTWK. Ha migcTasi
A@HWUX, OTPUMAHUX 3 KOXHOMO MPaKTUYHOrO MPUK/AAAY, CTazno
MOM/IMBUM TMigTBEPAUTH, LLIO KOMMETEHLI0 MOXHa AK HabyTu,
Tak | BTPaTUTU. 3MiHa Yy KOMMETEHUIAX MigTBEepAKYE
AVHAMIYHMI XapaKTep AaHoro npouecy.

TeopeTu4yHe 3HAYEHHA AOCAIAXKEHHA. Lum  goc/igKeHHAM
niATBEPAXKEHO  MOAe/b, PEKOMEHAO0BaHy  AOCIiAHUKOM
MatpioTta (Patriotta) y 2003 p. 3anpornoHoBaHo BapiaHTK il
B/,0CKOHa/IeHHA Y ranysi po3yMiHHA npoLeciB opraHisayiiHoro
HaB4aHHA | PO3BUTKY OpraHi3aLiiH1x KoMMneTeHLin.

MpaKkTUyHe 3Ha4YeHHA AOUlifKeHHA. MeHeaKepu MOXYTb
nobaunti, AK KOMMETeHUil 3MiHIITbCA B 4aci i pisHUX
OpraHisayiiHMX KOHTeKCTaX, BiAMNoBiAHO A0 30BHIlLHIX nogil i
3MiHM CBOiX Bi3Hec-Linel, HamipiB i cTpaTerii.

OpwriHanbHicTb/LiHHiICTb/HayKOBa HOBU3HA AOC/IAMKEHHS.
3’AcoBaHO, WO oOpraHisauiiiHe HaBYaHHA - Ll pe3yabTaT
NOr/IMHAHHA  KOMMeTeHLi, 33aiAHMX Yy LbOMY MpoLeci.
BuKOpUCTOBYIOUYM MeTapopy, BM3HAYEHO, WO KOMMeTeHLLl
opraHisayii npegcraeaaoTs coboto «AHK» opranisauiiHoro
HaB4aHHA.

O6MmexeHHA Aoc/igKeHH:A/lTepcnekTUBU NOAA/bLINX AOC/iAMKEHD:
Y poboTi npoaHanizoBaHO /Mlle ABa MPAKTUYHMX MPUKAAAM,

AN BiZbll MOBHOrO OMUCY pesy/bTaTiB HeobXigHi HOBI
TeMaTUYHI A40CAIAXKEHHA.

Tun cTaTTi — emnipuyHa.

Kaouosi  cnoea:  opraisauiiiHi - KomneTeHLii;  TexHosoriyHe

HaBYaHHS; 3MICTOYTBOPEHHS; 3HaHHSA; bpa3suaisa.
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Ha nyTu K noHMmaHuI0 npoueccos
OpraHu3alMoHHOro oby4yeHua
B Pa3BUTUU KOMMNETEHLUM

AdpuaHa Pozenu BroHw Takaxawu?

t®dedepasnbHeili yHUsepcumem 2. lapad,
MapaHa, bpasunaus

lenb  uccregoBaHMAa  —  MpoaHa/M3MpoBaTb  MpoLecch
OpraH13aLMoHHOro oby4eHun npu pasBuTUM
OpraHM3aLuMoHHbIX ~ KOMMEeTeHUMid B ABYX  y4ebBHbIX
3aBe/leHMAX, TNpea/aralolMx Kypcbl B pamKax BbICLIEro

TeXHO/I0rM4eckoro obpasosaHuA B bpasuauu.

Ausaiin/MeToa/Mogxos McciegoBaHMA. BBUAY SKCMNNOPaTUBHOM
NpUPOABI AAHHOTO UCCNeA0BaHUA, MPUMEHEHbI Ka4eCTBEHHbIe
METOApI, B 4aCTHOCTM METOA MHOXECTBEHHOro aHa/au3a
npakTudeckux npumepos (multiple case study).

PesyibTaThl uUccieaoBaHuA.  BbiABneH  mpouecc  obyueHus,
CyLIEeCTBYIOLIMIA HA OPraHMW3alMOHHOM YPOBHE, KOTOPbIM
MOABWU/CA B pe3y/IbTaTe UHCTUTYLMOHA/M3ALMU HOBbIX 3HaHUI
M HOBbIX MPaKTUK. Ha OCHOBaHWM AaHHbIX, MO/YHEHHbIX W3
KaXAoro MpaKkTUY4eCKOro MpuMepa, CTaZsio  BO3MOXHbIM
NOATBEPAMTD, 4TO KOMMETEHLIMIO MOXHO KaK MONY4UTb, TaK M
noTepATb. WM3MeHeHMe B KOMMETEHUMAX MoATBepxaaeT
AVHaMUYECKUI XapaKTep AaHHOro npouecca.

TeopeTuuyeckoe 3HayeHue UCC/IeAO0BaHUA. ITUM UCC/IeA0BaHMEM
roATBEPX/AEHa Moge/b, MNpeA/oXeHHaA Wucc/iefoBaTenem
MatproTTa (Patriotta) B 2003 r. [lpea/ioXKeHbl BapUaHTbl ee
YCOBEpPLIEHCTBOBaHMA B 006/1aCTM MOHMMaHMA NpPOL,ECCOB
OpraHM3aLMOHHOrO 0by4eHMA 1 PasBUTMA OpraHU3aLMOHHbIX

KOMMeTeHLUI.
MpakTUyeckoe 3HaueHMe uccieAoBaHuA. MeHegskepbl MOryT
yBUAETb, KaK KOMMETEHLMU M3MEHAIOTCA BO BPEMeHU U

Pas/IMyHbIX OpPraHM3aLMOHHBIX KOHTEKCTaX, B COOTBETCTBUM C
BHELUHUMMW COBBITUAMU U U3MEHEHUAMMU CBOUX BU3Hec-Lenein,
HamepeHUii 1 cTpaTeruu.

OpuruHanbHocTb/LleHHoCcTb/HayyHas HOBM3HA  UCC/1€A0BaHUA.
OnpepeneHo, 4TO OpraHu3auMoHHOoe oby4yeHue 3TO
pe3y/abTaT MOr/IoWEeHUsA KOMMeTeHUM, 3a4eMCcTBOBaHHbIX B
3TOM npouecce. Mcnoab3ya metadopy, onpegeneHo, 4to
KOMMEeTEHLUMN OpraHusauumM npeacTaBAAloT coboi «AHK»
OpraHu3aLunoHHOro 0byyeHuA.

OrpaHuuyeHue nccnegosatus/llepcnexkTmebl Ad/IbHENLINX
uccaegoBaHuii. B paboTe npoaHaiM3MpoBaHO TO/IbKO /ABa
NpaKkTUYeCcKMx npumepa, A1A 60/1ee Mo/HOro onucaHuA

pesy/bTaToB HeobXxoAMMbl HOBblE Tematuieckue
UCC/1eA,0BaHUA.

Tun cTaTby — SMNMpUYecKan.

Katouesuie cnoea: OpraHu3aLMOHHbIe KOMMeTeHLMY;

TexHo/orn4eckoe obydeHue; cMblc1006pa3oBaHue; 3HaHue;
Bpasuaua.
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Introduction

on the Resource Based View (RBV). Organizational learning

(OL), as a lens (Prange, 2001), allows us to approach the
acquisition of knowledge by the organization. Yet, learning
involves more than the creation of individual knowledge,
including its utilization and institutionalization in the organization.
The result of OL is the acquisition of a new competence: an ability
to apply new knowledge to improve the performance of a present
or future activity. Therefore, the assumption that competences
are related to OL is implied in this work.

:: his study analyzes competences and learning process based

Despite the fact that some authors have shown that there is a
relationship between competences and learning, few empirical
studies bring evidences that support it. In an attempt to
overcome this challenge, this work was aimed at analyzing the OL
processes, which occurred at two Higher Education Institutions
(HEI), following the offer of Higher Education Technological
Courses (HETC) and the demand for certain organizational
competences (whether new or not). The sector of High
Professional Education was chosen to hold the case studies.

As for the methodology, the nature of the research was
exploratory, with a qualitative approach, using a multiple case
study method and longitudinal time perspective. At the end, we
summarized the main findings of the research. We believe that
there has been an effective contribution to the theory concerning
OL, which has been supported by empirical research. Thus, it was
possible to corroborate the analysis model used (Patriotta, 2003)
and suggest advances for it.

Research question

the study to pursue the following research question: How did

organizational learning processes occur in the organizations
chosen for the study, based on the offer of Higher Technical Courses
(CSTs) and their respective demand for certain organizational
competencies (new or not)?

C he relevance of learning process in organizations motivate

The deconstruction of the competences developed by the HEIs
was the path we have found to unveil the learning processes as
well as to verify the convergence between the concepts. Few
studies in the literature show the relationship between learning
and competences, and this study shed light on this research gap.

Theoretical background

n this session, the concepts of OL, organizational
@competences and their interrelationships are presented, as

well as the theoretical model adopted to guide the
theoretical and empirical research study.

Organizational Learning

The organizational theory and practice today have been faced
with the preaching of knowledge management and OL. Prange
(2001) consider OL a "lens" capable of revealing a state of some
aspect of organizational life. A major issue at the heart of this
debate is to define the point of inflection, i.e., overcome the
challenge of finding three empirical pieces of evidence: (1) if and
when there was learning, (2) how it occurred, and (3) what

defines it as organizational. These are basic questions of the
theoretical formulation on the issue and at the same time, critical
to the practice, since they define the scope of the reality the
manager can operate upon.

This study is based on some theoretical assumptions. In this
section, they are presented by answering, from literature, in the
following order: how the concept is adopted (what OL is), the
analysis perspective (how to identify and analyze the
phenomenon of OL) and the criteria to identify it (how to
determine that it occurs at the organizational level).

The early conceptual elements on OL that will guide this research
are: a) the study refers to the OL (descriptive focus) rather than
learning organizations (prescriptive focus), b) it refers to a
process; ¢) it involves the notion of change, d) its nature is
collective and implicates interaction d) it entails the creation and
reflection, inquiry and innovation, e) it is related to the dynamics
of knowledge; f) it happens due to a situation and social context,
being imbued with cultural meanings g) it is based on a shared
history in which meanings that are common to the community
are constructed.

The theoretical assumptions should also be aligned with different
perspectives or encompass combinations of its elements. Some
theoretical aspects favor a behavioral approach, others focus on
cognitive elements, and still others, that address the socio-
cultural interactions. However, the distinction between the
cognitive and behavioral approach is inadequate to serve as a
basis for defining the OL because it narrows the limits of the
phenomenon and obscures the relationship between the two
forms of organizational change (Mezni, & Nicolini, 1995). The OL is
a phenomenon that needs to be examined in its entirety, since it
does not involve only the acquisition of knowledge, but also the
role that the social construction of OL plays in forming the
organization itself; i.e. it includes the cultural perspective (Cook, &
Yanow, 1993).

The cultural perspective of learning emphasizes that it becomes
collective when it is conceived in a social interaction (Cook, &
Yanow, 1993). This approach to learning is described as: a) learning
semantics (Corley, & Gioia, 2003), b) as a set approach (Patriotta,
2003), and ¢) as Social Learning Theory (Elkjaer, 2003). Thus, OL is
not because the company has cognitive structures like humans
do, but because it involves actions and social interactions
transcending individual cognition (Weick, & Westley, 1996).

This approach finds support in constructivist theories of social
science and in organizational studies. Some authors have adopted
an integrative approach in studies of OL (Guarido Filho, &
Machado-da-Silva, 2001; Antonello, & Godoy, 2010). In this work, we
chose this approach that integrates the concept of OL regarding
changes in behavior, in cognition and in the organizational
culture.

The conceptual elements and the prospect of OL, which point out
what OL is and how to look at this phenomenon, demand criteria
options to consider when it occurs at the organizational level. It is
a theoretical and epistemological alignment that enables and
supports a theoretical and empirical research. Thus, we sought to
define the means or mechanisms by which one seeks evidence of
learning at the organizational level. The first criterion selected
regards the process of change in the organization, since there is a
consensus in the literature of OL on this interface (Fiol, & Lyles,
1985).

Table 1
Change and learning”
Argyris e Schon (1978) Fiol e Lyles (1985) Barr and colleagues (1992)
Single Loop: incremental improvements Lower Level: low impact changes, in a certain | Low Degree: incremental changes
Double Loop: reflectivity and values activity; functional rationality High Degree: transformational changes,

Deutero Learning: learning to learn Higher Level:

development of abilities,
change in the interpretative schemes

meaningful in the understanding and in the
mental models

*Source: adapted from (Argyris, & Schon, 1978; Fiol, & Lyles, 1985; Barr, Stimpert, & Huff, 1992).
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Small changes, however, can bring about radical changes. This
was shown by the study of Plowman, Baker, Beck, Kuldarni,
Solansky and Travis (2007), on the Mission Church. Small changes
can interact with other small changes generating a radical change
over time. Gal and Helmann (2010) note that even though the
prospect of change in the composition of routines can be seen as
a change that results from a process of learning - a proper
perspective, since it demonstrates how organizations respond to
stimuli, an evolutionary perspective limits the potential
explanation of how a routine evolves. According to
Antonacopoulos and Sheaffer (2010), the praxis (current social
arrangement) is based on changing aspects of the routine. Thus,
learning and unlearning can occur by the creation of new
knowledge or by the disposal of obsolete knowledge, which are
complementary processes that result in change (Srithika, &
Bhattacharyya, 2009).

The process of change in learning can occur in different degrees
of depth, involving different levels in the organization. These
levels can be: individual, group, organizational or even inter-
organizational. Therefore, the level constitutes the second
criterion for identifying the type of learning that occurred in the
organization. Although many authors argue that the OL can be
better understood by means of a joint analysis, Fiol and Lyles
(1985) and Weick (1991) point out that much of the literature of
individual learning does not apply directly to the studies of OL,
since individuals and organizations are different types of entities.
The collective learning is different from individual learning
combined, because it is not an aggregation of individual learning
(Cohen, 1991). It requires processes of sharing and interaction.
Some works explore more specifically the relationship between
the individual and OL, such as Crossan and colleagues (1999) and
Sanchez (2001).

In this study it is assumed that the learning, to be considered of
organizational level, should be collective, occur in the social
interaction involving dynamically the diverse levels, refer to the
process of sensemaking, be awoken by events, and be related to
the history, to the values and to the aspirations of the
organization. Therefore, the focus of the discussion of OL in this
work migrates from the point of identifying the articulation or
conversion between levels (becoming) to the question of
identifying evidence (being) organizational.

The third criterion is a category which is inherent in OL, another
point of consensus in the literature: organizational knowledge.
There are a multiplicity of approaches and concepts because it is a
difficult term to define. Prange (2001) emphasized the
convergence of OL that leads to some kind of knowledge referred
to as routines by Cyert and March (1963) and Levitt and March
(1988), as knowledge base by Duncan and Weiss (1979), as theories
of organizational action by Argyris and Schon (1978), as cognitive
systems by Hedberg (1981) or as collective mind by Weick and
Roberts (1993). Among the studies on knowledge, the typology of
Nonaka and Takeuchi (1997) was considered the most popular
(Easterby-Smith, & Lyles, 2003).

However, Prange (2001) noted that studies of OL-related
knowledge have neglected the processes of knowledge
generation and linking these processes with the results. But
perhaps one of the most important critical studies of OL and
knowledge has been made by Patriotta (2003): it draws attention
to the fact that current theories of knowledge seem to favor the
creation of knowledge rather than the dynamics of
institutionalization. The author stresses that the to incorporate
knowledge into organizational mechanisms as stable structures,
routines, procedures, artifacts, implements technological and
cognitive maps, is a precondition for effective organizational
performance. In this sense, the knowledge is less related with
competition and performance, and more with sensemaking,
existence and ontology (Patriotta, 2003).

Therefore, organizational culture and institutionalization
permeate the process of OL. Scott (1995) sees institutionalization
as a process and as a variable. As Tolbert and Zucker (1998, p. 201):

OO

is the one
considered by members of the social group as effective and
necessary, it works therefore as an important driving force of

"A structure that has become institutionalized

stable patterns of behavior." This theory suggests that
organizational culture and practices are not the result of a self-
learning process, or at least not exclusively, but that emanates
from what is institutionally rooted in society. For Child and
Heavens (2001), the implications of these considerations are
profound for the OL, not only because they suggest that
organizational practices are supported by rules and conventions
that have social approval, but that practices related to OL are
designed from what is legitimate in terms of being institutionally
defined.

However, the deinstitutionalization process can also occur, being
the "process by which the legitimacy of an institutional or
organizational practice is stabilized, depleted or discontinued"
(Oliver, 1992, p. 564). Thus, the interplay between institutional and
cultural elements and learning becomes explicit and seems to
help in understanding its process within the organization. Berend
and Lammers (2010) studied the OL in an international bank with
European roots on the model of Crossan and colleagues (1999) and
found times when the learning trajectory was interrupted and
microprocesses were discontinued. Proposals for changes in
reward systems and issues of policies and power blocked the
learning process.

Integrating the Concepts of OL and Competences
Development

The literature has shown evidence of integration between OL and
organizational competences. For Hamel and Heene (1994), the
slow and steady accumulation of learning is the core of
competences. The result of learning is the development of
organizational competences or acquiring a new competence
(Weick, 1991). Barbeschi and Chiesa (1994) point out that learning is
the process that allows a continuous adaptation of competences
in the light of experience and information. The OL presents itself
as a key to understanding the development of competences. And
the development of competences is one way to understand the
processes of OL.

In general, the idea of competences emerged from the work of
Penrose (1959) and the evolution of the so-called RBV (Wernerfelt,
1984). The concept of competences gained strength from the
concept of core competence formulated by Prahalad and Hamel
(1990), which is the ability to combine, mix and integrate
resources, products, and services. For Mills and colleagues (2002,
p. 19): "An asset is something that the organization owns or has
access to, even if temporary. And it is from these resources,
tangible or intangible, that competence is built. Among the many
classifications of resources found in the literature, we opted by
the classification of Mills and colleagues (2002), in which resources
can be tangible or intangible: physical resources, financial
resources, knowledge, competences and experience, systems and
procedures, cultural resources and values; resource networks,
and dynamic resources (important resources for change).

Hamel and Heene (1994) point out that the notion of core
competence contributes to the already existing theories of
strategy and competitivity, being more of a yang opposing the
dominant and current yin of the strategic theory, i.e, it consists of
an additional lens to see the issues of competitivity and
performance of the organization. To Drejer (2000), the concept of
competences is only the latest, but perhaps the best of a number
of concepts to explain the company's competitiveness.

The concept of event (Zarifian, 2001) points out that professional
competence cannot be used only associated with the
implementation of tasks in jobs. For the author, event is some
sort of unexpected occurrence that springs from the problems
caused by the environment, which puts innovation into motion.
This concept is important because it allows for the setting of a
baseline for the research. Machado-da-Silva, Fonseca and
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Crubellate (2005,p. 32-3), when referring to the methodological
designs for empirical research that meet the requirements for a
systemic-process approach, point out that: "Pictures of a social
setting, typical of a cross section, may constitute the first stepina
process of historical and longitudinal research to unveil the film
that led to that setting."

Isabella (1990) and Beck and Plowman (2009), when dealing with
rare events, add occurrences to understand factors such as
creation of meanings, discontinuity of routines, change,
sensemaking and learning, resulting in changes in the
institutionalized values. Christianson, Farkas, Sutcliffe and Weick
(2009) points out that the latent potential for recombination of
responses experienced (routines) does not become conscious
until an interruption calls attention to the process. Or, in the
terms of Jett and George (2003), events are discrepancies that
disrupt the processing of information related to the task, being
perceived as inconsistencies between the knowledge and the
expectations about what will occur in the environment.

Mills and colleagues (2002, p. 9) relates competence to the
performance of activities necessary to the success of a company.
The organization may have a certain strength or an activity of high
or low competence, depending on whether it outperforms most
of its competitors in a competitive factor that customers value or
if it is below the performance of most competitors. Given this, the
authors define competence as a way of describing how well a
company performs its activities required for success. These
competences should be seen as a variable instead of an attribute,
i.e., something the company has a certain degree of and not
something the company has or does not have. To assess the
competence of the organization, the authors developed a five-
point scale considering the competitors, ranging from very low to
very high.

A relevant consideration on the competences is made by Le Boterf
(2003) stating that organizational competence is not equivalent to
the sum of the capacities of members, but the result of
cooperation and synergy between them. The synergy from the
Greek, is composed of syn (together) and ergos (work), and so it is
avalue and not a sum. This is a crucial argument that distinguishes
levels of analysis as far as competences are concerned.

Among the types of competences identified in the literature (e.g.,
Zarifian, 2001; Drej, 2000), we chose Mills and colleagues (2002)
typology, that classifies them as: core competence, distinctive
competence, organizational competence or of business units,
support competences and dynamic capabilities. The authors
stress the importance of evaluating both technical and support
competences, and decompose the constituents of each type of
competence, to understand the organizational competences. The
model designed by this author was adopted since it is one of the
few to establish categories of competences already used in similar
studies.

Thus, competences are not necessarily static, although they tend
to persist despite the entrances and exits of individuals. They are
embedded in systems, mechanisms, and structures of the
organization, and diffuse in people, technologies, and structures
(Turner, & Crawford, 1994). Competences can both be developed
or dwindle over time, and this might not even pose a problem for
the organization as long as that power has lost its importance.
The reshaping competences as called by Turner and Crawford
(1994) allows for change and remodeling of activities. From this
dynamic view of competences, Sanchez and colleagues (1996) and
Sanchez (2001), when studying the dynamics of competition based
on competence and competences development, present the
concepts of maintenance, construction and leverage of
competences. According to the authors, the change of
organizational goals can lead to changes in competences. As
competences take time to develop, firms typically allocate
resources to build competences (create new assets, capabilities
and modes of coordinating assets and capabilities), while others
will be used to leverage competences (apply competences
already existing in the market). Thus, in seeking to balance long-
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and short-term goals, the firm can use its resources in a distinctive
mix of activities to build and leverage competences.

Teece, Pisano and Shuen (1997) formulated the concept of dynamic
capabilities to investigate how organizations develop and renew
their competences in response to environmental changes. As
there are extremely difficult factors to be marketed as values,
culture, experience, and organizational competences generally
cannot be acquired, but must be constructed, which can take
years and even decades. One of the few studies that support this
relationship is by Patriotta (2003), which is highlighted by its
theoretical, methodological and empirical contribution. His
research helps to understand the process of OL and establish a
roadmap for further empirical investigations. For these reasons,
this model was adopted as a reference in this work.

The Model Adopted - Patriotta’s Model

An important consideration of Patriotta (2003) is that tacit
knowledge is more intricate than the literature in administration
seeks to present. That is, tacit knowledge is not a property, it is
related to the problems of pre-interpretation. The author uses
phenomenology as the intellectual perspective and the
ethnography as a research strategy to get immersed in the
creation, use and institutionalization of knowledge.

In this study, the author considers that the configuration of
knowledge is affected by three important factors: the
history, since knowledge stays at the background as a result
of sedimentation of learning experiences through time, the
habit, for when knowledge is deeply internalized and
institutionalized one tends to use it almost automatically, and
experience, since tacit knowledge is related to it by
definition. Lenses, in general, focus discontinuity on
providing a way of looking at the tacit characteristics of the
system of organizational knowledge. The dynamics of
knowledge creation in reverse can be seen below.

The resulting model for the study of Patriotta (2003) shows how
competences have been built and maintained and how they relate
to learning processes. His longitudinal study was conducted at the
Fiat factory and involved three case studies in two industrial
plants. The first two were conducted in a new plant (greenfield)
opened in 1994, the first being related to the planning and design
of the factory and the second to the operation of this plant. The
third was held in an old industrial plant (brownfield) opened
around 1950 and active ever since. Each of the three cases studied
showed different results.

In the first case, the progressive appropriation of the factory
resulted in the acquisition of competences based on the identity
of the factory assembly experience in the field of construction
and the assembly task of the car on the shop floor. Learning
seemed to occur in the form of processes of appropriation of
knowledge connected with different aspects of work: the role,
task, product and production process, and more importantly, the
work itself. An intense socialization process occurred, where
learners had a proactive role in acquiring knowledge. In this case,
the author found the source and the result of knowledge in the
dimensions of: project design, recruitment and training, and
construction of work.

In the second case, when the Melfi plant was put into full swing, a
new institutional order was created. The knowledge then
transferred to impersonal mechanisms as routines, processes,
artifacts, and technology. The competences acquired during the
construction phase were applied in the practical context of the
production process. The exercises with cars allowed the
competence to be built around the task. It was through the
construction of the plant that workers learned the practice of
assembling that fed a core competence on the factory floor: the
competence to assemble a car.

In the third case, held at the Mirafiori plant, knowledge is
socialized by the narratives, or 'detective stories' as Patriotta
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(2003) calls them. These narratives provide employees guidelines
for the conduct based on the recurrence of stories of
interruptions, functioning as storage devices and receptacles for
the organizational memory. The resulting learning process
promotes the internalization of such stories as part of the
knowledge acquired in the workplace.

These three cases show different ways of anchoring, replicating
and institutionalizing knowledge. Based on this empirical

Knowledge content

research, the author generalized and justified the construction of
a theoretical model of knowledge in organizations. The cycle of
knowledge systematically links the content of knowledge, the
process and the context. In this model, the main contents of
knowledge in the three cases were identified: projects, practices
and common sense. Figure 1 shows the characterization of the
major standards of knowledge that emerged:

A
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Fig. 1. Classificatory system of knowledge in organizations”

*Source: (Patriottad, 2003, p. 193).

The intersection between content knowledge and degree of
institutionalization resulted in a classification system with specific
types of knowledge: a) foundation, linked to the design of the
organization, the nature of knowledge related to the origin of
that knowledge reflected in the organization, to the design, b)
procedure, for the routinized nature of organizational action in
consolidated workplaces, and c¢) experience on the more mature
stages in the evolutionary trajectory of knowledge and
organization.

Subsequently, this study was resumed by Patriotta and Lanzarra
(2007) because of a strike in the Melfi plant, causing a breakdown
of the current model of production. The authors found the
recursiveness of the process of institutionalization of knowledge
that involves the reproduction of a code (template) within a
stable environment. The authors consider the strike a critical
incident, or event that produces new information to the
institutionalization of knowledge. An old industrial order is
effective in place of the climate of joint construction of the plant,
i.e.,, a discontinuity in the process of institutionalization, as
questions arise in the belief that the process that existed could
actually be controlled by self-reproducing routines.

Thus, it is proposed that the OL refers to the process of
transformational change, involving the various levels (individual,
group, and organization), by which the creation, use and
institutionalization of knowledge occurs. It operates within the
collective, encompassing cognitive, behavioral and cultural
aspects. Its content is knowledge itself, the source and result of
its background (history, habits, and experiences), expressed in the
development of organizational competences (acquisition,
leverage or maintenance).

Methodology

he analysis of the concepts depends on the assumptions that
@the researcher uses, and the angle of view of the
organizational reality, because science is basically a process
of engagement between scientist and object of study. The same
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object can produce many different kinds of knowledge, since
there are different ways to study the same social phenomenon
(Morgan, 1983). Below, we present the assumptions adopted to
address the phenomenon outlined.

Assumptions for the to the

Phenomenon

Approach Organizational

Ontologically, this study takes neither extremes of subjectivism or
objectivism, because the social world outside the knowledge is
not only made up of tangible concepts or structures, but of an
objective reality with different interpretations of individuals who
have a subjectively established meaning (Berger, & Luckmann,
1996). According to the authors, the reality is socially constructed
by man, and is a product of social interaction. Individuals are also
social structures that, when interacting, build the social world
(Scott, 1995).

Epistemologically, according to the classification of the paradigms
of Burrell and Morgan (1979), this work stands as predominantly
interpretive. That is because it focuses on cultural and interpretive
aspects and is consistent with the concept of a reality socially
constructed as a result of social interaction (Berger, & Luckmann,
1996). In interpretative sociologies the priority is of action and its
significance in the explanation of human conduct (Giddens, 1989).
This view seems to be relevant to the study of competences and
OL by considering the interaction context historically and socially
situated, from the integrated perspective.

Research Design

Theoretical and empirical research on OL related to the
development of organizational competences are scarce in the
literature. For this reason, the nature of research is exploratory
and essential for the development of the proposed research,
since it can generate new ideas and discoveries (Selltiz,
Wrightsman, & Cook, 1987 Yin, 2010). The methodological
approach adopted is qualitative, since it is consistent with the




ISSN 2519-8564 (print), ISSN 2523-451X (online). European Journal of Management Issues. — 2017. - 25 (3-4)

proposed topic and the nature of the research (Richardson, 1989;
Creswell, 2002; Merriam, 2009; Yin, 2011).

For the exploitation of these research questions, we adopted
three assumptions. Eisenhardt (1989) highlights some important
aspects to avoid superficiality in the case studies and theoretical
constructs, one being the adoption of assumptions rather than
research hypotheses. The assumptions are:

A1 - organizational competences are dynamic, not static, and are
developed through the articulation in the various categories of
resources;

A2 - OL involves significant changes in the coordination of
resources, it is collective and occurs in the social interaction at
work, and implies the institutionalization of knowledge (records
in the organizational memory, legitimacy and incorporation into
the routines and practices);

A3 - there is a relationship between processes of OL, knowledge
and development of organizational competences.

Case Study

The case study was chosen because it is a research method that
focuses on understanding the dynamics present within an
environment (Eisenhardt, 1989), and answers questions like 'how'
and 'why' (Yin, 2010), allowing an in-depth look into the
phenomenon (Richardson, 1989). For purposes of this study, we
carried out a multiple, non-comparative study with two cases, in
order to obtain more solid results (Yin, 2010). Specifically, in the
field of OL, the use of case studies has been recommended for
several years (Easterby-Smith, & Araujo, 2001), since they point to
a scarcity of studies with empirical research. Antal, Dierkes, Child
and Nonaka (2001) point out that more researchers in various
cultures and with different backgrounds and approaches must
address these issues, leaving the comfort zone, and that there is
little or no research on the experiences of organizations in South
America, which is the case of this research conducted in Brazil.

According to Yin (2010), a case study project must maximize some
conditions to determine the quality of the exploratory research:
construct validity, external validity and reliability. To ensure
construct validity, we used multiple sources of evidence. Internal
validity was ensured using theoretical analysis patterns. External
validity was established using theory in each case study and the
use of replication logic in multiple cases. Reliability was assured
using a case study protocol and a database for case studies.

Temporal Research Perspective and Historical Approach

The perspective of the study is longitudinal and historical
approach. This approach seems more appropriate to the studies
of OL, as noted by some authors. The studies, both in Brazil and
other countries, have been conducted predominantly with a
cross-temporal perspective, which have limited understanding of
the phenomenon as a process of OL.

The historical approach has been used for assisting the studies of
OL involving change, transformation, processes, routines,
practices, perception, intersubjectivity, memory, among other
factors (Fear, 2001). Thus, the approach provided a historical
perspective, a basis of experiences lived and basis for the
contrast, providing an advantage to reflect their own OL.

Data Collection

In this study the primary and secondary data were collected from:
documentary research, non-participant observation and
interviews. In qualitative research, researchers use theory as a
broad explanation, a theoretical lens or perspective to guide their
study. In these research, there is also an end point, an established
standard, or a generalization that emerges inductively from the
data collected and analyzed (Creswell, 2002, p. 140; Eisenhardt,
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1989). This involves asking what is similar, which contradicts, and
why. For this purpose, we used a literature search.

We can say that general rules for drawing up and implementing
data collection instruments were observed not only to minimize
possible limitations but also to ensure the quality of the
instrument adopted. Data collection covered the two
organizations and 39 interviews. The contact was almost daily,
allowing an intense familiarity with the actors.

Analytical Techniques

For the analysis of documents collected within organizations, we
used the technique of documentary analysis, described by Bardin
(1979). For the assessment of competences, based on the
application of the scale of Mills and colleagues (2002) that ranges
from very low to very high, we used the frequency analysis. The
data of observations were recorded in a diary, made for each of
the two HEI surveyed. The interviews were analyzed using the
techniques of thematic content analysis (Bardin, 1979). The
technique of triangulation was used to obtain further conclusions
(Trivifios, 1987).

Empirically, in selected cases, we applied the logic underlying the
methodological model by Patriotta (2003). The author used six
cases in two industrial plants of the same factory (Fiat); each case
corresponds to one of the three phases of the process studied in
each of the plants. Here we analyzed two cases, which represent
six specific situations in two different HEls: pre-deployment,
deployment, and post deployment of technological courses. One
of the phases, called “future’, emerged from the analysis of data,
which refers to the continuity of HETCs at the HEI and in the
country.

Population and Sample

The identification of the population and sample occurred by
means of HEI survey of suppliers in the city of Curitiba, located in
the state of Parana-Brazil. The population in this work is
composed by the HEI that offer HETC in Brazil. We considered the
logic of the organizations studied, which is the provision of
educational services, that are knowledge-intensive, which is set
against the industrial logic.

The HETCs are undergraduate courses in Vocational Education
(equivalent to Associate Degrees), which has specific
characteristics such as being short compared to other
undergraduate programs (which confer the Bachelor Degree),
having specialized focus on a specific area, for example, Human
Resource Management or Public Administration, meeting the
market demands, having different methodology focused on
theory-practice  relationship and being flexible and
interdisciplinary in its curriculum. The network of private institutes
was responsible for 70% of HETC in Brazil. Laws from 1996 and
their subsequent regulations consolidated the vocational training
courses as a form of higher education for professionals. In this
scenario, new competences are demanded of the HEI to offer
HETCs, which, for many, represented an opportunity for growth
and renewal.

The selection of organizations for the case study was due to the
accessibility and convenience (Yin, 2010). In the collection period,
38 HEI were identified, regardless of offering HETCs or not.
Among these, at a later stage, we selected those that offered
HETCs in the city of Curitiba, adding up to 18 institutions. In a third
step, we analyzed the possible cases for study based on the
criteria established. Finally, two HEI proved to be accessible and
available to participate meeting all criteria: a unit of CEFET
Curitiba-PR (Federal Center of Technological Education of Parana,
now called the Federal Technological University of Parand) and
CET OPET (Center for Technological Education Opet Group).

Some authors (Stake, 1994; Eisenhardt 1989; Yin, 2010) stressed the
importance of selecting cases that could bring significant
contributions to the study. This was true for the two selected
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cases. The first was a pioneer in offering HETC in 1999, even
before the construction of the curriculum guidelines of 2001, the
second was the first educational institution in the private sector in
southern Brazil to offer HETC. Thus, the two accumulated industry
experience, which made the cases richer in history and facts.

Respondents were selected from each institution according to the
position held by them (managers/headmasters), and according to
their involvement with the technological courses (senior
teachers). We had the participation of members of the
presidency, unit directors, officers and / or administrative and
teaching managers, course coordinators, deputy coordinators,
secretaries, aides and teachers. In CEFET-PR, we performed a total
of 22 interviews, recorded and transcribed, totaling 383 pages.
Among the leaders of the Opet Group and the TEC OPET, 17
interviews were conducted, recorded and transcribed, totaled

333 pages.

Limitations

As for the criticism to existing case study, some care has been
taken (Yin, 2010). In relation to the critical lack of methodological
rigor, due care has been taken in both the planning and data
collection and analysis, as well as methodological procedures
were precisely defined.

Regarding the criticism that these studies take a long time and
often their results become inconsistent, the time was planned by
means of a schedule, and although the survey time was long,
between 2005 and 2007, with further analysis until present, it was
enough to reach saturation in the data analysis.

Regarding the criticism of having difficulty in generalizing, since
the cases provide little basis, we used two cases where each was
analyzed, then an analysis of the two cases was performed,
seeking new insights and standards. It is emphasized that the
purpose of the case study is not statistical generalization, but to
provide an overview of this issue in depth. As it is well expressed
by Eisenhardt (1989, p. 448), "The purpose of a case report is not
to represent the world, but to represent the case.”

Results and discussion

organizational values identified in the two HEI, the events,

the competences evaluated, the process of implementing
HETCs and, finally, the analysis of the inter-relationship between
OL and competences development.

:: n this section, we present data analysis of the context and

Context and Organizational Values

The first step of the analysis was to identify the data from HEI and
its values. CEFET-PR opened in 1909 and, since 1999, has offered
HETCs, the same year they made the necessary adjustments to
plead for the transformation of the institution into the Federal
Technological University of Parana (UTFPR).

The organizational values identified in the data analysis are:
quality - understood as a discipline, rigor in teaching practice,
planning and excellence; interaction with the market - in the sense
of employability of the student, school-business integration,
identity with technological education - as part of professional
education and technology that turns to research and innovation.
The history of HEI shows a century of tradition and affinity with
the professional and technological education, which enabled
them to build their identity.

The Opet Group organizational constitution and historical
features are quite different. This is a private company and a family
business. Founded in 1973 from the entrepreneurial vision of its
founder, who came from the interior of Parana to Curitiba in order
to complete his studies and open his own business, it started its
activities with courses in typing and, later, with free courses in
management. In 1985, with the advent of computer technology,
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Opet joined that branch and in 1986 began to offer regular and
technical courses. The Opet business grew and now has schools,
colleges, and their own publishing company. In 1999, already as
Opet Group, created the Center for Educational Technology (CET-
Opet/TEC-Opet), starting to offer the HETCs from 2001. The TEC-
Opet is a business unit of the Opet Group and was the first private
educational organization in southern Brazil to offer such courses
under the new legislation. Currently, they offer HETCs in several
areas, including management.

The organizational values identified are: quality - understood as
teaching for practices and contextualized in the work, integrity
and commitment, market orientation - as a link with the needs of
the labor market, combined with the productive sector and
school-business interaction; with vocational identity - such as
vocational and technological application of such knowledge. Born
out of an entrepreneurial vocation, the Opet remained concerned
with the theoretical context in daily practice and work to meet
the needs of businesses.

The values are related to the history of each institution, their
experiences, their aspirations for the future and its inclusion in the
sector (public and private) schools. These values have guided the
decisions before the events, legal and regulatory requirements,
and guided their actions in the implementation of technological
courses.

Events: Interpretation and Decisions

It is considered that the events triggered a crisis that drove to the
decision to offer the HETCs. To this end, it was necessary to
develop competences, which were then analyzed. In this sense,
the picture of organizational competence was relevant as a step
to see the processes of OL.

In both cases, we identified the legal and regulatory changes
occurring in vocational education and technology as main events
in promoting the decision to offer HETCs. They were the National
Education Bases and Guidelines Law (LDB) of 1996 (BRAZIL,
1996), especially n.2.208 Decree of 1997 (BRAZIL, 1997a) and the
Decree n.646 of the same year (BRAZIL, 1997b), which prohibits
the provision of technical courses integrated to high school, an
activity that was central in both HEls. Other factors, however,
influenced this decision: in the case of CEFET-PR, their leaders'
desire to transform it into a university (organizational factor); in
the case of Opet, the opportunity to be a pioneer in offering this
type of education in the Private sector in the southern region of
the country (entrepreneurial factor).

These changes have caused significant impact on CEFET-PR. Given
this conundrum, there were two possibilities: offering courses in
high school and vocational-technical courses concomitantly, at a
different period/schedule and/or offer post-secondary technical
courses, or change the teaching focus entirely to undergraduate
courses (higher education).

CEFET opted for offering HETCs, positioning itself in
undergraduate courses, which occurred not only because of the
new legal restrictions, but also to the latent aspirations of their
leaders in transforming the institution into a university.
Respondents agreed that this was a difficult period for the
institution, since the implementation of the HETCs was
permeated by uncertainties, conflicts and anxieties before the
challenge they were facing.

In the case of CET-Opet, the impossibility of offering integrated
technical courses was directly superseded by the initiative of
offering HETCs. With information obtained through business
networking, the president of the group identified a new market
opportunity that could fill the gap caused by the new legislation.
Hence, deciding to offer the HETCs and being a pioneer in this
type of education in southern Brazil, a factor that gave them a
competitive advantage for several years. The projects were
developed in 2000 and the first group started in 2001. This process
was also permeated by uncertainties and fears about the
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acceptance of HETCs in the market, but the initiative of the
president of the institution did not generate significant conflict.
Because the new courses would be offered in a new unit of the
institution, it took several actions such as program design
courses, permitting the operations, recruitment and training of
employees, in addition to actual construction and implementation
of the education program.

Evaluation of the Organizational Competences

It can be seen that both HEI, due to their background, already
showed significant harmony between professional education and
their organizational values, which was undoubtedly a facilitator of
the process; however, the features demanded by the teaching of
HETCs, as well as its management, were quite different.

The data analysis, according to the typology adopted (Mills et al.,
2002), allows us to infer that in the learning context, CEFET-PR has
the essential competence of offering technology-based courses.
This competence seems to be related to the identity of the
institution, which was built valuing an education focused on
teaching and on applied research. Thus, it extends to several
levels in which the institution operates, as well as to all units.
However, by focusing on the unity of Curitiba, a cross-section of
the research, the ability to offer the Higher Technological
Education Courses is highlighted as an organizational
competence.

To develop the organizational capability of offering HTECs, three
activities were found to be relevant and, therefore, were
classified as support competences. They are: keeping a qualified
faculty, who are constantly keeping up-to-date, provide a physical
structure, i.e., a building or facilities, that allows the practical
activities prioritized by the course to be developed, keep
connected to the market and its demands regarding the offer of
technological  courses. These are considered support
competences since they are valuable in keeping the
organizational competence (Mills et al., 2002). These three
competences were leveraged and combined support of a new
form in light of new demands. An organizational competence was
developed and the core competence was maintained (Sanchez et
al., 1996; Sanchez, 2001). However, according to respondents, it is
still necessary to improve the organizational competence of
offering HETCs,

At CET-Opet, the essential competence identified was of offering
courses that meet the needs of the market. This competence is
aligned with the background of the institution and with the
organizational values of school-business interaction in
professional education. According to respondents, to develop the
organizational capability of offering Higher Technological
Education Courses it was necessary to incorporate critical
knowledge as well as to perform profound changes in the
institution. Three activities were considered relevant for the
construction of the organizational competence, thus representing
the competences of support (Mills et al., 2002). They are: offer
Higher Education Technological Courses that are aligned with the
needs of the market, teach and evaluate according to the
principles of post-secondary education and keep a faculty who
have practice and remain active in their fields of work.

In short, to develop their organizational competences, the TEC-
Opet had two competences to leverage existing support - offering
HETCs in synergy with the needs of the labor market and maintain
a faculty of teachers with practical experience - and build a third:
to teach and assess according to the principles of technical
education. This process took years and is still changing, which can
be verified by the testimonial of one of the teachers interviewed:
“Just as our students build their competences throughout the
process, OPET has been building its competences throughout the
process as well” This finding was already noted by Teece and
colleagues (1997), for whom the competences and abilities can
take years and even decades to be built.
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Advancing on the use of the competences assessment scale of
Mills and colleagues (2002), we analyzed the strength or weakness
of the competences of the organizations studied in relation to its
competitors. As a result, we found that the organizational
capability of offering HETCs was assessed as very high by all 22
respondents from CEFET-PR and 13 of the 17 respondents from
the CET-Opet. Over 90% of respondents viewed this competence
as highly developed in their institutions.

The data presented below about organizational resource changes
(VBR) and flow of knowledge (IT), obtained from the analysis of
the competences assessed were organized according to temporal
logic, from the events.

Phase I: Pre-implementation of Higher Education
Technological Courses

During pre-implementation, we used as a reference the structure
of sources and results of the process of knowledge creation in
stages outlined by Patriotta (2003): project design, recruitment
and training, and construction of work.

In the case of Curitiba unit of the CEFET-PR, the decision of
offering HETCs was initially not received warmly by all teachers.
The first step was to adapt the change of structure adopted by
the technical courses at HEI. In the case of CET-Opet, employees
of the unit where the TEC would be implemented were informed
of the decision, which created some concern, but low level of
conflict. This difference found can be explained by the legal
constitution of each HEI, for the first is public and the second is
private and thus operate under different logic.

The first step was to design projects and prepare for deployment.
For this end, it was necessary to create the designs of the courses,
recruit and train people, build the work, to finally operationalize
the HETCs. The first steps generated knowledge that was sought
internally and externally, until the courses were in full operation.

The design of the HETCs projects unit in Curitiba-PR CEFET
occurred at a time when the legal standards were not yet fully
formulated. The knowledge base was the experience with courses
in other countries with which the institution has exchange
programs, a pilot HETC project implemented in another unit of
CEFET-PR even before the change of the LDB, organizational
values and competences that had been developed in the provision
of courses.

In CET-Opet, the participation of leaders in the emerging
discussion forums HETCs that were occurring in Brazil allowed the
acquisition of knowledge about the principles of the courses.
Internally, the experience with professional education and
organizational values of education, together with the knowledge
brought by the consultants hired, allowed the sharing of specific
knowledge relating to the design of the courses. The construction
of the work in CET-Opet demanded certain creativity, because it
was mainly based on interpretation of laws and guidelines
(theoretical knowledge) and not based on observation or
experience (practical knowledge).

Phases Il and Ill: Implementation and Post-
implementation of  Higher Education
Technological Courses

In the implementation and post-implementation phases, based on
the classification of resources of Mills and colleagues (2002),
several changes occurred in all categories of resource
investigated. We analyzed each of them and found the degree of
depth of change and the knowledge obtained. The following table
summarizes the analysis of the two organizations by resource
category and level of depth of change.
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Table 2
Change and knowledge in the implementation of the Unit HETCs: CEFET Curitiba-PR and CET-Opet
Resource Knowledge Depth of Changes
category (about) CEFET/PR CET -OPET
Tangible resources Legal requirements-physical structure Incremental Transformational

Knowledge resources, - HETCs (design, structure)

competences and experience .
P P teaching / assessment

-Methodology of teaching and practice -

Transformational

Transformational
Incremental

System and procedural
resources

-Management of HETCs

-Domain of the education system

Transformational

Transformational
Incremental

-Incorporation

Cultural resources and values -
preservation of core values

of new assumptions

and

Transformational Transformational

Network resources Market-work of technologists

Incremental Transformational

Resources important for

change the ET HETCs

-Monitoring of environmental pressures and

Transformational Transformational

Source: Elaborated by the authors.

In the case of the Curitiba unit of the CEFET-PR, it was observed
that some changes were incremental and located in a particular
activity, and other changes were significant because they were
focused on understanding the character of the institution itself,
its mental models, values, and involved the development of
competences. For this reason, they were transformational. The
first led to the single-loop learning, of lower level, or even low
degree. The second led to double-loop learning, higher level, or
even a high degree by altering the assumptions of organizational
actions (Argyris, & Schon, 1978; Fiol, & Lyles, 1985; Barr, Stimpert, &
Huff, 1992). Core values were kept and new values were
internalized. During this period, the project of transformation of a
Federal Center into a Federal University of Technology was
approved. The successful experience of change for the higher
level of technology education led to the breakdown of the current
paradigm and the creation of a culture oriented to a technology-
based higher education.

In the case of CET-Opet, it was found that all changes in the
various categories of resources were of significant impact,
reaching the organizational culture. Therefore, according to Barr
and colleagues (1992), they were transformational. This depth of
change highlights the occurrence of double-loop learning, higher
level, or even high-degree (Argyris, & Schon, 1978; Fiol, & Lyles,
1985; Barr et al., 1992). The TEC-Opet, being a new unit, developed
their own assumptions about professional education, and on
HETCs about the way it operates. Since this is a different type of
education, she applied to the internalization of specific
knowledge and expertise. As for the organizational culture, and
the incorporation of the core values of the group, there was also
the solidification of their own values of acceptance, recognition of
the validity of professional education, the methodology adopted
and the way they work. His impact was significant enough to
guide the development of a particular method of teaching and
assessing, as this coordinator said: “Every working system of the
associate, assessment by competence, modular system, i.e., all this
assessment and curricular organization is something that the Opet
had to learn.” Thus, the practices were incorporated into
becoming a stable standard set of routines. Finally, the HEI was
able to position itself as a unit of and in the Opet Group.

The experience of deployment of HEI, of overcoming initial fears,
the recognition and legitimization of the courses are some of the
main outcomes at the end of the three phases.

Phase IV: The Future of Higher Education
Technological Courses

This was a phase which emphasizes the need for Institutions to
Evaluate the incorporation of acquired knowledge into the
organizational memory and culture through inclusion in its
strategic intent.

In the case of CEFET-PR, the offer of HETC and transformation
into a university (UTFPR) were steps that are already consolidated
in the history of the organization, according to a coordinator:
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“Today, since we already offer technological courses, there would
also be the possibility of offering the technical course integrated to
the high school again. But it is just now that we understand that this
space is not interesting for the Department anymore, because we
have made headway". New courses will be created, while current
ones are modified or discontinued. In the case of CET-Opet, after
a significant growth in its years of existence, its future plans
involve the consolidation and expansion of HETCs diversity
courses. Aiming to meet the demand for new courses and a
consequent increase of students, new changes are planned in the
physical resources of the HEI.

OL and Competences Development - Cross-Case
Analysis

In both cases studied, there are some patterns. The organizational
competence of offering HETCs is aligned with organizational
values, which facilitated the allocation of resources for its
development. These findings attest to the claim of Barney and
Hersterly (1996) that the company's history is unique and that
some of its features can be hard to replace, or imitate, such as the
organizational culture and reputation. Thus, while some
organizational competences were maintained and leveraged,
others were built (Sanchez et al., 1996; Sanchez, 2001).

Throughout the process of implementing HETCs, knowledge was
incorporated and profound changes occurred in the articulation
of resources, marking a learning process at the organizational
level that enabled the development of the organizational
competence (Prahalad, & Hamel, 1990; Weick, 1991, Mills et al.,
2002; Patriotta, 2003), thus, becoming part of the organizational
memory (Hedberg, 1981).

The analysis of the process of social acceptance and legitimacy of
HETCs within each HEI allowed us to understand the impact of
changes in organizations and the level of learning generated.
These changes occurred in the values (culture), the understanding
and interpretation of the organizational reality (cognition) and in
the practice and routines of institutions (behavior). There are
three elements of the learning process to show their breadth and
justify the consistency of the adoption of an integrative approach
to the organizational analysis. Thus, the OL enabled the
development of new cognitive maps, which proves that learning
is built collectively.

The pre-implantation played a central role in the acquisition of
knowledge about the functioning of the HEls and professional
technological education. Even though the first routines were
based on experience with technical courses, learning refers to the
mechanism of how to create HETCs, encompassing from the
widest procedures - such as the legal ones, to the most
operational, such as the development of the structure and its
deployment. The learning occurred in the creation of course
projects and the main result was embodied in these projects. The
interactions that occurred among the staff to socialize
information and the history experienced in the design process,
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contributed to the appropriation of knowledge, as pointed out by
a teacher: “When the courses were new, nobody know what would
lie ahead, so , we had to learn a lot about the HETCs, i.e., we had to
familiarize with a course that is... let’s put it this way, that has a
much more specific character than the generalist technical course
we had been working with, so we had the (natural) obstacles in the
beginning of the implementation”.

The organizational changes that have occurred and the
institutionalization of knowledge resulted in the HETCs projects
(foundation knowledge), routines (procedural knowledge) and
wisdom (knowledge of experience). As noted by Patriotta (2003),
practices start to make sense over time, and so common sense is
built.

The projects represent the HETCs product that originated from
the learning process, the result of collective effort and the
breaking of internal barriers. In the second and third phases of
implementation and post-implementation, the learning process
was related to the operation and maintenance of HETCs. In these
two phases, the main result was the mastery of their own
routines for the teaching, assessment, relationship and
management, and the construction of a common sense around
the validity of the courses. At the interface of the processes
(creation, deployment, and maintenance) and learning outcomes
(projects, routines, and common sense), there was a cycle of
development of knowledge relating to technology education,
which was created, used and institutionalized. These results
allowed us to validate the theoretical model of Patriotta (2003).
The pattern of activities was normatively and cognitively taken,
deemed as correct and legitimate (Meyer, & Scott, 1994).

Learning observed in the two cases studied was, therefore, of
organizational level because it involved not only profound,
significant changes, but also the institutionalization of knowledge
in the practices, routines, and strategies. It occurred due to
changes in strategy, rules and assumptions which are embedded
in organizational memory. As a social process, it emerged in the
natural environment of the relations of work, becoming collective
because it happened during social interaction (Cook, & Yanow,
1993). Therefore, it accounted for more than a simple sum
(Hedberg, 1981) of individual learning and it went beyond the
individual cognition (Weick, & Westley, 1996). Thus, in this work,
we could confirm the OL concept adopted. This concept also
confirms the points of consensus reached in the literature by
Shrivastava (1983), Fiol and Lyles (1985), Prange (2001), among
others.

Organizational Competency Technical Courses offer
Integrated

Experiential
(in suspension)

Procedural
(in discontinuity)

Foundational
Events

Content
knowledge

A

Commd

Bluej

A

nsense

rints

Notwithstanding the study of multiple cases allowed us to
progress in the results. First, it was observed that the two
organizations studied are still in the third phase of appropriation
of knowledge of experience (Patriotta, 2003) in the provision of
HETCs. Secondly, and most importantly, we see that in the cases
studied, unlike the empirical research of Patriotta (2003), events
interrupted practices and routines previously institutionalized.
Therefore, while new knowledge was incorporated into a
recursive process of creation, use and institutionalization of
knowledge, leading to changes in the articulation of resources,
others fell into disuse causing disruption to existing practices. This
does not mean, however, that it abandoned all previous
knowledge. They were even relevant to the first year of operation
of the technological courses and were articulated to compose
another competence.

This finding draws attention to the background of change, or the
determinants of deinstitutionalization. At this time, we referred to
the work of Oliver (1992) so that we could analyze the two
movements — the institutionalization and de-institutionalization of
knowledge. The author warns that the understanding of the
institutionalization of research also depends on the process by
which organizations reconstruct reality, when values and
practices are rejected or invalidated. This seems to be the case in
this research. Thus, it was possible to advance in the integrated
analysis of cases to achieve the final contributions of the study.

Discussion and conclusions

institutionalization in two cases: social pressures, and

functional policies (Oliver, 1992). These pressures led to the
institutionalization of a teaching practice and certain types of
knowledge. At that time, we referred to the assumed model
(Patriotta, 2003) and added the change observed, which
expresses the process of OL in the (de) construction of
organizational competence during the (de) institutionalization of
knowledge. Therefore, we sought to advance from the
contributions of theory to contributions to the theory (Eisenhardt,

1989).

Fig. 2 summarizes the process investigated, observed through the
lens of time, and represents an advance in the author's model, by
broadening the analysis (the discontinuity) of time
(deconstruction) and of action in the cases studied:

:: e could observe the presence of empirical indicators of

Organizational Competence of offer Higher Education
Technological Courses

Experiential
(in appropriation)

Procedural
(under development)

oundational

(in disuse) (in creation)
High Medium Low Low Medium High "
(1996) (1997) (1998) (1999/2001) (2001/2003) (2007)

Degree of knowledge
deinstitutionalization

Degree of knowledge
institutionalization

Fig. 2. System of classification and de-institutionalization of knowledge in organizations*

*Source: elaborated by the authors.
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From the events, the knowledge of experience in integrated
technical courses was suspended temporarily with the
discontinuity of the procedures and disuse of offer for these
courses. On the other hand, other practices were developed with
the creation of HETCs, which, over time, brought experiences that
were incorporated. That is, the routines for integrated technical
courses, built before, were discontinued while others were
developed, creating a new procedural knowledge.

With the construction of common sense around the new routines,
knowledge of experience was being appropriated in the
organization. The regression of the use of knowledge
(suspension, discontinuity and disuse) regarding offering
integrated technical courses characterizes a process of
deinstitutionalization, in which the knowledge previously
institutionalized pales in time. The progression in the acquisition
and application of knowledge (creation, development, and
ownership) involved in building the organizational capability of
offering HETC characterizes a process of institutionalization in
which knowledge becomes more intense over time, and gains
from the experience. Attesting to Oliver (1992), the result was
characterized by the process of institutionalizing a practice of
teaching in favor of the gradual deinstitutionalization of another.

Prior to the deinstitutionalization process, the HEIl also
experienced a process of OL in the development of competence
of offering integrated technical courses. Despite the development
of a new organizational competence, the earlier competence of
offering integrated technical courses, institutionalized over
decades of experience, was not lost, but suppressed. Later, with
the return of the authorization to offer integrated technical
courses, those courses were resumed, but with little emphasis,
because they did not have the same importance for organizations
anymore.

For the two organizations studied, the development of new
competences were important in that it led to growth and changes
in their profile. Thus, if competences can be built, maintained and
leveraged (Sanchez, 2001), the reverse movement can also occur:
they can be discarded or atrophied. Therefore, the ability to the
renewal of competences was observed in two cases, presenting,
albeit in varying degrees, what Teece and colleagues (1997) call
dynamic capabilities. Despite the inertia that is typical to the
education sector, it was found that organizations are aware of the
need for change, which is, according to Mills and colleagues (2002)
the characteristic of dynamic capability, competence that
determines the adaptation to competences or activities over time.

At this point, based on the analysis and considerations presented
here, we confirm the three assumptions made in this paper: that
the dynamics and organizational competences are developed
through the joint resources (P1), that the OL involves significant
changes in resources, it is collective and takes place in the social
interaction of work, and involves the institutionalization of
knowledge created and used (P2), and that there is a consistent
relationship between processes of OL and development of
organizational competences (P3).

Corroborating the statements of authors, OL is the result of the
acquisition of a competence that represents this process. Using a
metaphor, it was found that the competences of an organization
represent the 'DNA' of the OL. This means seeing competences in
motion, changing in time and in the context of the organization,
according to the events and changes in their objectives,
intentions, and strategies. Finally, we believe that with the study it
was possible to move towards the understanding of OL processes
in the organizational competences development, thus
contributing to the advancement of knowledge in OL.
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0. A. 3iHueHKo?!

MeTa po60TH — 06r'pyHTYBaTH BI/IMB MPOEKTHOr O NigX04Y Ha CTBOPEHHA MO3UTUBHOIO iMifKYy perioHy.

Pesy/bTaTn gocaigKeHHA. BUcyHyTO rinoTesy npo nosuTUBHMI BM/MB NMPOEKTHOro MiAXo4y Ha GOpMYBaHHA iMigxy TepuTopii. [loBegeHo, WO
perioHu, B AKMX CMOCTEPIraETbCA aKTUBHE BMPOBA/KEHHSA NPOEKTIB PO3BUTKY TEPUTOPIT, € 6i/bLL NPpUBabAMBUMU AK AAA iIHBECTOPIB, TaK i A/A
TypucTiB. PO3po6/1eHo a/roputTm CTBOPEHHA iMiAKy TepuTOpii 3 NO3uLii NPOEKTHOro NiAXoAy Ha OCHOBI MoAe i Bi3HeC-IHXUHIPUHTY, AKUIA
nepepbayae AiarHOCTUYHUIM, NPOEKTHUI, KOHTPO/IbHUI eTanu. KoXHUWIt eTan pO3KpUTO B CTafifX Ta KOHKpeTHMX poboTax. /loBeaeHo
HeobXigHICTb 3aCTOCYBaHHA KAIEHTOOPIEHTOBAHWX TEXHO/IOTIN y po3pobui iMidxKy TepuTOPpIi: NPOEKT NOBUMHEH CMMPATUCA HA OYiKyBaHHA
Hace/IeHHsA, B/1aAM, IHBECTOPIB, rocTell perioHy Big, TUX MOX/IMBOCTEN, WO Hadae TepuTopiA. MoKasaHo, AK PO3KPUBAOTLCA (QYHKLT

MEeHEe/XKMEHTY iMif>Ky 3aBAAKN MPOEKTHOMY MigXxoay.

MpaKTUYHe 3HAYEeHHA AOC/iAKEHHA. Pe3y/bTaTh AOC/iAMEHHA MOXYTb OYTU LiiKaBUMM A/1A NPAKTUKIB AEP)KaBHOO MEHe/XKMEeHTY B YKpaiHi,
OCKI/IbKM KOMIM/IEKCHOT KOHLLenLii iMig»KMeWKIHry TepUTOPpIli He Ma€ KOAHWI perioH Ll aepkasu.
OpMriHaAbHICTb/UiHHICTb/HAyKOBAa HOBU3HA AOC/iAKEHHA. Brieplue 3anporoHoOBaHO aAanTyBaTW MPAKTUKY MPOEKTHOrO MiAXody B po3pobui

iMiZ>Ky @KOHOMIYHMX PerioHiB YKpaiHu.

MepcnekTUBM NOAANBLINX AOCAIAKEHDb. Y MOAA/bLIOMY AOU/IBHO AOCAIAUTU MOMKAMBOCTI YNPaBAiHHA MPOEKTHUMU PUSUKAMU MPU CTBOPEHHI

imig>y perioHy, KOMYyHIKaTMBHi TexHO/Orii B3aemogii BaaaM,

bisHecy i HaceneHHA A/1f MPOCYBaHHA perioHasnbHOro GpeHay,
cMcTemMaTusyBaTM  CBITOBMM  A0CBi4 —perioHaZibHUX MPOEKTIB
iMigKMeNKiHry.

Tun cTaTTi — emnipuyHa.
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Project approach
to creating the regional image

Olha Zinchenko*

tOles Honchar Dnipro National University,
Dnipro, Ukraine

Purpose - to substantiate the influence of the project approach
on creating a positive image of the region

Findings. The research puts forward a hypothesis about the
positive influence of the project approach on the formation of
the territory's image. It is proved that the regions where the
active implementation of the territory development projects
is observed are more attractive both for investors and for
tourists. Author offers algorithm for creating the territory
image, which includes diagnostic, design, control stages and
details in specific actions. The paper also highlights the
necessity of using customer-centric technologies on each
stage: the project should rely on the expectations of the
population, authorities, investors, guests of the region from
the opportunities provided by the territory. It also shows how
the functions of image management are revealed through the
project approach.

Practical implications. The results of the study may be interesting
in the practice of state management in Ukraine, as there is no
region in this country for a comprehensive concept of
imagemaking.

Originality/Value. For the first time, it proposes to adapt the
practice of the project approach in developing the image of
the economic regions of Ukraine.

Research limitations/Future research. In the future, it is advisable
to explore the possibilities of project risk management in
creating the image of the region, communicative
technologies of interaction of power, business and
population to promote the regional brand, to systematize the
world experience of regional projects.

Paper type - empirical.

Keywords: region; imagemaking; strategy; Ukraine.
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MpoeKTHbIN Nogxogs,
K CO34aHUI0 UMUAXKA TEPPUTOPUU

Onbz2a AHAMO/besHd 3UHYeHKo!

t/IHUNposckuli HayuoHabHbIl yHUBEpcUMeEM
umeHu Onecs lonyapa, [JHUNpoO, YKpauHd

Llenb paboTbl — 060CHOBaTb BAWAHWME MPOEKTHOrO MOAXOAa Ha
CO34,aHue NO/NOKUTE/IbHOMO UMUAKA PErnoHa.

Pe3ysbTaThl ncc/ea0BaHuA. BblgBuHYTa
MO/IOKUTE/ILHOM  B/AWSHUM  MPOEKTHOrO  MoAXoAa  Ha
bopmMpoBaHMe uMUAKE TeppuTopuu. [lOoKasaHo, 4TO
pervoHbl, B KOTOpbIX Hab/ogaeTcA aKTMBHOE BHegpeHue
NPOEKTOB  pasBWUTWUA  TeppuTopuu, ABAAIOTCA  6oslee
NPUB/IEKATE/IbHBIMU KaK 4/ UHBECTOPOB, TaK U A4/1A TYPUCTOB.
Pa3paboTaH anroputm CO34aHUA UMUANKA TEppUTOpPUM C
No3uLMU MPOEKTHOrO MOAXOAa Ha OCHOBe MoAenn busHec-
WHKMHUPUHIA, KOTOPbIN MPeagyCcMaTpuBaeT AUAarHOCTUYECKM,
MPOEKTHbIN, KOHTPO/IbHBIN 3Tanbl. KaxAblid 3Tan packpbiTo B
CTaAMAX U KOHKPeTHbIX paboTax. /lokasaHa HeobXoaMMOCTb
NPUMEHEHWSI  K/IMEHTOOPUEHTUPOBAHHLIX ~ TEXHO/IOMUI B
paspaboTKe UMUAKa TEPPUTOPUM: MPOEKT A0/KEH ONUPATLCA
Ha OXMAAHUA Hace/neHus, B/AACTM, WHBECTOPOB, rOCTEN
pervoHa OT TexX BO3MOXHOCTEN, KOTOpble MNpeAoCTaB/seT
Tepputopusa. [OKasaHO, Kak pacKpbiBAOTCA  QYHKLUM
MeHe/XMeHTa UMUAKa 61aroAapsA NPOEKTHOMY NMOAXOAY.

rmnoTesa o

MpakTHyeckoe 3HaueHue uccnef0BaHuA. Pesy/bTathl
UCC/Ieq0BaHUA  MOTYT OblTb  MHTEPeCHbl A/A MPaKTUKOB
roCcyAapCTBEHHOTO MeHeAXMeHTa B YKpauHe, MOCKO/IbKY

KOMIM/IEKCHOM KOHLENUMU MMUANKMENKUHIA TEeppUTOpUI He
MMeeT HM OAMH PErMoH 3TOro rocyAapcTBa.

OpUrMHA/ZIbHOCTb/LEHHOCTb/HAYYHasd HOBM3HA  UCC/€40BaHUA.
BriepBble npea/oXeHO aganTUpoBaTb MPaKTUKY MPOEKTHOro
noaxoAa B paspaboTke UMMUAXKA SKOHOMUHECKMX PEerMoHoB
YKpauHbl.

MepcnekTuBbI  AaZbHEMWMX WUCCAeAO0BaHUNA. B gasbHeliem
LenecoobpasHo UcCieaoBaTb BO3MOXHOCTM  yrNpaB/IeHUA
NPOEKTHbIMW PUCKaMM MPU  CO3AaHUM UMUAXKA PEruoHa,
KOMMYHUKaTUBHblE TEXHO/I0MMU B3aUMOAENCTBUA B/IACTH,
busHeca M HaceneHuA ANA MPOABMKEHWUA PEerMoHasibHoOro
bpeHpaa, cMcTeMaTM3MpoBaTb MUPOBOWM OMbIT PerMOHa/lbHbIX
MPOEKTOB UMUAMKMEWKUHTa.

Tun cTaTbm — 3MNMUpu4yecKan.

Kntouesble cn108a: pervoH; UMUAXMENKUHT; CTpaTerus; YKpaunHa.
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BcTyn

YMOBax MOCTiHAYCTPia/ZbHOrO PO3BUTKY Ta pedpopMyBaHHA
€KOHOMIKM i Aep»KaBHOro ynpae/iHHA B YKpaiHi Ha 3acagax
AeueHTpasisauii okpemi TepuTopii - perioHu, o6aacTi,
Hace/seHi NyHKTU CTaloTb Oisbll caMOCTiMHUMUK cyB’ekTamu, AKi
NpUIMaloTb pillleHHA | 34iMCHIOTb Ai/10Bi onepaLii, noB'A3aHi 3

BiANOBiAHMMM BWUTpaTamu i poxopamu. Teputopii  aKTUBHO
po3nopAAKalTbCA  CBOIMM  pecypcamu A/ NifgBULLEHHA
KOHKYPEHTOCMIPOMOMKHOCTI 3 MeTOI0 3a/yyeHHA iHBecTuuin i

Hace/ieHHA. TOMy iHTepec 4,0 pO3BUTKY TEPUTOPIN MOCU/IIOETLCA AK
3 HAaYKOBOI, TaK i 3 MPAKTUYHOI TOYOK 30py.

Ha cborogHillHil geHb Teputopii cTanm 6ibll OpiEHTOBAHUMM Ha
PUHOK y CBOIX 3ycMAnAX LWOAO 3abe3neqeHHA eKOHOMIYHOro
pO3BUTKY. BoHM novasn pobutu Te, ynm bisHec 3aliMaeTbcA Bxe
NpOTArOM  AeCATUAITb, a camMe CTpaTeriYyHum  PUHKOBUM
nAaHyBaHHAM, OCHOBY AKOrO pOPMYE MapKETUHT, CNIPAMOBaHWI Ha
B/,0BO/IEHHA NOTPeb Hace/eHHs Ta BiABigyBaYiB TepuTopii.

Mpo BaX/MBICTb MapKeTUHIY TEPUTOPIit Haro/oLWyBan i BUAATHI
BYEHi — K/NaCMKM MapKeTuHry Ta Teopii ynpaeaiHHA — ®. KoTsep,
K. AcnayHg, . Xaigep, |. PeliH, AKi B CBOI BigOMili KO/IEKTUBHIN
npaui «Marketing Places Europe» Harosiowysanu: «... Teputopisam,
AK TOBapam Ta Moc/ayram, MOTpibeH MaiCTepHUIn MapKeTWHT.
KoxHe micTo abo KOMyHa NOBWMHHI BU3HAYMTK CBOI 0COBAMBI pucu
Ta edeKTMBHO nolmproBaTh iHGOpMaLLito NPO CBOI KOHKYPEHTHI
repeBaru cepes, «MOTEHLIMHUX Ta BXEe iCHYIOUMX KAIEHTIB», YMel
nigTPUMKKM BoHU gobuBatoTbesA...» (Kotler, Asplund, Haider, Rein,
1999, p.5)-

Ana  ycniwHoOi  peanisauii  Uiield  MapKeTMHry  HeobXigHO
chopmyBaTH NpmBabAMBUIA 06pas — imMigK TepuTOopii, CUrHa WoaAo
MOX/IMBOI CniBNpaL,i Ta NepcneKkTUB B3aEMOgIi 3 Li€l0 AepiKaBoto.

IMigK  TaKOX — BaXK/MBUI [HCTPYMEHT [A/1A PO3BUTKY Ta
0BCTOOBAHHA  HaLiOHa/IbHUX  iHTepeciB, OCKi/bKM  CTBOPHOE
CMPUAT/MBE  BPaX{€HHA  Cepes,  B/IACHOrO  Hace/leHHA i

HaBKO/IMLWLIHbOIO CBiTy.

MOHATTA «iMig}» — TepMmiH, AKul Brneplle HyB BMKOPUCTaHUI B
ecTeTuli Ta MUCTeLTBO3HaBCTBI. [li3Hille, cTaBlWM HeBig'eMHOW
XapaKTepUCTUKOK TOBapy, iMigX NepeTBOpUBCA B KaTeropito
MapKeTUHry, MOTiM CTaB aKTUBHO eKCr/yaTyBaTUCA CTOCOBHO /10
iHWKXx o06'exTiB i B iHWKMX cdepax (Hanpukaag, woy-6isHec,
noiTuka Touwo). CboroAHi MOHATTA «iMifK TOBapYy, MiANPUEMCTBA,
KepiBHMKa, MONITUYHOrO /ligepa, napTii» 4ONOBHIOIOTLCA «iMigXKeM
paloHy, MicTa, perioHy, KpaiHuW», OXOMMBLUM TaKi crneumdidHi
06'ekTH, Ak TepuTopii (Semchenko, 2014, p. 172).

IMig»K AK HayKoBa KaTeropia — 00’€KT A0CAiAMKEHHA MOAITONOrIB,
€KOHOMICTiB, Mcuxo/0riB, coujonori, ¢axiBLiB 3 MapKeTUHry Ta
3B’A3KIB 3 rpOMaACbKiCTIO, iHPOpMALiMHMX TexHo/orikn Ta
KOMYHiKaLii. Haiibisblw PpyHAameHTasbHi B L raaysi — HayKoBi
npaui M. Bypgbe (Bourdieu, 2000), K.-®. Nliotapa (Lyotard, 1984),
M. ®yko (Foucault, 1978), ®. Kopkiodpda (Corcuff, 2005), Aki
3aK/ann OCHoBY iMigxkesnorii. Lii aBTopu conigapHi B TBepaeHHi,
LLIO CTBOPEHHA HaLiOHa/IbHOrO iMiAXKy AepXaBu CAig, aHanizysBaTu
AK  €/eMEeHT  KOHCTPYIOBaHHA  COLia/bHOI  peanbHOCTi 3
Bif0OpaXKeHHAM iCTOPUYHOTrO MMHY/I0rO, MOAITUYHOI CUTyauil B
AepaBi Ta y CBiTi, 4OTPUMaHHA mpaB i cBo60y ycix rpomaasH,
34aTHOCTI  COLiyMy 3AiliCHIOBaTUM Ai€BUIM  3axXUCT  MpuBaTHOI
B/IACHOCTI, HAABHOCTI MPaBOMOPAAKY AK MPUMHUMMNY OpraHisauii
CycrinbcTBa, 6asaHcy ChiBBiAHOWEHHA Ki/IbKOCTI 3aMOMHMX i
HE3aMOXHUX Y CYCMi/IbCTBI TOLLLO.

AHani3 HayKoBOI /liTepaTypu, NPUCBAYEHOT iMig)Ky TepuTopiii, gae
3MOrY BUAINNTU TaKi KOHLLENLT WoAO0 AOCAIANKEHHA iIMigKY:

— reonoiTUIHUIA — AOC/IAKEHHA iMiAXKY 3 no3uuii reorpadiuHoro
NpoCTOpy, L0 BK/AIOYaOTb Halbifbll ACKpaBi Ta Ti, LWO
3anam'ATOBYIOTbCH, CUMBOAU, 3HaKM, obpasu i
XapaKTePUCTMKM MNEeBHWUX TepUTOpil, KpaiH, perioHis, AKi
MapKytoTb X 3 no/iTU4HOT Toukw 3opy (Knight, 1982; Liu, Zhou,
Zhao, & Ryan, 2016; Salesses, Schechtner, Hidalgo, 2013;
Rousseau, 2009);

OO

— 6peHAUHroBuMit — Bigobpakae KoHLenLito «perioH (TepuTopia) -
6peHg», WO 3aCTOCOBYETLCA B TOMY BUMagKy, AKLLO YpA4 3a
AOMOMOrOt0 MapKeTUHrOBUX TEXHO/ONM BM/MBAE Ha iMigX
fiepXaBu 3 METOK HaroOBHEHHA MOro MO3UTUBHUM CEHCOM
(Jose, & Vila-Lépez, 2014; Young, Diep, & Drabble, 2006; Onesti,
2017; Balibrea, 2010; Harcup, 2010);

— MapKeTUHrOBUI — B AKOMY perioH PO3r/1AAaETbcA AK TOBap 3
KOMM/IEKCHUM  QYHKLiOHA/IbHUM HarnOBHEHHAM, a 3aBAaHHA
perioHasnbHUX i MiCLLleBMX OpraHiB B/laguM — 3a AOMOMOrO0
MapKeTUHrOBUX TEXHO/IOri BMN/IMHYTU Ha POPMYBAHHA MOro
nosutusHoro imigxy (Liu, & Chen, 2007; Shaw, Bagwell, &
Karmowska, 2004; Romdo, Guerreiro, & Rodrigues, 2017);

— MCMXO/IOFIYHMIA  — iMigK TepuTopii posraagaeTbcA Ha ABOX
piBHAX: Ha MepLIOMY PpiBHi PO3KPMBAIOTLCA MCUXOAOTIYHI
MexaHi3Mu pOpPMYBaHHA MeHTa/sbHOro 0b6pasy — iMiAxy; Ha
APYroMy piBHi AOC/NIANKYETbCA KOMYHIKaLiiHa B3aemogia
imigsKy i couianbHoi rpynu (Kim, & Chen, 2015; Smith, 2005);

- iHpOpMaLiMHO-KOMYHIKaUiHMI — cpepa POpMyBaHHA iMigKy
NOCTa€E AK CUCTeMa Pi3HOMaHITHMX iHGOpMaLiiHMX MOTOKIB,
AKi NeBHUMM Cnocobamm OpraHi3oBYOTbCA | TPAHC/IIOIOTHCA MO
BiANOBiAHMX IHPOPMALLHMX KaHasax pisHUMHK cyb'ekTamu. Y
MexKax LbOro niaxoay aHani3yoTbCA CUCTEMHI
XapaKTepUCTUKM  iHPOPMaALIMHOro MO/IITUYHOrO  NpOCTOpY,
MeToAM i TexHosorii noAiTuiHol KomyHikauii (Eli, 2004; Shao, &
Li, 2011).

Bci ui KoHuenuii 06’eAHY€E Te, 1O BOHM 3aCHOBaHI Ha CUCTEMHOMY
nigxogai 4o GpopmyBaHHA iMigXKy, AKMI nepesbavae noenemMeHTHy
oro pospobKy, KOMIM/IEKCHe BMPOBaAXeHHA Ta MpPOCYBaHHA.
OpHak HefoniKOM € Te, WO TeopiA CUCTeM cama Mo cobi He
A0BOANTb, AIKI 0COBNMBO Bax/IMBi €/1eMeHTH GOPMYBaHHA IMiAXKY i
AK MOXHa MPUCTOCYBAaTUCA A0 3MIHHOrO CepesoBMLLA, B AKOMY
NpocCyBa€eTbCA iMigx. TOMy 0c06/MBO aKTya/IbHO 3anpornoHyBaTH
HOBI NiAX0AM 40 IMigXKMeNKiHTy TepuTOopil, AKi BpaxoByBanun 6 L
«cabki  micya» Ta Ginbw  edeKTMBHO peanizoByBaau LA
MapKEeTUHIy B KOHKPETHUX YMOBaX.

MNocTaHoOBKa 3aBAaHHA

eTa poboTM — OBrpYHTYBaTH BM/IMB MPOEKTHOrO MiAXoAy Ha
CTBOPEHHA MO3UTUBHOIO iMiZKy perioHy.

Metogu ¥  iHpopmauitHi  Axepena
AocnigxkeHHA. O6’eKT gocaiaeHHA

eToAn4Hy 6asy aociigXeHHA CKaagaTUMe MPOeKTHWUI MigXia

(npu  po3pobui aaropuTMy Ta aHanily ymoB peasiauif

3arnporoHOBaHOI MOAeni), cTaTucTuiHKit Tect ANOVA (npwu
£0BeAEeHHi B3aEMO3B’A3KY MiX Ki/IbKiCTIO perioHa/bHUX MpOEKTIB
Ta TaKMMM TMOKa3HMKaMu CNpUAT/MBOrO iMigXKy, AK npAmi
iHBECTULIT B €KOHOMIKY perioHy Ta HagXOAMKEeHHA TYPUCTUHHOIO
360opy B perioHanbHi  BtogkeTn), Teopii ynpasaiHHA (npw
iHTepnipeTauii  QyHKUi MeHeAKMEHTY MPOEKTYBaHHA iMigKy).
IndpopmauiitHi - axepena maTepiaan  /lepaBHOI  C/y»6u
CTAaTUCTVMKKM  YKpaiHW, aHaniTu4Hi matepianu, ony6sikoBaHi 3
npobsemaTukm gocigxKeHHA B MoHorpadiax i nepiognyHin npeci.
O6’eKT AOCNiAKEHHA — MNPOEKTHUM niAxid B  iMigXXMeWKiHry
TepuTopii.

TeopeTnyHa moaenb

anbinbll NPOAYKTMBHMIA Npu po3pobui KoHLenuii iMigxy

TepUTOPIi, Ha Hall Nor/A4, — NPOEKTHWUI MigXig, OCKiNbKK BiH

34,aTHWUI BPaxoBYBaTK AK OYiKYBAaHHA CYCMi/IbHUX PyM, TaK i
HeBM3HAYEHICTb CepesoOBMLLA, B AKOMY peajnisyeTbcA UA
KoHLenuifa. Takox Lei nigxig mae 6arato iHCTPYMEHTIB LUBUAKOrO
pearyBaHHA Ha 3MiHM, Ha4a€E MOX/MBICTb MPOrHO3yBaTH CLeHapil
ManbyTHiX nogii, dopmysaTtu cTpaTerii Ta po3pobaaTH npoueck ix
peanizaLii. 1o NPUHLMNIB 34iiCHEHHA MPOEKTHOI AiA/IbHOCTI MOXHa
BigHecTu:
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— MPUHLMMN MPOrHOCTUYHOCTI, OPIEHTOBAHMI Ha NMPOrHO3HMI CTaH
06'eKTa;

— MPMHLMN NMOeTanHoCTi, Wo nepeabavae nepexig Big 3agymy Ao
peasibHuX filt Ta f03BO/IAE 3PELUTOl AOCATTU MOCTaB/EHUX

YNpaB/iHHA rOCNoAApPCbKOIO Aif/bHicTio (Zinchenko, & Malyshko,
2016, p. 281), NpoTe B NPaKTULi PEriOHA/ZILHOrO MEHEAKMEHTY LA
KOHLLeNLiA BUKOPUCTOBYETbCA AyKe ODMexeHO - /uwe AnA
MO/,e/It0BaHHA Aif/IbHOCTI yCTAaHOB A,@PXKaBHOr 0 YrpaB/iHHA.

inen;
— MPUHLMN 3BOPOTHOrO 3B'A3KY, AKWM AO3BO/AAE 34iliCHIOBATU
BifAKOpPeKTOBaHi A, oTpUMyBaTH iHpopmatiito 3a
pe3y/ibTaTamu NPOEKTHUX NpoLeAyp;
- npuHUMN  mpogyKkTuBHOCTI  (edeKTUBHOCTI)

pesynbTar.

Buxoaaumn 3 i€l KoHLenuil, MOXHa BUAIAMTU eTann GOPMYBaHHA
iMigKy TepwuTOpii: AiarHOCTUYHUI, TNPOEKTHWUN, KOHTPO/IbHUM.
AouinbHo po3pobuTH anroputM QGOpMYBaHHA iMidXKy perioHy,

OpiEHTye Ha AKKUIA BibL A€Ta I3yBaB Ll €Tanu Ta BTI/IKOBAB O3HA4Y€HI NPpUHUMNN.

Anroput™m  GOPMYBaHHA iMiAXKY TepuUTOpii 3anponoHOBaHUIA 3
nosuuii NPOeKTHOro niAxogy, OCO6/MBOCTI AKOro MO/AAralTb B
ToMy, WO GOPMYBaHHA iMiAXy perioHy po3riagaeTbca  AK
34iACHEHHA [AEeAKOro MNpOeKTy, AKUIM Ma€E CBill KUTTEBUN LMK/
BugineHo ocHoBHi cTagii npouecy ¢popmyBaHHA imMigxKy TepuTopil
(puc. 1).

[N NpoeKTyBaHHA iMifXy perioHy BapTO 3anponoHysaTu
KOHLenNLjto  Gi3HeC-IHXUHIpUHry, fAKa OOIPYHTOBYE MOKPOKOBY
Mogenb nobysosBu npoekTy. LA KoHuenuia nowuMpeHa cepes
niANPUEMCTB, AKi aKTUBHO BUKOPUCTOBYIOTb NMPOEKTHUI NigXis AnA

O4iKyBaHHA KOHTAKTHOI ayanTopii

MapKeTUHroBi A40C/iAKEHHA,

1

1

' OujiHKa noTeHLiany po3BUTKY
' aHa/li3 KOHKYPEeHTIB

I

1

Teputopii

OUliHKa iHAMKATUBHMX NMOKa3HMKIB
npvsabamBoCTi TepuTOpii

Pospobka imigxesoi MAaHyBaHHA 3axopiB Po3nogin pecypcis, cpep HanaropgeHHa

cTparerii NPOCYBaHHA MPOEKTY BiANOBiAaNbHOCTI KOMYHiKaLii
e
Peasizauia npoexTty

e e e E ———————————————————————————————————————————— -
1 1
1 . X 1
1 dopmyBaHHA MpocyBaHHA NPOEKTYy y Pospobka Ta peanizauia 3any4eHHA Hace/eHHs, !
| KOHKYPEHTHUX nepesar 30BHILLHbOMY Li/IbOBMX NpOrpam B/agw, bisHecy go 1

. ; - 1
' Teputopii cepeaoBuLLi peanisauii npoeKTy 1
1 1
L e e e e e e e e e e e e o e e e e e e e 1

) I
1 . — . !
i MoHiTopuHr peasizauji BUAB/IGHHA BigXMAEHb MporHosysaHHA Po3po6Ka KOPeKTYHuMX !
1 . . . o . e . . e .
1 Ta aHa/I3 NOTOYHUX B4 Linen peaaisaull Hall4KIB CUTyaull, Wwo 3axo4iB MpoOeKTy 1
1
' npo6em npoeKTy cknanacs i
| 1
| |

Coujia/ibHO-eKOHOMI4HMIA Ta NMO/ITUYHUI PO3BUTOK TEPUTOPIi

Ly

Ba0BONEHHA NOTpeb «Ccrnoxmsadis TepuTopii»

Puc. 1. AAIropuTm CTBOPEHHA iMif>Ky perioHy B KOHTEKCTi IPOEKTHOro nigxoay

B OCHOBY NpOEKTY MOBUHHI By TH NOK/3AEHi OYiKyBaHHA Hace/IeHHH,
B/1a/AM, iIHBECTOPIB, FOCTEN PEerioHy Big TUX MOX/IMBOCTEW, L0 AaHa
TeputopiA Hagae. TO6TO 3 MO3MLil MapKeTUHroBOI TepMiHo/OriT
peani3ytoTbCA KNIEHTOOPIEHTOBAHI TeXHOOTI.

Mepwa cragia npouecy peasisauii NPOEKTHOro nigxogy Yy
dopmyBaHHI iMigxKy TepuTOpii — MapKeTMHroBi AOC/ifXeHHd, B

OO

X04i  AKMX  OTpuMaHa  iHdopmalia  A03BOAAE  KiNbKiCHO
OXapaKTepu3yBaTu iHAUKATOPU PO3BUTKY A/19 BU3HAYEHHA YMOB,
daKTOpiB, MOKA3HMKIB i 3aNUTIB KOHTaKTHWUX ayAnTopii. OTpumaHa
iHbopmaLia MoOxe BHeCTM A04aTKOBi 3MiHM Yy  npouec
¢$bopmyBaHHA, MPOCYBAHHA 1 OLiHKM IMiZ>y TepuUTOPii.
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Bax/MBa cTagin - pgiarHocTMKa noTeHuiany poO3BUTKY, LLUO
nepesbayae aHazi3 MOXAMBOCTEN Yy Pi3HUX cdepax Cycrmi/ibHOT
AIANIBHOCTI,  3YMOB/ZIGHUX  AK  MPUPOAHUMMK  pecypcamu,
BUPOOHUYUMM  MOTYXKHOCTAMM Ta  iHGPaACTPyKTypoto, TaK i
MMOACBKMM  KaniTazioM.  OujHKa  iHAWMKATUBHUX  MOKA3HWKIB
nepesbavae aHani3 napameTpiB, LIO XapaKTepusyloTb CTaH i
PO3BUTOK €KOHOMIKM Ta couiasbHOl cdepu perioHy — TO6TO TUX
YMOB, B AIKMX OyAe peanizoByBaTUCb NpPOEKT. Ha aaHin cTagi
HeOobXiAHO YiTKO BWM3HAYMTWM MOKA3HUKKU i PO3POOUTU CUCTEMY
AiarHoCTUKM npusabamBocTi Teputopii (Zinchenko, 2015, p.92).

Ha ertani po3pobku  npoekTy  opmyeTbcA  cTpaTeris
No3UL,iOHYBaHHA TepUTOPIi, AKa € CUCTEMOYTBOPHOIOHOID, OCKI/IbKU
came  po3pobseHi  opraHisauiiiHi  pilleHHA  BM3Ha4aloTb
NoCAiAOBHICTb | /A0riKy PO3rOpTaHHA MPOEKTY, MNO4YMHAKHM 3
PEK/AMHOI Aif/IbHOCTI, pO3PODKM MiAX0AIB A0 Pi3HUX KOHTAKTHUX
ayAWUTOPIN i 3aKiHYYIO4M OLIHKOIO pe3y/bTaTiB BNpoBa/KeHHA. Ha
LbOMY eTani 34iCHIOETbCA | TaKTW4YHe M/aHyBaHHA — TOOTO
PO3p06/1AI0ThCA Li/IbOBI NPOrpamu, AKi CTOCYIOTbCA OKpeMux cdep
bopmMyBaHHA iMigXKy: NiATPUMKa bBi3Hecy, opraHisalia epekTUBHOT
peanizauii HayKOBO-TEXHIYHOrO noTeHLujiany, CTBOPEHHA
NoAaTKOBOrO KAIMaTy ANA 3a/y4eHHA iHBEeCTULi B E€KOHOMIKY,
NiABULLEHHA AKOCTi KUTTA HacCe/NeHHs, PO3BUTOK Ky/bTypHOI
CnagWwuHU. BupillasbHUM Npy LbOMY € PpO3Mogin pecypciB Ta
BU3HaYeHHA BiANOBigaNbHUX 3a peanisauito NpoeKTY,
BCTAHOB/IEHHA KOMYHiKaLil — Big LbOro 3a/1€XWTb YMOBU, B AKUX
6yAyTb NPUIMMATUCA PiLLIEHHA LWLOAO peasisal,ii mpoeKTy.

Ha eTani KOHTPO/II0 34iCHIOETLCA MOHITOPUHI peaisaLlii TpoeKTy,
BM3HAYalOTbCA OCHOBHi Npobsemu, BYy3bKi Micud, MPUYUHK
BigXWneHb Big LUiseld, TPOrHO3YETbCA HeraTMBHUIM BM/MB Ha
rno/asblly peanisauilo MpoeKTy, po3pob/ATbCA 3axXxoaM, AKi
£,03BO/IAOTL  YTOYHIOBATM HeOOXigHi A/N1A OUiHKM ¢ aHanisy
NOKa3HWKK, Axepesa iHbopmauii, @ TakoXK 3iCTaB/ATU NAAHOBaHI
iz i OTpUMaHi pesyabTaTu.

NigcymKkamm npoeKkTy 6yAyTb BUCTYNATH CTa/MiA PO3BUTOK PErioHy,
33/,0BO/IEHICTb «CMOXKMUBaYiB TEPUTOPIii» — TOBTO TUX AyAUTOPHMUX

rpyn, AKi OyAyTb KOpPUCTYBaTUCA MOM/IMBOCTAMM, WO Hagae
TepUTOpIA — Hace/IeHHA perioHy, iHBeCTOPU, TYPUCTU Ta iH.

HaykoBa rinotesa

MKOPUCTAHHA MPOEKTHOro Migxody MO3UTUBHO BM/IMBAE Ha

dopmyBaHHA  iMigKy  TepuTopii.  PerioH, B  AKMX

CMOCTEpPIraeTbCA aKTMBHE BMPOBA/AXEHHA  perioHa/bHMX
NpoeKTIiB — 6i/bll NpuBabAMBI AK 3 MO3ULI EKOHOMIYHOrO, TaK i 3
nosuuii couia/IbLHOro po3BUTKY.

IHTepnpeTalia pe3y/bTaTiB 4OC/iAXKEHHA

O3UTMBHUIA IMigX perioHy npoABAAETbCA Y NiABULLLEHHI

AiN0BOT  aKTMBHOCTI, 3a/yd4eHHi iHBeCTWLiM, 36i/blueHHi

TYPUCTUYHUX MOTOKIB y perioH. /1A nigTBepAKeHHA rinotesmn
npoBeAeMo aHa/i3 B3aEMO3B’A3KY BUMKOPUCTAHHA MNPOEKTHOro
nigxoay (ske MoKe O6yTM BUpAXKeHe Yy Ki/bKOCTi MpPOEKTIB
perioHaznbHOro PO3BUTKY, LLLO PEasi3ytoTbCsA B MeKax TepUTopii) Ta
MOKa3HUKIiB, LLO XapaKTepusyloTb 3aliKaB/IeHICTb 40 AaHOro
perioHy KOHTaKTHUX ayAUTOPIl, @ caMme iHBeCTOpIB Ta TYPUCTIB.

3a faHUMM LieHTPa/IbHMX Ta MiCLeBMUX OpraHiB BUKOHaBYOI B/1agM B
YKpaiHi cTaHOM Ha 1 ci4yHA 2016 p. Ha 3acagax [Aep>KaBHO-
NpUBaTHOro NapTHepCTBa peanisyeTbcA 576 NPOEKTIB, 3 HUX 176 3a
nigTpUMKK  [lepkaBHoro  GOHAY  PperioHaZsbHOro  PO3BUTKY
(yrnageHo 145 AOroBOpiB KOHLeECH, 31 AOroBip Mpo ChifbHy
AiANBHICTB), 400 33 nigTpUMKM €EBponelicbkoro Coto3y Ta
MiXXHapoaHux ¢iHaHcoBUX (OHAiB. B OCHOBHOMY, Lie MpoeKTH y
chepax HaAAHHA  KUT/I0BO-KOMYHA/IbHUX MOCAYr, PO3BUTKY
iHOpaCTpyKTYpH,  peuikAiHry, anbTepHAaTUBHOI  EHEepreTuku,
PO3BUTKY Ky/bTYpHOI cnaglwmHu (Socio-economic potential of
sustainable development of Ukraine and its regions: national report,
2016). Y Tab/uui 1 HaBegeHa Ki/IbKiCTb MPOEKTIB 3 perioHanbHOro
pPO3BWUTKY, A4 peanisauii y 2016 Ppoui 3a paxyHOK KoOLTIiB
AepKaBHOro broaKeTy, OTpUMaHuX Big E€Bponeiicbkoro Cotosy Ta
MiXHapogHMX piHaHCOBUX GOHAB.

TabanyA 1

Ki/fbKicTb NpoeKTiB 3 perioHa/IbHOro po3BUTKY, A/ peaisalyii 33 paXyHOK KOLUTIB Aep:KaBHOro 6104KeTy, OTPMMaHKX Big EBponeiicbKoro
Coto3y Ta MixKHapogHUX ¢iHaHCcOBUX POHAIB

Lo . Yactkay PiBeHb BUKOPUCTaHHA O6cArn NpAMMX iIHO3EMHUX
. KinbKicTb npoekTiB 3 o . . -
Perion PEriOHABHOTO POSEHTKY 3ara/bHil npOGKTHOI'? nigxoayy iHBECTML Ha ogHY 0coby
KiZIbKOCTI perioHi Hace/neHHs y 2016 p., goa. CLUA
CTO/IMYHUM 15 19% BUCOKUI 8 751
MiBHIYHO-CXigHMN 105 17% BUCOKUI 1482
MpuraHINpoBCbKMi 95 16% BUCOKMI 1447
KapnaTtcbKuii 87 14% BUCOKMUMN 1344
Mp14OpPHOMOpPCHKMI 59 10% cepegHin 949
[loHeL KU 54 9% cepeaHin 558
Monicbkui 32 5% HU3bKUIA 283
MiBHIYHO-3axigHWN 29 5% HU3bKUI 383
LleHTpa/IbHOYKPaiHCbKMi 27 4% HU3bKUIA 333
Ycboro 603 100% - 15 531

Ha ocHOBi gaHux, HaBegeHuX y Tab/uui 1, perioHn nogineHi Ha
3rpynu 3a piBHEM BMKOPWUCTAHHA MPOEKTHOro MiAxoay y perioHi
419 GOpMYyBaHHA Horo imigsxy (BMCOKUM, cepegHiil, HWU3bKWMA).
Takox y Tab/uui HaBeaeHi paHi 3 obcAry mpAMUX [HO3EMHMX
iHBECTULL, 3anyyeHunXx A0 perioHiB y 2016 poui (Socio-economic
potential of sustainable development of Ukraine and its regions:
national report, 2016).

ANA AOCNIAMNKEHHSA BM/IMBY BUKOPUCTAHHA MPOEKTHOrO nigxoay A/s
$bopmyBaHHA iMiAXy perioHy Ha Ki/lbKiCTb 3a1y4eHUX 40 perioHy
NpAMMX HBECTULiA 3aCTOCOBAHO CTaTUCTMYHMIN TecT ANOVA. 3a
pesy/nbTaTaMu MOro BUKOPUCTAHHA MM OTPUMa/ZM MOKAa3HUKK,
3HaYeHHA AKUX HaBe/eHO B Tab/mLi 2.

BennunHa P-3HauywocTi (1,93%) HUXK4Ye HiX 5%, TOBTO MOXHA
3pO6UTM BUCHOBOK MPO CTaTUCTUYHY 3HAYMMICTb rinoTesn npo Te,

OHO

Wo ob6cAr npAMKX iHBECTULi y perioH 3a/neXuTb Big CTyneHs
BMKOPUCTAHHA MPOEKTHOro nigxody B perioHi, a came pa/Aa
¢$OopMyBaHHA Oro NO3UTUBHOTO iMiAXy A/ iHBeCTOpiIB.

YCnilWHiCTb  perioHy BMpaXKaeTbCA He TibKM B iHBECTULMHIN
akTuBHocTi (Zinchenko, & Yaniv, 2016, p. 150), iHAUKATOP CTAzA0rO
PO3BUTKY — TYPWU3M, OCKiNbKM ANA Uil chepu ayxe Baxkausi
po3BUHEHa iHPPaACTPyKTypa, edeKTuBHe coLjiasbHO-NobyToBE

o6c/yrosysaHHs, posranyeHa cictema KOMYHiKaLlji4,
CMPUATAMBUIA  CTaH Ky/bTYpHOI cCnaglimHn. Typusm — 3HauHe
AXepeso  Ba/MOTHUX  HaAXoA)KeHb | 3acib  3abesneyeHHs

MO3UTUBHOIO Ca/bfo M/AaTixKHOro 6asnaHcy perioHy. OKpim
npubyTKy, Typusm CTaB 3HAYyWMM YUMHHUKOM TMOCW/IEHHA
npectuky Tepurtopii (Smirnova, & Privarnikova, 2015, p.99).
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Tabaunya 2
Pe3y/bTaTh cTatucTuuHoro Tecty ANOVA 1040 B3aEMO3B’sI3KY perioHa/IbHUX MPOEKTIB
Ta 06cAry NpAMMUX iHBECTULi/ B EKOHOMIYHI perioHn YKpaiHu
I'pyna PaxyHOK Cyma CepegHe [Ancnepcia

CroBneub 1 9 603 67 1179
CroBneub 2 9 15 531 1726 7178 528
Avcnepciiiui aHani3

Awepena sapiauii SS df MS F P-3HayeHHs F KpumuyHe
Mix rpynamu 12 379 459 1 12 379 459 6,8785 0,0193 4,4940
BcepeauHi rpyn 57 437 658 16 3589854
Migcymok 69 817 116 17

MposeaeHo Tect ANOVA A nepesipku rinoTesu npo 38’A30K Mix
UMMM TOKa3HUMKaMu. Pe3y/nbTaTu TecTa HaBedeHO B Tabiuui 4.
BenuumHa P-3Hauywocti (1,69%) HUMKYe HiXK 5%, TOBTO MOKHA
3pO6MTU BUCHOBOK MPO CTaTUCTUYHY 3HA4YMMICTb rinoTesu npo Te,
Wo o0bcCAr HaAXOANEHb Big TYypUCTMHHOrO 360py y Micuesi
6logKeTH perioHiB  3a/1eXuTb Bi4 CTyneHA BWKOPWUCTAHHA

NPOEeKTHOro niAXxody B perioHi, a came asn1a GOPMYyBaHHA MOro
MO3UTUBHOTO iMigXKy.

lpoBeaeHO aHani3 BM/AMBY BMKOPWUCTAHHA MPOEKTHOro MigxoAy
npu ¢dopmyBaHHi iMigxKy perioHiB YkpaiHu Ta npusabamsocTi
perioHy Ana TypucTiB. B AKOCTi MOKasHWKa OLHKM TYPUCTUYHOI
npuBab/AMBOCTI BMKOPUCTaHO MOKa3HUK HafXO/AKEHHA
TypucTMiHOro 36opy Ao MmicueBux OrogketiB y 2016 p.

Tabauys 3
PiBeHb BUKOPUCTaHHA NMPOEKTHOrO MigxoAy npu popmyBaHHi iMig)Ky perioHis Ykpaiiu Ta npuBab/nBoCTi perioHy A1 TypucTis
Perion KinbkicTb npoekTis PiBeHb BUKOpPUCTaHHA HagxogeHHA TYpUCTUYHOro 36opy A0
3 perioHa/IbHOro pO3BUTKY, OA. NPOEKTHOro NiAX0AY Y perioHi MicLeBUX BrOAKeTIB, TUC. TPH.
CTONNYHUM 15 BUCOKUI 16 616
MiBHIYHO-CXiAHMM 105 BUCOKUI 2725
MpuAHINpOBCbKUI 95 BUCOKMI 3 821
KapnaTtcbkuii 87 BUCOKMUI 13229
[p14OPHOMOPCHKUIA 59 cepeaHin 10 380
[loHeLbKui 54 cepeaHin 1017
MonicbKuit 32 HU3bKUI 1016
MNiBHI4YHO-3axigHWM 29 HU3bKUIA 640
LleHTpa/ibHOYKpaiHCbKMI 27 HU3bKUIA 577
Tabavusa 4
Pe3ysbTaTn ctatuctuuHoro Tecty ANOVA 11040 B3aEMO3B’AI3Ky perioHa/IbHUX MPOEKTIB
Ta 06cAry HagXxoAKeHb TYPUCTUYHOIO 360py A0 MicueBux 6roaKeTiB
Ipynu PaxyHOK Cyma CepeaHe [lncnepcin
CroBneub 1 9 603 67 1179
CroBneyb 2 9 50 021 5558 38207182
AvcnepciiHii aHani3
Axwcepena sapiauii SS df MS F P-3HayeHHs F kpumuuHe
Mix rpynamm 135 674 923 1 135 674 923 7,1018 0,0169 4,4940
BcepeauHi rpyn 305 666 887 16 19 104 180
Migcymok 441341810 17

TakMM YMHOM, NMPOEKTHUM MiAXig Ma€E Bax/MBe 3HAYeHHA A/A
peanisauii noTeHuiany neBHOI TepuUTOPIl, OCKi/bKM 3iiCHeHHA
perioHanbHMX MPOEKTIB BM/MBAE Ha MiABULLEHHA iHTepecy A0
TepUTOPIi 30BHILLIHIX KOHTAKTEPIB — iIHBECTOPIB Ta TYPUCTIB.

MpoekTHUI migXig — yHiBepca/bHWUM AK  ANA pO3pO6KM
MapKeTUHIOBMX 3aXOfiB LLLOAO NPOCYBaHHA MPOAYKTIB Ta nocayr
NiANPUEMCTB, TaK i 4/19 MapKETUHIY OKPEeMUX TepUTOPIii. 3aBAAKK
NMPOEKTHOMY MiAX0AY MOXHA AiarHOCTyBaTU Npo6/1eMu PO3BUTKY
TepuTopii, BU3HAYUTU  OPIEHTUPU  ANA  MaWOYTHIX  3MiH,
3anpornoHyBaTu imigeBi cTpaTerii Ta 3acobu npomoLuii TepuTopii Y
30BHILLUHbOMY Cepe/O0BULL.

MpoekTHUIN niaxig nepesbavae peanizauito  TakuMx  QYHKUiN
MEeHe/)KMEHTY, AK M/laHyBaHHA, L0 Nno/aArae B po3pobui crparteril
Ta OMEepaTMBHMX M/AaHIB i MPOrHO3iB LWOAO MPOCYBaHHA MPOEKTY,
10ro BM/MBY Ha CUCTEMY CyCri/IbHUX BiffHOCUH y perioHi, MOX/MBI
BifXW/NEHHA; opraHisauii — po3nogin pecypciB Ta 3aBgaHb, cdep
BiAMNOBIAA/NbHOCTI, HaNaroAXKeHHA B3aEMOA( B Xogi peanizauii
NPOEKTY; KOHTPO/Ib — MOCTIHMIA MOHITOPUHI peasi3aii NpoeKTy,
BUAB/IEHHA BigXW/eHb Big Linel, po3pobKa KOPeKTYIoUMX 3ax0o4iB,

OHO

OliHKa pesy/bTaTiB MpPOeKTYy Ta MOro pea/sbHWii BM/AMB Ha
colia/ibHO-eKOHOMIYHUIA  Ta  MO/ITUYHUIA  PO3BMTOK TepuUTOPii.
0co6/1BO C/lig, BUAIAMTU PYHKLiO MOTUBALLiT: perioHa/sbHUI iMigK
[la€ nMepeBaru He TiZbKK OpraHam B/1aAM B PerioHi, AKi BUCTYNaloTb
po3pobHuKkamu  cTpaterii  iMigKy, Ui/bOBUX nporpam  ioro
NpOCYBaHHA, KOHTPO/IOIOTb Ta OLiHYIOTb pe3y/bTaTu Oro Br/MBY,
a W «Crno)KuBayam TepuTOpii» — Hace/neHHIo, NpesCcTaBHUKAM
6isHecy, BigBigyBadam perioHy. lepui gBi KaTeropii 3alikas/ieHi y
3a/y4eHHi [HBEeCTULiN, WO ChNpuAE CTBOPEHHIO PObOoYMX Miclb,
PO3BUTKY COLia/IbHOT iHPPACTPYKTYPH, NiABULLEHHIO AKOCTI XUTTA,
peanisauii niANPUEMHULbKOT iHiLiaTuBY, BMPOBa/XEHHIO
npubyTKoBMX Bi3Hec-npoeKTiB. TypuCTH 3aLiKaB/eHi B MOX/IMBOCTI
peanisyBaTu iHTepec y BigBidyBaHHi HOBMX MiClb, 3OBHiLLHI
iHBECTOPKU 3HaxoaATb 3aCTOCYBaHHA CBOIM KamiTasnam. YyacTb y
po3pobui Ta peanisauii iMmigeBUX NPOEKTIB MOXe NoaAratTh AK y
npAMUX iHBECTULAX, TaK i MPOCYBaHHI perioHa/sbLHOrO 6peHAy B

iHpopmaLiiHomy npocTopi, BO/IOHTEPCbKil AIANbHOCTI,
rpomMascbKkoMy  OOrOBOpPEHHi Ta  MOHITOPUHTY  BMKOH@HHA
perioHanbHKX nporpam Toulo.
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BuUcHOBKMK

OpPMYBaHHA iMiAXy perioHy 3anexuTb Big CTaB/€HHA A0
HbOI'O 30BHILLHIX KOHTaKTepiB: iHBeCTOpiB Ta BiABigyBaviB

perioHy (Hacamnepeg, TypucTis). Ui ayauTopii Bn/vBatoTb He
TiAbKM Ha cTabinizalito coLia/bHO-eKOHOMIYHOrO CTaHy PO3BUTKY
TepuTOpii,  3any4arouM  iHAHCOBI  pecypcH,  aKTUBI3yrHOHM
NiANPUEMHULbKY iHILiaTUBY, a i NOLUIMPIOIOTb CBOE CTaB/IEHHA A0
Hei i y 30BHilIHbOMY cepeoBuLLi. Tak GOPMY€ETbCA 06’€KTUBHMI
obpas - imigx Teputopii. [lpoBegeHe A0C/igXEHHA 40BOAUTD, LLLO
iHTepec 30BHiLLHiX ayAUTOPIl — IHBECTOPIB Ta TYPUCTIB — 3a/1€XKUTb
Bifl aKTUBHOCTI BNPOBa/eHHA perioHa/IbHKX NpoekTis (nepeaycim
- B iHOPaCTPYKTYpHilt coepi). Perionn, B AKMX CriocTepiraeTbcA
aKTMBHE BMKOPUCTAHHA MPOEKTHOro MigXxoAy B perioHasbHOMY
ynpaB/iHHi, — 6iblL NpUBabAMBI AK 3 NO3ULLT EKOHOMIYHOTrO, TaK i 3
noswuu,ii couiasbHOro po3BUTKY.

TakMM 4YMHOM, TNPOEKTHWUM Miaxia Bigirpae Bak/MBY poab Yy
nNpocyBaHHi iMigxy perioHy. [poeKkTHWI niaXig Hagae pyxe
LUIMPOKMI CMEKTP MOMX/MBOCTEN AAA PO3POOKM Ta NpPOCYBaHHA
iMiA»Ky, OCKiZIbKM HaMbiNbLl NPUCTOCOBaHUI A0  MOCTIMHO
3MIHIOBAHOrO CepeaoBULLA Ta CNPUAE aKTMBHIM cniBnpayi BCix
KOHTaKTHWUX ayAMTOPIl Mig Yac CTBOPEHHA Ta NPOCYBaHHA iMigxKy
perioHy.

[ly)ke Ba¥/MBO, WO AAA  YKpaiHM B3arani  «imMigxKMenKiHr
TepuTopii» — HOBe TMOHATTA, i, xouya OinbwicTb perioHis
PO3p06/IAI0TH Pi3Hi Lji/IbOBI NPOrpamu, po3LLMPIOOTbL B3aEMOLIIO i3
30BHILIHIMM KOHTpareHTamu, HamaratoTbCA NpocyBaTh 6peHau
perioHasnbHUX MNIANPUEMCTB, BCE K €AMHOI KOHLenuii iMigxy He
MaloTb. TOMY PO3MOBCIOAMEHHA Halbi/bll AiEBUX iHCTPYMEHTIB
1Oro CTBOPEHHA Ta MPOCYBaHHA BMK/MKAE 3aljiKaB/eHICTb AK 3
OOKY MpaKTUKIB AEep)KaBHOrO MeHe/AXMEHTY, Tak i cepeg
HayKOBL,iB, L0  3alMalOTbCA  MWUTAHHAMM  HaLiOHa/NbHOrO
bpeHauHry. Po3pobka Ta iHpopmaliiHe npOoCyBaHHA iMigKy
TepuTOpii A03BOAUTb MiABULLUTK Ti KOHKYPEHTOCMPOMOMKHICTL i
AOCATTU 334aHUX COLia/IbHO-€KOHOMIYHMX MOKAa3HMKIB Y KOHTEKCTI
CTa/Ioro po3BUTKY.

Moaa/bLwi HaNpAMKU AO0C/iAXKEHDb L€l Npo6/1eMaTUKK — YNpaB/iHHA
MPOEKTHUMM  PU3UMKAMM  MpPU  CTBOPEHHI  iMigxy  perioHy,
KOMYHIKaTUBHI TexHosoril y B3aemodii Bragu, 6isHecy Ta
Hace/IeHHA B MPOCYBaHHi perioHa/bHOro 6peHay, CBITOBUI A0CBIA,
perioHanbHMX NPOEKTIB.
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