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POBOYA HABYAJIbBHA ITPOI'PAMA
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Ut crreriaibHoCTl 035.04 cepmancovki mosu ma aimepamypu (nepexiao 6Kai04Ho) -
anzniiucoka
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K.(p11071.H., CT. BUKIaga4 kapeapu
aHTJIACHKOT Pl10s0r1i
Crononinceka FOmist BanepiiHa

o 20 p.

Mukomais 2017



JInet morogkeHHst po6o4oi nporpamu

PoOouy nporpamy cxsaJjieHo:

Ha 3acigaHHi kadeapu aHTIINHCHKOT Qimonoril
Ha3Ba KadeapH, 3a KO0 3aKpiIlieHa AUCLMILTIHA

[Tporokoin Ne BiL, 7 20 p.
3aBimyBau Kadeapu (Craprmosa 0.0.)
ITignuc I11b

Ha 3aCiIaHH] BUITYCKOBO1 Kadeapu aHMIIKCHKOI (HiJ10JIOTiT
Ha3Ba Kaenpu

20 p.

2

ITpotokom Ne BIL .,

3aBimyBau kadenpu (Crapmiosa 0.0.)
Iigmuc 1116

Ha 3acilaHH]I MEeTOUYHOI paau [HCTUTYTY dinonorii
Ha3Ba (GaKyIbTeTy, 3a SKUM 3aKpilUICHa AUCLHILTIHA

IIporokoi Ne BiL, ” 20 p.
I'onosa (ITpoukeBuy O.B.)
ITiamuc 1116

Ha 3aCiIaHH]1 METOINYHOI paju [HCTUTYTY digooril
Ha3Ba (aKyJIbTETy CIeNialbHOCTI, JUISl IKOT BUKJIAJAAETHCS AUCIUILTIHA

” 20 p.

[TpoTokom Ne BiT ,,

l'omnora (ITpoukeBuu O.B.)
ITigmuc I11b
Po6ouy nporpamy moropkeHo 3a popMaMu HaBYAHHS:

Jlenna ¢hopma HaBYaHHS:
JlekaH ¢akynprery (JAupexTop iHCTUTYTY)

Hasga, mianuc, nata

JleHHO-BevipHS, 3a04Ha (hopMa HaBUAHHS:
Jlexan ¢akynprery (AMpeKTop IHCTUTYTY)

Hassa, miamnuc, nata

HavanbHuk HaBYaJIbHO-
METOANYHOTO BLILTY

2.

20




1. Konuenuin euxknaoanns oucyuniinu

Meta kypcey Ainosa inozemna mosa (anzniiicoka) sl CTYJI€HTIB Y€TBEPTOTO
Kypey Incturyry ¢imonorii (cnerianbhicts 035 ®inonoris, crmemiamizamis 035.04
TepPMaHCHKI MOBH Ta JiTeparypu (Mepekiaj BKIOYHO) — aHTIIMChKA) — MPAKTUIHE
BOJIOJIIHHS  JUIOBOIO  aQHTJIIMCBKOK MOBOIO 3 JOACP)KAaHHAM OpQoCHmiyHuX 1
CTHJIICTUYHUX HOPM Y JIIJIOBIM pO3MOBHIH 1 muceMHii MoBi. [1i1 yac BUBUEHHS KypCy
CTYJICHTH TIOBMHHI HABYUTHUCS CHIBBIIHOCHUTH JUIOBY CHUTYAIlII0 13 KYJIbTYpOIO Ta
TPaAUIIEI0 1HIIOI KpaiHW, CBIJIOMO CTaBUTHCSA 1O TEKCTY JAUIOBUX IanepiB, MaTu
YSIBJICHHS TIPO CKJIAJIaHHS BIATOBITHUX JOKYMEHTIB Ta BXKUBATHU JiJIOBY JICKCHKY.

3aBIaHHAMU KypCy J1JI0BOi aHITIMCHKOI MOBH €:

1) O03HAMOMJICHHSI CTYACHTIB 3 OCHOBHUMH IOHSTTSMHU, MpoOIeMaMH Ta
KOHLIETILISIMU, SIKI € 3aralbHOBIAOMUMH Y AUIOBIH cdepi;

2)  PpO3BUTOK y CTY/CHTIB KPUTHYHOTO MHCJCHHS Ta BMIHHS aHaTi3yBaTH
aBUIla O13HECY, BUKOPHUCTOBYBAaTH JILJIOBY TEPMIHOJIOTIIO ISl ONUCY MNOTOYHUX
TIJTOBUX peaii;

3) HABYaHHS CTYJCHTIB KOMEHTYBATHU, MMOSCHIOBATH Ta LJTIOCTPYBATH SBHIIA
J1710BOI cpepyr CHIIKYBaHHS, B)KMBAIOYHU BIJMOBIHY JIIJIOBY JIEKCHKY.

[Iporpama BWBYEHHS HaBYaIbHOI JuUCHMILUIIHK “‘J[iloBa 1HO3eMHa MOBa
(anrmiiiceka)” cKia/ieHa BIAMOBIIHO A0 OCBITHBO-TIPO(ECIitHOT mporpaMu MiAroTOBKH
6akanaBpiB crierianbHOCTi 035 Dinonoris (cnemiamnizamis 035.04 repmaHCchKi MOBH Ta
JiTepaTypu (TIepeKia BKIOYHO) — aHTIHCHKA).

IIpeaMeToM BUBYCHHS HAaBYAIBHOI TUCIUILIIHU € BUKOPUCTAHHS aHTIIIHACHKOL
MOBH B J1JIOBi# cdepi CIIKyBaHHS.

MiskaucuunuiHapHi 3B’SI3KM: BUKIIQJIaHHS JaHOI JHUCIMIUIIHU PO3paxOBaHE
Ha TE, IO CTyASeHTH BHBYAIM OCHOBHY iHO3€MHY MOBY TMPOTSATOM TPHOX POKIB.
Buknaganas AUCIMIUTIHY TaKOXX CIIUPAETHCS HA 3HAHHS, OTPUMaHI 1] YaC BUBUYCHHS
KypCiB 3 JIIHTBOKPAaiHO3HABCTBA, JEKCUKOJOIIi, T€Opli KOMYHIKAIll Ta CTUJICTUKU
AHTIIIHCHKOT MOBH.

VY pe3ynbrari BUBYCHHS! HABYAIHHOI TUCITUTIIIHU CTY/IEHT TOBUHEH

IPOJEMOHCTPYBATU TaKi 3HAHHS:



1)  3HaHHA BUXIJHUX TOHATH TUTIOBOI cepH CIUIKYBaHHS Ta PO3YMiHHS
3HAYEHHS BOJIOJIIHHS OCHOBAMH JIIJIOBOTO CIUJIKYBaHHS J11 MalOyTHBOT Kap €pH;

2)  3HAHHS OCHOBHHX IIOJIOXKCHB TEOPil KOMYHIKAIlil, BU3HAYCHHS MOHSTTS
KOMyHIKaIis, ii eramiB Ta CKIAJAOBUX Ta 1i 3acTOCyBaHHS Yy cdepi AiIOBOL
KOMYHIKaIIii;

3)  3HaHHSI OCHOBHHX IOHSTH Oi3HECY;

4)  3HaHHS [JIJOBOI JICKCHMKU  BIAMOBIIHO JIO CHUTYyamid JiJIOBOTO
CIIJIKYBaHHS;

5)  3HaHHS OCHOBHUX BHJIiB JIJIOBHX ITaIlepiB.

BOJIOJIITA TAKUMU HABHYKAMHU Ta YMiHHAMM:

1)  mosicHIOBATH Ta ONEPyBaTH OCHOBHUMH MOHATTSAMU Oi3HECY;

2)  pO3KpHBATH OCHOBHI IMIiAXOAW JO KiIacudikaiii THUIIB KOMITaHik
(T1IOBUX OJTMHUIIB);

3) aHaJi3yBaTH 3B’A30K  JUIOBOI  AHIJIIHCBKOI MOBM 3 IHIIUMH
JTUCLUIUIIHAMY Ta ii poJib B HABUYAaHHI aHTIIMCHKOI MOBH B IITIKOJI1 Ta BY3i;

4)  CTBOpIOBaTH CHPOIICHY YSBHY MOJICIb KOMIIAHII Ta IMOSICHIOBATH, SIK
BOHA MpAIIIOE Ta SIK B 1i MEKax Bi10YBAETHCS B3a€MO/I1s i1 MiAPO31IB,;

5) BU3HAYATH MPOSIBU MAPKETHMHIOBUX CTPATETid Ta aHAI3yBaTH iX BILJIUB
Ha MEPECIYHOIO CIIOKUBAYa;

6)  ckiamaTH BJIacHE PE3IOME 3 ypaxyBaHHSIM OCOOJIMBOCTEH BaKaHCIl.

2. BUTHT 3 HABYAJIBHOI'0 IJIAHY CHENiaIbHOCTI

dopma
. ITiICYMKOB
- B Tomy umcni fIeyM
= oro
=
[ Q % 2 KOHTPOIIIO
opMma 2l 8 —
> g ° AyJUTOPHUX camocTiitHa pobota
HAaBYAHHS | 2 > 5 =
3 2 CTyJeHTa g =
foa) .y . CEMECTPOBa KypcoBa S 3
JIeKIH CeMiHapChKUX MPAKTUYHAX TabopaTopHUX ¥} 8
pobota o pobora s
qucuuiridi | (mpoekt)*
JlenHa 4 7 108 30 78 +
Dopma
. 1 ICYMKOB
- B tomy umcni ™
= oro
oy =
o S o KOHTPOJIIO
Dopma Q. 2 = —
> = ° AyJAUTOPHUX caMocTiiiHa poborta
HAaBYAHHS | 2 £ 5 =
= 2 CTyJeHTa g =
m i . TpumecTpoB KypcoBa S 3
JIeKIiH CeMiHapChbKUX MPaKTUYHUX 7Ta00paTOPHUX 2 8
a poboTa 1o pobota M
JUCIMILTIHL | (mpoekr)*
10
3aouHa 4 - 90 10\12 80\96 T
11




3. 3mMicT HABYAJBLHOI JUCHHUILIIHN — TEMAaTHYHI IVIAHU THCIUILTIHA

Po3ain 1. Company

Tema 1. Multiple meanings of the word business
Tema 2. Different kinds of companies

Tema 3. Company organization

Tema 4. The art of successful presentations
Tema 5. Company presentation

Po3ain 2. Marketing

Tema 1. Marketing mix

Tema 2. Advertisements and commercials
Tema 3. Brand management

Tema 4. Marketing ethics

Tema 5. Advertisement analysis

Po3zxia 3. Employment

Tema 1. Employment, job search

Tema 2. Cover letters

Tema 3. RéSumés

Tema 4. Interview

Tema 5. Intercultural communication in business

Po3noainn HaBYAIBLHUX FOIUH 32 PO3iJIaMH, TeMaMHu sl JeHHOI GopMu

HABYaHHSA
3a (hopmamu 3aHATH, TOAUH
Ne 3/mt Ha3sewu po3pinis ta Tem ?g;(;l;{o Aynuropi Camocriiina | @opmu koHTpOIO
JIeKLiiHI ‘ CceMiHapChKi ‘ MPaKTHYHI ‘ nabopaTopHi Cg;gs;:a
Pozaia 1. Company
1. | Tema 1. Multiple 7 2 5 Class
meanings of the word discussion
business
2. Tema 2. Different kinds | 7 2 5 Class
of companies discussion
3. Tema 3. Company 7 2 5 Topic quiz
organization
4. Tema 4. The art of 7 2 5 Class
successful presentations discussion
5. | Tema 5. Company 8 2 6 Presentation
presentation
Po3nin 2. Marketing
6. Tema 1. Marketing mix | 7 2 5 Class
Discussion
7. Tema 2. Advertisements | 7 2 5 Oral quiz
and commercials
8. Tema 3. Brand 7 2 5 Topic quiz
management
9. Tema 4. Marketing 7 2 5 Topic quiz

ethics




10. | Tema 5. Advertisement | 8 2 6 Presentation
analysis of analysis
Po3zxia 3. Employment
11. | Tema 1. Employment, 7 2 5 Class
job search discussion
12. | Tema 2. Cover letters 7 2 5 Written
cover letter
13. | Tema 3. Résumés 8 2 6 Written
résume
14. | Tema 4. Interview 7 2 5 Role play
15. | Tema 5. Intercultural 7 2 5 Case study
communication in
business
Po3noainn HaBYAIBLHUX FOAUH 32 PO3AiJIaMHU, TEMaMH ISl 3204HOI popMu
HABYaHHSA
3a (hopmamu 3aHATH, TOAUH
Ne 3/mt Ha3zBu po3ziiiB Ta Tem ?g;z;o AynmuropHi Camocriiina DOpMH KOHTPOJIIO
JeKIiHHi ‘ CeMiHapChKi ‘ MPaKTUYHI ‘ nabopartopHi cg;gs;:a
Po3aia 1. Company
1. Tema 1. Multiple 7 0,5 5 Class
meanings of the word discussion,
business written
assignment
2. Tema 2. Different kinds | 7 0,5 5 Class
of companies discussion
3. Tema 3. Company 7 5 Written
organization assignment
4. Tema 4. The art of 7 0,5 5 Class
successful presentations discussion
5. Tema 5. Company 8 0,5 6 Written
presentation assignment
Po3nin 2. Marketing
6. | Tema 1. Marketing mix |7 1 5 Class
Discussion
7. Tema 2. Advertisements | 7 5 Written
and commercials Assignment
8. Tema 3. Brand 7 1 5 Class
management presentation
9. | Tema 4. Marketing 7 5 Class
ethics presentation
10. | Tema 5. Advertisement | 8 2 6 Presentation
analysis of analysis
Po3zaia 3. Employment
11. | Tema 1. Employment, 7 5 Written
job search assignment
12. | Tema 2. Cover letters 7 1 6 Test
(written
cover letter)
13. | Tema 3. Résumés 8 1 7 Test

(written
résumé)




14. | Tema 4. Interview 7 2 5 Role play

15. | Tema 5. Intercultural 7 5 Written
communication in assignment
business

4. AyauTopHa podora
Jlenna popma HaBUaHHS
[IpakTu4Hi 3aHATTS

Ipakrnune 3ansarrsa Ne 1 Multiple meanings of the word business
Inan
1. The meaning of the word business.
2. The mindmap of the word business.
Jliteparypa
1. Longman Dictionary of Contemporary English.
(http://www.ldoceonline.com/)
2. Thinkmap Visual Thesaurus (http://www.visualthesaurus.com/)
3. Main\documents\Philology\Stodolinska\Business English

Ipakruune 3ansitTsa Ne2 Different kinds of companies
Ilnan
1. Getting to know your workplace.
2. Sectors of economy and selected product groups.
Jliteparypa

1. Jones, L., Alexander, R. New International Business English, Student’s
Book. -Cambridge: University Press, 1997 — 176 p.

2. Jones, L., Alexander, R. New International Business English, Workbook. -
Cambridge: University Press, 1997 — 144 p.

3. Muscull B. Business Vocabulary in Use. - Cambridge: University Press,
2003 - 171 p.

4. Main\documents\Philology\Stodolinska\Business English

Ipakruune 3ansiTrsa Ne3 Company organization

Ilnan
1. Functional structure.
2. Divisional structure.
3. Matrix structure.
Jliteparypa

1. Jones, L., Alexander, R. New International Business English, Student’s
Book. -Cambridge: University Press, 1997 — 176 p.

2. Haymenko JLIT. Business English Course: bu3Hec-kypc aHTIHHACKOTO SI3BIKA.
— K.: I3parensctBo A.C.K., 2004. — 448c. — AHr1., pyc.

3. Main\documents\Philology\Stodolinska\Business English

Ipaxruune 3ansarta Ned The art of successful presentations
Ilnan
1. Presentations: preparation and introduction.




2. Presentations: main part.
3. Presentations: closing and questions.
Jlireparypa
1. Cotton D., Robbins S. Business Class. — Longman, 2003 — 183 p.
2. Muscull B. Business Vocabulary in Use. - Cambridge: University Press,
2003 - 171 p.
3. Main\documents\Philology\Stodolinska\Business English

Ipakruune 3ansTTa Ne5 Company presentation
Inan
1. Students’ company presentations.
2. Peer feedback.
Jlirepatypa
1. Cotton D., Robbins S. Business Class. — Longman, 2003 — 183 p.
2. Muscull B. Business Vocabulary in Use. - Cambridge: University Press,
2003 - 171 p.
3. Main\documents\Philology\Stodolinska\Business English

Ipakruune 3ansaTra Ne6 Marketing mix
Ilnan
1. The marketing concept
2. Ways of promoting your product
Jliteparypa

1. Jones, L., Alexander, R. New International Business English, Student’s
Book. -Cambridge: University Press, 1997 — 176 p.

2. Jones, L., Alexander, R. New International Business English, Workbook. -
Cambridge: University Press, 1997 — 144 p.

3. Muscull B. Business Vocabulary in Use. - Cambridge: University Press,
2003 - 171 p.

4. Main\documents\Philology\Stodolinska\Business English

Ipakruune 3ausTra Ne7 Advertisements and commercials

Ilnan
1. Target customers
2. USP (Unique selling proposition)
3. AIDA (Attention, interest, desire, action)

Jliteparypa
1. Jones, L., Alexander, R. New International Business English, Student’s
Book. -Cambridge: University Press, 1997 — 176 p.

2. Cotton D., Robbins S. Business Class. — Longman, 2003 — 183 p.
3. Main\documents\Philology\Stodolinska\Business English

Ipakruune 3ansitTa Ne8 Brand management
Ilinan
1. Brand as a company’s most valuable asset.
2. Brands and logos
Jlireparypa



1. Cotton D., Robbins S. Business Class. — Longman, 2003 — 183 p.

2. Muscull B. Business Vocabulary in Use. - Cambridge: University Press,
2003 - 171 p.

3. Main\documents\Philology\Stodolinska\Business English

Ipakruune 3ansaTTsa Ne9 Marketing ethics
Ilnan
1. The principles of marketing ethics
2. Marketing decisions and moral principles
Jlirepatypa
1. Cotton D., Robbins S. Business Class. — Longman, 2003 — 183 p.
2. Muscull B. Business Vocabulary in Use. - Cambridge: University Press,
2003 - 171 p.
3. Main\documents\Philology\Stodolinska\Business English

Ipaxkruune 3ansarra Ne 10 Advertisement analysis
ILnan
1. Students’ own answers
2. Peer review
Jliteparypa

1. Jones, L., Alexander, R. New International Business English, Student’s
Book. -Cambridge: University Press, 1997 — 176 p.

2. Muscull B. Business Vocabulary in Use. - Cambridge: University Press,
2003 - 171 p.

3. Main\documents\Philology\Stodolinska\Business English

IpakTuune 3ansaTrss Ne 11 Employment, job search
Ilnan
1. The ideal job. Types of jobs
2. 6 steps in the job search process
Jliteparypa

1. Jones, L., Alexander, R. New International Business English, Student’s
Book. -Cambridge: University Press, 1997 — 176 p.

2. Jones, L., Alexander, R. New International Business English, Workbook. -
Cambridge: University Press, 1997 — 144 p.

3. Muscull B. Business Vocabulary in Use. - Cambridge: University Press,
2003 - 171 p.

4. Main\documents\Philology\Stodolinska\Business English

IIpakTuune 3ansaTra Ne 12 Cover letters
Ilnan
1. Solicited cover letters
2. Unsolicited cover letters
Jlireparypa
1. Jones, L., Alexander, R. New International Business English, Student’s
Book. -Cambridge: University Press, 1997 — 176 p.



2. Bovee, Coutland L. Business Communication Today / Coutland L. Bovee,
John V. Thill, Barbara E. Schatzman — 9" ed. - Upper Saddle River: Prentice Hall,
2008. — 606 p.

3. Main\documents\Philology\Stodolinska\Business English

IpakTuune 3ansarra Ne 13 Résumé
Ilnan
1. Chronological résumé
2. Functional résumé
Jlireparypa

1. Jones, L., Alexander, R. New International Business English, Student’s
Book. -Cambridge: University Press, 1997 — 176 p.

2. Bovee, Coutland L. Business Communication Today / Coutland L. Bovee,
John V. Thill, Barbara E. Schatzman — 9" ed. - Upper Saddle River: Prentice Hall,
2008. — 606 p.

3. Main\documents\Philology\Stodolinska\Business English

Ipakruune 3ansTrsa Ne 14 Interview
Ilnan

1. Types of interviews

2. Application letters and résumés peer feedback

3. Role play “The Panel Interview”

Jliteparypa

1. Jones, L., Alexander, R. New International Business English, Student’s
Book. -Cambridge: University Press, 1997 — 176 p.

2. Bovee, Coutland L. Business Communication Today / Coutland L. Bovee,
John V. Thill, Barbara E. Schatzman — 9" ed. - Upper Saddle River: Prentice Hall,
2008. — 606 p.

3. Main\documents\Philology\Stodolinska\Business English

Ipakruune 3ansrrsa Ne 15 Intercultural communication in business
Ilnan

1. Definition of the notions “intercultural communication” and “corporate
culture”

2. Intercultural communication, corporate culture, and company performance

Jliteparypa

1. Cotton D., Robbins S. Business Class. — Longman, 2003 — 183 p.

2. Muscull B. Business Vocabulary in Use. - Cambridge: University Press,
2003 - 171 p.

3. Main\documents\Philology\Stodolinska\Business English



3aoyHa popMa HABYAHHA

IIpakTU4Hi 3aHATTS

IpakTuune 3ansarTs Ne 1. Business. Types and Structure of Companies. The
Art of Successful Presentations
Ilnan
. The meaning of the word business.
. Sectors of economy and selected product groups.
. Preparing successful company presentations.
Jlitepatrypa

1. Jones, L., Alexander, R. New International Business English, Student’s
Book. -Cambridge: University Press, 1997 — 176 p.

2. Jones, L., Alexander, R. New International Business English, Workbook. -
Cambridge: University Press, 1997 — 144 p.

3. Muscull B. Business Vocabulary in Use. - Cambridge: University Press,
2003 - 171 p.

4. Cotton D., Robbins S. Business Class. — Longman, 2003 — 183 p.

5. Main\documents\Philology\Stodolinska\Business English

WwWwnN -

Ipaxkruune 3ansarrsa Ne2. Marketing and the Marketing Mix. Brand
Management
ILnan
1. The marketing concept. Ways of promoting your product.
2. Brands and logotypes.
Jliteparypa
1. Jones, L., Alexander, R. New International Business English, Student’s
Book. -Cambridge: University Press, 1997 — 176 p.
2. Jones, L., Alexander, R. New International Business English, Workbook. -
Cambridge: University Press, 1997 — 144 p.
3. Muscull B. Business Vocabulary in Use. - Cambridge: University Press,
2003 - 171 p.
4. Main\documents\Philology\Stodolinska\Business English

Ipaxkruune 3ansTrsa Ne 3. Cover Letter and Résumé
IL1an
1. Solicited and unsolicited cover letters.
2. Functional and chronological résumés.
Jliteparypa

1. Jones, L., Alexander, R. New International Business English, Student’s
Book. -Cambridge: University Press, 1997 — 176 p.

2. Bovee, Coutland L. Business Communication Today / Coutland L. Bovee,
John V. Thill, Barbara E. Schatzman — 9" ed. - Upper Saddle River: Prentice Hall,
2008. — 606 p.

3. Main\documents\Philology\Stodolinska\Business English

IpakTnune 3ansarTs Ne 4, Advertisement Analysis



Inan
1. Students’ own answers
2. Peer review
Jlitepatrypa

1. Jones, L., Alexander, R. New International Business English, Student’s
Book. -Cambridge: University Press, 1997 — 176 p.

2. Muscull B. Business Vocabulary in Use. - Cambridge: University Press,
2003 - 171 p.

3. Main\documents\Philology\Stodolinska\Business English

Ipakruune 3ansarTsa Ne 5. Interview
Inan
1. Types of interviews.
2. Role play “The Panel Interview”
Jliteparypa

1. Jones, L., Alexander, R. New International Business English, Student’s
Book. -Cambridge: University Press, 1997 — 176 p.

2. Bovee, Coutland L. Business Communication Today / Coutland L. Bovee,
John V. Thill, Barbara E. Schatzman — 9" ed. - Upper Saddle River: Prentice Hall,
2008. — 606 p.

3. Main\documents\Philology\Stodolinska\Business English

5. Cawmocriithna podora
KAPTA CAMOCTIMHOI POBOTH

3 AUCIUILIIHA JlijioBa iHo3eMHa MoBa (aHIJIiliCLKA)
Ha3Ba JUCIUIUIIHU

kinbkicTs roaun CPC 3rigiHo 3 HaBYAJILHUM IUIAHOM (eHHa (popMa HABYAHHA) 78

Buau camocriiiHoi podoTu Tpyno- ILnanosi ®opmu MaxkcumajibHa
MiCTKiCTh TepMiHU KOHTPOJII0 KUIbKicTB
(rogun)* BHKOHAHHSA 0aJiB
1. 2. 3. 4. S.
Jenna ¢gopma HaBYAHHS
Vil cemMecTp

HOMeEp CeMecTpy

I.O0oB’sA3KOBIi

Buou po6im na ceminapcokux (npaxmuunux, 1a00pamopHux) 3aHAMMmMaAX

[TinroToBKa A0 MPaKTUYHUX 44 [IpoTsarom Bigmosimi  Ha 15
3aHATh CEMECTpY MPaKTUYHUX
3aHITTIX

3a 6uKoHaHHA KOHMPOJIbHUX 3A60AHD

ITinroroBka 10 Ta BUKOHAHHS 9 I, VI, IX | KoarponsHi 10
KOHTPOJBbHHUX POOIT THKHI poboTH

[TigroToBka j0 Mpe3eHTallii Ta 12 V, X, XIV | Ilpe3enrartii, 15
1HTEPB’10 THXKHI IHTEPB’10

3a 6UKOHAHHA 3A60AHb CAMOCHMIIHO20 ONPAUIO6AHHA MA IHUIUX 3A60AHb




Hanucanns pestome Ta 8 X1, X texni | [TepeBipka 10
CYMPOBITHOTO JIUCTA pe3iome,

CYIPOBIZTHOTO

JHCTa
Pa3zom 0auxiB 3a 060B’s13koBi Buau CPCP 50

II. BuoipkosBi
3a 6UKOHAHHA MEOPUUX 3A80AHb 011 CAMOCMINIHO20 ONPAYIO6AHHA

ITinroroBka CIOBHHKA IUIOBOT 5 [Ipotsirom 3axuct poboTu 10
TEPMIHOJIOT1 ceMeCTpy
IlinroroBka  momoBiml — Ha 5 [Ipotsirom 3axuct poboTn 10
aKTyaJbHI TeMU Oi3HECy ceMecCTpy
Pa3om 0aJiB 3a BuGipkoBi Buau CPCP 10
Bceboro o6aais 3a CPCy __VII cemecTpi 60

3 TUCHHUILIIHUA

KAPTA CAMOCTIMHOI POBOTH

JlisioBa iHOo3eMHA MOBA (AHIJIIHCHKA)

Ha3Ba AMCUUILIIHA
kinbKicTh roaud CPC 3rigHo 3 HaBYAJILHUM IJIAHOM (3a04Ha ¢opMma HaBuyaHHs) 80

Buau camocriiinoi podotu Tpyno- Ilnanosi dopmu MakcumajibHa
MICTKIiCTh TepMiHU KOHTPOJII0 KUIBKicTB
(roqun)* BHKOHaHHSI oaJjiB
1. 2. 3. 4. S.
3aouHa popma HABUAHHS
X-X1 TPUMECTPH
HOMEpP TPUMECTPY
I. O6oB ’s1I3KOBI
Buou po6im na ceminapcokux (npaxmuunux, 1a00pamopHux) 3aHAMMmMAX
[TigroroBka 10 NPaKTUYHUX 44 [Ipotsirom BinmoBigi  Ha 10
3aHSTh TPUMECTPiB MPAKTUIHUX
3AHSTTSIX
3a 6uKOHAHHA KOHMPOJIbHUX 3A60AHD
[TinroroBka A0 mpe3eHTarii Ta 12 XI Tpumectp [IpesenTariis, 25
IHTEPB 10 IHTEPB 10
3a 6uKOHAHHA 3060AHb CAMOCMINILO20 ONPAYIO6AHHA MA IHUIUX 3A60AHb
Hammcansas KOHTpOIBHOT 8 XI Tpumectp [TepeBipka 25
pobotu (pe3tome Ta pe3tome,
CYIPOBIAHHMN JIUCT) CYMPOBITHOTO
JHCTa
Pa3owm 6aJiB 3a 060B’si3koBi Buan CPCP 60
II. Bubipkosi

3a 6UKOHAHHA MEOPUUX 3A60AHb 01 CAMOCMINIHO20 ONPAYIOCAHHA
ITinroroBka CIIOBHHKA IUIOBOT 5 [Ipotsirom 3axuct poboTu 10
TEPMIHOJIOT1 TPUMECTPIB
IlinroroBka  momoBiml — Ha 5 [IpoTtsirom 3axuct poboTn 10




aKTyallbHI TeMHU Oi3HeCy | | Tpumectpis | |
Pa3om 6aniB 3a BubipkoBi Buau CPCP 10
Bceboro 6aais 3a CPCy __X-XI TpUMeCTPi 70

6. IluTaHHS AJ51 CAMOKOHTPOJIIO

1. Definition of business.

2. Commerce and commercial activities.
3. Blog as a channel of communication.
4. E-mail as a channel of
communication.

5. Letter as a channel of
communication.

6. Fax as a channel of communication.
7. Face-to-face conversation as a
channel of communication.

8. Face-to-face group meeting as a
channel of communication.

9. Instant message as a channel of
communication.

10. Memo as a channel of
communication.

11. Telephone call as a channel of
communication.

12. Report or proposal as a channel of
communication.

13. Voice-mail message as a channel of
communication.

14. Video or teleconference as a channel
of communication.

15. Google docs as a channel of
communication.

16. Rules of writing a professional
Email.

17. Sole traders.

18. Limited partnerships.

19. Unlimited partnerships.

20. Public limited companies.

21. Private limited companies.

22. Non-profit organization.

23. Loss-making companies.

24. White-collar workers and blue-collar
workers.

25. Management and administration.

26. Labor or trade unions.

27. Industrial actions at work.

28. Personnel and human resources.
29. Board of directors.

30. Sleeping partners.

31. Managers and executives in the UK.
32. Managers and executives in the US.
33. Businesspeople and entrepreneurs.
34. Leaders and leadership.

35. Magnates, moguls and tycoons.
36. Types of organizational structure.
37. Hierarchical structure.

38. Flat structure.

39. Definition of functional structures.
40. Advantages and disadvantages of
functional structures.

41. Definition of divisional structures.
42. Advantages and disadvantages of
divisional structures.

43. Definition of matrix structures.
44. Advantages and disadvantages of
matrix structures.

45. Economies of scale.

46. Span of control.

47. Diversification.

48. Types of presentations.

49. Preparation of presentations: do’s
and don’ts.

50. A stand-up presentation.

51. Presentation introduction: main
rules.

52. Timing of the presentation.

53. Rapport with the audience during a
presentation.

54. Main part of the presentation: key
rules.

55. Body language during a
presentation.

56. Key phrases of a successful
presentation.

57. Presentation visual aids.

58. Presentation closing: main rules.




59. Dealing with questions after a
presentation.

60. Main features of a company
presentation.

61. Definition of marketing.

62. 4 P’s of marketing.

63. 4 C’s of marketing.

64. 4 A’s of marketing.

65. 4 O’s of marketing.

66. Price of a product.

67. Mass markets and niches.
68. Distribution of products.

69. Retail stores in the US and the UK.

70. Ways of promoting a product.
71. Direct marketing.
72. Product advertising.

73. Advertisements and commercials:

AIDA.

74. Advertising media.

75. Advertising methods.
76. Subliminal advertising.
77. Promotional activities.

78. Advertisements and commercials.
79. Aggressive comparative advertising.

80. Fair competition.
81. Types of brands.

82. Brand management.
83. Brand loyalty.

84. Brand awareness.
85. Brandstretching.

86. Me-tooism.

87. Look-alike products.
88. Own-label products.
89. Market saturation.
90. Anti-consumerism movement.
91. Marketing ethics.

92. Licensing rights and copyright abuse.

93. Social marketing.

94. Corporate social responsibility
(CSR).

95. Cause-related marketing (CRM).
96. Green marketing.

97. Environmentally-friendly products.

98. Sustainable development.
99. Responsible purchasing.
100. Child labor.

101. Animal testing of products.

102.
103.
104.
105.
106.
107.

Logotypes.

Different types of logos.
Descriptive logos.

Abstract logos.

Typographic logos.

Characteristic features of successful

logos.

108.
109.
110.
111.
112.
113.
114.
115.
116.
117.
118.
119.
120.
121.
122.
123.
124.
125.
126.
127.
128.
129.
130.
131.
132.
133.
134.
135.
136.
137.
138.
139.
140.
141.
142.
143.
144,
145.
146.
147.

Logo usage.

Typeface.

The importance of brands.
Brands and logos: main differences.
Three types of CRM.

Target customers.

High-street brands.

Product clutter.

Product proliferation.

Price hike.

Price cut.

Price boom.

Regulation of prices.

Job search process.

Open job market.

Hidden job market.

Internships.

Application process.

Types of jobs.

Full-time jobs.

Part-time jobs.

9-t0-5 jobs.

Permanent jobs.

Temporary jobs.

Flexi-time work.

Shift work.

Work-from-home jobs.

Stages of the recruitment process.
Background check.

Salary and benefits package.
Salaries and wages.

Bonuses and perks.

Cover letters: main purpose.
Solicited cover letters.
Unsolicited cover letters.
Typical structure of cover letters.
Unique structure of cover letters.
Creating a customized cover letter.
Tips for successful cover letters.
Résumé: main purpose.



148. Choosing a résumé style. 166. Preparing a plain-text résumé for E-

149. Chronological résumé. mailing.

150. Functional résumé. 167. E-portfolio.

151. The length of the résumé. 168. Video résumé.

152. The arrangement of parts in a 169. The final touches of a résumé.
résumé. 170. Résumé check-list.

153. Résumé: main heading. 171. Job interviews.

154. Résumé: career objective. 172. Placement interviews.

155. Résumé: summary of qualifications.  173. Hiring interviews.

156. Résumé: education. 174. Group interviews.

157. Résumé: employment history. 175. Panel / team interviews.

158. Résumé: capabilities and skills. 176. One-on-one interviews.

159. Résumé: awards, honors, and 177. Sequential interviews.
activities. 178. Stress interviews.

160. Résumé: personal data. 179. Preparing for an interview.
161. List of references. 180. Typical interview questions.
162. Optimizing the résumé for today’s 181. Boardroom culture.
technologies. 182. Intercultural communication in
163. Preparing a print-based résumé. business.

164. Preparing a scannable résumé. 183. Business ethics.

165. Tips for maximizing “hits”. 184. Cultural awareness.

185. Team meetings.

7. IiacymMKoBHiI KOHTPOJb

Jenna ¢opma HaBuanHs. I[liICYyMKOBHIM KOHTPOJb 3 JUCHMILIIHU
npoBoaUThECA Y popMi icriuty. KokeH OileT Ha ICIIHUTI CKIIAa€ThCs 3 JBOX IMHUTaHb.
3a KOXHE 3alUTaHHS CTyJIEeHT Mae 3Mory otpumatu no 20 GamiB. MakcumaibHHIMA
MoxkmBuii Oan 3a icnut — 40 OamiB (35-40 — BigMiHHE BUKOHAHHS JIMIIE 3
HE3HAYHOIO KUIBKICTIO ToMmiIoK, 30-34 — BUIE CEepeAHBOrO PIBHS 3 KUIbKOMa
noMuikamu, 24-29 — B 1IiloMy BipHE BHUKOHAHHS 3 TEBHOIO KUTBKICTIO CYTTEBHUX
MOMHIJIOK, 17-23 — HemoraHo, aje 31 3HAYHOIO KIIBKICTIO Hemonikie, 11-16 —
BUKOHAHHS 3a/I0BOJIbHSIE MiHIMAIBHUM KpuTepisaM, 1— 10 — He3a10BIIbHO).

3aouna d¢opma HaByaHHA. [ligcyMKOBUN KOHTPOJAL 3 JAUCHUIUIIHU
MPOBOJUTECS Y GdopMi 3aiiKy, SIKAA CKIAQMAEThCA 3 JBOX IMHUTAaHb. 3a KOXHE
3alUTaHHS CTYACHT Ma€ 3MOTy OoTpumaTH no 15 OGaniB. MakcuMalbHUN MOKJIUBHUI
6ax 3a 3amk — 30 6amiB (27-30 — BigMiHHE BUKOHAHHS JIUIIE 3 HE3HAYHOK KUTBKICTIO
MOMMJIOK, 23—26 — BUIIE CEpPEeIHBOrO PIBHSA 3 KiTbKOMa MOMWIKamu, 18-22 — B

IIJIOMy BIpHE BHUKOHAaHHS 3 TIEBHOK KUIBKICTIO CYTT€BUX MOMmIiIok, 15-18 —



HEIIOraHo, aje 31 3HAYHOIO KIJIbKICTIO HemoikiB, 11-14 — BHKOHAHHS 3a40BOJILHSIE

MiHIMaJIBHUM KpuTepisaM, 1— 10 — He3a0B1IBHO).

8. Cucrema ouiHOBaHHsSI pOOOTH CTYIEHTIB 3 JMCUMILIIHA

OCHOBHUM METOJIOM KOHTPOJIIO Ha JIEHHIM (OopMi HABUAHHS € TOTOYHUN YCHUI
KOHTPOJIb, SIKUW BIJOYBAETHCSI HAa KOKHOMY IPAKTHUYHOMY 3aHATTI. MeToro JaHOoro
KOHTPOJTIO € TIEPEBIPUTH TOTOBHICTH CTYACHTIB J0 POOOTH Ha 3aHATTI Ta BUKOHAHHS
JIOMAIIIHBOTO 3aBJaHHA. TaKoX, 3/IACHIOETHCS TMEPEeBIpKa BUKOHAHUX MHCHMOBUX
poGiTt (cymposignoro ymcta (XII 1.), pestome (XIII T.), korTpoasHUX pobiT (I, VIII,
IX 1.)). HanpukinIii Ko>xHOTO po3aiiay nepeadadeHo ycHy npeserramito (V, X 1.) ado
iaTepB’ro (XIV 1.). HanpukiHIli cemecTpy CTyIEHTH CKIIQIal0Th iCITHT.

Bcest poboTa cryneHTa 3a mepioJ BUBYEHHS JUCHUIUIIHM OLIHIOEThCS y 100
6amiB . Cyma 90 GaiB 1 BUIIE OLIIHIOETHCS OIMIHKOO "BiaMiHHO", 75-89 - "mobpe", 60-
74 - "3anoBinbHO". 3arajibHa KUIBKICTH OajiiB BH3HAYA€ThCA 3a (HOPMYJIIOIO:
100=60+40 (peittunr). Jo icnuty B VII cemectpi cTyaeHT mae 3mory HaOpatu 60
MaKCHUMaJIbHUX OaliiB, sIKi MOKYTh OyTH 3apaxoBaHi JI0 3arajbHOI CyMH OaiiB TUTbKH
32 YMOB YCIHIIIHOCTI MIJCYMKOBOTO KOHTPOJIIO.

Jlo 60 MakcuMabHHUX OajiB 32 CEMECTP BXOIATh:

1. AyautopHa pobota - 15 OauiB cTyneHT Moke HaOpaTH MiJ 4Yac YCHOTO
OMHUTYBAHHS Ha NpakTUYHUX 3aHATTAX (15 mpakTnuHux 3aHsaTh mo 1 Oanmy Ha
KOKHOMY);

2. KontponbHi 3ax01u - 25 6aJiB;

3. CawmocriiiHa po6ota - 10 0amiB CTyZeHT MOX€ OTpUMATH 32 BUKOHAHHS
000B’SI3KOBOTO CaMOCTIHHOTO 3aBIAAHHS.

4. CawmocrTiiiHa po6oTa 3a BuOopom ctyaeHTa - 10 oaJiB.

CryneHT 37a€ 1HAMBIAYalbHI 3aBJaHHS Ha MEPEBIPKY BIJIMOBIIHO J0 TJIAHOBUX
TEPMIHIB iX BUKOHaHHA. Ha icuTi CTyIeHT MOXKe OTpUMAaTH JT0AATKOBI 3alTUTAHHS 3a
3MICTOM MOTO 1HUBIIyaIbHUX 3aBJaHb.

3a yMOBHM BIIMIHHOTO CKJIaJIaHHS 1ICIUTY CTyJeHT oTpumye 40 GaiB.



OCHOBHUM METOJIOM KOHTPOJII0O Ha 3a04HId (opMi HaBYAHHS € TMEpeBipKa

KOHTPOJIbHUX pOOIT Ta 3aBJaHb CcaMOCTIMHOro ompaioBanHs. Hanmpuxinm XI

TPUMECTPY CTYJIEHTHU CKJIAJAI0Th 3aJiK.

Bces pobGota cryaeHTa 3a mepioll BUBUEHHS AMCIMIUIIHA OIiHIOETHRCS y 100

6amniB. Cyma 90 6aiiB 1 BUIIE OIIHIOETHCA OILIIHKOIO "BiaMiHHO", 75-89 - "nobpe", 60-

74 - "3amoBinpHO". 3arasbHa KUIBKICTH OalliB BU3HAYAETHCA 3a (HOPMYIIOIO:

100=70+30 (peiitunr). o 3amiky B XI Tpumectpi cTyneHT mae 3mory HaOpaTtu 70

MaKCUMaJIbHUX OaJliB, SIK1 MOKYTh OYTH 3apaxOBaHi JI0 3arajibHOI CyMHU OalliB TUIbKU

32 YMOB YCHIIIHOCTI MiJICYMKOBOTO KOHTPOJIIO.

o 70 makcuManbHUX 0ajiB 32 TPUMECTP BXOJSATh:

1.

2.
3.

AynurtopHa po6ota - 10 6axiB cTyaeHT MoXke HAOpaTH MiJl 9ac YCHOTO
ONUTYBaHHS Ha MPAKTUIHHUX 3aHATTSX;
KonTtpoasHi 3axo1u - 25 0aJiB;

CamocriiiHa po6oTa - 25 0aJiB CTYJeHT MOXE OTPUMATH 32 BUKOHAHHS

000B’A3KOBOr0 CAMOCTIMHOI'O 3aBIaHHS.

4.

Camocriiina poOoTa 3a Bubopom ctynenta - 10 daJtis.

CryzaeHT 371a€ 1HAUBIIyallbHI1 Ta KOHTPOJIbHI 3aB/IaHHS HAa NEPEBIPKY BIJMOBIIHO

710 TUTAaHOBUX TEPMIHIB iX BUKOHaHHs. Ha 3amiky cTyeHT MOe OTprUMaTH J0/IaTKOBI

3alUTaHHS 33 3MICTOM HOTO 1HIUBIyaJIbHUX 3aB/IaHb.

3a yMOBH BiIMIHHOTO CKJIaJIaHHS 3aJiKy cTyAeHT oTpumye 30 HaJiiB.

BianoBigHicTh MiACYyMKOBHX CEMECTPOBUX PEITHHIOBHUX OLIIHOK y 0asax

OIIHKAM 32 HANIOHAJBHOIO MIKAJO0I0 Ta mKaja00 ECTS

Oriuka Oriuka Or1igka 3a
B Oanax 3a HaIllOHAJIBHOIO mkajor ECTS
IIKAJI010
Ominka [TosicHenHs
90-100 Bigminno A Bigminnao
(BiIMiIHHE BUKOHAHHS JIUIIIE 3
HE3HAYHOIO KIJIBKICTIO
MTOMUJIOK)
82-89 Joope B My:xe noope
(BHIIIE CEPETHBOTO PIBHS
3 KIJIbKOMa TTOMUJIKaMH )
75-81 C HooOpe




(B 3araJbHOMY BipHE
BUKOHAHHS
3 TIEBHOIO KIJIBKICTIO CYTTEBUX
TTOMUJIOK)

67-74 3a10BiJILHO D

3a10BIJILHO
(menoraso, ase 31
3HAYHOIO KUTBKICTIO
HEJIOJIIKIB)

60-66 E

JlocTaTHBO
(BUKOHAHHS
3aJI0BOJIbHSIE
MiHIMaJIbHUM
KPHUTEPISIM)

35-59 He3apoBianHO FX

He3anoBinbHo
(3 MOXJIMBICTIO
MOBTOPHOTO CKJIAJaHHs)

1-34 F

He3zanoBijibHO
(3 000B'sI3KOBUM
MTOBTOPHUM KYPCOM)

9. CnuCOK peKOMEeHI0BAaHOI JiTepaTypu

Miciie 3HaxoakeHHs (OCHOBHI
010J110TEKH MICTa Ta 1H.)

No S ) .
bibmiorpadiunuii onuc mxepena OGnacia Michka ;
H/ II UHY i HayKoBa LIeHTpaJIbHa HICPHET,
M. 6i6mi GiGuioTexa im BHYTPIIIHS
10JI10TEKa 10JI10TCKa .
II.Morumu . Mepexa
iM.0.I'mu- M.Kponus-
(anmpeca)
pLOBa HHULBKOI0
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Business English, Workbook. — Cambridge:
University Press, 1997 — 144 p.

3. | Bangs, David H. Jr. The Business Planning +
Guide — 9" ed. — Chicago: Upstart Publishing
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University Press, 2002 — 191 p.
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HznarensctBo A.C.K., 2004. — 448c. — AHrII.,

pyc.

JlonaTkoBi Jkepesia

1. | Eyler David R. Resumes that Mean Business. —
New York: Random House, 1990. — 232 p.

2. | Kenneth R., Raphalson J. Writing that Works:
How to Improve Your Memos, Letters, Reports,
Speeches, Resume, Plans and other Business
Papers. — Boston: Harper Collins Publishers,

1995 — 231 p.
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10. CJ0BHHUK IUCHHUILIIHA

Business
Sectors of economy

Organizational structures
Functional structure
Divisional structures
Matrix structures

Public sector

Private sector

Sole trader

biznec
CeKkTop €eKOHOMIKHU

Opranizaiiiiiii CTpyKTypHu

dyHKITIOHATHHA

CTPYKTypa

JluBi3i0HAJIbHA CTPYKTYypa

Marpuusa cTpyKTypa
JlepkaBHUI CEKTOP
IIpuBaTHUI CEKTOP

[IpuBaTHUY TiATIPUEMELIH

buznec
CekTop 3KOHOMUKHU
OpraHu3aimoHHbIC

CTPYKTYpBI

OyHKIHOHAIbHAA

CTPYKTYypa

JnBHU3noHaIbHasA
CTPYKTypa

Marpuynas cTpykTypa
l'ocynapcTBEHHBIN CEKTOP
YacTHbIN CEKTOP
YacTHbli

IpEAPUHUMATEID




Partnership
Joint-stock company
Marketing
Product

Place

Price

Promotion
Advertisement
Commercial
Target customer
USP

Brand
Ethics
Salary
Wages
Benefits

Application letters

Chronological résumés

Functional résumés
Interview
Corporate culture
Management

Entrepreneur

[TapTHEpPCTBO
AKIIIOHEpHa KOMITaHis
MapkeTuHr

[Iponykt

Micue

Iina

CtumymnoBaHHs 30yTy
Pexiama

PexnamMuunii ponuk
L{ib0BHiT TOKYTICIIH
YTII (VHikanbHa TOprona
IIPOTIO3HUIIIS )

bpeHnn, Toprosa Mapka
Etunka

Oxmang

3apo0biTHa mata
[Ipusinei, nuibru

CympoBiIHHM JTUCT

XPOHOJIOTIYHE PE3IOME
DyHKIIIOHAJIBHE PE3IOME
CniBbecina
Kopnoparusna kynbeTypa
MeHneKMEeHT

biznecmeH, nianpueMenpb

[TapTHEpCTBO
AKIMOHEpHAasi KOMITaHUS
MapkeTuHr

IIponyxkr

Mecto

Llena

CtumynupoBanue cObITa
Pexitama

PexnamusbIii posnk
LleneBol nmokynarenb
VYTII (YHukanbsHOE
TOPTOBOE MPEIOKECHHE)
Toprosas mapka, bpenn
JTHKa

Oxnan

3apaboTHas 1uiata
[IpuBuneruu, TIbroThl
ConpoBoauTeNbHOE
MCHbMO
XPOHOJIOTHYECKOE PEZIOME
O YHKIUOHAIBHOE PEZIOME
CobecenoBanue
Kopnoparusnas kynbTypa
MenemKMeHT

bu3znecmen,

MPEAIPUHUMATEIb




